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NEW  YORK,  JULY  9,  1927 


Rich  Rewards  in  Holding  Public  Faith 
in  Retail  Advertising  Copy 

R.  L.  Whitman,  Who  Spends  $2,000,000  Yearly  in  Newspapers  for  J.  C.  Penney  Company,  Denounces 
Misleading  Advertisements — ^Truth  Brought  His  Firm  31  Per  Cent  Gain 


Many  retail  business  concerns  these 
days  are  finding  that  "times  are  not 
as  good  as  they  used  to  be.”  Late  spring 
and  a  cool  summer  doesn’t  help  move 
goods  made  for  these  seasons  off  the  deal¬ 
er’s  shelves. 

In  the  face  of  these  conditions  there 
cones  an  announcement  this  week  from 
the  J.  C.  Penney  Company,  operating  885 
stores  from  coast  to  coast,  that  from 
Jan.  1  to  June  1  of  this  year  they  have 
made  a  sales  gain  of  nearly  31  per  cent. 

Qosely  allied  with  the  announcement 
was  the  address  made  last  week  in  Den¬ 
ver  by  R.  L.  Whitman,  the  J.  C.  Penney 
Company’s  advertising  director,  who  told 
newspaper  advertising  executives  meeting 
there  that  his  company  was  “extremely 
well  satisfied  with  the  results  it  has  at¬ 
tained  through  the  use  of  your  columns.” 

“Advertising  alone  will  not  sell  goods,” 
he  said,  “but  systematic  and  consistently 
planned  advertising,  coupled  with  com¬ 
plete  sales  honesty,  education  in  salesman¬ 
ship,  ability  to  create  attractive  displays, 
and  last,  but  not  least,  well-sustained  mer¬ 
chandising  will  go  far  toward  building  up 
any  business.  This  is  an  indisputable  fact 
which  a  newspaper  advertising  executive 
can  well  impress  upon  every  advertiser  in 
his  columns  to  the  mutual  advantage  of 
all  concerned,  including  the  buying  public. 

“The  J.  C.  Penney  Company  entertains 
no  fear  for  the  future  of  newspaper  ad¬ 
vertising,  believing  that  its  principle  is 
fondamentally  sound  and  that  this  princi¬ 
ple  will  be  more  and  more  safeguarded  as 
time  goes  on. 

“We  can  all  agree  that  the  .American 
newspaper  is  a  vital  and  growing  force 
in  the  retailing  world  and  the  American 
publisher  can  be  depended  upon,  I  am 
sure,  to  do  much  toward  raising  the 
standards  of  retail  advertising.” 

It  was  the  appeal  for  co-operation  of 
ptAlishers  in  “raising  the  standards  of  re¬ 
tail  advertising”  that  Mr.  Whitman 
stressed  most  in  his  Denver  address.  Rut 
he  also  told  a  newspaper  advertising  suc¬ 
cess  story  that  has  few  parallels  in  this 
country. 

Advertising  plans  of  the  J.  C.  Penney 
Company  were  completely  reorganized 
when  Mr.  Whitman  was  appointed  adver¬ 
tising  director  in  1921.  At  that  time  was 
effected  a  standardization  of  advertising 
which  became  one  of  the  outstanding  fea- 
fiires  in  the  sales  building  work  of  the 
Wganizatinn.  Since  then  this  chain  store 
group  has  been  a  large  and  consistent  user 
of  newspaper  space.  Today  this  one  re- 
hil  business  is  regularlv  using  upwards 
of  2,000  dailv  and  weekly  papers.  This 
year  $2,250,000  will  be  spent,  largely  in 
■cwspapers. 

In  1921  the  T.  C.  Penney  Company  had 
w  stores  in  operation.  Tn  the  same  year 
ih  sales  were  $46,f41,982.  Before  the 
“Ose  of  1927.  the  company  will  have  885 
••ores,  located  in  cities  in  everv  state  ex¬ 
cept  Delaware  and  Florida,  and  the  gross 
;  slcs.  it  is  estimated,  will  be  in  excess 
of  *150,000,000. 

I  This  is  an  increase  of  more  than  200 
I  per  cent  over  a  period  of  six  y"’ars.  Last 


year  the  gain  was  approximately  27  per 
cent. 

Because  he  had  had  such  success  with 
newspaper  space,  because  he  was  speaking 
for  the  J.  C.  Penney  Company,  which  < 
has  a  25-year  history  behind  it,  Mr.  Whit¬ 
man  in  his  Denver  address  felt  qualified 
to  criticise  and  praise. 

His  two  complaints  regarding  news¬ 
paper  space  were  directed  toward  pub¬ 
lishers  who  permit  advertisers  to  use 
comparative  prices  in  their  copy  and  to 
advertise  special  sales  without  rhyme  or 
reason,  and  against  the  “unattractive  ap¬ 
pearance  of  many  advertising  columns." 

“.A  certain  grocery  company  advertises 
that  it  sells  20  per  cent  cheaper  than  other 
retailers  and  then  offers  an  additional  15 
per  cent  discount  to  members  of  church 
societies,”  Mr.  Whitman  said.  "This  is 
a  32  per  cent  discount.  Can  it  be  done? 
Is  it  done?  Should  a  newspaper  accept 
that  kind  of  copy?  I  leave  the  answers 
to  you. 

"Slowly  but  surely  the  great  .American 
public  is  becoming — to  quote  from  the  ad¬ 
vertising  of  a  prominent  Xew  York  store 
— ‘more  wisely  critical  of  what  it  buys.’ 
Dissatisfaction  and  resentment  are  the 
natural  results  of  stKh  advertising. 

“Please  understand  I  do  not  say  that 
special  .sales  are  wholly  out  of  the  ques¬ 
tion — that  a  store  should  never  hold  them 
— for  they  may  be  permissible  at  times. 
But  1  do  say — and  I  say  it  without  fear 
of  contradiction — that  90  per  cent  of  the 
merchandise  that  is  brought  to  the  at¬ 
tention  of  the  consuming  public  through¬ 
out  the  country  by  banners,  streamers  aixl 
a  liberal  supply  of  red  ink  and  sensa¬ 
tional  headlines,  should  never  be  so  des¬ 
ignated. 


(newspaper  space.  It  is  quite  natural  that 
we  should  want  to  protect  such  an  invest¬ 
ment. 

I  “.Another  evil  which  we  feel  that  news¬ 
paper  publishers  can  help  to  remedy  is  the 
unattractive  appearance  of  many  advertis- 

Iing  columns.  Beyond  doubt  the  average 
publisher  takes  pride  in  making  his  news¬ 
paper  present  an  attractive  appearance. 
The  exceptions  to  this  rule  are  men  who 
have,  as  yet,  failed  to  realize  the  relation 
that  appearance  bears  to  their  subscrip- 

- —  -  -  -  ,  tion  list,  advertising  patronage  and  cash 

over  the  wrong  kind  of  adver-  I  receipts. 

tising  because  if  the  structure  |  ".Attractive  advertising  columns,  I  am 
of  retail  advertising  totters  he  j  firmly  convinced,  play  as  important  a  part 

will  be  the  first  to  feel  the  ef-  1  in  a  newspaper’s  success  as  do  its  news 

fects  of  the  fall.  |  columns.  But  it  is  an  unfortunate  fact 

*  *  *  that  in  many  cases  they  do  not  compare 

“Help  the  honest  retailer  curb  favorably  with  other  sections  of  the  paper, 

what  has  been  termed  ‘advertis-  To  determine  this  fact,  it  is  not  necessary 

ing  hysteria’.”  to  confine  investigation  to  the  compara- 

Itively  sm.all  newspapers  for  a  large  per¬ 
centage  of  the  least  effective  advertising 
is  to  be  seen  in  the  larger  city  dailies. 

"In  most  instances  of  this  kind,  1  will 
admit,  the  fault  lies  with  the  inexperi¬ 
enced  or  indifferent  copy- writer,  rather 
than  with  the  compositor  who  puts  the 
I  I  copy  in  type.  The  easiest  way  suffices 

with  many  advertising  writers.  They 

_ [  have  no  idea  of  mechanical  limitations. 

Their  attitude  may  be  summed  up  in  the 
“I  believe  that  we  are  approaching  very  phrase,  ‘Let  the  printer  do  the  worrying.’ 
near  the  time  when  the  confidence-build-  The  compositor  does  the  best  he  can  with 
ing,  service-rendering  type  of  merchant  such  copy,  but,  not  possessing  the  selling 
will  discontinue  the  practice  and  brand  it  instinct,  he  frequently  misses  the  selling 


as  unethical. 


factor  entirely  and  slows  up  the  returns 


“Newspaper  publishers  can  do  a  con-  that  should  come  from  the  investment, 
structive  job  in  situations  of  this  kind,  if  "It  hardly  seems  that  it  is  good  busi- 
they  wish.  When  the  confidence  of  the  ness  for  the  publisher  to  permit  such  ad- 
readers  is  shaken,  the  influence  and  force  vertising  to  appear  in  his  columns,  al- 
of  advertising  in  general  is  materially  re-  though  of  course  we  recognize  the  fact 
duced  and  the  newspaper  suffers  in  pro-  that,  in  many  cases,  he  may  be  powerless 
portion.  to  prevent  it.  The  result  of  such  hap- 

“.A  newspaper  is  primarily  a  news  me-  hazard  work  reflects,  not  upon  the  copy- 
dium,  and  if  a  store’s  advertisement  does  writer  alone,  but  it  has  a  great  tendency 
not  present  an  instructive  and  construe-  to  decrease  the  effectiveness  of  advertis- 
tive  news  message,  it  has  no  place  in  a  ing  in  general,  which,  in  turn,  works 
newspaper.  harm  to  the  publisher. 

"The  newspaper  publisher  should  be  the  “  A  plan_  which  has  occurred  to  us,  to 
first  to  feel  alarm  over  the  wrong  kind  rernedy  this,  is  for  the  newspaper  adver- 
of  advertising  because,  if  the  structure  of  tising  executive,  assisted  by  one  of  his 
retail  advertising  totters,  he  will  be  the  display  compositors,  to  interest  the  mer- 


first  to  feel  the  effects  of  the  fall. 


chants  in  his  town  in  attending  a  series 


‘"Everywhere  we  go,  we  hear  merchants  of  meetings  at  which  the  mechanical  lim- 
cnmplaining  of  the  amount  of  space  they  itations  of  advertising,  as  well  as  the  im- 
must  use — and  the  meager  results  ob-  portance  of  properly  merchandising  sales 
tained.  In  many  cases  those  who  cry  the  mesages,  would  be  explained  and  dis- 
loudest  are  the  ones  who  have  abused  cussed. 


spare  the  most. 


This  would  not  only  add  much  to  the 


“In  many  cities  merchants  are  turning  effectiveness  of  advertising  in  his  columns, 
to  shopping  supplements,  and  other  pub-  but  it  might  do  a  good  space-selling  job 
lications — away  from  the  newspaper,  the  for  him  as  well. 

value  of  which  they  never  understood  or  “You  may  be  interested  to  know  some- 
appreciated  and  which  they  have  helped  thing  about  our  own  advertising.  Our 
to  destroy.  methods,  insofar  as  they  relate  to  na- 

“That  is  the  reason  for  my  appeal  to  tional  and  retail  advertising,  do  not  differ 
you  today,  to  help  the  honest  retailer —  from  those  of  any  other  modern,  up-and- 
and  there  are  thousands  of  him — to  curb  doing  mercantile  business. 


what  has  been  termed  ‘advertising  hys-  “First  of  all,  there  is  the  plan,  the  pro- 
teria.’  gram  by  which  merchanrlising  advertising. 

“Our  organization  this  year  will  spend  display  and  selling  meet  on  a  common  co- 
upwards  of  $2,250,000  for  advertising  and  operative  basis.  Unless  this  quartette 


fully  85  per  cent  of  this  sum  will  go  for 


{Continued  on  f>age  44) 
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FAMOUS  ATLANTA  CONSTITUTION  SOLD 
TO  LUKE  LEA  AND  ROGERS  CALDWELL 

Option  Subject  to  Audit  Has  Been  Exercised  and  Daily 
Expected  to  Change  Hands  Aug.  1 — $2,000,000 
Mentioned  as  Probable  Price 

T  UKE  LEA  and  Rogers  Caldwell,  to  its  success  was  the  advent  of  X.  P. 

owners  of  three  other  southern  news-  T.  Pinch,  an  able  writer  from  New  York, 
papers,  this  week  purchased  the  Atlanta  brother  of  the  author  of  "The  Blue  and 
(Cia.)  Constitution  from  Clark  Howell,  the  Cray,”  who  became  part  owner  and 
subject  to  "verification  of  details.”  editorial  writer.  Col.  Clarke  sold  his 

I  hese  details  are  reported  to  include  interest  to  Capt.  Evan  P.  Howell  in  1876 
an  audit  to  be  made  prior  to  Aug.  1.  aiifi  in  tile  following  year  Col.  P'inch  sold 
The  report  was  all  over  the  South  this  his  interest  to  Henry  \V.  Grady, 
week  that  the  price  under  discussion  was  Capt.  Howell  who,  returning  from  the 
$2,l)(K),(K)0.  war,  had  been  city  editor  of  Atlanta 

Mr.  Lea  and  Mr.  Caldwell  united  in  Jntelligaicer,  took  active  management  of 
the  following  statement :  "Negotiations  the  Constitution  as  president  and  editor- 
with  Clark  Howell,  publisher  of  the  At-  in-chief  and  reorganized  the  staff.  Grady 
lanta  Constitution,  have  been  pursued  for  and  Howell  made  a  team  that  could  not 
several  weeks  and  subject  to  verification  be  excelled.  The  Constitution  under 
of  details  the  sale  of  the  Constitution  has  them  became  nationally  famous.  Among 


EDITOR  &  PUBLISHER 
CALENDAR 

July  14-16 — Virginia  Press  Assn., 
annual  meeting,  Williamsburg, 
Va. 

July  14-1  6 — American  Photo-En¬ 
gravers  Assn.,  annual  meeting, 
Washington,  D.  C. 

July  18-23 — British  Advertising 
Assn.,  convention  and  advertis¬ 
ing  exhibition,  Olympia,  London. 

July  20-22 — North  Carolina  Press 
Assn.,  annual  convention.  .Moore- 
head  Bluffs,  N.  C. 

July  22-23 — Idaho  Editorial  Assn., 
midsummer  meeting.  Mack’s  Inn, 
Idaho. 

July  22-23 — Oregon  State  Editorial 
Assn.,  meeting,  Roseburg,  Ore. 

July  22 — Buckeye  Press  Assn.,  sum¬ 
mer  meeting.  Buckeye  Lake,  O. 


STRIKE  TIES  UP  TWO 
MONTANA  CITIES 


Printers  Cause  Fifteen  Day  SuspemiQ^ 
of  Daily  Press  of  Butte  and 
Anaconda — Finally  Agree 
to  Arbitrate 


(By  Telegraph  to  Editor  &  Pi  Busan) 

Butte,  Mont.,  July  5. — The  daily  news¬ 
papers  of  this  city  and  of  .Anaconda  re¬ 
sumed  publication  tixlay  after  15  days 
complete  suspension  caused  by  a  strike 
of  the  printing  forces. 

On  June  20  the  i>r inters  in  the  office 
of  the  Anacoiuia  Standard  walked  out 
The  action  was  followed  by  the  walkout 
of  the  printers  from  the  offices  of  the 
Butte  Miner  and  the  Butte  Post.  Thj 
crll  for  the  strike  was  issued  by  the  .Ana¬ 
conda  Typographical  Union  and  the  ob¬ 
ject  was  to  force  the  newspaper  pub¬ 
lishers  to  yield  to  the  men  their  demands 


been  made  to  Luke  Lea  and  Rogers  Cald-  hs  celebrated  contributors  were  Joel  MEDIATOR  TAIIFD  IN  tor  higher  wages.  The  publishers  imme- 
well,  both  of  Nashville,  Tenn.,  who  re-  Oiandler  Harris  and  Frank  Stanton.  offered  to  arbitrate  the  d;(t.. 

cently  acquired  the  Commercial  Appeal.  Clark  Howell,  Sr.,  is  the  son  of  Evan  P. 

As  a  condition  of  the  transfer  of  this  Howell. 

property  it  is  contractually  agreed  that  Having  been  graduated  from  the  Uni-  _  ,  •  •  ■  u  v  a 

Clark  Howell,  Sr.,  remains  as  publisher  versity  of  Georgia  and  studied  journalism  Machine  and  Mor*e  Operators  communities,  with  ^ombmed  population 


WIRE  LABOR  PARLEY 


diately  offered  to  arbitrate  the  differ¬ 
ences,  under  the  expired  code,  but  the 
printers  refused  even  to  discuss  arbitra¬ 
tion.  Both  sides  stood  pat  and  the  two 


of  more  than  100,000,  were  deprived  of 
their  daily  and  Sunday  papers. 

Not  only  were  the  people  without  news, 
except  as  the  newspaper  men  could  pass 

-  it  from  lip  to  lip,  but  the  business  of  the 

.A  mediator  of  the  department  of  labor,  cities  suffered  a  heavy  blow.  Merchants 
Washington,  had  been  called  in  a  wage  of  Butte  and  Anaconda  reported  a  marked 


Want  Increase  in  Wages  —  Press 
Associations  Willing  to  Continue 
Contracts  that  Expired  July  1 


and  editor  of  the  Constitution  and  Clark  ^  meniber  of  the  staffs  of  the  New 
Howell,  Jr.,  as  business  manager.  With  Tones  and  Philadelphia  Press, 

the  association  the  patrons  of  the  Atlanta  Howejl  in  1884  became  night  editor 

Constitution  may  be  assured  of  the  same  Constitution.  In  1897  he  succeeded 

high  standards  of  jounialism  and  the  “*  famous  father  as  editor-in-chief.  He 
maintenance  of  the  policies  that  have  later  bought  the  control  of  the  publishing 

contributed  so  signally  to  the  upbuilding  cornpany  and  became  its  president.  How  “  ■  .  •  ,  ,  r  n-  a  • 

of  Georgia  and  all  the  territory  the  Con-  well  he  has  succeeded  in  building  the  dispute  n(jw  being  ar^ed  between  the  falling  off  m  retail  sales  due  to  their  in¬ 
stitution  serves”  Constitution,  Atlanta’s  single  morning  "‘^ws  service  division  of  the  Commercial  ability  to  advertise,  bales  in  many  m- 

“The  statement  of  Messrs.  Lea  and  to  its  present  metropolitan  propor-  Telegraphers  Union  and  the  press  asso-  stances  dropped  off  to  half  the  record  for 

Caldwell  covers  the  situation  and  there  tions  and  vast  prestige  is  well-known,  cations.  the  similar  I^ti  o  a  year  ago.  Soto 

is  nothing  more  to  say,”  said  Clark  How-  .  - - -  The  press  associatioiis  are  w-illing  to  stores  issued  daily  circulars  but  this 

ell,  on  being  asked  for  a  statement.  “The  COL  AMENT  IN  CHARGE  contracts  which  expired  July  1,  make-shift  was  not  successful, 

chief  significance  of  the  deal  lies  in  the  ooerators  are  seekmir  to  force 

fact  that  the  Memphis  Commercial  Ap¬ 


peal,  the  Nashville  Tennesseean  and  the 
Atlanta  Constitution  are  brought  into  an 
intimate  relationship  that  should  add  to 
the  strength  of  each.  As  stated  by 
Messrs.  Lea  and  Caldwell,  my  relation 
with  the  Constitution  as  editor  and  pub¬ 
lisher,  and  that  of  my  son,  Clark  Howell, 


OF  N.  Y.  TELEGRAPH 

Plan  to  Invest  Money  in  Property  and 
Enlarge  Staff  Announced  —  Mrs. 
Ament  Remains  in  Charge  of 
Editorial  Departments 


but  the  operators  are  seeking  to  force  After  many  attempts  to  get  together 
through  an  identical  contract  for  both  the  printers  and  publishers  met  today  and 
Morse  and  machine  tape  punchers.  The  came  to  an  agreement  which  enabled  the 
tape  punchers  are  now  receiving  a  mini-  newspapers  to  resume  publication  while 
mum  of  $37.25  a  week.  Under  the  con-  the  differences  between  the  employes  and 
tract  being  asked  for  bv  the  union  the  employers  are  being  arbitrated.  The  ar- 
minimum  would  be  $60. '  bitration  will  be  carried  on  under  the  ex- 

The  press  associations  are  insisting  pired  code  of  procedure  employed  by  the 
that  the  punchers  and  Morse  operators  International  Typographical  Cnion  Md 
represent  two  distinctly  different  classes  the  -American  Newspaper  Publishers  .As- 


Tr  aQ  hiisinesQ  manafrpr  will  in  no  wise  Col  Lvtton  Ament  n  tio  1'  k  represent  two  dlStinctlv  different  classes  ll'C  .American  .Newspaper  x-uunsuers  .-vs- 

unde‘r  thT  c^nditionroffLrld^and  thX^^  'A’/inJ^rthis  iLk  t^^k  o^er  ator^receh^V"^^^^^^^^^  of 

newspapers  will  be  in  a  better  position  the  active  management  of  the  business  de-  ija  p-f;  °  i  co  mlT.  wasre  increase  of  75  cents  a  dav  -At 

than  ever  to  serve  their  respective  ter-  partment  of  that  newspaper.  “"^er  IsO.OOO;  $47.25  in  'vage  increase  oi  /a  cents  a  uay.  ai 

ritories.”  Coincident  with  this  announcement  it 


cities  of  150,000  to  500,000;  and  $49.75  the  same  time  negotiation.s  were  being 


T.  •  ,  .u  .  NX  Tj  11  .1  .  r-  1  »  ,  .  for  500  000  or  over  This  is  for  an  eipht  carried  on  between  the  publi.shers  and  the 

It  IS  known  that  Mr.  Howell  was  re-  "as  stated  that  Col.  -Ament  intends  to  put  u  yp  i!>  wr  an  eigni  T,mr,crriinViwal  Pni,.ii  the  latter 

etant  t„  oeii  the  fammic  newenaner  with  a  con^iVlerahle  - -  ....  hour  da.v  aiid  does  uot  iiiclude  Overtime.  Rutte  lypographical  Lnion,  the  latter 


luctant  to  sell  the  famous  newspaper  with  a  considerable  sum  of  money  into  me 
which  his  family  has  been  connected  for  newspaper  property,  to  enlarge  its  staff 
three  generations.  and  make  other  improvements.  Airs. 

If  the  deal  is  finally  consumated  it  will  Ament  will  retain  the  active  direction  of 
mean  a  highly  important  addition  to  the  the  editorial  departments  of  the  news- 


HEARST  BACKS  BERTAUD 


having  submitted  a  demand  for  a  wage 
increase  of  $1.75  a  day.  The  Butte  and 
.Anaconda  scales  are  the  same  at  present, 
$7.75  for  seven  and  a  half  hours.  The 


mean  a  higniv  important  aaoition  to  tne  me  eoiioriai  aepartments  ot  the  news-  a  •  .  -i-  ct-  i  .  «  .  ui-  i  i,  i  i; _ .h-,*  ♦h-  n..o«  ona 

newspaper  organization  formed  by  former  paper,  which  she  took  over  last  Se”"m.  •”  d  IrL  slgh^o 

United  States  Senator  Lake  Lea  in  assoei-  her.  Pnbh.h.V.  P..„.  “Ijs  Tthe  samVh^^^^^^ 

\\  illiam  Randolph  Hearst  is  baeking  printers,  however,  insisted  upon 
Lloyd  Bertaud,  air  mail  pilot,  in  a  non-  negotiations  and  when  the  demai 


ation  with  Rogers  Caldwell,  a  Nashville 
finaneier  well-known  throughout  the 
South,  now  owners  and  publishers  of  the 
Nasht'ille  Tennesseean,  the  Memphis 
Commercial- Appeal  and  the  Memphis 
Evening  Appeal. 

-Atlanta  Constitution  was  founded  in 


MRS.  LYDIG  SUES  FOR  $250,000 


Prominent  N.  Y.  Woman  Brings  Libel 
Action  Against  Daily  News 


,  -  negotiations  and  when  the  demand  of  the 

stop  night  from  New  \ork  to  Rome  and  Anaconda  union  was  refused,  that  txxiy 
ba^  in  a  giant  Fokker  monoplane.  served  notice  of  a  strike  against  tht 

lest  flights  are  now  under  way,  and  it  standard  effective  June  20.  The  pub- 
A  •  r  ^xpccted  tlic  traus-.Atlautic  hop  will  fishers  of  the  three  papers  thereupon  an- 

T  K  rr.1  rur^-x-  vv'  SivIpc  anB  ti  for  damages  against  start  early  in  August.  nounced  an  indefinite  suspension  which 

June,  1868,  by  Col.  Carey  vV.  Styles  and  the  News  Syndicate  Company.  Inc.,  pub-  The  monoplane  was  purchased  for  Mr.  „.as  terminated  bv  the  arbitration  a^re^ 

other  patriotic  citizens  who  wpre  at  that  fishers  of  the  Netv  York  Dailv  Nezes,  Hearst  recently  by  Philip  A.  Payne,  reached  Not  only  did  merchants 

time  resisting  the  terrihc  disorganization  and  against  Joseph  Cowan,  a  reporter  managing  editor  of  the  Xeu>  York  Dail\  ,055  jn 

incident  to  Southern  reconstruction  for  that  paper,  was  filed  Wednesday  in  -’>/«>ror.  W’hen  Commander  Byrd  crashed  s’lJ.a/aresult  of  inability  to  advertise. 

Col.  Styles  was  a  brilliant,  fiery  and  reck-  the  Supreme  Court  by  Mrs.  Rita  H.  De  at  A  er  sur  Mer,  Mr.  Payne  immediately  _ii  business  exoerienced  a 

less  character  who,  despite  the  poverty  of  Alba  Lydig,  cabled  him.  offering  the  use  of  Mr.  Smf  duriL  the  ^r?od 

ml'l  4:  churdies  were  affected!  P^tors  reporting 

a  marked  decrease  in  attendance  on  the 


principle  despite  resistance  that  would  tide  published  June  21,  last,  the  defend-  6  with  the  following  cable 

have  floored  the  average  man  However,  ants  meant  and  intended  to  mean  that  she  “Extremely  sorry  not  to  have  answered  4^n  "c.-nHavs  tUpEv-nprs  were  susoended 
in  the  celebrated  Black  Friday  panic,  was  a  drug  addict  and  was  unchaste.  She  .vou  sooner.  Kindly  convey  to  Mr.  Hearst  :!1k:u4  ”  ^  ' 

when  gold  reached  164  on  Wall  Street,  says  that  these  statements  were  libelous  my  deep  appreciation  of  his  offer  and  say 


Colonel  Styles  found  that  he  could  no  and  untrue, 
longer  finance  the  Constitution  and  he 
transferred  his  holdings  to  Col.  J.  H. 

-Anderson,  who  was  prompted  by  patri¬ 
otic  ideals  to  keep  the  paper  in  the  field. 

-Associated  with  him  was  Col.  William  A. 

Hemphill,  who  had  been  a  gallant  Con¬ 
federate  artillerv  officer  and  a  school 


ALABAMA  DAILY  SOLD 


to  him  that  I  shall  have  to  think  about 
his  proposition  a  short  while  before  send¬ 
ing  him  a  definite  answer.  Regards.” 


w’hich  they  attributed  to  inability  to  pub¬ 
lish  their  announcements  of  services  and 


programs. 


1.  Thompson  and  J.  L.  Meeks  Ac¬ 
quire  Sheffield  Tri-Cities  Daily 


F.  G.  BEACH  PROMOTED 


KANSAS  DAILY  BUYS  PLANT 

The  Arkan.sas  City  fKan.I  TrrM^ 
recently  purchased  the  building  erected 


fi'rederick  G.  Beach,  advertising  mana-  it  by  Florin  Trimper.  The  buflding 


.Announcement  was  made  in  Montgom-  Rcr  of  the  Rochester  Democrat  and  was  built  by  Mr  Trimper  expresslv  for 

teacher  of  note.  The  paper  was  success-  ery,  .Ala.,  July  1,  that  Frederick  1.  Chronicle,  and  a  member  of  its  staff  for  ^  newspaper  office  The  foundation  was 

fully  tided  over  the  dark  days  and  Col.  Thompson,  Montgomery  and  Alobile  pub-  42  years,  was  honored  at  a  testimonial  constructed  that  three  mo-e  floors  can 
Hemphill  retired,  leaving  Col.  -Anderson  lisher,  with  J.  E  Meeks  had  purchased  dinner  given  by  the  newspaper’s  staff  in  E.  at  anv  time  more  soace  « 

in  control.  Isaac  W.  .Avery,  who  had  the  SheMeld  (Ala.)  Tri-Cities  Daily,  the  Hotel  Rochester.  At  the  dinner  Mr.  needed 

been  one  of  “Morgan’s  Men,”  then  came  The  new  ownership  became  effective  with  Beach  was  informed  of  his  promotion  to  - 

in  as  editor.  Edward  Y.  Clarke  became  that  issue.  the  position  of  assistant  to  Jerome  D. 

managing  editor.  Two  new  owners  of  the  Sheffield  Bamum,  the  new  publisher  of  the  Demo- 

The  Constitution  won  many  many  gal-  newspaper  recently  purchased  the  Flor-  crat  and  Chronicle.  Frederick  E.  Hus- 


“AD  WEEK”  IN  CHICAGO 

“-Advertising  Week”  will  be  celebrated 

lant  fights  for  the  people  of  the  com-  ence  Times-News.  Mr.  Thompson  is  sey  was  promoted  from  assistant  adver-  in  Chicago,  Oct.  12  to  22.  when  five  a^ 


munity  and  was  in  great  favor  in  the  first  vice-president  of  the  -AsscKiated  tising  manager  to  take  the  position  for-  ciations  will  hold  annual  meetings  in  that 
.S<iuth.  One  of  the  contributing  factors  Press.  merly  held  by  Mr.  Beach.  city. 
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S.  N.  P.  A.  MOVES  TO  SETTLE  TRADE  BODY  SUIT 

Committee  Named  at  Atlanta  Meeting  to  Confer  With  Attorneys  and  Trade  Conunission — Col.  Ewing 
of  New  Orleans  Elected  President — 25th  Anniversary  Gay  Affair 
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(By  Telegraph  to  Eoixoa  &  Publisher) 

i  TLAXTA,  GA.,  July  6. — The  South- 
ern  Newsi»per  Publishers  Associa¬ 
tion  assembled  in  its  twenty-fifth  conven¬ 
tion  here  authorized  the  appointment  of 
a  committee  to  confer  with  attorneys  for 
the  Federal  Trade  Commission  with  a 
view  to  obtaining  a  settlement  of  the 
fommission’s  suit  against  the  S.  N.  P.  A., 

A.  N-  P-  other  publishing  and 

advertising  assixiations. 

The  Trade  Commission  was  expected 
to  act  this  week  on  the  S.  N.  P.  A.  peti¬ 
tion  that  the  evidence  so  far  asseinbled 
by  the  Commission  relative  to  the  S.  N. 

P,  A.  be  summarized,  a  privilege  which 
was  recently  accorded  to  the  American 
Newspaper  Publishers  Association.  Fa- 
vwable  action  on  this  petition  by  the 
Federal  body  will  be  followed,  it  is  ex¬ 
pected,  by  a  meeting  of  its  attorneys  with 
the  following  S.  X.  P.  A.  representa¬ 
tives  ; 

John  Stewart  Bryan,  Richmoitd  Nezvs- 
Leader;  Victor  H.  Hanson,  Birmingham 
anus;  Walter  C.  Johnson,  Chattanooga 
Snvs;  H.  C.  Adler,  Chattanooga  Times; 
and  A.  G.  Newmyer,  Nezo  Orleans  Item- 
Tribune. 

The  committee  has  full  powers  and  it 
is  hoped  that  it  will  succeed  in  ending, 
so  far  as  Southern  newspapers  are  con¬ 
cerned,  the  Trade  Commission’s  effort  to 
prove  that  publishers  and  advertising 
agencies  conspired  in  restraint  of  trade 
by  refusing  commissions  on  advertising 
which  was  placed  through  other  channels 
than  recognized  agencies. 

The  S.  N.  P.  A.  admits  none  of  the 
wrongful  practices  charged  by  the  Com¬ 
mission  and  has  contended  from  the  be¬ 
ginning  that  the  Commission  is  without 
jurisdiction  over  advertising.  The  S.  N. 
P.  A.  attitude  on  the  agency  system  was 
orally  expressed  in  this  resolution 
adopted  today:  “Whereas  the  advertis¬ 
ing  agency  method  which  was  in  exist¬ 
ence  many  years  before  the  organization 
of  the  S.  N.  P.  A.  has  proven  a  valuable 
and  economical  method  of  obtaining  na¬ 
tional  business  for  newspapers,  therefore, 
be  it  resolved,  that  this  Association  ex¬ 
press  itself  as  approving  the  agency 
method,  which  is  not  to  be  construed  as 
meaning  that  the  .Association  recommends 
that  any  definite  amount  of  commission 
be  paid." 

No  other  business  of  equal  importance 
ante  before  this  gay  and  colorful  meet¬ 
ing.  Three  sessions  of  three  hours  each 
handled  the  routine  with  commendable 
dispatch,  leaving  63  of  the  72  convention 
hours  available  for  golf  and  birthday 
parties. 

The  birthday  idea  ran  like  a  silver 
thread  through  the  entire  fabric,  even  to 
the  election  of  officers. 

Col.  Robert  Ewing,  publisher  of  the 
Sne  Orleans  States  and  active  in  all 
S.  N.  P.  A.  affairs  since  1903,  was  elect¬ 
ed  president  by  acclamation.  He  is  the 
only  survivor  of  the  Association’s  first 
executive  committee  still  in  active  serv¬ 
ice.  The  nominating  committee,  headed 
liy  M.  E.  Foster,  editor  of  the  Houston 
Press,  named  John  A.  Park,  Raleigh 


By  ARTHUR  ROBB 

Louisiana — L.  K.  Nicholson,  Xeu'  Or-  .such  information  as  they  deemed  per-  in  recognition  of  his  many  years’  service 


leans  Times-Picayune. 

Mississippi— James  H. 
ridian  Star. 

North  Carolina— J.  B. 
cord  Tribune. 


tinent.  The  course  followed  recently  by 
Skewes,  Me-  .several  publishers  in  denouncing  their 
opposition’s  circulation  claims  on  evidence 
Sherrill,  Con-  that  might  not  be  conclusive,  he  said, 
threw  an  atmosphere  of  distrust  over  all 


Col.  Robert  Ewing,  president  Southern  Newspaper  Publishers  .Association. 


Oklahoma — E.  K.  Gaylord,  Oklahoma 
City  Oklahoman. 

South  Carolina — B.  H.  Peace,  Green¬ 
ville  News. 

Texas — M.  E.  Foster,  Houston  Press. 

Virginia — J.  P.  Fishburn,  Roanoke 
Times  and  World-News. 

West  Virginia — H.  I.  Schott,  Blueheld 
Telegram. 

Monday  afternoon  found  the  publishers, 
friends,  families  and  guests  at  Stone 
Mountain.  They  inspected  the  great 
monument  now  being  prepared  for  the 
heroes  of  the  Confederacy,  “ate  barbe- 


criticism  until  after  the  regular  audit  by 
the  A.  B.  C.,  giving  the  .A.  B.  C.  auditor 
newspaper  circulations — “and  the  adver¬ 
tiser  can  find  other  channels  for  his  ap¬ 
propriations,”  he  added  significantly. 

Wednesday’s  speaker  was  W.  -A. 
-Armistead,  of  N.  W.  Ayer  &  Son,  Phila¬ 
delphia,  who  urged  that  the  South  let  the 
rest  of  the  nation  know  that  its  cosmos 
is  not  entirely  broiling  sun  and  snowy- 
cotton. 

Postal  rates  received  a  brief  discussion 
Monday.  Following  Col.  Ewing’s  report 
as  chairman  of  the  postal  committee,  the 


chairman  of  the  S.  N.  P.  .A.  golf 
tournaments.  His  colleagues  in  this  pub¬ 
lishing  Valhalla  are  Adolph  S.  Ochs, 
Nezv  York  Times;  Fred  §eely,  former 
publisher  of  the  Atlanta  Georgian  and 
now  proprietor  of  Grove  Park  Inn  at 
.Asheville,  and  M.  E.  Foster,  who  as  edi¬ 
tor  of  the  Houston  Press  bounded  back 
into  active  membership  after  a  year  off 
the  list. 

.At  the  specific  request  of  the  directors, 
the  te.xt  of  the  following  resolution  is 
given  in  full : 

“Resolved  that  this  Association  express 
its  grateful  appreciation  to  James  \V. 
Brown,  publisher  of  Editor  &  Publisher, 
and  individually  to  the  members  of  its 
staff,  for  the  issuance  of  the  handsome 
and  complete  edition  in  honor  of  the 
Silver  .Anniversary  of  this  organization.” 

.Another  resolution  commended  for  use 
as  a  textbook  in  schools  of  journalism, 
“Covering  Washington,”  by  J.  Fred 
Essary.  Baltimore  Sun  correspondent. 

The  president  was  directed  to  appoint 
a  committee  of  three  to  arrange  plans 
and  procedure  for  the  award  of  prizes  to 
Southern  editorial  writers  from  the  fund 
bequeathed  by  the  late  George  Fort  Alil- 
ton.  Chattanooga  News.  The  fund  now 
has  $1,200  available. 

Formal  suspension  of  the  Association’s 
joint  advertising  campaign  was  made  by 
a  resolution,  several  directors  expressing 
the  hope  that  it  would  be  resumed  with 
an  adequate  budget. 

Dues  were  increased  for  the  larger 
papers,  the  maximum  of  $100  a  year  be¬ 
ing  replaced  by  a  sliding  scale  ranging 
from  ^0  to  $2S0.  The  schedule  is  based 
on  circulation,  and  dues  for  papers  hav¬ 
ing  less  than  20,000  circulation  remain 
unchanged. 

Mississippi  Valley  flood  relief  was 
urged  in  the  following  resolution:  “Re¬ 
solved,  that  the  S.  N.  P.  .A.  in  conven¬ 
tion  assembled  feels  and  wishes  to  convey 
to  the  people  of  the  flood-stricken  areas 
of  the  Mississippi  Valley  its  profound 
sympathy  and  endorses  fully  the  conclu¬ 
sions  of  the  Qiicago  Flood  Control  Con¬ 
ference  as  expressed  in  its  resolution  call¬ 
ing  for  Federal  control  of  the  entire  Mis¬ 
sissippi  river  problem  and  pledges  the 
support  of  its  newspapers  in  obtaining 
from  the  next  session  of  the  United  States 
Congress  prompt  action  of  the  character 
petitioned  by  the  said  Chicago  confer¬ 
ence.” 


KELLY  URGES  CAUTION 


A.  N.  P.  A.  Executive  Warns  Publishert 
of  Union  Contract  “Traps” 


cue,”  and  heard  Hon.  Josephus  Daniels,  .Association  again  approved  the  commit- 


Raleigh  News  and  Observer,  in  his  ad- 

_  ^ _  _ ,  _ dress  commemorating  the  Association’s 

Times  and  retiring  president,  as  chair-  dead  of  the  past  year,  make  a  stirring 
nan  of  the  board,  and  Walter  C.  John-  plea  for  the  ideals  of  the  old  Southern 
MO,  who  retires  from  the  latter  post,  as  journalism.  His  address  is  reported  at 
^fwurer.  The  office  of  secretary  was  length  elsewhere. 

wnbined  with  that  of  manager,  and  Capt.  Tuesday  was  golf  day,  of  which  there 


tee’s  aims  and  methods  in  the  following 
resolution : 

“Resolved  that  the  S.  N.  P.  A.  reaffirm 
its  position  that  the  wartime  postal  rates 
on  second-class  mail  be  repealed  and  re¬ 
duced  to  the  schedule  of  the  1920  rates 
and  that  this  Association  continue 


Ati.anta,  Ga.,  July  6 — Legalistic  traps 
for  the  publisher  who  is  careless  in  nego¬ 
tiation  of  contracts  with  labor  unions 
were  described  to  the  S.  N.  P.  A.  by 
Harvey  J.  Kelly,  chairman  of  the  special 
standing  committee  of  the  .American 
Newspaper  Publishers’  .Association. 

“Some  unions  make  strenuous  efforts,” 
he  said,  “to  enlarge  the  number  of  con¬ 
tracts  containing  a  blanket  provision  that 
the  publisher  will  observe  and  respect  the 
laws  of  the  local  and  international 
unions.  A  publisher  signing  such  a  con¬ 
tract  relinquishes  the  right  to  share  in 


Cranston  Williams  was  reappointed  by  is  more  elsewhere,  but  it  was  also  marked  operation  with  the  American  Publishers  determination  of  matters  vitally  affecting 
the  directors  to  the  new  office.  .  .  ~  f  .  .  i...  i  xi.  u- .  ._ 

The  new  board  of  directors  follows: 

Alabama — Victor  H.  Hanson,  Birming- 
ww  Sews. 

Arkansas — J.  S.  Parks,  Fort  Smith 
Times-Record. 

Florida — Herbert  Felkel,  St.  Augustine 
Pecord. 

— John  A.  Brice,  Atlanta  Jour- 
ss/. 

Kentucky — H.  Giovaimoli,  Lexington 
leader. 


by  the  brief  addresses  by  O.  C.  Harn, 
managing  director  of  the  Audit  Bureau 
of  Circulations:  W.  E.  Wines,  manager 
of  the  A  N.  P.  A.  mechanical  depart¬ 
ment.  and  Harvey  J.  Kelly,  chairman  of 
the  Special  Standing  Committee  of  the 
A.  N.  P.  A. 

Mr.  Ham  decried  local  circulation 
wars  as  being  harmful  to  the  entire  news¬ 
paper  business.  He  urged  that  publishers 
harboring  suspicions  of  their  competitors’ 
claims  and  methods  make  no  public 


Conference  and  all  other  organizations 
interested  in  the  reduction  of  second-class 
rates.” 

Numerous  resolutions  were  passed  ex¬ 
pressing  the  Association’s  gratitude  to 
hospitable  Atlanta,  to  the  Stone  Mountain 
Memorial  .Association,  to  the  Atlanta 
Biltmore  Hotel,  to  Wiley  L.  Morgan  for 
his  services  as  secretary-treasurer. 

Walker  Savory,  of  the  Mergenthaler 
Linotype  Company,  was  elected  to  the 
select  group  of  honorary  life  members 


his  business.  He  has  no  voice  in  the 
making  of  union  law. 

“.Any  laws  which  are  to  be  a  part  of 
the  contract  should  be  stated  therein. 
Some  international  unions  will  not  under¬ 
write  a  contract  unless  it  provides  that 
laws  of  that  international  union  are 
exempt  from  arbitration.  This  is  one¬ 
sided  enough  but  if  a  publisher  considers 
it  expedient  and  desirable  to  have  a  con¬ 
tract.  that  should  be  the  maximum 
reference  in  the  contract  to  union  laws.” 


6 
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JAMES  L.  EWING  WITH  AN  88  WINS 
ATLANTA  S.N.P.A.  GOLF  TOURNAMENT 


His  Brother,  John  Ewing  Takes  Third  Prize — Victor  Hanson 
Low  Net  Winner  with  75^Forty-two 
Prizes  Awarded 


(By  Telegraph  to  Editor  &  Publisher) 

ATLANTA,  Ga.,  July 
elected  president  by 
Jim  wins  golf  tournament.” 

Thus  did  the  Ewings  at  Atlanta  record 
for  the  home  folks  a  day  of  triumph. 


tion  donation),  J.  T.  Finley,  attorney, 
6. — "Father  P-  — 195. 

acclamation.  Low  net-game  set  and  case  (by  E. 

Katz  Special  Agency).  A.  C.  Lucas. 
National  Publishers  Association — 105-35- 
70.  Second  low  net^ — picnic  set.  (by 


James  L.  Ewing  of  the  Am-  Orleaus  Standard  Rate  and  Data  Company) 
States  with  a  score  of  88  took  highest  l*^^*’'al  Type  Metal 


honors  in  the  S.  N.  P.  A.  golf  tourney 
last  year  won  by  his  brother  John  of  the 


75.  Third  low  net — Sterling  Schick 
razor  and  tmnch  of  blades  (by  Cutler 


BILOXI  CALLS  TO  S.N.P.A. 
MEMBERS  FOR  1928 


ATLANTA.  GA.,  July  6.— The 
Gt»if  Co  St  where  pine  trees 
grow  to  the  water's  edge  and  tar¬ 
pon  splash  spray  on  their  branches, 
has  invited  the  1928  S.  N.  P.  A. 
convention  to  meet  at  Biloxi. 

Other  invitations  were  received 
from  Memphis,  Houston,  Virginia 
Beach  and  Asheville.  All  were 
referred  to  the  directors,  for  deci¬ 
sion  at  the  midyear  meeting,  which 
will  probably  be  held  at  Biloxi. 


ShrA-el>ort  Times.  The  latter  fought  his  Hammer  Company),  Harold  BottMer- 
brother  even  for  10  holes  but  a  sliced  pnthaler  Corporation-103^22-83.  Fourth 


tee  shot  on  the  eleventh  brought  a  seven 
and  disaster. 

Victor  H.  Han.son,  Binmn(*ham  Ncies, 
won  low  net  with  a  75. 

Forty-two  prizes  were  awarded  by  the 


low  net — one  dozen  Kro-Flite  golf  balls 
(combination  donation),  Virgil  Evans, 
unattached — 104-20-84.  Fifth  low  net — 
one  pair  golf  hose  (combination  dona¬ 
tion),  George  M.  Kohn,  Frost,  Landis  & 


DANIELS  PAYS  TRIBUTE 
TO  S.  N.  P.  A.  DEAD 


Memorial  Services  Held  at  Stone  Moun¬ 
tain  for  Illustrious  Editors  Who 
Have  Passed  on — “Cherish  Their 
Ideals,”  Speaker  Commands 


committee  as  follows:  members’  section,  Kohn— 106-22-84.  Best  kicker  m^iog 
low  gros.s — Mahogany  chest  poker  chips,  humidor,  (by  .American 

(by  Great  Northern  Paper  Company).  Founders  Company )._  J.  H.  Palmer.  R 
J.  L.  Ewing,  New  Orleans  States — 88.  H‘^  ^ 

Second  low  gross — Longines  wrist  watch,  Fjcker  Spalding  druer-brassie 

(by  George  H.  Morrill  CompaiEv),  Glenn  other  ^great  editors  of  Southern  history 


"It  is  a  great  mistake  to  say  that  any 
man's  place  can  be  filled.  The  ordiii^ 
man  passes  and  somebody  docs  the  work 
but  it  is  not  the  work  of  the  man  iallm’ 
at  his  t.isk,  it  is  some  other  man’s  work. 
But  when  a  creature  soul  passes,  there  i$ 
a  void  which  cannot  be  filled.  Nobody 
else  can  carry  on  the  work  of  a  superior 
man.  .Able  men  will  do  their  work.  TTjf 
paper  will  go  on  as  a  useful  institution, 
but  the  i^culiarly  attractive,  stimulating 
and  convincing  editorials  from  the  brain 
and  the  heart  of  Mooney  no  longer  il- 
luminate  the  pages  of  that  influential 
journal.  .Another  soul  will  inhabit  th^ 
columns,  but  those  who  had  been  charmed 
by  the  something  indescribable  about  his 
productions  will  sigh  for  the  touch  of  a 
vanished  hand  and  the  sound  of  a  voice 
that  is  still.” 

Names  of  the  S.  N.  P.  .A.  members 
who  died  during  the  past  year,  included 
in  the  memorial  resolution,  are :  Frank 
G.  Bell,  Soi’anitah  Actvs:  Donald  Gillis, 
.ishen'iHc  Citizen;  James  H.  Moore, 
Knoxi’iUe  Sentinel:  C.  P.  J.  Moonev, 
Memphis  Commercial-Appeal ;  .A.  j. 

Gonzales,  Columbia  State:  L.  C.  Hum¬ 
phrey,  Louisi-ille  Herald-Post :  Garrard 
Harris,  Birmingham  \eu‘s;  C.  M.  Wil¬ 
loughby,  Hattiesburg  American;  Walter 


(By  Telegraph  to  Editor  &  Publisher) 

.Atl.\nt.\.  Ga.,  July  6. — Henry  Grady.  N.  Hurt,  Hattiesburg  American:  George 
E.  Gonzales,  C.  P.  J.  Mooney  and  M.  Bailey.  Houston  Post-Dispatch. 


Allan.  Atlanta  Journal— 99.  Third  low 
gross — golf  cane  and  seat  (by  Inter-  dozen  Kro-IHite  gdf  balls  (combma- 
national  Paper  Company),  J.  D.  Ewing,  Bon  donatioiD,  Fred  P.  Motz.  John  M.  emula- 


Shreveport  Times — 91.  Fourth  low  Branham  106  24-82. 


Worst  gross — Crystal  tie  pin  (by  Cone 


tion  in  the  me- 


gross — Spaulding  driver-brassie,  (com-  „  "  mortal  address 

binatkin  donation),  E.  Brown.  Xash-  RoHienberg  &  Noee).. A.  T.  Robb,  Editor  fjeiiverej  Stone 
'iille  Tennesseean — 101.  Fifth  low  gross —  &  Pi  busher---163.  Second  worst  gross  ^^[yuntain  by  Jo- 
One  dozen  Kro-FTite  golf  balls  (com-  bra^  smokador  (by  Nliller  Saw  sephus  Daniels, 

bination  donation),  H.  T.  McIntosh,  Al-  Com^ny),  L.  E.  Mansfield,  editor  of  the 

bmiy  (Ga.)  Herald— \02.  Low  net—  national  Paper  Company— 153.  Third  pj  e  ze  s 

“Jim  Brown  Trophy,”  golf  bag,  (by  Spaulding  driver-brassie  Obserzvr  and 

Editor  &  Publisher),  Victor  Hanson,  (combin^ion  don^ion),  Ben  t^ttesman,  former  Secretary 
Birmingham  News — ^98-23-75.  Second  Hudson  Trading  Company  144.  of  the  Navy, 

low  net — Musical  cigarette  bo.x  (by  John  Most  pars  or  better  in  scores  of  1(W  or  Mr.  Daniels, 

Budd  Company),  J.  G.  Campa,  Atlanta  more — .Angelus  alarm  watch  (by  Ludlow  standing  on  a 
Georgian— 100-23-77.  Third  low  net—  Typograph  Company),  Earle  Wheatley,  f^nch  under  the 
seal  leather  dressing  case  (by  Intertype  H.  Reeve  .Angell  Company.  Second  most  shelter  where  a 


CUP  GIVEN  CABANISS 
BY  S.  N.  P.  A. 


First  Pre»ident  of  Southern  Body  Hon¬ 
ored  at  Anniversary  Banquet — 
Atlanta  Hospitable  Host  to 
Vsiting  Editors 


(By  Telegraph  to  Editor  &  Publisher) 

.Atlanta,  Ga.,  July  6. — .Atlanta’s  hos¬ 
pitality  engine  scarcely  slowed  for  business, 
golf,  or  sleep  for  the  Southern  publishers 
and  it  attained  full  speed  on  Monday  and 


Josephus  Daniels 

iCill  ICcilllCl  U1C5M1IK  lUV  iiiicilVUC  - - - - o---  - s  ^  wiicii;  a  er*  J  •  "a  aJ  I.  ■  . 

Corporation),  A.  C.  Barrow,  Pettsacola  or  better  in  scores  of  100  or  more  barl^cue  had  just  been  concluded,  found  Tuesday  ^enings.  An  outdoor  ba^wt 

_  »  ...  ■!  _ _  _  .  .  '  _ _ _ ir  ••  .  .  ,  .  «  .  ivnHssf*  lonT<*t*n_hiinor  iit  trip  I-'imI.. 


— 104-21-83.  Fourth  low  net — one  (combination  dona-  in  class  of  journalism 

n  Kro-Flite  golf  balls  (combination  tion),  Nelson  Maynard,  Wood  Flong  ^yhich  thought  of  newspapers  as  “proper-  mont  Driving  Club  celebrated  the  as^ 
tion),  Munsey  Slack,  Bristol  (Va.)  Company.  Third  most  pars  or  letter  m  gloried  in  billion-dollar  annual  turn-  ®  silver  anniversary,  wiA  H.  H. 


News — 
dozen 
donation ) 

N  ews-Bulletir, 


107-22-85.’  Fifth  low  net  scopes  of  100  or  less— tobacco  jar  (by  overs  or  subordinated  principles  to  divi-  Labmiss,  the  first  president,  and  seve^ 
....  .  tr  w  RaT-mnnfl  f  r  l  successors  a  cuests  of  honor.  .M 


— one  pair  golf  hose  (combination  dona-  L.  W.  Bla^hford  Company),  Raymond  dends. 
tion)  Arthur  Newmyer,  New  Orleans  Geaudeau,  Gravure  Corporation. 

/  te  m-T ribune — 1 08-2 1  -87. 

Best  kicker — Crystal  desk  clock,  (by 
King  Features  Syndicate),  John  A. 

Brice,  Atlanta  Journal — 102-25-77. 

Second  best  kicker — Crouch  &  Fitz¬ 
gerald  picture  frame,  (by  Walter  Scott 
&  Co.)  M.  S.  Foster,  Clarksz'ille  Leaf- 


of  his  successors  a  guests  of  honor.  .Ml 
made  brief  addresses,  as  did  several  prts- 


CLARKSBURG  DAILIES 
IN  MERGER 


Chronicle — 95-18-77.  Third  best  kicker 
— thermometer  and  barometer  (by  Im¬ 
perial  Type  Metal  Company),  R.  F.  Hud¬ 
son.  Montgomery  Adz'ertiser — 111-32-79. 
Fourth  best  kicker — one  dozen  Kro-Flite 
golf  tells  (combination 


New  Company  Formed  to  Publish  Ex¬ 
ponent,  A.  M.,  and  Telegram, 

P.  M. — Vf.  Guy  Tetrick 
General  Manager 


.Announcement  has  lieen  made  of  the 
donation),  merger  of  the  Clarksburg  (W.  \'a. )  E.r- 


“These  men  of  our  profession,"  he  active  memters. 
said,  whose  memories  we  texlay  honor  Cabaniss  was  given  a  silver  loving 

warmed  their  hearts  at  the  fire  of  the  .  c.  Johnson,  who  has  held 

broad  and  glowing  patriotism  of  Henry  ^he  gift  of  his  colleagues. 

(jrad>._  That  warmth  and  light  gave  inscription:  “To  Heniy 

them  inspiration  and  at  the  same  time  ^  Cabaniss,  First  President.  .April  14. 
steadied  them  and  enabled  them  to  reach  With  affectionate  regards  of  the 

heights  of  usefulness  denied  to  their  niembership  on  its  twenty-fifth  anniver- 
predecessors.  .  .  .  .  ^  ,  .  sarv  meeting,  Atlanta,  Ga.” 

The  question  m  this  industrial  age  is :  fn  ^  short  address.  NIr.  Johnson  De- 
Can  an  editor  hold  fast  to  ancient  South-  blared  that  “no  man  in  the  history  of 
ern  ideals  and  lead  m  the  larger  com-  southern  journalism  has  had  a  finer  part 
mercial  and  industrial  life  es.sential  to  Henrv  Cabaniss.  He  did  work  that 

bring  the  comforts  and  enrich  the  life  of 


we  can  hardly  appreciate  today,  because 


Citizen  ponent,  morning  Democratic  paper,  and  „  ,  ,  r  the  problems  faced  then  have  been  ob- 

104-2.1-79.  Worst  gross— golf  bag  (by  the  Clarksburg  Telegram,  evening  Re-  The  answer  is:  Read  the  record  of  iterated. 

R.  Hoe  &  Co.).  W^.  R.  Harris,  Asheville  publican  publication.  .A  new  corporation,  Bell,  Gonz"'**  ''  " 

i>cF-  the  Clarksburg  Publishing  Company,  was 


Citizen — 1.56.  Second  wor.st  gross- 
tail  set.  (by  Wood-Flong  Corporation),  formed  to  publish  both  papers.'  Details 
L.  K.  Nicholson,  .N  ric  Orleans  Times-  of  which  have  not  been  announced. 
Picayune — 149.  Third  wor.st  gross —  Thev  will  continue  their  separate  politi- 

Spalding  driver-brassie  (combination  cal  allegiance  and  maintain  separate  edi- 

donation),  Walter  Johnson,  Chattanooga  tor ial  staffs.  Only  one  Sunday  paper  will 
Ni’zes — 144.  Most  pars  or  better  in  be  issued.  It  will  be  independent  in  poli- 

scores  of  100  or  more — pair  McPherson  tics. 


‘He  was  a  pioneer,  a  real  old-school 


Gonzales,  Mooney.  Gillis.  Moore.  „„  „  . . 

Ilumphrey,  Harris,  'Willoughby  and  journalirtr"  who*^' knew  what”' it"' VaT’to 
Hurt.  Every  great  moveim'iU  of  progress  escort  a  sheet  of  copy  from  pencil  to 
felt  their  championship.  They  have  troil  press,  writing  it.  reading  it,  and  some- 
tne  path  of  the  Old  South  and  the  New  tiirles  setting  it.” 

South  and  made  our  way  easier  and 
brighter.” 

Some  newspapers  render  their  contri-  the  press  since  1903.  He  predicted  war 
hiition  in  one  city  alone,  Mr.  Daniels  con-  would  be  abolished  through  the  growing 


Mr.  Cabaniss  recalled  early  S.  N.  P.  .A 
days,  and  traced  the  great  development  of 


master  model  clubs,  (by  Mergenthaler  W.  Guy  Tetrick.  general  manager  of  tinned.  Some  influence  a  whole  common-  public  trust  in  newspapers. 

Linotype  Company).  J.  G.  Stahlmaii.  the  Exponent,  will  be  general  manager  of  wealth.  Among  tbe.se  is  the  Columbia  Clark  Howell  Sr  editor  of  the  .4//a»i(a 

Nashville  Banner.  Second  most  pars  or  the  comk-nM  papers.  ( S.  C.)  State,  founded  in  1891  bv  the  Constitution,  presided  and  was  joined  in 

Fetter  in  scores  of  100  or  more— one  A  new  publishing  company  known  as  three  illustrious  Gonzales  brothers.  '  extending  .Atlanta’s  welcome  bv  Maj. 

dozen  Kro-Flite  golf  balls  (combination  the  Clarksburg  Publishing  Company  has  “.Ambrose  Gonzales  and  bis  brothers  John  S. '  Cohen  editor  of  the  Journal. 


Com 


donation).  Capt.  W.  E.  (^inzales,  Coliim-  been  formed  and  has  actiuircd  all  of  the  made  the  state  respected  abroad,  but  it  James  B.  Neviii,  editor  of  the  Georgia*, 
bia  (S.  C.)  State.  Most  “birdies”  or  assets  and  good  wil  of  the  two  former  was  Palmetto  to  the  core.  Ambrose  presided  over  a  lone  table  with  sev-eral 
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better  in  scores  of  99  or  less— Zip-0-  companies.  The  stockholders  of  the  new  Gonzales  fought  bard :  he  gave  bard  distinguished  guests  at  his  right  and  left 

Grip  golf  kit  bag  (by  Goss  Printing  company  are  the  same  as  the  two  old  blows:  he  made  enemies.  But  he  never  .Among  the  speakers  were:  Victor  H. 

Press  Company),  Captain  H.  M.  Ayers,  publishing  companies.  struck  below  the  belt,  never  had  personal  Hanson.  Birmingham  Nezvs;  H.  C.  Adler. 

Anniston  Star.  V.  L.  Highland,  who  was  president  of  malice,  was  free  from  personal  hate.  Chattanooga  Times;  George  Morris, 

Guests  section.  Low  gross— two-sided  the  Clarksburg  Telegram  Company,  is  “And  when  C.  P.  1.  Mooney  died,  the  Memphis  Commercial  Appeal;  J-  L 
fla.sk,  (by  Electric  Manufacturing  Com-  president  of  the  new  company  and  W.  whole  South  stood  stricken,  for  a  mighty  Hemphill  of  Charleston:  Josephus  Dan- 
pany),  N.  D.  Becker,  Intertype  Corpora-  Guy  Tetrick,  who  was  manager  of  the  ruler  in  opinion  had  fallen.  The  country-  iels,  Raleigh  Nezt's  and  ObserZ‘er;  Sam 
tion— 84.  Second  low  gross— cocktail  set  Exponent  pmpany,  is  general  manager.  at-large,  which  had  rather  slowlv  come  W.  Small,  now  of  the  Atlanta  Constitu- 
(hy  Lanston  Monotype  Company)  J.  M.  Advertising  space  will  be  sold  to  both  to  appraise  him  at  his  true  worth,  felt  tion.  who  recalled  his  half  century  in 
Marshall,  Great  Northern  Company— 96.  local  and  national  advertisers  at  a  com-  the  .shock.  Such  rare  spirits  do  not  often  southern  journalism,  Fred  Sullens.  Jack- 
Third  low  gross — golf  humidor  and  hination  rate,  copy  to  run  in  both  morn-  come  to  earth,  therefore  they  fill  a  place  son  (Miss.)  Nezvs,  who  paid  tribute  to 
dozen  balls,  (bv  Story,  Brooks  &  Fin-  ing  and  evening  editios.  peculiarly  their  own.  Their  editorials  the  late  Robert  T.  Small,  son  of  the 

lay),  G.  V.  Rothenberg— 97.  Fourth  low  The  Devine-Wallis  Corporation,  which  have  a  flavor  found  nowhere  else.  Their  previous  speaker,  as  “The  greatest  report- 

gross— one  dozen  Kro-Flite  golf  halls  has  been  national  advertising  representa-  blossoms  have  a  perfume  no  other  flower  er  the  South  has  ever  produced”: 
(combination  donation),  H.  A.  Earle,  tive  of  the  Telegram,  will  represent  the  fashions.  It  is  for  that  reason  the  place  Col.  Robert  Ewing,  New  Orleans  Statu, 
Perkins-Goodwin  Company — 103.  Fifth  new  combination  in  both  the  Eastern  of  Mooney  cannot  be  filled  in  Southern  the  new  S.  N.  P.  A.  president.  The  ton- 
low  gross — one  pair  golf  hose  (comhina-  and  Western  fields.  journalism.  quet  was  followed  by  an  outdoor  dance. 


Editor  &  Publisher  for  July  9 ,  1927 
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“OFFICIAL”  BYRD  LANDING  PROVED  FALSE 

Commandant  Misinforms  Newspaper  Men  and  Cables  Carry  False  News  to  U.  S. — Thrilling  Flight  to 
Ver  Sur  Mer  by  Correspondents  Results  in  Correct  Story  of  Channel  Landing 


k  DD  to  the  scientihc  data  which  Com- 
A  mander  Richard  Byrd  collected  for 
iaticn  during  his  trans-Atlantic  flight, 
L  reiteration  of  journalism’s  oldest 
^xim  driven  home  to  newspaper  men 
ntrvw'here.  when  the  gallant  aviator 
dth'his  crew  crashed  into  the  icy  waters 
the  channel  at  \"er-sur-mer. 

That  ma.xim  is :  “Don’t  tell  more  than 
ou  know  for  a  positive  fact ;  if  you’ve 
;„jrelv  heard  it.  say  so  "  .... 

While  Byrd  was  still  in  the  air,  headed 
•oward  the  channel  in  rain  and  fog.  some 
rrtorters  landed  him  at  Issy  les  Mouli- 
ncMX,  near  Paris.  Based  on  a  digest  of 
^  reports  received  from  Paris  corre- 
;ncodents,  the  story  behind  this  false 
Unding  was  reconstructed  in  New  York 

a  follows :  .  .  , 

American  reporters  waiting  at  Le 


By  PHILIP  SCHUYLER 


was  safely  down,  was  almost  the  author 
of  tragedy.  Commandant  Renvoise  or¬ 
dered  the  lights  shut  off  at  Le  Bourget. 
Lights  also  were  cut  off  at  Havre.  And 
Byrd  thus  was  placed  in  complete  dark¬ 
ness.  even  though  clouds  might  have 
lifted  and  given  him  a  pathway  to  a 
safer  landing  than  in  the  salt  waters  of 
the  channel. 

-All  press  associations,  and  all  news¬ 
papers,  spurred  on  by  the  urge  to  beat  a 
rival,  are  making  claim  to  the  discovery 
that  Byrd  and  his  companions  were  at 
\’er-.sur-mer.  Who  got  there  first  is 
disputed.  .All  are  certain  that  their  plane 
was  first  to  approach  this  seaside  village. 
Whoever  was  first,  the  following  reached 
Byrd  on  Friday  at  Ver-sur-mer ;  P'red- 
erick  .Abbott,  International  News  Serv- 
Ralph  Heimzen,  United  Press; 


.American  services  had  functioned  with 
100  per  cent  accuracy  until  that  devas¬ 
tating  moment  when  the  commandant  at 
Le  Bourget  said  “Issy  les  Moulineau-x." 
Special  correspondents  had  been  assigned 
along  the  route  the  aviators  were  ex¬ 
pected  to  take  with  instructions  to  look 
out  for  the  ".America.”  Elaborate  prepa¬ 
rations  had  been  made  with  ships  at  sea. 
"Strain”  is  the  excuse  which  drifts  back 
to  this  country  from  Paris. 

Edwin  L.  James,  writing  in  the  .V«i' 
York  Times,  said ; 

“The  world  knows  what  terrible  strain 
the  four  airmen  had  during  those  hours 
of  rain  and  dark.  But  certainly  reporters 
waiting  for  them  had  a  small  part  of 
the  same  strain." 

The  .Associated  Press  would  not  talk 
for  publication  with  Eiutor  &  Pi  bi.isher, 


Bonrget  field  ^  ice;  Kalph  Heimzen,  United  Fress;  tor  publication  with  Eiutor  &  Fibi.isher, 

voise  in  charge  o  in  the  John  -Angly,  .Associated  Press,  and  Wil-  although  it  was  learned  that  a  special 

telephone  sb^ct  >  ^  Krirlav  nine  bur  Forrest.  Xcie  York  Herald  Tribune,  message  was  put  on  the  wire  to  members 

tnoming  (Fans  i  who  arrived  at  the  resort  bv  airplane  “regretting”  the  false  flash, 

dock,  the  evening  of  Thursday  in  New  ^  hazardous  journey  from  Paris. 

,  ,  ,  .  1  „  K..*  n  -jit  3^*0  Percy  Philip.  Louis  Kornfield 

They  had  had  a  long  but  exciting  wait. 

.Vctc  York  Times. 
who  came  over  the  rain  washed  pave¬ 
ments  by  auto  driven  at  breakneck  speed. 

The  best  laid  plans  of  press  associa¬ 
tions  and  special  newspaper  correspond¬ 
ents  crashed  with  Byrd.  The  three  big 


Since  nine  o’clock  in  the  evening.  Pans 
jin*  they  had  been  receiving  reports  of 
Bvrd’s  progress.  Over  a  private  wire- 
us  receiving  set  at  the  field  they  had 
heard  Byrd’s  S.  O.  S.  They  knew  he 
was  nearing  the  end  of  his  fuel  supply ; 
that  he  couldn’t  find  Le  Bourget ;  that  he 
must  come  down  somewhere,  soon. 

The  excitable  Frenchman  bubbled  over 
at  the  telephone. 

“Do  you  think  it’s  true?  the  corre¬ 
spondents  heard  Commander  Renvoise 
ask.  He  paused,  evidently  received  the 
confirmation  he  desired,  and  turned^  to¬ 
ward  the  reporters  in  the  room:  “The 
Prefect  of  Police  tells  me  they  have 
landed  at  Issy  les  Moulineaux.” 

The  reporters,  anxious  to  get  their 
stories  in,  rushed  messages  to  the  cable 
o^es.  “Landed  at  Issy  les  Mouli¬ 
neaux,”  read  the  flash  received  by  the 
.\5s0ciated  Press  in  New  York  at  9:10 
last  Thursday  evening. 

Several  “specials”  also  flashed  similar 
messages,  and  then  contracted  for  auto¬ 
mobiles  to  carry  them  to  the  deserted 
suburban  airdrome. 

Ralph  Turner,  assistant  general  news 
manager  of  United  Press,  said  he  re¬ 
ceived  a  bulletin  from  Le  Bourget  at 
9:06,  reading:  “Rumored  Byrd  landed 
Issy  les  Moulineaux  and  plane  damaged ; 
no  confirmation.” 

Ten  minutes  later  the  cable  operator 
typed  out  this  message  :  “Bourget  officials 
also  informed  Byrd  landed  Issy  les 
Moulineaux,  but  so  far  no  direct  con- 
irmation.”  Subsequently  came :  “L’ni- 
pressers  en  route  Issy.” 

The  United  Press,  accordingly.  Turner 
said,  put  out  a  carefully  guarded  bulletin 
describing  the  Issy  report  as  unconfirmed. 

Others  of  the  American  and  h'rench 
reporters  who  heard  the  commandant’s 
relay  of  the  police  prefect’s  report  have 
learned  by  bitter  experience  that  official 
statements  often  have  the  accent  on 
"fishy.”  It  had  happened  liefore. 

Press  associations  reported  the  official 
sutement  of  the  navy  department  that 
N’ungesser  and  Coli  were  sighted  off 
Portsmouth,  N.  H. 

They  heard  two  hours  before  the  actual 
landing  of  Maitland  and  Hegenberger 
that  these  flyers  had  reached  their  goal. 
This  word  came  as  an  official  announce- 
"wnt  of  the  war  department,  which  went 
w  far  as  to  telephone  Mrs.  Maitland 
her  husband  had  landed  safely. 


.An  iiKiuiry 

was  started  in  France  immediately,  the 
.A.  P.  members  were  told,  with  Kent 
Cooper  probably  in  charge.  Kent  Cixsper 
was  in  Paris  the  wild  night  of  the  Byrd 
crash.  But,  according  to  the  best  avail¬ 
able  information  on  this  side  of  the 
water,  he  was  not  out  at  Le  Bourget 
when  the  prefect  of  police  did  his  stuff. 


WINDSOR  (ONT.)  BORDER  CITIES  STAR  MOVES 
TO  HANDSOME  NEW  BUILDING 


^HE  lYiiidsor  (Ont.)  Border  Cities 
Star,  of  which  \V.  F.  Herman  is 
proprietor  and  publisher,  has  just  moved 
into  its  modern  new  home  at  the  corner 
of  Pitt  and  Ferry  streets,  Windsor,  where 
every  facility  for  the  production  of  a 
modern  daily  has  been  provided. 

The  new  building,  a  Bedford  stone 
structure  of  pleasing  flrecian  design,  is 
next  door  to  the  former  publishing  plant 
of  the  Star  and  stands  on  a  property 
purchased  by  Mr.  Herman  some  five  or 
six  years  ago  in  anticipation  of  future 
development.  The  old  building,  which  is 
now  to  be  known  as  the  Star  .Annex,  will 
house  the  job  printing,  engraving  and 
photographic  departments  of  Mr.  Her¬ 
man’s  business.  The  newspaper  proper, 
however,  is  all  housed  in  the  new’  build- 


One  of  the  features  of  this  special  edi¬ 
tion  was  a  full-page  advertisement  in¬ 
serted  by  the  complete  staff  of  the  paper 
and  signed,  alphabetically,  by  everyone 
from  the  office  boy  up.  This  page  was  a 
personal  tribute  to  Mr.  Herman  from 
those  who  work  "for  and  with  him”  and 
expressed  the  highest  regard  and  admira¬ 
tion  for  the  “boss."  The  page  was  pub¬ 
lished  by  the  staff  at  full  transient  rates 
and  was  inserted  without  Mr.  Herman’s 
knowledge. 

In  the  same  issue  were  generous  cards 
of  congratulation  from  the  local  typo¬ 
graphical  union  and  the  Trades  and 
Lalwr  Council. 

.A  further  event  of  moving  day  was  the 
presentation  to  Mr.  Herman  of  a  large 
oil  painting  of  himself.  This  picture,  a 


Mr.  CcKiper  had  gone  to  be<l  early  in 
Paris,  because  he  had  to  be  up,  it  was 
explained,  to  catch  a  train  at  10  o'clock 
in  the  morning  for  Madrid. 

The  I’nited  Press  explained  the  part 
it  played  in  covering  this  important 
story. 

Karl  .A.  Bickel  said  that  the  reason 
United  Press  did  not  send  an  unqualified 
flash  on  Issy  Les  Moulineaux  was  be¬ 
cause  .A.  L.  Bradford  had  become  super- 
cautious  in  airplane  flight  stories  since 
he  had  been  responsible  for  many  air¬ 
plane  journeys  that  loomed  large  in 
L".  P.  client  papers  in  South  .America. 

Ralph  Turner,  assistant  general  news 
manager  of  the  U.  P.,  has  explained  it 
this  way : 

“l.ong  before  Lindbergh  flew  to  Paris 
United  Press  men  in  the  Lmited  States, 
Asia.  South  .America  and  Europe  had 
had  an  opportunity  enjoyed  by  no  other 
news  agency  to  study  and  master  the 
technique  of  handling  long  distance 
aerial  voyages.  Our  men  had  reported 
the  flight  of  the  Spaniard,  Ramon 
I'ranco,  from  Spain  to  Buenos  .Aires  for 
our  South  .American  and  European  cli¬ 
ents;  they  had  covered  the  remarkable 
flights  of  that  great  Italian  flyer.  Col.  de 
Pinedo  on  his  recent  four-continent  voy¬ 
age  ;  they  had  recorded  the  progress  of 
the  French  airman,  Capt.  D’Oisy,  from 
Paris  to  Tokio,  and  thej-  had  followed 
the  argosy  of  the  five  United  States 
’planes,  commanded  by  Major  Dargue,  in 
the  .American  good-will  flight  to  South 
.America.” 

To  this,  Mr.  Bickel  added  the  succinct 
statement : 

“Bradford  learned  by  experience  never 
to  report  an  airplane  ’landed’  until  he 
could  touch  it  with  his  own  hands.” 

International  News  Service  said  in  a 
statement  to  Editor  &  Publisher: 

“Shortly  after  nine  o’clock  at  night, 
however,  1.  N.  S.  with  all  other  news 
services  did  carry  a  report  from  Le 
Bourget  field  stating  that  the  .America 
had  landed  at  Issy  les  Moulineaux.  This 
report  was  given  to  all  correspondents 
waiting  at  the  field  by  the  commandant 
of  the  field,  he  stating  that  he  had  re¬ 
ceived  it  direct  from  Issy  les  Mouli¬ 
neaux  and  that  it  was  official.  It  was 
not  until  an  hour  later  that  word  was 
received — also  official — that  the  report 
was  incorrect  and  that  the  America  was 
still  in  the  air  and  still  out  of  communi¬ 
cation  with  land.’’ 

-An  earlier  report  had  caused  consid¬ 
erable  worry  to  evening  papers  in  east 
and  west.  It  came  after  7  o’clock 
in  the  evening  and  baldly  stated 
that  Byrd  had  landed  at  Le  Bourget. 
The  .Veto  York  Sun  printed  it  in  its  final 
crediting  the  .Associated  Press  and  apolo- 
.gized  the  next  day,  saying  the  -A.  P.  was 
not  respimsible,  but  rather  Western 
Union. 

Xew  York  Telegram  made  a  promo¬ 
tion  feature  out  of  it.  The  Telegram 
takes  United  Press  only.  Headlines  of 
various  evening  papers  were  reproduced, 
including  that  of  Xezo  York  Ezening 
f’ost. 

To  this,  the  Evening  Post,  in  friendly 
spirit  responded :  “In  its  issue  of  June 
30,  the  New  York  Telegram  reproduced 
headlines  from  the  Post  and  Sun  in 
which  it  was  announced  that  Byrd  had 
safely  landed  in  France.  No  such  copy 
of  the  Post  was  put  on  sale  or  placed  on 
a  newsstand. 

“We  ran  off  such  an  extra  on  the 
.A.  P.  Dispatch  that  Byrd  had  landed. 


*hile,  as  a  matter  of  fact,  he  still  hung  ing  which  contains  more  than  double  the  .striking  likeness,  was  executed  by  a  mem-  confirmed  by  similar  news  from  the 


Perilously  over  the  Pacific. 

Official”  s^ikesmen  may  be  kind- 
•'Orted,  in  this  way,  but  that  doesn’t 
?iike  them  newspaper  men,  and  reporters 
in  France  have  learned  to  their  sorrow 
fiat  they  should  not  assume  responsibil 


floor  space  of  the  old  and  is  so  con¬ 
structed  that  it  will  carry  several  more 
stories. 

The  Star’s  new  home  is  the  last  word 
in  newspaper  buildings  and  the  mechani- 

.  ,  _  _  _  _  cal  equipment  provided  leaves  nothing  to  -  - . 

fiMor  what  officials  say,  until  they  learn  be  desired.  An  80-page  edition  signalized  chased  the  old  IVindsor  Record  from 

“Calves  that  it  is  truth.  _  the  paper’s  occupancy  of  its  new  quarters,  John  .A.  McKay  and,  overnight,  trans- 

^iJOioever  it  was,  and  inquiries  are  still  many  leading  firms  purchasing  space  to  formed  it  into  the  Star.  The  new  build- 

made  to  discover  the  source,  that  convey  their  congratulations  and  best  ing  that  has  just  been  occupied  is  the 

*■1  the  Paris  prefect  of  police  that  Bjrrd  wishes  to  the  paper  and  its  proprietor.  Star’s  third  home  in  less  than  nine  years. 


ber  of  the  staff  without  Mr.  Herman’s 
knowledge. 

The  Border  Cities  Star  was  estahdished 
in  September.  1918,  when  Mr.  Herman, 
then  also  the  owner  of  the  Saskatoon 
.Star  and  the  Regina  Daily  Post,  pur- 


Wanamaker  field.  But  we  became 
doubtful  of  the  accuracy  of  the  report 
and  only  permitted  one  bundle  of  2(X) 
copies  to  get  outside  the  building.  This 
bundle  was  stopped  by  our  circulation 
inspector  at  Times  Square  and  returned 
to  us  by  him  without  being  opened  and 
its  contents  then  w’ere  counted  and  de¬ 
stroyed. 

“The  copy  photostated  by  the  Tele¬ 
gram  went  out  of  our  office  illicitly.” 
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COAST  PAPERS  PLAN  TO  “CONTROL” 
FREE  PUBLICITY  BY  EMBRACING  IT 


Southern  California  Publishers  to  Hire  Press  Agents  to  Boost 
County  Fair — Buy  Space  and  You  Get 
a  Free  Puff 


A  S  their  first  step  toward  “controlling” 
the  publicity  evil  the  Southern  Cali¬ 
fornia  Publishers’  Association  has  opened 
a  publicity  bureau  of  its  own  and  has 
contracted  to  handle  the  publicity  for 
the  annual  Orange  County  Fair. 

The  association  represents  111  news¬ 
papers  outside  the  metropolitan  area  of 
Los  Angeles  and  in  making  the  contract 
with  the  fair  association  promised  the 
support  of  every  member.  The  pub¬ 
lishers  expect  to  contract  with  all  the 
major  non-profit  community  undertakings 
of  Southern  California,  and  will  provide 
a  staff  of  expert  writers  for  both  the 
publicity  and  the  advertising  ends  of  the 
undertaking. 

The  move  was  started  under  direction 
of  John  King,  Hemet  News,  and  Ben 
Read,  secretary  of  the  Publishers’  As¬ 
sociation.  These  two  called  to  their  aid 
Harry  Webster,  San  Bernardino  Sun, 
president  of  the  association,  and  E.  O. 
Wickizer,  South  Pasadena  News,  and 
together  they  submitted  the  plan  to  the 
fair  association. 

Copy  will  be  sent  out  on  stationery 
marked  with  the  name  of  the  newspaper 
association,  assuring  it  the  immediate  at¬ 
tention  of  each  member  paper. 

No  attempt  will  be  made  to  publicise 
an  event  for  which  no  advertising  ap¬ 
propriation  is  made,  the  leaders  in  the 
scheme  assert.  Before  undertaking  their 
first  contract  they  had  assurance  that  a 
definite  sum  had  been  set  aside  for  dis¬ 
play  advertising  space  in  every  member 
paper  to  which  copy  will  be  submitted. 

"We  believe  we  can  get  better  crowds 
to  the  events  we  will  handle  and  with 
less  waste  of  space,”  said  Ben  Reed  in 
announcing  his  plan.  “In  the  past  the 
press  agent  has  depended  on  the  gen¬ 
erosity  of  the  editor  for  his  success  in 
publicising  his  projects.  Newspapers 


control  the  space  and  they  have  been 
giving  away  their  only  commodity  to  the 
press  agent. 

“Oftentimes  publicity  is  poorly  written. 
Because  of  loyalty  to  his  community  and 
his  district  the  editor  often  is  compelled 
to  rewrite  publicity.  We  expect  to  hire 
the  best  publicity  men  available  for  this 
class  of  work  and  can  turn  out  first 
class  copy. 

“We  believe  we  can  accomplish  more 
through  our  organization  than  the  press 
agent  can,  and  for  less  money.  If  there 
is  money  in  publicity  for  the  professional 
‘space  grafter’  there  should  be  money 
in  it  for  the  publishers.  We  propose 
to  eliminate  the  middleman  and  thus  save 
money  for  the  district  we  operate  in,  and 
make  a  little  for  the  publishers.” 

H.  N.  Lake,  president  of  the  Orange 
County  Fair  Board,  said  in  signing  the 
contract  that  he  has  confidence  in  the 
ability  of  the  publishers  to  spread  news 
of  the  fair  in  a  more  efficient  manner 
than  can  the  ordinary  publicity  agent. 

Mr.  Wickizer  said  that  he  sees  in  the 
move  the  first  step  toward  ultimate  con¬ 
trol  of  the  publicity  evil.  The  press 
agent,  he  said,  is  a  necessary  evil  at 
present,  but  he  hopes  to  see  the  necessity 
gradually  eliminated. 

The  district  served  by  the  publishers’ 
association  comprises  the  five  southern 
most  counties  of  California.  Virtually 
every  community  large  enough  for  a 
newspaper  conducts  an  annual  fair, 
orange  show,  fruit  show,  flower  show,  or 
similar  event  appealing  for  public  sup¬ 
port.  The  publishers  will  .seek  the  con¬ 
tracts  to  publicise  each  of  these  events. 
Headquarters  will  be  maintained  in  the 
publishers’  association  offices  in  Los 
Angeles,  and  the  work  will  be  under 
direct  supervision  of  Mr.  Reed,  the 
secretary. 


(N.  J.)  Evening  News,  severed  his  con¬ 
nections  with  that  newspaper  June  30. 
.■\fter  a  short  vacation,  he  will  complete 
his  plans  for  the  future. 

Since  December,  1925,  Mr.  Maynard 
has  been  associate  editor  of  the  Evening 
News.  Prior  to  that  he  had  for  fifteen 
years  been  its  managing  editor. 

Mr.  Maynard  started  work  on  the  Eve¬ 
ning  News  as  a  suburban  correspondent. 
He  was  a  city  reporter  for  five  years, 
and  then  served  successively  as  suburban 
editor,  city  editor,  news  editor  and  man¬ 
aging  editor. 


PLOT  TO  BOMB  SPOKANE ' 
NEWSPAPERS  FAILS 


Can  Containing  102  Sticks  of  Dyas.  I 
mite  Found  at  Door  of  Spoketn^ 
Review  and  Chronicle  Plant 
— Police  Find  No  Clues 


NATIONAL  PRESS  HOME 
NEARING  COMPLETION 


Workmen  Placing  Steel  on  Top  Floor 
of  14-Story  Washington  Structure 
— Coolidge  to  Officiate  at 
Opening  Oct.  1 


W  ashington,  July  6. — The  Stars  and 
Stripes  were  unfurled  this  week  for  the 
first  time  from  a  tall  staff  on  the  roof  of 
the  National  Press  Building  a  fourteen- 
story  structure  which  is  now  approaching 
completion  at  the  southeast  corner  of 
14th  and  F  streets  N.  W.  Louis  Ludlow, 
president  of  the  National  Press  Club, 
and  an  equally  energetic  group  of  club 
members,  climbed  the  fourteen  stories  to 
the  roof,  to  fling  the  national  colors  to 


the  summer  air. 


The  building  is  expected  to  lie  ready 
for  occupancy  about  Oct.  1.  The  press 
club  quarters  will  be  on  the  two  upper 
floors.  There  will  be  more  than  900 
rooms  for  office  purposes.  The  Nezv 
York  Herald  Tribune,  the  Baltimore 
Sun,  Buffalo  Evening  Nezvs,  Philadel¬ 
phia  Inquirer,  Philadelphia  Public  Ledger 
and  Neiv  York  Evening  Post  are  among 
the  newspapers  which  have  already  en¬ 
gaged  elaborate  suites  for  their  Wash¬ 
ington  bureaus  in  the  new  building. 
Many  Washington  correspondents  have 
signed  leases  for  rooms.  The  opening 
of  the  building  will  be  attended  by  cer¬ 
emonies  at  which  President  Coolidge  has 
promised  to  preside. 


DAILY  REMODELING  PLANT 


RIGHT  TO  SUE  QUES’nONED 


Attorney  Presents  Argument  in  Chi¬ 
cago  Tribune  Suit  Over  Fees 


of  life.”  Last  February  it  was  purchased 
from  the  Frank  A.  Munsey  estate  by  the 
Scripps-Howard  Newspapers. 


The  Chicago  Tribune’s  right  to  bring 
suit  against  real  estate  experts  employed 
by  the  city  and  paid  exorbitant  fees  dur¬ 
ing  the  second  'Thompson  administration 
was  attacked  ty  Attorney  Michael 
Faherty,  one  of  the  defendants  in  the 
suit. 

The  attorney  declared  that  the  “rights 
of  the  taxpayer  can  rise  no  higher  than 
the  rights  of  the  municipality  itself.” 
The  real  complainant  is  the  city  of  Chi¬ 
cago,  although  properly  brought  in  this 
case  as  a  defendant  in  a  taxpayer’s  suit 
brought  on  the  theory  that  the  city  would 
not  begin  suit  at  all.  And  the  recovery, 
to  speak  more  accurately,  is  not  the  re¬ 
covery  of  the  taxpayers,  but  the  recovery 
of  the  city.” 

The  Tribune  brought  suit  in  behalf  of 
itself  as  a  taxpayer  and  other  taxpayers 
to  recover  $1,763,000  for  the  city  treas¬ 
ury  from  fees  paid  to  the  expert  in  an 
alleged  conspiracy  to  divert  public  funds 
to  the  benefit  of  the  political  machine. 


MAYNARD  LEAVES  NEWARK  NEWS 


Associate  Editor  Was  M.  E.  of  Newark 
Daily  15  Years 

John  W.  Maynard,  after  a  service  of 
33  years  on  the  staff  of  the  Newark 


The  Winfield  (Kan.)  Daily  Courier, 
\\\  G.  Anderson,  publisher,  has  started 
remodeling  the  Thompson  block  for  its 
own  use.  The  structure  is  three  stories 
high,  50  by  140  feet.  The  Courier  will 
occupy  the  basement  and  first  floor  while 
the  second  and  third  floors  will  be  de¬ 
voted  to  office  rooms  and  for  rental  prop¬ 
erty.  \  fireproof  vault  will  be  installed 
where  old  files  of  the  paper  will  be  pre¬ 
served. 


Spokane,  Wash.,  July  6.— .An  attemot 
to  blow  up  the  Review  Building  whiS 
houses  the  Spokesman-Review  and  Spo- 
kane  Chronicle,  was  made  early  July*7 
when  a  bomb  containing  102  sticks  of 
namite  was  planted  in  the  front  entrance 
of  the  Review  business  office. 

Full  crews  of  editorial  employes.  Asso¬ 
ciated  Press  men,  printers,  pressmen  and 
other  workers  were  on  duty  at  the  time 
the  bomb  was  first  noticed. 

Failure  to  explode  is  believed  to  have 
been  due  to  a  lack  of  oxygen  in  the  coffee 
can  which  concealed  the  bomb.  The  fuse 
had  been  lighted  and  the  cover  of  the  re¬ 
ceptacle  screwed  down  tightly.  Thj 
oxygen  was  exhausted  and  the  fuse  wem 
out  less  than  three  inches  from  the  per¬ 
cussion  cap. 

Police,  after  testing  the  40  per  cent  dy¬ 
namite,  said  it  was  sufficiently  strong 
to  have  wrecked  buildings  in  a  200-foot 
radius  including  the  Touraine  Hotel,  the 
Spokane  Club  and  a  department  store. 

There  has  been  no  labor  trouble  of  any 
kind  in  recent  years  between  owners  of 
the  papers  and  employes,  and  there  have 
been  no  events  in  recent  weeks  which  ac¬ 
count  for  the  attempt  to  destroy  the 
plant. 

Police  who  worked  on  the  case  were 
unable  to  discover  any  definite  clue  in  the 
first  24  hours  of  investigation.  The  bomb 
was  first  noticed  at  12:15  a.  m.  by  a  night 
janitor.  The  dynamite  was  hidden  in  a 
can  bearing  a  coffee  label  and  the  janitor 
thought  it  was  something  which  one  of 
the  delivery  men  intended  to  take  to  some 
nearby  town.  He  moved  it  and  cleaned 
around  it. 

Spokesman-Review  circulation  em¬ 
ployes,  5:15  a.  m.,  became  curious  and 
opened  the  can.  The  police  were  called. 
The  dynamite  carried  a  May  3,  1927, 
date. 

Had  there  been  a  small  hole  in  the 
can  cover  it  is  believed  nothing  could 
have  prevented  the  explosion.  The  place 
the  bomb  was  set  is  close  to  the  press¬ 
room  and  within  40  feet  of  the  composing 
room.  Police  said  the  bomb  was  a  home¬ 
made  affair  but  that  the  construction  and 
type  were  sufficiently  efficient  to  have 
done  the  maximum  of  damage. 


NEW  YORK  SUN  OWNER  AND  FAMILY 
GO  ABROAD 


VAN  LEAR  BLACK  RETURNING 


Van  Lear  Black,  publisher  of  the  Balti¬ 
more  Sun,  was  reported  July  5  by  the 
United  Press  as  having  abandoned  his 
plan  to  continue  his  airplane  flight  from 
Batavia,  Dutch  East  Indies,  to  Australia. 
Instead,  it  was  said,  he  will  leave  Batavia 
on  a  return  flight  to  Amsterdam,  Hol¬ 
land. 


N.  Y.  TELEGRAM  IS  60 


The  New  York  Evening  Telegram  cele¬ 
brated  its  fiOth  birthday  on  July  1,  with  a 
modest  editorial,  in  which  it  compared  the 
days  when  the  paper  started  in  1867  with 
the  present.  The  paper,  according  to  the 
editorial,  does  not  “feel”  its  years,  and 
^‘since  last  February  took  on  a  new  lease 


'William  T.  Dewart,  publisher  of  the  New  York  Sun,  with  Mrs.  Dewart  and 
their  three  children,  William  T.  Jr.  (rear),  Mary,  and  Thomas  Wheeler  Dewart 
(right),  photographed  before  they  sailed  on  the  Homeric  Friday,  July  1,  for 
a  vacation  in  Europe. 


PARIS  TRIBUNE  CELEBRATES 


Notables  Send  Felicitations  on  Paper’i 
Tenth  Anniversary 

The  Paris  edition  of  the  Chicago  Trib¬ 
une  issued  a  special  edition  July  4  to 
commemorate  the  anniversary  of  its 
founding  ten  years  ago. 

A  decade  ago,  as  the  first  contingent 
of  American  soldiers  paraded  throu^ 
Paris,  a  two-page  first  issue  appeared. 
The  tenth  anniversary  edition  contained 
a  special  magazine  section  of  24  pages 
and  a  regular  news  section  of  14  pages. 

The  first  page  of  the  magazine  section 
contained  the  facsimile  of  a  letter  from 
President  Coolidge  congratulating  Gd. 
Robert  .R.  McCormick,  one  of  the  edi¬ 
tors  and  publishers,  on  the  anniversa^. 
There  were  also  letters  of  congratulation 
from  Marshal  Foch,  Gen.  John  J.  Persh¬ 
ing,  Ambassador  Myron  T.  Herri(L 
Consul  General  Alphonse  Gaulin  and 
Ferdinand  Bouisson,  president  of  the 
French  chamber. 

Bernhard  Ragner  is  managing  editor 
of  the  Paris  edition. 


NEW  N.  Y.  CORRESPONDENT 


Lewis  FreiKh  will  succeed  Wallace 
Maciver  as  New  York  correspondent  w 
the  Milwaukee  Journal  on  July  10.  Mr. 
Maciver  has  been  in  New  York 
Journal  since  Jan.  1,  when  he  succe^ 
Philip  Stitt,  resigned  to  enter  publici^ 
work.  It  is  a  Journal  policy  to  send  sttff 
members  to  New  York  at  frequent^ 
tervals  as  part  of  their  training.  The 
Journal’s  New  York  bureau  is  in  the 
Times  Annex  on  43rd  street. 
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EXPLOITATION  OF  PUBUC  CURBED  BY  DAILY 

Salt  Lake  City  Telegram  Exposed  Building  and  Loan  Companies  Which  Were  “Cleaning  Up”  Under 
Liberal  Provisions  of  State  Law  —  Three  States  Revised  Their  Statutes 


By  FRED  L.  W.  BENNETT 


and  loan  companies.  presented  to  the  legislature,  it  was  time 

Y'eates  got  his  data  together  and  wrote  to  adjourn,  leaving  the  building  and  loan 
a  20,000  word  article  exposing  the  situ-  bill  as  unfinished  business,  along  with 
ation.  This  was  run  serially  every  day,  many  other  much  needed  pieces  of  legis- 
but  so  much  new  information  and  data  lation. 

accumulated  once  the  expose  got  under  However,  the  Telegram  did  not  feel 
way,  that  the  campaign  ran  for  weeks  deeply  the  loss  of  the  bill,  as  it  was  more 
and  he  wrote  upward  of  50,000  words.  of  an  excuse  than  a  remedy,  and  the  fight 
Mr.  Fish  backed  Yeates  and  turned  a  will  continue  into  the  next  legislature 
deaf  ear  to  the  protests  and  wailings  of  for  a  1  per  cent  loading  charge  for  build- 
the  building  and  loan  company  officials,  ing  and  loan  companies.  In  the  meantime, 
The  mutual  companies  support^  and  ap-  the  Telegram  is  watching  the  action  of 
plauded  the  work.  these  building  and  loan  companies  to  see 

One  of  the  stock  selling  concerns  sent  whether  or  not  their  reforms  will  be  car- 
out  high  pressure  salesmen  armed  with  ried  out  and  any  extreme  cases  brought 
literature  with  a  written  endorsement  of  to  light  will  be  given  publicity — the  same 
President  Coolidge,  Secretary  Herbert  sort  of  publicity  that  drove  the  swindling 
Hoover  and  Andrew  \V.  Mellon.  In  stock  selling  building  and  loan  concerns 
great  bold  type  at  the  top  was  “OVER  to  cover  in  the  campaign  of  last  year. 
FOUR  A.ND  ONE-H.\LF  BILLION  One  of  the  interesting  facts  Yeates  dis- 
DOLL.\RS  IN  ASSETS.”  After  a  covered  was  how  some  banks  and  trust 
minute  scrutiny  of  the  circular,  it  could  companies  refused  to  condemn  the  fraud- 
be  found  in  small  type  off  in  one  corner,  ulent  building  and  loan  companies.  In  the 
that  the  billions  referred  to  all  of  the  circulars  of  some  of  these  concerns  it  was 


T  FGALIZEU  swindling  of  thousands  By  FRED  L.  W.  BENNETT  The  Telegram  put  up  its  tight  for  a 

Jj  *  nle  who  work  long  and  hard  would  end  the  wholesale  exploit- 

•  ‘^fVp^'^monev  was  recentlv  exposed  expenses  brought  about  through  sickness  and  the  one  large  stock  company,  were  ing  of  the  masses  throughout  the  state 

Telcsram  an  evening’  paper  of  and  wrote  to  the  building  and  loan  com-  exacting  from  the  unsuspecting  investors  legislature,  but  the  bill  was  lost  m  Utah 

C  l  lake  Gtv  Utah  in  a  campaign  panv’s  office  in  Salt  Lake  stating  his  all  that  the  liberal  and  ridiculous  laws  in  the  tinal  shuffle.  Politicians,  smart 

.  the  stock-selling  building  and  desi're  to  witlidraw  and  get  his  money,  of  the  state  would  permit.  In  California,  lawyers,  party  leaders  had  seen  the 

ooerating  in  the  inter-  He  was  penalized  $297  plus  interest.  In  one  per  cent  was  all  that  could  be  with-  chance  for  the  gigantic  exploitation  of 

^n«h?^states  ^o  effective  was  the  other  words,  the  building  and  loan  com-  held  upon  withdrawal.  In  Utah  it  was  people  who  worked  long  and  hard  for 

tlrat  three  states  last  fall  wit-  pany  under  the  law  grabbed  $297  of  this  5  per  cent  plus  one  half  of  all  earnings  their  money.  When  the  bill  came  up  that 

their  state  legislatures  pass  laws  man's  savings  of  $625  that  he  had  made  and  in  Wyoming  Nevada  and  soine  other  would  partially  remedy  the  situation,  it 

"Sng  these  companies  to  smaller  load-  building  was  until  ^  finally  ^^s 

ing  charges  and  in  Utah,  the  hotbed  of 
these  concerns  that  were  masquerading 
under  one  of  the  finest  types  of  Ameri¬ 
can  saving  institutions,  such  a  sales  re¬ 
sistance  was  built  up  that  the  high 
pressure  agents  of  the  stock-selling 
building  and  loan  companies  are  flocking 
to  more  fertile  fields,  and  the  concerns 
themselves  are  finding  it  necessary  to 
clean  house.  The  Utah  state  legislature 
failed  to  pass  more  stringent  regulations 
for  the  reason  that  the  politicians  in 
power  infested  the  building  and  loan 
companies  and  were  reaping  the  rich 
rake-off  at  the  expense  of  the  investing 
public. 

It  is  difficult  to  estimate  in  dollars  and 
cents  the  savings  to  investors  of  the 
mtermountain  country  through  the  curb¬ 
ing  of  these  high  pressure  building  and 
loan  companies,  but  it  could  easily  be 
a  million  or  more  dollars  a  year. 

Probably  no  camiiai^  ev^  conducted  billions  referred  to  all  of  the  circulars  of  some  of  these  concerns  it  was 

-A  William  Yeatcs  building  and  loan  companies  of  the  printed  boldly:  “For  references,  any  bank 

cauW  such  widespread  ^  United  States.  These  leUers  had  been  or  trust  company  in  Salt  Lak^.” 

met  with  such  general  approval  from  the  through  25  long  and  tedious  consecutive  ^  convention  of  the  national  asso-  Yeates  had  a  young  girl  reporter  in  the 

public  as  did  t  e  ^  ^.^8  m  s  xpos  e  ir.onthly  payments  of  $23  eac  ■.  ciation  of  Building  and  Loan  Companies,  office  call  up  an  official  of  every  bank  and 

of  the  swindling  building  pd  loan  con-  Mr.  Fish  wrote  him  to  send  in  a  circular  was  more  confusing,  mis-  trust  company  in  Salt  Lake,  stating  she 

cems.  Letters  were  received  from  all  his  letters,  contracts  and  docume  ta  y  misrepresentative  of  the  true  had  been  approached  by  a  building  and 

pm  of  the  country  from  investors  who  e^dence  with  a  view  of  getting  back  his  tion  dodger  ever  loan  representative  to  buy  stock  and  his 

tad  been  made  the  innocent  victims  of  $297  withheld,  but  he  discovered  that  p  j^y  bank  or  trust  company  had  been  given  as 

high-pessure  salesmen.  Official  repre-  no  agency  of  the  stpe  of  Jr  tah  could  of  the  oil  boom  of  Texas.  reference.  A  few  of  the  bank  officials 

sent«ives  of  foreign  governments  called  get  this  money  back  for  the  McGill  amazing  facts  were  brought  came  out  boldly  and  told  her  to  be  mighty 

at  tta  office  of  the  i»per  to  express  their  citizen.  The  collection  was  legal  under  {Q,.tp  It  was  found  that  an  agent  of  one  careful  or  she  would  be  buncoed.  Others 
gratitude  and  leave  documentary  evidence  the  laws  of  Utah.  .  »  j  of  these  concerns  had  sold  a  contract  of  offered  some  sort  of  a  caution,  while  an- 

of  how  their  countrymen  had  been  The  Telegram  then  started  its  cam-  ^io,000  to  a  Mexican  section  hand  work-  other  would  say  he  didn’t  know.  The 

swmdled.  Day  laborers,  widows,  girl  paign  against  companies  operating  under  ^p^  Union  Pacific  R.  R.  in  Wyo-  president  of  one  of  the  leading  banks  of 

stenographers,  miners,  housewives  and  this  law.  ,,  ,  .  v  ♦  c  ming.  He  was  earning  $3  a  day  and  had  the  state  said  he  thought  the  concern  all 

even  business  executives  and  lawyers  Mr.  Fish  called  m  W  lUiam  Yeates,  $600  which  was  in  a  savings  bank,  right,  although  it  was  the  same  concern 

were  takm  in,  and  signed  up  on  mis-  his  financial  editor,  gave  him  the  case  jp^  agent  induced  him  to  take  this  out  that  had  taken  25  consecutive  monthly 

leading  and  inequitable  contracts  to  make  of  the  McGill  man  and  said  Go  to  p  jjj  ^pg  puiijjng  and  loan  com-  payments  or  $625  from  the  McGill,  Nev., 

long  and  tedious  consecutive  monthly  it.  *  *  .u  »  *  u  u  P®"y>  dating  back  the  contract,  and  then  investor,  and  returned  him  only  $328 

^yments  for  periMs  of  from  ten  to  Yeates  first  went  to  the  state  t^k  ^  month  for  ten  more  years.  Of  when  he  was  forced  to  withdraw, 

fifteen  years,  the  slip  of  one  single  ^y-  commi^ioner  of  Utah  and  found  that  (.Qurse  the  Mexican  soon  learned  he  So  glaring  were  the  facts  that  not  a 
ment  subjecting  the  investor  to  lose  this  official  had  been  literally  swami^d  coundn’t  stand  the  strain  of  $50  a  month  single  building  and  loan  official  came  to 
5  per  cent  of  the  matured  value  of  his  with  complaints  from  investors  m  build-  from  a  salary  of  $90  and  he  was  forced  the  defense  of  the  concerns  when  the 
rontract,  plus  one  half  of  a,ll  earnings,  mg  and  loan  contracts  who  had  met  a  jq  withdraw.  The  facts  showed  he  lost  Telegram  publicly  invited  them  to  do 
interest  or  dividends  accrued.  And  all  similar  fate  to  that  of  the  McGill  in-  pjj  $600,  which  went  to  the  agent  as  a  so.  They  ducked  their  heads  and  their 
0  t  IS  was  permitted  under  the  state  vestor.  Yeates  discovered,  and  the  Tele-  commission,  and  all  of  his  monthly  pay-  only  defense  was  to  circulate  insinuations 
laws  of  Utah,  Wyoming  Nev^a,  An-  gram  thereafter  disclosed,  that  the  law  ments.  The  Mexican  could  not  under-  as  to  what  was  behind  the  Telegram’s 
zon^  Colorado.  The  best  on  the  statute  books  had  been  placed  gfand  English  and  had  been  sold  through  campaign.  But  the  people  of  the  inter- 

break  the  inv^estor  could  get  was  to  lose  there  by  the  state  legislature  two  years  ^n  interpreter.  mountain  states  were  told  the  truth,  and 

eleven  of  the  first  monthly  payments  before  at  the  suggestion  of  a  lawyer  of  jpgre  was  a  case  of  a  widow  and  her  evidence  points  to  the  fact  that  the  public 

paid  into  the  concerns.  one  of  the  largest  building  and  loan  daughter  working  as  waitresses  at  a  sum-  is  not  now  so  gullible.  A  high  pressure 

.  - j  fireworks  got  companies.  Building  and  loan  companies  mer  camp  in  Idaho.  They  lost  all  their  salesman  for  one  of  these  concerns  re- 

•  I  ^  Telegram  was  running  on  had  cropped  up  like  mushrooms  after  a  savings  and  many  long  monthly  payments,  cently  told  Yeates  that  he  had  to  quit. 

Its  editorial  page  a  s^dicate  feature  on  spring  ram  with  no  more  assets  than  an  Cases  were  unearthed  where  widows  had  because  the  sales  resistance  was  so  great 

oney  At  \\ork.  One  of  the  articles  office  chair  and  table,  the  first  month  s  fieen  induced  to  sink  their  dead  husbands’  against  building  and  loan  companies  that 

was  headed  Building  and  loan  associa-  office  rent,  and  credit  with  a  printing  jjfg  insurance  policies  into  building  and  he  couldn’t  sell  any  stock  now,  even 

hons  otter  many  adv'antages  to  the  small  concern  to  get  out  their  literature  and  loan  companies  and  had  signed  to  pay  though  his  company  had  cut  the  load- 

iwstor.  In  one  of  the  points  to  prove  certificates.  They  had  sold  hundreds  of  ridiculously  high  monthly  payments  on  ing  charge  to  2  per  cent. 

“w-  r  dollars  worth  of  certificates  the  contract  and,  being  unable  to  do  so,  Yeates  also  was  told  by  a  secretary  of 

Withdrawals,  either  of  a  part  or  all  of  and  the  pte  of  withdrawals  were  run-  lost  the  greater  part  of  the  principal.  the  leading  mutual  building  and  loan  com- 
pnncipal,  can  be  made  at_  wnl  i  ning  as  high  as  nine  out  of  ten  and  many  Insurance  companies  reported  that  pany  in  Salt  Lake  that  requests  for  stock 

DT  fit  '°8^fner  with  distributed  of  those  quitting  were  getting  nothing  building  and  loan  agents  were  inducing  in  their  company  had  jumped  tremend- 

P**'  ,  back.  _  their  insurance  poliev  holders  to  borrow  ously  since  the  stock-selling  concerns  was 

cm  the  writer  did  not  know  how  the  Of  fifteen  building  and  loan  companies  to  the  limit  on  their  policies,  and  then  put  exposed.  The  mutual  companies  do  not 

st«k-selling  building  and  loan  companies  the  Telegram  investigated  in  Salt  Lake,  the  money  into  building  and  loan  stock,  send  out  salesmen. 

stock  to  sell  the  investing  public,  it  was  found  that  four  were  mutuals  and  W’hat  followed,  then,  was  that  the  indi-  - 

™  inside  stock  for  a  few  to  make  a  big  the  rest  stock  selling  concerns.  Of  the  viduals  were  forced  to  keep  up  large  r  ari  orif  HFAHg  tfya»i  PRF<;<t 

etum  upon,  operated  in  Utah  and  the  latter  class,  only  one  was  what  could  be  monthlv  pavments  in  the  building  and  _ 

grounding  states.  One  of  the  Tele-  considered  financially  sound.  loans  'and  were  subsequently  forced  to  ci  .  j  l  r  .r. 

^ms  readers  in  McGill,  Nev.,  read  the  It  was  found  that  the  leading  citizens  give  up  insurance  and  lost  both.  Elected  by  Executive  Committee  to  Suc- 

of  advice  and  wrote  to  .Arthur  L.  of  the  city  were  listed  on  the  literature  So  many  angles  were  discovered  that  ceed  Late  George  Neu 

it'*w  that  of  these  stock-selling  outfits,  masquerad-  when  the  facts  were  disclosed  by  the  E.  A.  Carlock,  publisher  of  the  Pa- 

all  the  bunk.  ing  as  building  and  loan  companies,  some  Telegram  it  astounded  everyone.  It  was  ducah  Post,  has  been  elected  president 

nis  letter  revealed  that  he  had  made  as  dupes,  others  as  inside  stock-holders,  learned  that  these  loan  concerns  were  of  the  Texas  Press  Association  by  the 

ronsecutive  monthly  payments  of  $25  One  company  had  the  president  of  the  exempt  from  paying  federal  Income  tax.  Executive  Committee  meeting  at  Richard- 

totalling  $623  to  a  building  and  Salt  Lake  Chamber  of  Commerce:  an-  which  exemption  is  extended  to  mutual  son,  to  succeed  George  Neu,  publisher, 

^company  of  Salt  I^ke  with  the  other  a  leading  bank  president ;  still  an-  companies.  Brenham  Banner-Press,  who  died  re- 

“wstanding  that  he  could  withdraw  all  other  boasted  leading  business  men,  some  Complaints  flooded  in  from  every  state  cently. 

cent  L  j  1  interest  at  6  per  lawyers,  and  there  were  leading  educat-  in  which  these  companies  sent  their  high  Sam  E.  Miller,  editor.  Mineral  Wells 

sired  A  ft  °  •  “**  ®  oi"®’  •  including  some  professors  of  the  pressure  agents.  .And  demand  was  made  Index,  was  elected  vice-president.  Emer- 

mvesin  f”^*j  Paying  in  his  $625  this  state  university.  for  copies  of  the  Telegram’s  campaign  son  Edwards,  editor,  Troup  Banner,  was 

r  tound  it  necessary  to  meet  some  .All  excepting  the  mutual  companies,  until  all  were  exhausted.  made  an  executive  committeeman. 
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NEW  YORK  GRAPHIC  WAS  “WITHIN  THE  LAW” 

Court  Dismisses  Case  Brought  Against  Tabloid  by  Vice  Crusader — Leaves  Decision  to  ** Judgment  of 
City”  and  Other  Newspaper  Men — Paper’s  Attorney  Admits  Contravention  of  Good  Taste 


Holding  that  the  New  York  Even¬ 
ing  Graphic  had  not  violated  the  law, 
the  court  of  special  sessions  in  New  York 
on  July  1,  dismissed  the  case  brought  by 
John  Sumner,  vice  crusader,  and  left 
ttbloid  "to  the  good  judgment  of  this 
city  and  their  fellows  in  the  newspaper 
world.’’  Mr.  Sumner,  as  secretary  of  the 
Society  for  the  Suppression  of  Vice,  had 
diarged  the  Graphic  had  published  stories 
of  “lust,  bloodshed  and  crime”  in  violation 
of  Section  1141  of  the  Penal  Code.  These 
charges  were  based  on  "comiwsite”  pic¬ 
tures  and  accompanying  stories  printed 
bv  Bernarr  Macfadden’s  tabloid  during 
tie  Browning  separation  trial  and  in  a 
Tliaw  story  the  Graphic  broke. 

Justices  Ellsworth  J.  Healy,  Albert 
V.  B.  Voorhees  and  James  J.  Mclnerney 
heard  the  case  and  Justice  Healy  wrote 
the  opinion. 

Commenting  on  the  decision,  Joseph 
Schultz,  attorney  for  the  Macfadden  Pub¬ 
lications,  told  Mr.  Sumner  to  take  the 
hint  and  leave  such  matters  to  the  public. 
The  vice  crusader  retaliated  by  saying 
that  90  per  cent,  of  public  sentiment  was 
opposed  to  such  publications  and  threat¬ 
ening  to  take  action  against  future  pub¬ 
lications  of  a  similar  nature. 

Justice  Healy’s  opinion  follows: 

“This  case  of  the  Macfadden  Publica¬ 
tions.  Inc.,  is  on  for  decision  today.  The 
facts  in  the  matter  were  not  disputed.  It 
was  practically  submitted  to  the  Court  on 
the  facts.  We  read  the  briefs  of  both 
j  ikies  and  Justices  Voorhees,  Mclnerney 
.  and  myself  decided  the  matter  and  have 
:  come  to  the  conclusion  that  it  would  be 
!  impossible  under  the  facts  and  conditions 
to  find  the  defendant  guilty. 

“The  question  of  publishing  accounts  of 
murder,  &c.,  as  set  forth  in  the  complaint, 
is  given  to  us  in  five  editions  of  this 
paper.  We  feel  that  it  would  be  going 
too  far  on  our  part  to  convict  a  news¬ 
paper  of  that  crime  under  those  condi¬ 
tions,  the  editions  of  practically  five  of 
the  papers. 

“.\s  far  as  the  other  question  was  con- 
:  ctmed,  we  might  find  that  the  pictures, 
and  perhaps  the  printed  matter,  might  be, 

:  in  the  opinion  of  some,  disgusting  and 
I  perhaps  not  what  we  believe  should  be 
printd  in  a  paper  in  the  City  of  New 
York  or  other  place.  But  still,  it  does 
not  come  under  the  law,  in  our  opinion, 
and  therefore  on  all  the  grounds,  the 
:  Macfadden  Publications,  Inc.,  will  be  ac¬ 
quitted  and  discharged. 

“In  regard  to  Emile  H.  Gauvreau,  the 
same  facts  and  conditions  exist  and, 
therefore,  the  same  disposition  of  the 
:  Court  will  stand.  The  defendant  in  that 
case  will  be  acquitted  and  discharged. 
“We  leave  that  publication  to  the  good 
!  judpnent  of  this  City  of  New  York  and 
their  fellows  in  the  newspaper  world. 
The  question,  as  far  as  this  Court  is 
;  coocemed,  is  not  a  violation  of  the  law, 

;  in  our  opinion,  and  that  is  the  reason 
j  that  our  opinion  is  given  and  the  decision 
IS  it  is  today.” 

Mr.  Schultz  said : 

“In  its  decision  the  Court  stated  that 
judgment  upon  a  newspaper  should  be 
I«sed  only  by  the  public.’  Mr.  Sumner 
might  take  a  hint  from  that  and  leave 
to  whom  it  properly  belongs  the  right 
to  pass  upon  the  merits  or  demerits  of 
vnat  they  read.” 

^hen  his  attention  was  called  to  Mr. 
•xWlz’s  statement,  Mr.  Sumner  said: 

All  Mr.  Schultz  has  to  do  is  to  read 
to^ewspaper  editorials  that  were  pub- 
tohd  at  the  time  this  action  was  started, 
out  what  the  public  sentiment  is 
It.  There  is  no  question  but  that 
T  swtiment  of  90  per  cent,  of  the  peo- 
Ptoof  New  York,  and  of  the  Crime  Com- 
®S5ion  and  of  other  public  officials,  is 
*?^st  such  publications.” 

Asked  whether  he  intended  to  take  any 
action,  Mr.  Sumner  replied : 
the  people,  of  course,  have  no  right 
*PPeal,  so  we  will  do  nothing  further 


unless  another  publication  of  a  similar 
nature  occurs.  There  is  a  law,  of  course, 
even  though  the  Court  decided  that  in 
this  case  the  law  was  not  violated.” 

On  Feb.  4,  summonses  were  obtained 
by  Mr.  Sumner  against  Bernarr  Mac¬ 
fadden.  publisher;  Air.  Gauvreau,  Otis  A. 
Scattergood,  circulation  manager,  and 
"Jane  Doe”  of  the  circulation  department. 
Charges  were  dismissed  on  April  25 
against  all  but  Mr.  Gauvreau  and  the 
Macfadden  Publications,  Inc. 

When  he  argued  the  case,  Mr.  Schultz 
contended  that  the  Graphic  was  following 
the  rule  that  “newspapers  must  be  a 
mirror  to  the  society  of  their  times.” 

“The  press  has  at  all  times  concerned 
itself  with  the  doings  of  the  race,”  he 
said.  “The  readers  of  the  press  have  had 
only  a  momentary  interest  in  the  catas¬ 
trophes  of  nature  apart  from  their  effect 
on  man.  Newspapers  and  their  readers 
have  been  and  should  be  primarily  con¬ 
cerned  with  human  lives  and  only  second¬ 
arily  with  nature  and  that  only  to  the 
e.\tent  of  its  relationship  with  man.” 

A  generation  ago,  Mr.  Schultz  main¬ 
tained,  _  the  “spectacle”  afforded  by  the 
Browning  case  in  the  .American  courts 
might  have  been  unusual  and  it  was 
questionable  whether  or  not  it  would  have 
aroused  the  “storm  of  interest  and  public 
fancy.” 

“It  is  nevertheless  true,”  he  continued, 
“that  in  the  light  of  the  times  the  matter 
became  one  of  great  public  interest.  The 
press  of  the  city  and  of  the  country  as 
well,  featured  this  trial,  the  testimony  and 
the  participants,  and  this  story  became 
the  most  prominent  news  item  for  at 
least  that  period  of  time  which  the 
modern  generation  accords  ‘the  latest 
sensation.’ 

“That  this  was  no  new  manifestation 
of  the  public  mind  is  apparent  from  the 
fact  that  this  case  followed  closely  upon 
the  heels  of  a  number  of  similar  matri¬ 
monial  actions,  the  lurid  testimony  in 
which  was  literally  devoured  by  the 
public.” 

Mr.  Schultz  admitted  that  in  covering 
the  Browning  trial  the  Graphic  “might 
have  contravened  good  taste,”  but  insisted 
that  copies  of  the  tabloid  on  exhibit  were 


not,  according  to  the  statute,  “newspapers 
devoted  to  the  publication  and  principally 
made  up  of  criminal  news,  police  reports 
or  accounts  of  criminal  deeds,  or  pictures, 
or  stories  of  deeds  of  bloodshed,  lust  or 
crime.” 

“It  cannot  be  seriously  argued,”  he 
declared,  “that  this  statute  was  intended 
to  apply  to  a  newspaper  which  included  in 
its  columns  some  accounts  or  pictures  of 
crimes,  or  some  reports  of  the  happenings 
at  the  police  court. 

“Such  news  has  always  been  a  recog¬ 
nized  and  accepted  part  of  every  news¬ 
paper.  .As  long  as  crimes  are  committed 
the  press  will  report  them.  The  more 
shocking  the  circumstances,  the  more 
prominence  will  be  given  to  their  story.” 

Mr.  Schultz,  taking  up  the  various 
composite  Browning  pictures  and  stories 
Mr.  Sumner  and  the  prosecution  com¬ 
plained  of,  sought  to  show  that  the 
Graphic’s  coverage  of  the  trial  was  not 
within  the  prohibition  of  being  criminal 
news  or  a  police  report  or  an  account  of 
criminal  deeds  or  a  story  of  bloodshed, 
lust  or  crime. 

“On  the  contrary,”  he  said,  “the  report 
of  this  trial  and  the  pictures  used  in 
depicting  scenes  or  episodes  in  the  testi¬ 
mony  seemed  more  in  the  nature  of  a 
burlesque,  a  Punch  and  Judy  show.  It 
became  indeed  a  Grand  Comedy — a  com¬ 
edy  tinctured  perhaps  by  some  regret  for 
a  young  girl  and  an  old  man  who  dis¬ 
ported  themselves  in  the  manner  described, 
entertained  each  other  with  queer  animals 
and  weird  noises,  a  more  or  less  fitting 
climax  to  a  marriage  solemnized  in  the 
presence  of  chauffeurs,  gardeners  and 
caretakers  and  fused  in  the  warmth  of 
early  morn  by  a  garage  keeper  at  Cold 
Springs,  a  picture  saddened  still  more 
by  the  grim  figure  of  a  mother-in-law 
hovering  in  the  background,  watching  her 
youthful  daughter  and  newly  acquired, 
not-so-youthful  son-in-law.” 

Referring  to  the  composite  picture  that 
caused  most  of  the  discussion  at  the  time 
of  its  publication,  Mr.  Schultz  said: 

“The  composite  picture  on  the  cover  of 
Exhibit  1  (Jan.  26)  pretends  to  portray 
the  aged  Lothario — suitably  garbed — his 
arms  aloft  and  issuing  from  his  lips  the 


LOSES  BET— PLAYS  GOLF  WITH  BASKETBALL 


“Uncle  Reg”  Regan,  sports  editor  of  the  Brockton  (Mass.)  Times,  lost  a  bet 
that  he  could  break  100  playing  18  holes  of  golf  with  a  regular  golfball. 
Losing  his  bet.  he  had  to  play  the  18  holes  over  again,  this  time  with  a  basket¬ 
ball.  He  made  130  with  the  basketball  over  the  18  holes,  which  is  a  record 
smasher  of  freak  link  events.  Photo  shows  Regan  teeing  off  at  the  Brockton  links 


words  ‘Woof,  woof,  don’t  be  a  goof.’ 
The  youthful  bride  is  similarly  displayed 
— suitably  garbed — in  an  attitude  of 
‘anger’  and  ‘disdain.’  In  the  background 
sits  a  bed  or  couch,  gorgeously  covered 
and  precariously  perched  upon  it  is  the 
figure  of  a  gander — a  species  of  fowl 
which  figured  prominently  in  this  rather 
extraordinary’  union.  The  bird  has  also 
been  gifted  with  speech  and  his  refrain  is 
‘Honk,  honk.  It’s  the  bonk!’  The  caption 
under  this  photograph  states  that  ‘Peach¬ 
es’  became  highly  indignant  when  ‘Daddy’ 
asked  that  she  parade  nude  before  him 
and  that  even  the  gander  became  tem¬ 
peramental. 

“.Although  the  practice  is  not  to  be 
commended,  had  the  lady  acceded  to  her 
husband’s  request  it  could  hardly  be  said 
that  a  crime  had  been  committed.  .As  a 
matter  of  fact,  women  are  nightly  parad¬ 
ing  the  boards  of  several  theatres  in  this 
city,  nude  or  semi-nude,  before  the  eyes 
of  thousands  of  men,  who  cannot  even 
claim  the  sanctity  of  the  marriage  cham¬ 
ber  as  an  excuse. 

“In  the  composite  picture  which  ‘adorns’ 
the  front  page  of  People's  Exhibit  2 
(Jan.  28)  we  again  have  the  same 
Browning — again  suitably  though  rather 
oddly  garbed — the  everlasting  gander,  the 
always  present  mother  and  the  unfortu¬ 
nate  bride.  The  scene  shows  Mr.  Brown¬ 
ing  holding  aloft  a  doll  and  telling  his 
wife  that  she  will  have  to  be  satisfied 
therewith.  The  caption  under  the  pic¬ 
ture  is  again  in  a  humorous  vein  and 
describes  the  episode  as  ‘Mad  as  a  scene 
from  The  House  of  Usher.’ 

“The  issue  of  Jan.  31,  (Exhibit  3) 
pretends  to  depict  ‘Flaming  A’outh’  and 
shows  Mrs.  Browning,  again  with  her 
mother  and  two  men  and  two  ladies 
playing  a  game  described  as  ‘a  strip  poker 
party.’  It  is  apparent  from  the  photo¬ 
graph  that  the  losses  had,  as  yet,  been 
verv  slight. 

“Exhibit  4  (Feb.  1)  is  entitled  ‘A 
Smooth- Working  Sheik.’  Mr.  Browning 
fully  dressed,  bwts,  turban  and  mantle, 
is  seated  on  a  chair,  sandpapering  his 
shoe-trees.  Mrs.  Browning  is  seated  on 
a  high-stool.  The  gander — wearing  a  hat 
— is  perched  nearby.  The  scene  is  ap¬ 
parently  laid  in  a  living-room.  The  cap¬ 
tion  is  in  keeping  with  the  mental  plane 
of  the  picture. 

“Are  any  of  these  composite  pictures 
pictures  of  deeds  of  ‘bloodshed,  lust  or 
crime?’  Do  they  tend  to  ‘excite  to 
crime?’  .As  well  call  the  mutual  assaults 
of  Punch  and  Judy  or  the  horseplay  of 
Weber  and  Fields  or  the  custard  pies  of 
the  movies  ‘pictures  of  bloodshecl,  lust  or 
crime.’ 

In  conclusion,  Mr.  Schultz  said : 

“Whether  in  bad  taste  or  not.  whether 
they  can  be  claimed  to  be  obscene  or  not 
is  not  the  issue.  Do  the  exhibits,  or  any 
of  them,  constitute  a  newspaper  devoted 
to  the  publication,  and  principally  made 
up  of  criminal  news,  police  reports,  or  ac¬ 
counts  of  criminal  deeds,  or  pictures  or 
stories  of  deeds  of  bloodshed,  lust  or 
crime  is  the  issue. 

“Even  were  the  reports  of  the  Brown¬ 
ing  trial,  as  the  same  appear  in  the  ex¬ 
hibits,  within  the  description  of  the  stat¬ 
ute,  they  comprise  but  a  minute  portion 
of  defendants’  newspaper,  and  the  publica¬ 
tion  of  such  paper  cannot  be  considered 
a  violation  of  the  law. 

“In  closing  it  might  not  be  amiss  to 
paraphrase  the  famous  remark  of  Vol¬ 
taire — ‘Though  I  thoroughly  disapprove 
of  what  you  do,  I  will  defend  to  the  death 
your  right  to  do  it.’  ”  , 

SCREEN  SERVICE  YEAR  OLD 

The  Chicago  Daily  News  Screen  Serv¬ 
ice  began  its  second  year  of  activity  on 
July  5.  Since  its  establishment  last  sum¬ 
mer,  it  has  furnished  70  of  Chicago’s 
leading  theaters  with  1,000  feet  of  films 
weekly.  Thomas  C.  Montgomery  is 
manager  of  the  service. 
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STRONG  SUGGESTS  I.A.A.  PUBLISH  NEW 
ADVERTISING  TEXT  BOOK 


Stops  will  be  made  at  Cairo,  111.,  Cape  NEWMAN  BANKRUPT  1 

Girardeau,  Mo.,  Paducah,  Ky.,  Johns-  _ 

ville,  Tenn.,  Nashville,  Tenn.,  Pittsburg  v  i  n  Li-  j  r 

Landing,  Tenn.,  with  Florence,  Ala.,  the  New  York  Publither  »nd  Former  A|»jq 
ultimate  goal  of  the  trip.  While  in  Man  in  Financial  DifBcultie* 

Horence  the  class  will  visit  the  Wilson  ^Villiam  Bondy  in  Federal 

Dam  and  the  Muscle  Shoals  project  York  this  week  signed  ano^ 

_  Members  of  the  party  besides  Pro-  Heclarimr  Harrv  M.  Newm:.n 


Proposal  by  Chicago  Daily  News  Publisher  Made  at  Commis¬ 
sion  Meet  in  Denver— Is  Part  of  $25,000  ‘"“Members"  V^h^Vrirbes^^^^^^  of  New  York  this  week  signed  an  ori,' 

Research  Plan  fessor  Martin  are:'’"Sk  Te  GranS;  Sv" sfgnfn? hL^elf ^3lM 

-  Paarl,  South  Africa;  John  Whitaker.  fourfhEate  aTanL^^^^ 

Falls  City,  Neb.;  Raymond  Miller.  CTiil-  fcSn?  to  Henrv  L 

PKEPAR.YTION  of  a  new  advertising  of  promotion  your  Committee  does  not  licothe.  Mo.;  Tom  Kiene,  Topeka,  Kan.;  tUp  creditors  aooroxiimtpH 

text  book  b>'  the  International  Adver-  feel  competent  at  this  time  to  make  any  Gale  Curtright,  Columbia,  Mo. ;  Merrill  xhg  three  petitioning  creditor  ^ 

tising  Association  was  proposed  last  week  announcement  of  its  purpi>se  inasmuch  Compton,  Seattle,  Wash. ;  E.  L.  McFar-  VY.  S.  Phillips,  claiming  $1  500- 

in  Denver  by  Walter  A.  Strong,  pub-  as  the  plan  as  it  ^y  hnally  develop  will  land,  Ames,  Iowa;  and  James  Keithley,  Dunne  &  Co,  for  $774  72  and’  R  c 


Man  in  Financial  DifBcultic* 

Judge  William  Bondy  in  Federal  cor 
of  New  York  this  week  signed  an 


lisher  of  the  Chicago  Daily  News,  and  have  to  be  adjusted  to  the  basis  determined  Des  Moines,  Iowa, 
chairman  of  the  committee  on  advertising  m  the  work  proceeding.  It  is  thought  - 


economics  of  the  advertising  commission.  I»ssible,  howeyer.  that  your  Committee,  if 
In  a  report  by  Mr.  Strong  read  before  the  proper  evidence  of  the  value  of  its 
the  commission  it  was  suggested  that  the  work  is  shown,  rnay  call  upon  all  of  the 


es  Moines,  iowa.  Brosius,  for  more  than  $10,000. 

- -  The  petition  was  filed  last  September 

ELECTRIC  SIGN  BANNED 

Mr.  Newman  denied  he  was  owner  oi 
As  a  result  of  adverse  action  on  the  re-  the  Fourth  Estate.  Mr.  Canlan  tu 

.....il  o  1 - -  _ 1  u-  _  : _ ■  UB 


text  book  should  contain  “the  conclusions  media  represented  in  the  Commission  to  ^ewal  of  a  permit  for  a  large  electric  week  declared  he  was  investigatinir  tl* 
of  your  committee  on  the  standards  and  join  m  a  presentation  of  the  subject  to  Beacon  Hill,  Boston,  Mass.,  ad-  ownership  of  that  journal,  and  exoertwl 

economic  value  in  advertising  as  they  tbe  public.  It  is  thought  possible  that  vertising  the  Chevrolet  motor  car,  open  to  offer  for  sale  the  bankrupt’s  interM 

the  means  to  do  it  with  the  ad-  ^.^^fare  is  expected  in  Boston  against  in  it,  if  the  interest  existed.  “ 


exist  today.  "...  e  •  U*  r  »»«****»%.  m  iix  i  k,  ii  int  llllk^l^SL  CAIMCU. 

Text  of  the  report  follows:  vertising  profession  the  subject  of  the  signs.  The  State  Department  One  of  the  largest  creditors,  accordiw 

“The  Committee  on  the  Economics  of  economics  of  advertising  can  be  made  Public  Works  recently  decided  not  to  to  Mr.  Caplan,  is  R.  H.  Perrv  of  fK 
Kv  thP  Interna-  worthy  of  the  most  careful  consideration  «i^7nnn  '  ‘ 


Advertising  appointed  by  the  Interna-  r  .u  '  ui*  *  *4.*  e  nn.  3Li\.iiuLru3  va^v^,  4pi^^,v/w. 

tional  Advertising  Commission  has  con-  of  the  public  m  associations  of  comnwree,  opposition  to  the  sign.  Commissioner  Mr.  Newman  could  not  be  reached* 
sidered  the  character  of  the  work  contem-  commercial  clubs,  vvomen  s  clubs,  schoeds  wiHiam  F.  Williams,  of  the  State  De-  the  office  of  Fourth  Estate  by  EDnwJ 
plated  for  it  as  stated  in  the  memorandum  governmental  departments.  In  the  partment,  has  refused  to  give  the  reasons  Publisher.  His  attorney,  John  T  Fm. 
presented  to  the  Baltimore  meeting  and  is  ^^d  we  must  answer  the  question,  Can  refusal  to  renew  the  permit.  The  Ion,  said :  “This  is  a  personal  banlmmitT 

willing  to  undertake  a  careful  analysis  of  advertising  justify  its  existence  as  an  jjg„  approximately  ^5,000.  and  is  in  no  way  connected  with  tk 

the  problem  and  the  responsibility  for  the  economic  factor  serving  the  best  interest  _  Fourth  Estate.” 

development  of  a  program  which  will  be  of  the  public  and  the  ^rmanent  and  sue-  _ 

submitted  in  detail  to  the  meeting  of  the  cessful  development  of  the  resources  of  EL  CONTINENTAL  NOT  BARRED 

imernatioml  O.mmissioa  «  Bost™  i"  In  the  issue  of  June  25,  Eum,  &  Pu.-  FOR  MANSLAUGHTH 

Octo^r.  For  the  purpose  of  this  meeting  eliminate  waste  and  to  wisher  printed  a  list  of  publications  George  Birks,  of  Mount  Pulaski,  10, 

the  Committee  desires  to  make  the  fol-  |  ,  effectiveness  of  advertising  harred  from  Mexico  containing  the  name  was  held  to  the  grand  jury  under  K 000 

onSurtS™  W  ad'S  ?, hi  El  Paso.  El  Conti-  bond  for  tho  fatal  tu.to„c*ile  a„Z" 

for  adf^tmiL  advertiser  and  the  public,  and  can  it 

its  work  into  Tree  di^^^^^^  take  a  permanent  place  in  the  selling  and  three  weeks,  but  smee  that  time  has  gone  suyrintendent  of  the  C/,icap  Hmli 

LlTon  of  an  organiaaUon  ilan  action  distribution  problLs  in  the  ecoLmic  “"censored  into  Mexico,  its  publishers  and  Examiner,  was  killed  fast  April 
TSjttrr^srcniaTl^^  Stlon  organizatbn  \f  the  industries  .of  the  manslaughter, 

of  a  promotion  plan  by  which  the  infor-  United  States?  Can  advertising  sell  |  yi  ^  ^  j  , j, 

mation  and  standards  adopted  can  be  sold  better  goods  at  lower  costs?  Does  i  llj  M  ^ _ 


renew  the  permit,  following  strenuous  cago,  claiming  $122,000. 
opposition  to  the  sign.  Commissioner  Mr.  Newman  could  not  be  reached  >t 


to  the  advertisers  and  to  the  public. 


advertising 


merchandising 


“Organization  Plan.  It  is  the  opinion  values  and  contribute  to  the  raising  of 
of  your  Committee  that  it  should  be  a  standard  of  hying  on  economic  lines?’ 
authorized  to  engage  a  paid  executive  Your  Committee  feels  that  it  cannot 
secretary  immediately.  It  is  proposed  exaggerate  the  importance  and  necessity 


that  the  International  Advertising  Com-  work  and  is  willing  to  face  the 

mission  esUblish  a  tentative  budget  of  “c  squarely  and  undertake  to  determine 
not  less  than  $25,000.00  for  the  work  of  '*  Possible  by  the  process  outlined  above 
this  Committee  during  the  succeeding  six  relative  importance  of  all  of  the 

months  on  the  theory  that  your  Committee  factors  that  enter  into  the  effective  use 
does  not  want  to  be  handicapped  by  in-  pf  advertising.  "Your  Committee  does  not 
sufficient  funds  to  do  the  work  adequately,  mteiw  to  enter  into  the  quption  of  the 
“Your  Committee  desires  to  have  it  relative  value  of  one  advertising  medium 
understood  that  they  will  not  make  them-  against  another  but  the  work  of  the 
selves  responsible  for  the  raising  of  funds  ttommittee  if  carried  on  successfully  will 
but  that  any  request  coming  from  this  ?how  advertising  specifically  as  its  value 
Committee  for  a  budget  in  an  amount  in  '?  gauged  by  its  usefulness  to  the  adver- 
excess  of  the  above  will  be  based  upon  f'^er  and  to  the  public. 

the  importance  of  the  work  and  evidence  _ 

of  the  effectiveness  of  its  plan  to  justify 

the  expenditure  requested.  JOURNALISM  STUDENTS 

“No  definite  conclusions  have  been  START  ON  NEWS  TOUR 

reached  in  regard  to  the  method  of  pro¬ 
cedure  under  this  head  but  it  is  the 

opinion  of  your  Committee  that  the  rec-  Group  of  Eight  from  Univeruty  of  Mi«- 
ommendation  of  Mr.  Dark’s  Committee  ViMting  Lower  MiuiMippi 

should  be  adopted  by  the  Committee  on  .  ii/  t  •  i»  T 

the  Economics  of  Advertising  and  the  Area  on  Writing  Tnp  Prof, 
work  contemplated  in  research  taken  over.  Martin  in  Charge 

It  is  recommended  that  the  work  of  the  _ 

proposed  universities  and  colleges  depart-  ... 

mental  be  joined  with  the  work  of  the  \Vhat  in^  reality  constitutes,  a  “roving 
Committee  on  the  Economics  of  Adver-  assignment  on  the  Mississif^i  and  Ten- 


The  charge  was  manslaughter. 


Outlets  for  Your  Product 
— and  Income  to  Buy  It 


should  be  adopted  by  the  Committee  on  “  ^  irWritinT Trip-P^r  JACKSON VI LLE’S  distribu- 

the  Economics  of  Advertising  and  the  Area  on  writing  inp  Prof.  I  •  i  , 

work  contemplated  in  research  taken  over.  Martin  in  Charge  J  tion  system  IS  complete  and 

It  is  recommended  that  the  work  of  the  _  n  .  ,  .  , 

proposed  universities  and  colleges  depart-  ...  well  organized.  All  together 

mental  be  joined  with  the  work  of  the  What  in  reality  constitutes  a  “roving  o/yi 

Committee  on  the  Economics  of  Adver-  assignment  on  the  Mississif^i  and  Ten-  tnere  are  ZUU  Wholesalers  and 
tising  and  an  attempt  be  made  to  have  nessee  Rivers  was  undertaken  June  27  by  mkkers  Jr,  tkp  rjfy  and  abmil 
advertising  taught  as  an  economic  subject.  c>8bt.  members  of  the  Umversity  of  Mis-  ^  ^ 

This  department  could  be  made  extra-  souri  School  of  Journalism  under  the  di-  2 100  retail  stores  of  all  kinds, 
ordinarily  valuable  in  research  work.  It  rection  of  Professor  Frank  L.  Martin  on 

is  proposed  that  the  Committee’s  first  the  fifth  annual  field  trip.  Tbesp  rplail  mnrAnvAr 

effort  be  directed,  after  a  very  careful  .  Each  year  a  class  from  the  University  ^  retail  Stores,  moreover, 

survey  of  the  information  from  all  de-  ‘s  given  an  assigmnent  to  “cover  a  part  are  busy  and  prosperous.  For 

partmentals  now  available  and  such  fur-  of  the  Middle  West  or  Southern  states,  t  i  -n  , 

ther  study  as  can  be  made,  to  the  prepara-  Three  years  ago  a  party  from  the  Uni-  Jacksonville  has  money  to  spend 

tion  of  a  text  book  which  shall  contain  versity  visited  the  Black  Hills.  Nine  c  ,i  i  •  i  j 

the  conclusions  of  your  Committee  on  the  members  of  the  1925  trip  went  through  tUe  things  it  needs  and  Wants. 

standards  and  economic  value  in  adver-  Texas  into  Old  Mexico,  visiting  more  . 

tising  as  they  exist  today  as  agreed  than  a  week  in  Mexico  City.  Last  year  Among  other  sources  of  in- 

unanimously  by  your  Committee.  From  members  of.  the  field  trip  visited  in  the  .i  •  .  ,  aco 

that  point  on  the  conclusions  of  your  states  of  Missouri  and  ICansas.  COme  this  City  has  njj  manu~ 

Committee  as  they  affect  different  depart-  ^ch  member  of  the  party  is  given  an 

mentals  should  proceed  along  most  assignment  to  furnish  newspaper  stories 

cautious  lines  in  order  that  the  acceptance  to  different,  papers  in  the  Middle  West.  _  ^ 

of  the  conclusions  of  the  Committee  shall  Besides  their  regular  assignments  mem-  ^ 

be  100%.  The  text  book  and  the  peri-  bers  oi  the  class  will  gather  special  fea-  '■iT  I  rt 

odical  publication  can  be  made  the  basis  ture  stories  for  magazine  and  Sunday  CV^l  V 

for  the  promotion  program  which  should  newspapers. 

be  indefinitely  postponed  until  the  funda-  On  Monday  the  class  visited  the  daily  T 

mentals  have  been  well  established  and  newspaper  offices  in  St.  Louis.  ^ 


facturing  plants  producing  471 
commodities  with  a  total  annual 
value  of  more  than  $  100,000, • 
000  and  with  a  payroll  exceed¬ 
ing  $20,000,000. 

Income  to  buy  what  it  wanb. 
Cutlets  for  distribution.  And 
the  desired  connection  can  h 
made  by  advertising  consistently 
in  Jacksonville’s  leading  newY 
paper,  the  largest  newspaper  la 
Florida — 


accepted  by  the  Commission. 


The  trip  down  the  Mississippi  and 


Mines -Jllnioii 

JACKSONVILLE.  FLA. 


Promotion  Plan.  Under  the  heading  Tennessee  Rivers  will  take  three  weeks. 


^irifinia’s 

1  Gteatest 


Kew^spapei’ 

lungs  up  a  new  fecord 

The  Richmond  News  Leader’s  average  daily  circulation 
during  the  month  of  May  was 

69,041 

This  is  the  largest  circulation  ever  attained  by  any  Virginia  newspaper 

There  are  only  three  newspapers  in  the  United  States  with  as  intensive  coverage  of  their 
market  as  The  Richmond  News  Leader — and  The  News  Leader  keeps  on  growing. 

Richmond  has  550,000  people  in  its  trading  area — and  these  people  can  be  better  reached 
through  the  Richmond  News  Leader  than  through  any  other  medium. 

The  News  Leader  carries  more  advertising  than  any  other  Virginia  paper.  In  1926  it  gained 
581,826  lines  of  advertising,  while  the  other  Richmond  paper  lost.  This  proves  that  local  and 
national  advertisers  recognize  The  News  Leader’s  supremacy. 

Advertise  in  Virginia’s  Greatest  Newspaper — the  paper  whose  circulation  is  steadily 
increasing. 

Xatioiial  Representatives 

KELLY-SMITH  COMPANY 

Graybar  Bldg.,  Waterman  Bldg.,  .'\tlantic  Bldg.,  Tribune  Tower, 

Xew  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 


J.  B.  KEOUGH,  ATLANTA,  GA. 

Advertise  to  Richmond  and  Its  Trading  Area  Through  VirginWs  Greatest  Newspaper 

wichmoiui 

NEWS  LEADER 


*On  News  Leader  Square* 


Covers  fiichmon^  jQke  a 
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Editor  &  Publisher  for  July  9,  1927 


PRICES  IN  ADS  MERELY  OFFERS,  NOT 
CONTRACTS  TO  SELL,  DAILIES  TOLD 

Publisher  Is  Liable  Only  for  Cost  of  Space  Not  Losses  on  Mer¬ 
chandise  When  an  Error  Occurs,  Chicago  Tribune 
Attorneys  Inform  Inland  Members 


\  X  opinion  on  tlie  liability  of  a  news- 
paper  publisher  tor  errors  in  adver¬ 
tising  has  been  prepared  for  the  Inland 
Daily  Press  Association  by  Kirkland, 
Patterson  and  Fleming,  attorneys  for  the 
Chicago  I  rtbune,  and  printed  in  the  As¬ 
sociation’s  current  bulletin. 

The  opinion,  which  was  asked  follow¬ 
ing  an  inconclusive  discussion  of  the  sub¬ 
ject  at  the  Inland  May  meeting,  follows: 

“The  answer  to  this  question  seems  to 
turn  upon  two  propositions. 

“1.  Would  the  advertiser  whose  price 
had  been  erroneously  quoted  by  the  pub¬ 
lisher  be  legally  bound  to  sell  to  a  mem¬ 
ber  of  the  public  at  the  erroneous  pric^ 
i.e.,  is  the  advertisement  an  offer  or  is  it 
a  mere  solicitation  for  offers? 

“2.  Even  if  the  advertiser  would  not  be 
legally  bound  to  sell  to  a  member  of  the 
public  at  the  erroneous  price  quoted, 
could  the  advertiser  recover  the  difference 
between  the  price  quoted  and  the  price 
intended  to  be  quoted,  on  the  theory  that 
he  had  been  compelled  to  sell  at  the 
errorteous  price  in  order  to  protect  his 
good  w'ill  which  had  been  endangered  by 
the  publisher’s  mistake? 

"These  two  propositions  will  now  be 
discussed  in  the  above  order. 

“1.  It  seems  to  be  well  settled  that 
under  ordinary  circumstances  an  adver- 
ti.sement  in  a  newspaper  to  the  effect  that 
an  advertiser  has  certain  goods  to  sell  at 
a  certain  price  is  not  an  offer  but  is  a 
mere  solicitation  for  offers.  If  the  ad¬ 
vertisement  were  to  be  considered  as  an 
offer  a  binding  contract  would  be  enter^ 
into  as  soon  as  a  member  of  the  public 
came  to  the  advertiser’s  place  of  business 
and  announced  himself  ready  to  purchase 
a  certain  amount  of  the  goods  so  adver¬ 
tised. 

"For  e.xample,  suppose  that  dates  were 
advertised  by  a  grocery  concern  to  be 
sold  at  20  cents  a  pouiid.  If  this  mere 
advertisement  is  to  be  considered  as  an 
offer,  a  contract  would  be  entered  into  as 
soon  as  a  member  of  the  public  tendered 
20  cents  and  demanded  a  pound  of  dates. 
However,  if  this  advertisement  is  merely 
to  be  considered  as  a  solicitation  for  of¬ 
fers,  or  a  statement  of  a  willingness  to 
bargain,  the  tender  by  the  member  of  the 
public  of  20  cents  would  itself  be  the  offer 
which  might  or  might  not  be  accepted  by 
the  advertiser  at  the  latter’s  option.  It 
seems  to  be  well  settled  that  business  ad¬ 
vertisements  published  in  newspapers  and 
circulars  sent  out  by  mail  or  distributed 
by  hand,  stating  that  the  advertiser  has  a 
certain  quantity  or  quality  of  goods  which 
he  w^nts  to  dispose  of  at  certain  prices, 
are  not  offers  which  become  contracts  as 
soon  as  any  person  signifies  his  accep¬ 
tance  by  notifying  the  other  that  he  will 
take  a  certain  quantity  of  the  goods. 
They  are  simply  invitations  to  all  persons 
w'ho  may  read  them  that  the  advertiser 
is  ready  to  receive  offers  for  the  goods  at 
the  prices  stated. 

“The  construction  is  rather  favored 
that  such  an  advertisement  is  a  mere  in¬ 
vitation  to  enter  into  a  bargain  rather 
than  an  offer.  Of  course,  it  must  be 
borne  in  mind  that  the  question  in  all  such 
cases  is  one  of  intention  and  that  whether 
or  not  advertisements  are  to  be  construed 
as  offers  rather  than  as  mere  solicitations 
for  offers,  depends  on  the  intention  of 
the  parties  as  collected  from  the  language 
used  and  the  nature  of  the  transaction. 

“Although  we  have  no  specific  adver¬ 
tisements  to  serve  as  a  guide  in  this 
opinion  it  is  probably  safe  to  say  that 
under  the  absive  authorities  the  average 
advertisement  inserted  by  a  merchant 
quoting  prices  on  goods  in  a  newspaper 
today  would  be  construed  as  a  mere  solici¬ 
tation  for  offers  rather  than  as  an  offer. 

“Now,  since  the  advertiser  is  not 
legally  bound  to  sell  at  the  erroneously 
quoted  price,  he  cannot  sell  at  such  price 
and  charge  the  publisher  with  the  differ¬ 


ence,  because  the  damage  (the  difference 
between  the  erroneously  quoted  price  and 
the  price  intended  to  be  quoted)  would  be 
the  result  of  the  advertiser’s  own  act  and 
not  the  proximate  result  of  the  publisher’s 
breach  of  contract.  Consequently,  in  an 
action  brought  against  the  publisher  by 
the  advertiser  for  such  erroneous  quota¬ 
tion  of  price,  the  advertiser  could  not 
claim,  as  a  measure  of  the  damages,  the 
difference  between  the  price  intended  to 
be  quoted  and  the  erroneous  price. 

“2.  FLven  if  the  advertiser  would  not 
be  legally  bound  to  sell  to  a  member  of 
the  public  at  the  erroneous  price  quoted, 
could  the  advertiser  recover  the  difference 
between  the  price  quoted  and  the  price  in¬ 
tended  to  be  quoted,  on  the  theory  that 
he  had  been  compelled  to  sell  at  the  er¬ 
roneous  price  in  order  to  protect  his  good 
will  which  had  been  endangered  by  the 
publisher’s  mistake? 

“This  situation  can  perhaps  be  made 
clearer  by  the  use  of  a  hypothetical  case. 
Suppose  that  the  advertiser  paid  ten  dol¬ 
lars  for  an  advertisement  and  that  in  the 
copy  submitted  to  the  publisher  the  ad¬ 
vertiser  stated  that  he  had  a  quantity  of 
dates  for  sale  which  were  quoted  at  20 
cents  a  poimd.  Suppose  that  the  publisher 
erroneously  stated  in  the  advertisement 
that  the  price  of  dates  was  10  cents  a 
pound.  Suppose,  further,  that  numerous 
members  of  the  public,  scenting  a  bargain, 
presented  themselves  at  the  place  of  busi¬ 
ness  of  the  advertiser  and  offered  to  pur¬ 
chase  dates  at  10  cents  a  pound.  The 
advertiser,  in  order  to  protect  his  good 
will  and  to  prevent  dissatisfaction  among 
his  buyers,  sells  one  thousand  pounds  of 
dates  at  10  cents  a  pound,  although,  as 
pointed  out  above,  he  was  not  legally 
bound  to  do  so.  The  advertiser  has  thus 
lost  one  hundred  dollars  and  thereupon 
brings  suit  against  the  publisher.  What 
is  his  measure  of  damages?  Is  it  ten 
dollars,  the  price  of  the  advertisement,  or 
is  it  the  one  hundred  dollars  which  the 
advertiser  lost  by  reason  of  the  sales?  It 
seems  to  be  well  settled  that  the  maxi¬ 
mum  measure  of  damage  is  the  price  of 
the  advertising  contract. 

“This  situation  seems  to  have  arisen 
in  only  one  case  that  of  Cleorgian  Com¬ 
pany  vs.  Bloom,  which  was  decided  in  the 
Court  of  Appeals  of  Georgia  in  October, 
1921.  In  that  case  a  Georgian  Company 
sued  Jennie  Bloom  on  an  open  account 
for  a  certain  advertisement  printed  in  a 
newspaper  published  by  the  plaintiff.  This 
indebtedness  was  admitted  by  the  de¬ 
fendant  who,  however,  filed  a  counter¬ 
claim  alleging  that  she  conducted  a  retail 
ladies’  wear  shop  and  that  on  June  9,  1920, 
she  contracted  with  plaintiff  to  run  an 
advertisement  on  that  date  as  follows : 
‘Special  in  furs.  Large  animal  scarfs, 
taupe,  brown  and  black,  satin  lined  into 
brush.  For  three  days  only.  Special 
price  $15.(X).’  The  defendant  in  her  coun¬ 
ter  claim  further  alleged  that  the  plain¬ 
tiff  breached  this  advertising  contract  and 
in  place  of  it  inserted  the  advertisement 
as  follows ;  ‘Special  in  furs.  Large 
animal  scarfs,  taupe,  brown  and  black, 
satin  lined  into  long  brush.  For  three 
days  only.  Special  price  $5.00.’  The  de¬ 
fendant  stated  that  because  of  this  wrong¬ 
ful  advertisement  she  was  compelled  to 
sell  forty-eight  scarfs  at  a  loss  of  ten 
dollars  each,  that  is,  to  sell  them  at  $5.00 
instead  of  $15.00  to  customers  who  ac¬ 
cepted  her  offer  as  made  in  said  adver¬ 
tisement.  Defendant  further  alleged 
that  the  plaintiff  well  knew  that  the  pur¬ 
pose  of  the  advertisement  was  to  sell  the 
scarfs  at  $15.00.  The  trial  court  struck 
this  counter-claim  as  invalid.  This  rul¬ 
ing  w'as  affirmed. 

“Any  other  damages  would  be  special 
damages  which  could  not  be  recovered 
unless  before  such  breach  such  damages 
were  called  to  the  attention  of  the  party 
breaching.  Neither  could  the  advertiser 


recover  any  prospective  profit  which  he 
might  have  made  had  the  price  been 
quoted,  for  it  is  uniformly  held  that  the 
loss  of  profit  following  a  breach  of  con¬ 
tract  to  publish  an  advertisement  is  in¬ 
capable  of  being  ascertained. 

“It  would  seem  the  true  measure  of 
damages  in  such  a  case  as  the  one  under 
discussion  could  not,  in  ordinary  circum¬ 
stances,  exceed  the  price  paid  for  the 
advertising. 

“None  of  the  above  questions  could 
arise  between  the  Tribune  Company  and 
an  advertiser  under  the  Tribune  Com¬ 
pany’s  contract  for  general  display  ad¬ 
vertising  because  of  the  provision  con¬ 
tained  in  Clause  6  which  is  as  follows : 

“  ‘The  Company  will  not  be  liable  for 
any  error  in  any  advertisement  published 
hereinunder  unless  a  proof  of  such  adver¬ 
tisement  is  requested  in  writing  by  the 
Advertiser  and  returned  to  the  Com¬ 
pany’s  office  with  such  error  or  correction 
plainly  noted  in  writing  thereon,  and  in 
that  case,  if  any  error  so  noted  is  not 
corrected  by  the  Company,  its  liability 
shall  not  exceed  such  a  proposition  of  the 
entire  cost  of  such  advertisement  as  the 
space  occupied  by  the  noted  error  bears 
to  the  whole  space  occupied  by  such  ad¬ 
vertisement.’ 

“This  is  true  for  the  reason  that  even 
if  the  advertiser  would  have  a  cause  of 
action  against  the  publisher  for  a  mis- 
take  in  publishing  the  advertisement,  no  and  announced  that  it  would  hereafter 
reason  is  perceived  why  such  claim  could  be  known  as  the  Oshaiva  Daily  Timts 
TOt  be  abrogated  by  contract,  which  is  The  dropping  of  the  old  name  was 
the  result  effected  by  the  above  quoted  thought  wise  in  view  of  the  fact  that  the 
clause.  The  only  occasion  on  which  the  Reformer  has  been  independent  in  poli- 
prmciples  discussed  in  1  and  2.  supra,  tics  since  1917  and  is  now  alone  in  its 
could  be  applied  would  be  one  in  which  field. 

What  Space  Buyers  Think 
of  Lineage  Comparisons 

In  printed  and  spoken  opinions  they  indicate  that  such  advertise¬ 
ments  are  divided  into  two  classes; 

Worthless  Information — where  a  newspaper 
seeks  to  reflect  favorably  on  itself  by  printing 
incomplete  and  qualified  figures. 

Valuable  Information — where  a  newspaper  tells 
the  whole  story  about  itself  and  its  colleagues. 

Complete 

Advertising  Record 

of  all  Los  Angeles  newspapers  for  the  first  five  months  of  1927;  stated  in 
agate  lines: 

National  Advertising 

Los  Angeles  Times . 

2nd  morning  paper . 

1st  evening  paper . 

2nd  evening  paper . 

3rd  evening  paper . 

3rd  morning  paper . 

Local  Display  Advertising 


Los  Angeles  Times . .  5,465,222 

1st  evening  paper . 4.434.220 

2nd  morning  paper . 4. 330. 578 

2nd  evening  paper . 2,638.692 

3rd  evening  paper . 1.666.294 

3rd  morning  paper .  887.124 

Want  Ad  Advertising 

Los  Angeles  Times . 3,733,716 

2nd  morning  paper . 3,131,842 

1st  evening  paper . 1,422,484 

2nd  evening  paper . 414,806 

3rd  evening  paper . 350.322 

3rd  morning  paper .  181,230 


Advertising  in  the  Los  Angeles  Times  is  delivered  to  more  homes  than  if  it 
appeared  in  any  other  Los  Angeles  newspaper,  morning  or  evening. 

SIoB  EimtB 

Eastern  Representative 
WILLIAMS,  LAWRENCE  &  CRESMER  CO. 

360  N.  Michigan  Blvd.,  Chicago  285  Madison  Ave.,  New  York 


...1,913,898 

,1.818,558 
.1,275,960 
.  922.222 
,  309.008 
.  122.094 


a  contract  for  advertising  was  enters 
into  without  the  insertion  of  such  a 
as  Clause  6. 

“Kirkland,  Paterson  and  Fleming 
“(Signed)  By  D.  P.  Gran.' 


ILLINOIS  DAILY  SOLD 


Lincoln  SUr  Acquired  by  Carl  Se»ao^ 
and  J.  L.  Skewes 

Carl  Sexauer,  former  Lincoln,  Ill.  resj. 
dent,  and  James  J.  Skewes,  Meridiai 
Miss.,  have  purchased  the  Lincoln  (Hn 
Star,  acquiring  all  stock  of  the  Star  Pob. 
lishing  Company  from  N.  L.  Gordon. 

Mr.  Sexauer  was  formerly  assodatei 
with  his  father,  the  late  Emil  Sexaner 
in  publishing  the  Popular  Rcfiew  of  Lm! 
coin,  which  was  merged  with  the  Star 
four  years  ago,  and  for  the  last  two  years 
has  been  associated  with  the  Litek/uU 
(Ill.)  Daily-Xews  Herald. 

Mr.  Skewes  is  publisher  of  the  .l/<. 
ridian  Daily  Star  and  the  Laurel  (Miss) 
Daily  Leader  and  the  Perry  (Okla!) 
Daily  Journal.  He  formerly  owned  the 
Danzille  (Ill.)  Morning  Press. 

ONTARIO  DAILY  CHANGES  NAME 

With  the  publication  of  a  92-page  Dia¬ 
mond  Jubilee  edition  July  1,  the  Oslum 
fOnt.)  Reformer  drnnnod  its  nid 
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A  Note  from  WILLIAM  ALLEN  WHITE ; 


The  Emporia  gazette 


W.  A.  WHITE.  EOITOK  AND  OWNCn 
W.  E.  HUGHES  Manacih 


EMPORIA.  KANSAS 


Dear  Mr*  Katz: 


May  17,  ' 


Mr*  Hughes,  our  Business  Manager,  called 


my  attention  today  to  the  tact  that  our  first  contract 


with  you  was  about  to  expire,  and  I  have  signed  the 


document  which  binds  us  together  for  another  term* 


I  want  to  toll  you  how  keenly  I  appreciate 


the  intelligent  interest  you  have  taken  in  the  Gazette* 


You  have  increased  our  business,  have  given  us  the  kind 


of  business  we  like-- that  la  to  say,  clean  high  class 


advertising  which  our  local  subscribers  and  advertisers 


demand,  and  you  have  made  it  possible  for  us  to 


maintain  our  standard  and  make  more  money  on  foreign 


advertising  than  we  ever  made  in  any  other  similar 


period  since  I  bought  the  Gazette  thirty-two  years  ago* 


You  have  outrun  all  expectations*  You  have  overkept 


every  promise*  You  have  made  good* 


Yours  gratefully. 


Mr*  G.  R*  Katz, 

Katz  Advertising  Agency, 
58  West  40th  St*, 

New  York  City* 


i 
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KEY  TO  CONSUMER  BUYING  ABIUTY 

Statistical  Rating  of  New  York  Counties  and  Cities  for  Products  of  General  Appeal,  Graded  in  Six 
Major  Classes  of  Quality  and  Cost — An  Original  Simplified  and  Tested  Formula  from  Basic  Data 


^EN  million  people,  uncounted  and 
almost  countable  millions  of  dollars, 
and  desires  which  are  given  a  freer  rein 
here  than  anywhere  else  in  the  world 
make  New  York  State  a  magnet  whose 
lines  of  force  have  an  irresistible  pull  for 
those  who  sell  goods  of  general  public  ap- 
jteal.  It  is  this  market  which  is  described 
in  word,  tabulation  and  graphic  line  on  this 
and  the  next  pages  in  the  eighth  article 
in  the  current  Editor  &  Pubisher  series 
on  the  “Key  to  Consumer  Buying 
Ability.” 

The  figures  for  New  York  State  tell 
a  distinctive  story.  With  slightly  less 
than  10  per  cent  of  the  population  of  the 
United  States  living  within  its  bound¬ 
aries,  the  figures  indicate  that  this  tenth 
has  the  ability  to  purchase  almost  a 
quarter  of  the  high-priced  luxuries  that 
are  sold  in  the  United  States.  The  in¬ 
dex  figure  of  this  purchasing  power  ap¬ 
pears  in  the  first  line  of  the  accompanying 
table  in  the  sixth  column,  headed  Class 
VI.  The  figure  is  223514,  which,  as  will 
be  explained  below,  indicates  that  this 
community  has  the  power  of  absorbing 
22.3514  per  cent  of  the  commodities  in 
this  class  for  sale  in  the  entire  United 
States  market. 

In  the  tabulation  and  on  the  graphic 
chart,  we  see  that  its  middle  class  is 
approximately  61  per  cent  above  the 
average  for  the  entire  country  in  its  buy¬ 
ing  ability  and  that  its  moneyed  folks 
have  a  purchasing  ability  127  per  cent 


By  NELSON  H.  SEUBERT 

Col'yright  1927  by  Editor  &  Publisher  Comf'any.  All  rights  are  re- 
serz'ed  and  warning  is  given  that  reproduction  of  these  results,  in  whole  or 
in  part,  without  written  permission  of  Editor  &  Publisher  Co.,  will 
constitute  copyright  infringement. 


prevalence  of  suburban  and  rural  estates 
of  the  many  well-to-do  urban  residents. 

Close  inspection  of  the  index  numbers 
for  the  separate  cities  listed  shows  that 
only  one  city  of  the  64  listed  which  does 
not  reflect  buying  ability  better  than  the 
average  for  the  country  and  this  excep¬ 
tion  is  so  slightly  off  the  line  that  it  can 
be  regarded  as  normal  for  all  practical 
purposes.  It  is  a  consistent  picture,  in¬ 
deed,  of  well  distributed  prosperity  and 
purchasing  ability  that  appears  from  the 
statistics  of  New  York. 

It  goes  without  saying  that  the  focus 
of  interest  for  most  manufacturers  and 
their  sales  and  advertising  managers  in 
this  week’s  survey  is  the  section  covering 
New  York  City.  The  figures  show  that 
while  slightly  more  than  5  per  cent  of 
the  nation’s  population  resides  in  the  met¬ 
ropolis,  the  residents  of  its  five  boroughs 
have  the  ability  to  purchase  16  per  cent 
of  the  total  volume  for  the  country  of 
high-priced  luxuries  (Class  VI). 

A  manufacturer  whose  product  lies 
within  this  class  obviously  is  doing 
neither  his  product  nor  his  prospective 
market  justice  if  his  purchase  of  adver¬ 
tising  space  and  other  sales  efforts  are 


basis,  in  direct  and  unequal  competition 
with  the  space  announcements  of  products 
which  do  not  demand  quality  and  price 
exposition.  It  is  advertising  which  should 
be  purchased  and  placed  in  direct  relation 
to  the  ability  of  the  selected  market  to 
consume  a  given  proportion  of  the  par¬ 
ticular  advertised  product.  The  company 
making  and  selling  an  article  which  can 
be  placed  in  Class  VI  of  this  segregation 
should  appropriate  for  advertising  in  New 
York  City  thrice  the  amount  that  is 
indicated  by  a  per  capita  count. 

Here  arises  the  other  old  question ; 
Does  a  national  advertising  campaign 
carried  exclusively  in  a  group  of  general 
magazines  give  the  proper  emphasis  to 
New  York  City?  The  answer  is  definite¬ 
ly  negative. 

Let  us  consider  a  hypothetical  case.  A 
manufacturer  of  a  nationally  distributed 
product  is  spending  all  of  his  appropria¬ 
tion  in  magazines,  including  the  follow¬ 
ing:  Saturday  Evening  Post,  Ladies 
Home  Journal,  Pictorial  Review,  Wo- 
tnan’s  Home  Companion,  The  American 
Magazine,  Colliers,  Good  Housekeeping, 
Delineator,  McCalls,  Literary  Digest, 
Red  Book,  Cosmopolitan,  and  Liberty. 


cent  more  of  his  advertising  effort  on 
the  New  York  market ;  If  it  is  in  Class 
II,  41  per  cent  more  effort;  Class  111,64 
l)cr  cent  more  effort ;  Class  IV,  87  per 
cent  more  effort ;  Class  V,  1 10  per  cent 
more  effort,  and  Class  VI,  223  per  cent 
more  effort. 

.•\gain,  if  you  increase  the  list  of  mag¬ 
azines  to  30  by  including  the  following: 
Xcedlecraft,  Household,  ll'oman’s  IVorid 
People’s  Home  Journal,  Modern  PriscS'. 
la.  Country  Gentleman,  Farm  Joumid 
Farm  Life,  Farm  &  Fireside,  Successf^ 
Farming,  and  Capper’s  Partner,  the  un¬ 
deremphasis  upon  New  York  City  cover¬ 
age  would  be  even  more  marked. 
combined  total  U.  S.  circulation  of  these 
30  magazines  is  33,302,568  copies  per 
issue,  of  wEich  only  1,169,801,  copies 
enter  New  York  City,  This  is  only 
3.51  per  cent  of  the  total  circulation. 

national  campaign  in  these  magazines 
would,  it  is  apparent,  be  wholly  inade- 
(luate  for  making  a  dominating  appeal 
to  the  New  York  market.  Nor  would 
additional  magazine  circulation,  with  its 
small  New  York  City  quota  reinforcing 
the  coverage  just  cited,  be  sufficient.  The 
inhabitants  of  the  city  present  such  a 
tremendous  potential  market  that  every 
avenue  of  approach  should  be  used.  The 
h'nglish-language  daily  newspapers  with 
a  total  circulaticMi  in  excess  of  4,000,000 
daily  are  essential  to  the  introduction 
to  and  maintenance  of  a  product  in  the 
(Continued  on  page  i8) 
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All  cities  of  more  than  10,000 
population,  according  to  latest 
census  estimates,  are  indicated 
on  this  outline  map  of  New  York. 


Base  County  and  Town  Map  Copy¬ 
right  by  American  Map  Co..  N.  Y. 
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above  the  national  average.  Taking  all  based  upon  a  per  capita  count.  His  is  The  total  circulation  afforded  him  by 
the  cities  in  the  state  having  10,000  or  a  high-priced  economic  unit,  facing  the  these  magazines  is  22,712,988  copies,  of 
more  population  as  a  unit,  it  is  seen  that  sales  resistance  inherent  in  its  price  as  which  only  1,107,672,  or  4.88  per  cent 
they  show  a  progressively  increasing  per  well  as  the  competitive  obstacles  met  by  would  be  distributed  in  New  York  City, 
capita  ability  to  buy  in  all  of  the  six  commodities  of  lower  price  and  more  It  is  hardly  necessary  to  emphasize  the 
merchandising  classes,  reaching  a  peak  general  utility.  This  price-resistance  is  lack  of  adequate  coverage  that  this  ad- 
in  the  fancy-priced  luxury  (Class  VI)  one  of  the  main  blockades  to  be  passed  by  vertising  gives  the  manufacturer  of  a 
group,  where  their  ability  is  163  per  cent  his  advertising,  the  mission  of  which  it  quality  pr<xluct.  The  greatest  individual 
above  the  average.  The  cities  of  less  is  to  convince  the  consumer  in  advance  market  in  America  will  yield  to  no  such 
than  10,000  population  and  the  rural  that  the  article,  despite  its  cost,  will  give  assault. 

communities  taken  as  a  unit  show  a  the  purchaser  co-ordinate,  or  extraor-  Comparison  of  this  percentage  of 
slightly  lower  than  average  middle  group,  dinary  value.  It  is  a  kind  of  advertising  magazine  coverage  with  the  index  per- 
but  above  the  average  in  the  classes  that  fails  when  it  is  haphazardly  or  in-  centages  shown  in  the  tabulation  indicates 
covering  the  highest-priced  merchandise  sufficiently  exploited.  It  is  advertising  that  if  the  product  is  in  Qass  I,  the 
and  service.  Undoubtedly  this  reflects  that  cannot  be  placed  upon  a  per  capita  manufacturer  should  be  putting  17  per 
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640,000 


consumers 


158,000  ^  640,000 

families  consumers 
...in  the  heart  of  New  York  State 
read  Gannett  newspapers 


OVER  a  section  of  30,510 
square  miles  in  the  very 
heart  of  the  richest  state  in  the 
Union,  Gannett  newspapers 
influence  the  buying  energy  of 
these  thousands  of  prosperous 
homes. 


Rochester 

Trading  center  for 
600,000  people.  Here 
60%  of  all  families 
read  the  Times-Union 
regularly. 

Times* 

Union 


Ithaca 

Trading  center 
for  35,000  people. 
The  Journal- 
News  is  read  reg¬ 
ularly  by  all 
Ithaca  families. 

Journal- 

News 


More  than  72% 
of  all  Gannett 
families  own 
their  homes; 
62%  of  all 
heads  of  Gan¬ 
nett  families 


Newburgh 

Trading  center  for  80,- 
000  people.  Here  one 
newspaper — The  New¬ 
burgh  News — reaches 
every  reading  home. 


News 


are  in  the  mo, re  highly  paid 
occupational  groups  .  .  .  Mer¬ 
chants,  executives,  profes¬ 
sional  men,  manufacturers, 
skilled  tradesmen. 

Gannett  families  are  well  able 
to  enjoy  the  better  things  of  life 
...and  they  do. 

And  in  each  of 
their  homes  a 
Gannett  news-  _  , 

.  Trading  center  for 

paper  receives  300,000  people.  More 

f.  ,  j ,  than  four-fifths  of  all 

a  trienClly  wel-  Utlca  families  read 

come  every  day. 

Observer- 
Dispatch 


Beacon 

Population  12,000  — 
situated  across  the 
Hudson  from  New¬ 
burgh.  Its  only  News¬ 
paper  is  the — 


News 


and 


Plainfield,  N.  J. 

Somewhat  removed  from  the  other 
members  of  the  Gannett  group 
but  a  trading  center  for  more  than 
50,000  people.  Its  only  newspaper 
is  the 

Courier-News 


Elmira 

Trading  center 
for  300,000  people. 
A  single  news¬ 
paper — the  Star- 
Gazette  -  Adver¬ 
tiser — covers  this 
great  market. 

Star- 

Gaxette 

Advertiser 


THE  GANNETT  NEWSPAPERS 

J.  P.  McKinney  &  son,  National  Representatives 
NEW  YORK  CHICAGO  SAN  FRANCISCO 
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New  York  market.  The  dailies,  in 
English  and  foreign  languages,  reach  every 
stratum  of  the  city’s  life  and,  if  selected 
carefully  after  analysis  of  their  circula¬ 
tion,  distribution  and  the  purchasing 
power  of  the  group  which  they  serve, 
their  ability  to  create  a  favorable  atmos¬ 
phere  for  a  commodity  of  demonstrable 
value  can  easily  be  proven. 

In  a  market  the  size  of  New  York,  the 
analysis  should  be  carried  down  to  small¬ 
er  units  than  the  five  boroughs,  which  is 
the  limit  of  the  present  survey.  The 
same  formula  that  has  been  used  in  com¬ 
puting  these  index  figures  rannot  be  ap¬ 
plied  so  easily  to  these  smaller  and  less 
definite  units  since  the  income  tax  figures 
are  not  yet  made  available  in  such  form. 
It  is,  I  believe,  practical  and  quite  possible 
to  substitute  for  the  number  of  income 
tax  returns  the  factor  of  average  rentals 
for  the  given  locality.  This  information 
is  easily  obtained  and  in  my  opinion 
should  be  more  often  used  in  getting  a 
picture  of  the  dim  and  frequently  unseen 
corners  of  the  New  York  City  territory. 

One  New  York  City  newspaper  has 
made  surveys  of  localities,  with  factors 
somewhat  similar  to  these  as  a  basis  and, 
in  addition,  has  advertised  in  its  promo¬ 
tion  literature  a  comparison  of  the  buying 
power  index  with  its  circulation  in  the 
analysed  area.  The  idea  is  capable  of 
minor  modification  to  fit  peculiar  com¬ 
munity  conditions  and  its  employment  by 
newspapers  would  doubtless  give  many 
advertising  managers  and  salesmen  a  new 
viewpoint  on  the  community  whose  pur¬ 
chasing  power  is  their  reason  for  exist¬ 
ence.  It  is  certain  to  produce  material 
that  will  be  welcome  to  the  space-buyer, 
whose  appetite  now  appears  insatiable  for 
definite  information  on  the  purchasing 
power  of  a  territory  and  the  distribution 
of  newspaper  circulation  in  the  same  area. 

It  was  in  consideration  of  this  desire 
of  the  advertising  buyers  and  sales  man¬ 
agers  for  definite  information  on  consu¬ 
mer  buying  ability  that  that  this  service 
was  initiated  by  Editc*  &  Publisher  in 
its  issue  of  May  21.  To  date,  surveys  have 
been  published  for  the  States  of  Maine, 
New  Hampshire.  Vermont,  Massachu¬ 
setts,  Connecticut,  Rhode  Island,  and  New 
Jersey.  Only  one  criticism  has  so  far 
been  received  and  that  will  be  stated  and 
answered  in  a  few  words  below. 

When  a  manufacturer  has  checked  off 
every  element  that  seems  likely  to  affect 
the  sale  of  his  product  in  a  given  ter¬ 
ritory,  his  salesmen  can  usually  name 
half  a  dozen  or  more  elements  that  have 
not  even  been  considered.  The  vexing 
problem  is  usually  not  solved  by  the  use 
of  one  or  more  of  the  general  indices  of 
buying  power.  The  manufacturer  of 
kitchenware  finds  that  the  index  he  is 
using  to  determine  a  city  or  state’s  buying 
power  is  also  being  us^  by  his  neighbor 
as  a  guide  to  the  same  community’s  buy¬ 
ing  power  for  expensive  period  furniture. 
Both  cannot  be  right  and  both  may  be 
appallingly  wrong. 

Reduced  to  their  lowest  terms,  the  ele¬ 
ments  which  enter  into  an  index  of  buying 
power  are  two — population  and  income. 
A  study  of  these  two  elements  properly 
related  will  give  a  close  approximation  of 
the  potential  ability  of  a  community  to 
absorb  products  of  mass  appeal.  Certain 
products  common  to  the  needs  or  desires 
of  practically  all  people  and  within  reach 
of  the  poorest  flow  evenly  over  the  coun¬ 
try,  practically  paralleling  the  distribu¬ 
tion  of  population.  Other  products,  much 
desired  by  all,  would  have  a  similar  flow 
provided  everyone  enjoyed  an  equal  meed 
of  prosperity.  Unfortunately,  prosperity 
is  not  so  evenly  spread.  In  some  com¬ 
munities,  densely  populated,  lack  of  edu- 
caticMi,  inadequate  transportation,  unfavor¬ 
able  climate,  etc.,  may  prevent  the  gainful 
employment  of  a  large  section  of  the 
population.  A  low  income  level  would 
pre\’ail  and  while  such  a  community 
might  consume  its  proportion  of  low-priced 
necessities  it  might  not  be  a  promising 
market  for  a  medium-priced  or  expensive 
specialty  or  luxury. 

This  condition,  frequently  overlooked 
or  minimized  in  studies  of  buying  power, 
is  delineated  in  this  survey  to  a  degree 
never  before  attempted.  An  arbitrary 
weighting  which  checks  fairly  accurately 
with  known  facts  is  given  to  various 
classes,  as  follows: 

In  Class  I,  the  class  for  cheap  neces¬ 


sities  and  bulk  staples,  percentage  distrib¬ 
ution  of  population  counts  90  per  cent  and 
percentage  distribution  of  income  10  per 
cent.  No  matter  how  much  of  a  neces¬ 
sity  an  article  may  be,  the  money  available 
for  its  purchase  has  some  influence  and 
should  be  considered  with  the  population 
figures.  In  the  same  way,  high-priced 
luxuries  and  non-staples  of  mass  appeal 
should  fall  under  Group  V,  which  is  given 
a  weighting  of  10  per  cent  for  population 
and  %  per  cent  for  income.  Class  VI 
is  devoted  to  fancy-priced  luxuries  of 
high  unit  value  and  the  weighting  is  the 
same  as  for  Class  V,  except  that  incomes 
of  $10,000  and  more  are  substituted  for 
the  statistics  of  incomes  of  all  classes. 
Following  are  a  description  of  the  six 
classes  and  the  weightings  according  to 
each  factor  in  each  class: 

Gass  I  Cheap  necessities  and  bulk 


P&xer.fags 

of 

Variation 


staples.  Population  90  per 
cent.  Number  of  incomes  10 
per  cent. 

Gass  II  Moderate  priced  necessities  and 
packaged  staples.  Population 
70  per  cent.  Number  of  in¬ 
comes  30  per  cent. 

Class  III  Quality  priced  necessities  and 
staples.  Cheap  luxuries  and 
low  priced  non-staples.  Popu¬ 
lation  SO  per  cent.  Number  of 
incomes  50  per  cent. 

Class  IV  Fancy  priced  necessities  and 
staples.  Moderate  priced  lux¬ 
uries  and  non-staples.  Popu¬ 
lation  30  per  cent.  Number  of 
incomes  70  per  cent. 

Gass  V  Quality  priced  luxuries  and 
non-staples.  Population  10 
per  cent.  Number  of  incomes 
90  per  cent. 


Class  VI  Fancy  priced  exclusive  Im. 

uries  of  high  unit  valut 
Population  10  per  cent.  Num¬ 
ber  of  incomes  over  $10,000  90 
per  cent. 

The  computation  of  the  Index  numben 
was  done  in  the  following  manner; 

Thi  population  of  the  United  States  is 
represent^  as  100  per  cent  (1925  esti- 
mates)  the  percentage  of  population  in 
each  State,  County  and  City  over  10,000 
population  was  figured  and  carried  out 
four  places  beyond  the  decimal  point  in 
order  to  have  a  figure  for  the  smallest 
communities.  The  same  process  was  fol¬ 
lowed  with  the  “number  of  all  income  tax 
returns’’  (1924  returns)  the  total  for  the 
United  States  was  represented  as  100  per 
cent,  or,  carried  out  four  places  beyond 
the  decimal  point  100.0000  per  cent.  The 
(Continued  on  page  zo) 
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shows  the  relative  variation  for  the  State  of  New  York  above  or  below  the  United  States  average  for  cities 
of  10,000  or  more  population,  cities  of  less  than  10,000  and  rural  popnlation  and  the  entire  State  of  each  merchandising 


cliM. 


Net  Paid  Circulation 
May,  1927.  loas  23,012 
Coffics  Daily. 
Member  A.B.C. 


National  Representatn'es 
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same  process  was  also  followed  with  the 
“number  of  income  tax  returns  over 
$10,000"  (1924  returns). 

The  proportion  of  increase  or  decrease 
in  these  index  numbers  from  Class  I  to 
Class  VI  will  give  a  fairly  accurate  pic¬ 
ture  of  how  far  above  or  below  average 
the  county  or  city  is  in  middle  or  upper 
classes. 

If  the  index  number  in  class  I  is  the 
largest  number  of  the  six  classes  the  city 
can  be  roughly  classed  as  a  lower  class 
city  or  county. 

If  Class  V  is  the  highest  number  the  city 
or  county  can  be  classed  as  middle  class. 

But  if  the  largest  number  is  in  Class 
VI  then  it  should  be  classed  as  an  upper 
class  locality. 

The  criticism  of  this  system,  referred 
to  above,  was  voiced  by  a  Vermont  pub¬ 
lisher  and  since  it  is  likely  to  arise  again, 
though  not  in  New  York  State,  the 
writer  begs  the  privilege  of  stating  both 
the  criticism  and  his  argument  in  rebuttal. 
Both  were  printed  in  the  issue  of  June 
18,  in  substance  as  follows : 

An  interesting  and  not  unexpected, 
criticism,  was  expressed  against  the 
use  of  income  tax  returns  as  a  factor 
to  reflect  the  buying  ability  of  the  rural 
dairy  farmer  of  \"ermont.  It  was  ob¬ 
jected  that  due  to  a  10-20  per  cent  ex¬ 
emption  for  depreciation  of  machinery, 
20  per  cent  for  depreciation  of  live-stock, 
5-10  per  cent  for  house  rent,  milk,  butter, 
eggs,  meats,  vegetables,  etc.,  the  cash  in¬ 
come  of  a  \'ermont  farmer  should  be 
increased  by  amounts  ranging  from  $500 
to  $1,700  to  approximate  his  real  annual 
income. 

There  is  no  doubt  that  this  is  true  re¬ 
garding  Vermont,  a  predominantly  rural 
state,  and  that  it  prevails  also  in  most 
rural  farming  regions.  The  question  as 
to  whether  this  condition  tends  toward 
underestimating  the  buying  ability  of  the 
farmer  in  comparison  with  that  of  the  city 
or  suburban  resident  is  not  new — it  has 
been  under  discussion  for  many  years  in 
political  and  economic  circles  and  it 
probably  never  will  be  settled  to  the  com¬ 
plete  satisfaction  of  both  sides. 


'ITowevef,  since  these  index  numbers 
are  primarily  designed  for  the  use  of 
manufacturers  and  sales  organizations 
selling  consumer  merchandise  of  mass  ap¬ 
peal,  and  not  farm  specialties,  it  seems 
reasonable  to  urge  that  the  following 
points  be  kept  in  mind. 

1.  The  $500  or  $1,700  which  the  critic 
of  this  theory  proposed  should  be  added 
to  the  cash  income  of  Vermont  farmers 
is  a  book  value,  set  aside  to  take  care  of 
depreciation,  of  machinery,  live-stock, 
farm  building,  fences,  etc.,  and  hence  it 
is  not  available  for  the  purchase  of 
consumer  merchandise. 

2.  That  the  farmer’s  cost  of  doing 
business  is  balanced  and  offset  in  the  city 
by  similar  stuations  in  the  cost  of  doing 
business  paid  by  the  retail  grocer,  the 
retail  druggist,  the  lawyer  and  the  doctor 
who  maintain  their  own  offices  and  also 
by  thousands  of  other  small  shops  and 
retail  stores  in  the  cities. 

3.  That  tax  exempt  securities,  which 
are  largely  held  in  the  cities  and  their 
suburbs,  also  help  to  balance  this  apparent 
statistical  injustice  against  the  farmer. 

4.  The  big  factor  of  social  and  busi¬ 
ness  competition  in  the  cities  keeps  this 
buying  ability  active  and  increases  the 
probability  of  selling  merchandise.  For 
instance,  the  writer  knows  of  a  very 
wealthy  man  who  maintains  a  luxurious 
apartment  on  Park  avenue.  New  York 
City,  where  he  lives  four  or  five  months 
a  year.  The  rest  of  the  time  he  spends 
on  his  3,()00-acre  farm  in  the  Middle 
West.  It  is  stated  that  it  costs  him 
more  than  twice  as  much  to  live  in  New 
York  and  keep  up  his  apartment  during 
four  or  five  months  as  it  does  to  live  on 
and  maintain  the  farm  for  the  rest  of  the 
year. 

The  exemptions  that  the  city  man 
makes  in  his  income  returns  are  not  so 
emphasized  as  are  those  of  the  farmer, 
but  they  exist  and  with  the  growing 
preponderance  of  urban  over  rural  popu¬ 
lation,  it  is  possible  that  they  offset  in 
the  balance  the  farmer’s  well  known  and 
justified  privileges. 

(See  Page  22  for  Tabulation). 


The  Heart  of  the  Finder  Lakes 

Is  a  Market  by  itself 
Covered  adequately  only 
by  the 

Geneva  Daily  Times 

Here  is  a  proving  ground  worthy  of  the 
attention  of  every  national  advertiser,  a 
rich  agricultural  territory  and  progres¬ 
sive  urban  communities,  looking  to  the 
Geneva  Daily  Times  as  the  connecting 
link  -  between  manufacturer,  retailer  and 
consuHsier. 

Investigate  This  Market 

The  Geneva  Daily  Times  has  recently 
prepared  a  thorough  and  comprehensive 
market  survey  of  this  territory.  Send 
for  your  copy  of  “Geneva  in  a  New 
Light.” 

Geneva  Daily  Times 

GENEVA.  N.  Y. 


RALPH  R.  MULUGAN 
New  York  Representative 


A.  R.  KEATOR 
Chicago  Representative 


Jamestown, 

(N.  Y.) 


is  the  center  of  the  rich  trading  area 
comprised  by  Chautauqua,  Cattaraugus 
and  Allegany  Counties  of  New  York 
and  Warren  County  of  Pennsylvania. 
These  Counties  comprise  one  of  the 
leading  dairy  sections  '  of  the  United 
States.  Jamestown  44^  the  natural  trad¬ 
ing  center  of  this  rich  region.  Steam 
and  electric  railways  make  shopping  in 
Jamestown  easy,  and  the  farming 
people  of  this  territory  together  with 
the  employees  of  the  263  manufacturing 
establishments  in  Jamestown  present  an 
ideal  clientele  for  any  advertiser. 


The 

Jamestown 

Post 

has  about  25%  more  circulation  than 
any  other  Jamestown  newspaper 

11,705 

(A.  B.  C.  March  31,1927) 


Of  course  the  POST  carries  more 
advertising  than  any  other  Jamestown 
newspaper  and  most  national  adver¬ 
tisers  use  it  exclusively. 
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Birmingham 

Q?/?e  South’s  Greatest  i 
Industrial  Center  / 


/l^ICTURE,  if  you  will,  a  city  embodying  52  square  miles  of  territory.  Now  let  your 
X imaginative  vision  sweep  a  bit  further — and  there  comes  into  view  over  750  factories, 
furnaces,  mills  and  various  kinds  of  industries.  That — is  industrial  Birmingham. 

Within  this  city  there  are  247,548  people.  Their  bank  resources  total  10,546,888. 
They  have  ^94,304,928  on  deposit.  During  1926  their  bank  clearings  amounted  to 
^1,447,643.  The  60%  assessed  value  of  their  property  is  ^193,004,518.  In  1926 
their  building  permits  totaled  ^22,263,116.  They  own  over  39,000  automobiles.  They 
have  49,000  children  in  school. 

It  takes  36,000  telephones  to  serve  this  busy,  thriving  city.  Over  48,000  water 
connections  indicate  the  number  of  homes.  This  is  a  busy  city  and  many  of  the  industries 
run  night  and  day  —  and  produced  during  1926 — 1,600,000  tons  of  steel;  2,881,000 
tons  of  iron;  20,400,000  tons  of  coal  and  4,700,000. tons  of  coke. 

Nine  trunk  railway  lines  give  adequate  receiving  and  shipping  facilities  in  every  direc¬ 
tion.  The  street  railways  carried  70,775,375  passengers  in  1926.  And  remember  if  you 
please — that  the  land  upon  which  this  expansive  and  tremendously  busy  city  is  now  situ¬ 
ated,  was  virgin  soil  and  wooded  land  just  56  years  ago. 

Today  Birmingham  is  the  South’s  greatest  industrial  city — and  is  the  largest  city  for  its 
age  in  the  world.  It  is  also  known  as  one  of  the  most  responsive  markets  in  the  United  States. 


©ue  Bitmmgham  Netxx0 


Morning  Evening 

The  South* s  Greatest  Newspaper 
NATIONAL  REPRESENTATIVES 


Sunday 
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BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  NEW  YORK  STATE 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold  face  capitals~Cities  in  capitals  and  lower  case 

CL  No.  1  CL  No.  2  CL  No.  3  CL  No.  4  CL  No.  5  CL  No.  6 


NEW  YORK  . 

104877 

118263 

131648 

145034 

158420 

223514 

ALBANY  . 

1855 

2098 

2340 

2583 

2826 

2400 

Albany  . 

1115 

1272 

1430 

1587 

1744 

1480 

Cohoes  . 

207 

210 

214 

218 

221 

190 

Watervliet  . 

148 

159 

170 

181 

192 

163 

ALLEGANY  . 

310 

281 

253 

225 

196 

135 

BROOME  . 

1263 

1412 

1561 

1712 

1861 

1107 

Binghamton  . 

672 

753 

834 

915 

996 

589 

ICndicott  . 

147 

168 

189 

210 

231 

137 

Johnson  City  . 

105 

120 

134 

148 

163 

98 

CATTARAUGUS  .. 

646 

641 

636 

631 

626 

449 

Oleati  . 

201 

226 

251 

276 

301 

213 

CAYUGA  . 

564 

541 

520 

497 

474 

562 

Auburn  . 

322 

338 

354 

370 

386 

462 

CHAUTAUQUA  ... 

1138 

1160 

1182 

1203 

1225 

935 

Dunkirk  . 

1177 

181 

185 

189 

193 

148 

Jamestown  . 

419 

492 

566 

640 

713 

552 

CHEMUNG  . 

659 

706 

752 

798 

845 

653 

Elmira  . 

463 

539 

615 

690 

766 

590 

CHENANGO  . 

302 

279 

256 

233 

210 

215 

CLINTON  . 

386 

345 

305 

264 

223 

252 

Plattsburg  . 

105 

112 

118 

124 

131 

151 

COLUMBIA  . 

371 

361 

351 

341 

331 

334 

Hudson  . 

110 

122 

134 

145 

157 

159 

CORTLAND  . 

267 

255 

243 

230 

218 

260 

Cortland  . 

126 

135 

144 

152 

161 

196 

DELAWARE  . 

359 

313 

267 

220 

174 

151 

DUTCHESS  . 

871 

870 

869 

868 

867 

U67 

Beacon  . 

104 

107 

111 

114 

117 

159 

Poughkeepsie  .... 

330 

363 

396 

429 

462 

628 

ERIE  . 

6465 

7195 

7923 

8653 

9382 

8404 

Buffalo  . 

5102 

5841 

6581 

7320 

8059 

7213 

Lackawanna  . 

179 

180 

181 

182 

183 

166 

Tonawanda  . 

106 

121 

136 

151 

166 

148 

ESSEX  . 

270 

245 

220 

195 

170 

243 

FRANKLIN  . 

391 

365 

339 

312 

286 

374 

FULTON  . 

404 

403 

401 

399 

398 

401 

Gloversville  . 

198 

205 

213 

221 

228 

227 

Johnstown  . 

97 

104 

111 

117 

124 

210 

GENESEE  . 

378 

370 

363 

355 

347 

233 

Batavia  . 

142 

151 

161 

170 

179 

120 

GREENE  . 

237 

215 

193 

170 

148 

1^4 

HAMILTON  . 

35 

30 

25 

20 

15 

25 

HERKIMER  . 

586 

584 

582 

579 

577 

437 

Herkimer  . 

98 

101 

105 

109 

112 

83 

llion  . 

98 

109 

121 

133 

144 

108 

Little  Falls  . 

114 

122 

130 

138 

146 

no 

JEFFERSON  . 

746 

731 

715 

6199 

684 

711 

Watertown  . 

304 

334 

364 

393 

423 

442 

LEWIS  . 

205 

18^ 

158 

134 

111 

103 

LIVINGSTON  . 

337 

320 

304 

288 

271 

187 

MADISON  . 

357 

354 

350 

346 

343 

294 

Oneida  . 

100 

113 

126 

138 

151 

129 

MONROE  . 

3720 

4259 

4797 

5337 

5876 

5835 

Rochester  . 

3045 

3564 

4082 

4600 

5119 

5077 

MONTGOMERY  . 

546 

559 

572 

584 

597 

481 

Amsterdam  . 

323 

349 

375 

400 

426 

342 

NASSAU  . 

1866 

1946 

2025 

2106 

2186 

6181 

Freeport  . 

128 

139 

150 

161 

172 

488 

Glen  cove  . 

95 

% 

% 

96 

97 

271 

Rockville  Centre  . . 

% 

107 

118 

128 

139 

397 

BRONX  . 

7533 

7256 

6981 

6705 

6428 

4165* 

KINGS 

(BROOKLYN)  . 

.  20411 

22476 

24541 

26607 

28672 

25826 

NEW  YORK 

(MANHATTAN) 

21887 

31444 

41001 

50559 

60116 

118174 

QUEENS  . 

6276 

6257 

6239 

6221 

6202 

8380 

RICHMOND  . 

1191 

1142 

1092 

1044 

995 

1080 

New  York  City  .. 

57302 

68579 

79857 

91135 

102412 

157631 

NIAGARA  . 

1214 

1295 

1375 

1456 

1537 

1155 

Lockport  . 

206 

235 

265 

294 

323 

293 

Niagara  Falls  . . . 

593 

664 

735 

806 

877 

656 

N.  Tonawanda  . . 

160 

175 

190 

204 

219 

164 

ONEIDA  . 

1741 

1765 

1790 

1816 

1841 

1881 

Rome  . 

267 

266 

266 

266 

265 

271 

Utica  . 

930 

1002 

1075 

1147 

1219 

1187 

ONONDAGA  . 

2517 

2853 

3188 

3524 

3860 

3173 

Syracuse  . 

1710 

1928 

2146 

2363 

2581 

2130 

ONTARIO  . 

485 

483 

481 

478 

476 

356 

Geneva  . 

149 

166 

183 

200 

217 

1.50 

ORANGE  . 

1145 

1224 

1303 

1384 

1463 

1325 

Middletown  . 

186 

198 

211 

223 

235 

212 

Newburgh  . 

280 

303 

327 

351 

374 

337 

Port  Jervis  . 

97 

107 

118 

128 

138 

125 

ORLEANS  . 

261 

244 

227 

210 

193 

225 

OSWEGO . 

609 

570 

532 

493 

454 

355 

Fulton  . 

113 

118 

122 

126 

131 

99 

Oswego  . 

198 

201 

204 

207 

210 

161 

OTSEGO  . 

407 

388 

368 

348 

329 

374 

Oneonta  . 

115 

132 

149 

166 

183 

208 

PUTNAM  . 

109  107 

(Continued  on 

106 
page  24) 

104 

102 

191 
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In  Every 

Worthwhile  Home  In  The 

Buffalo  Area 

A.  B.  C.  Daily  Circulation 

110,686 

A.  B.  C.  Sunday  Circulation 

161,164 

Buffalo*s  only  morning  and 
leading  Sunday  Newspaper 

^  ^  e  surrALO 

Courtcr  Express 

Lorenzen  &  Thompson,  Incorporated 
Publishers  Direct  Representatives 
Chicago  Kew  York  San  Francisco  Beattla 


. . 


'I!'||  ,Htillli'llll«IUII!<'il1lllllllllllll||HillHllll|]|ll1IIIIKIIIIIIl ! 'I  I'li  l.iilifHlIWi 


The  Progressive  Spirit  of 
JAMESTOWN,  N.  Y. 

the  45,000  population  metropolis  and  market  center  of  the 
Chautauqua  section  in  Western  New  York  is  shown  in  its 
remarkably  artistic  and  successful 

Centennial  Celebration  in  June 

which  attracted  thousands  of  visitors  and  further  sold  its 
own  citizens  on  the  wonderful  cooperative  spirit,  diversi¬ 
fied  industries  and  material  attractions  of  the  City. 

Note,  too,  the  steadily  rising  indices  in  the  various  classes 
of  Jamestown  consumer  buying  ability,  in  Mr.  Seubert’s  re¬ 
view  of  the  New  York  State  market,  as  result  of  over  12^ 
of  the  population  being  Federal  income  taxpayers. 

No  waste  in  coverage  of  this  city  by  use  of 

The  Jamestown  Evening  Journal 

over  12%  more  city  circulation  than  its  competitor  by 
A.  B.  C.  report  of  April,  1927,  and  vdth  lower  national  rate. 


Represented  by 

C.  L.  HOUSER  CO. 


New  York 


Chicago 


Comfdete  BfarKet 
Is  Covered  loy^ 

THE  KANSAS  CITY  STAB.  ^  |*  -•  - 

PccUIq  dit^i  i/dUwUflifflOyi/ 


Daily-Weekly  Combination . 1,000,000 

^1.35  a  Line 

Sunday-Weekly  Combination . 800,000 

^1.17  a  Line 


By  using  the  combined  circulation  of  The  Kansas  City  Star  and  The  Weekly  Kansas  City 
Star,  advertisers  are  enabled  to  cover  adequately  the  complete  market  of  the  Southwest  at 
a  low  daily  newspaper  advertising  rate.  The  Kansas  City  Star  covers  Kansas  City  and 
immediate  suburbs  with  practically  one  hundred  percent  thoroughness,  while  The  Weekly 
Kansas  City  Star  provides  an  additional  circulation  exceeding  500,000  throughout  the 
seven  surrounding  states. 

The  Daily- Weekly  Combination  affords  more  than  1,000,000  circulation  at  a  rate  scaling 
down  from  $1.53^  to  $1.35  a  line.  The  Simday-Weekly  Combination  affords  more  than 
800,000  circulation  at  a  rate  scaling  down  from  $1.35^  to  $1.17  a  line. 


THE  KANSAS  CITY  STAR 

S-SS  ®l)e  mtMp  Kansas  City  fetar 
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BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  NEW  YORK  STATE 

(Continued  from  page  ee) 


RENSSELAER  .... 

1054 

1078 

1101 

1126 

1150 

1247 

Rennsselaer  . 

108 

123 

139 

154 

169 

183 

T  rov  . 

655 

694 

7.34 

774 

813 

883 

ROCKLAND  . 

498 

500 

502 

504 

506 

660 

ST.  LAURENCE  .. 

773 

702 

631 

560 

489 

388 

Ogdensburg  . 

148 

144 

140 

135 

131 

103 

SARATOGA"  . 

568 

550 

532 

514 

496 

393 

Saratoga  Springs. . . 

125 

132 

139 

145 

152 

118 

SCHENECTADY  . 

1103 

1257 

1410 

1565 

1718 

1176 

Schenectady  . 

900 

1069 

1237 

1405 

1574 

1070 

SCHOHARIE  . 

179 

156 

134 

111 

88 

51 

SCHUYLER  . 

111 

98 

84 

70 

57 

58 

SENECA  . . 

213 

194 

174 

154 

135 

103 

STEUBEN  . 

709 

680 

652 

624 

595 

440 

Corning  . 

145 

158 

172 

185 

198 

144 

Hornell  . 

145 

157 

170 

182 

194 

141 

SUFFOLK  . 

1231 

1172 

1113 

1054 

995 

2579 

SULLIVAN  . 

335 

296 

258 

220 

181 

127 

TIOGA  . 

220 

201 

181 

161 

142 

90 

TOMPKINS  . 

350 

355 

360 

364 

369 

331 

Ithaca  . 

181 

210 

238 

266 

295 

263 

ULSTER  . 

705 

654 

602 

550 

499 

571 

Kingston  . 

249 

252 

255 

258 

261 

300 

WARREN  . 

299 

296 

294 

292 

289 

408 

Glens  Falls  . 

166 

184 

202 

220 

238 

341 

WASHINGTON  ... 

398 

373 

349 

325 

.300 

168 

WAYNE  . 

437 

400 

364 

326 

289 

275 

WESTCHESTER  .. 

3967 

4410 

4854 

5297 

5740 

15060 

Mamaroneck  . 

91 

95 

100 

104 

108 

281 

Mount  Vernon  ... 

480  • 

553 

627 

701 

774 

2041 

New  Rochelle  .... 

420 

483 

546 

609 

672 

1771 

Ossining . 

119 

133 

147 

160 

174 

456 

Peekskill  . 

163 

173 

183 

193 

203 

528 

Portchester  . 

179 

197 

215 

233 

251 

660 

White  Plains . 

267 

319 

372 

424 

476 

1259 

Yonkers  . 

1048 

1143 

1239 

1334 

1429 

3738 

WYOMING  . 

259 

234 

209 

184 

159 

115 

YATES  . 

148 

133 

118 

103 

88 

61 

CITIES  OVER  lOM. 

82812 

97166 

111520 

125873 

140227 

199206 

UNDER  lOM.  AND 

RURAL  . 

22065 

21097 

20128 

19161 

18193 

24308 

HUGE  INCREASE  IN  SALMON  SALES 
FOLLOWS  YEAR’S  NEWSPAPER  DRIVE 

1,150,000  More  Cases  Sold  by  Northwest  Packers  Last  Year 
During  $200,000  Campaign — Industry  Pleased  and 
Planning  to  Increase  Budget 


CALMON  sales  aided  by  national  ad- 

vertising  and  improved  marketing 
methods  will  show  an  increase  over  the 
preceding  year  of  1,150,000  cases,  ac¬ 
cording  to  a  report  issued  this  week  by 
Strang  &  Prosser,  Seattle  advertising 
agency  handling  the  advertising  program . 
of  the  industry. 

The  salmon  year  ended  June  30,  and 
reports  of  salmon  shipments  indicated 
that  the  industry  had  on  hand  800,000 
cases  of  all  grades.  This  is  150,000 
cases  more  than  on  that  date  last  year, 
when  advertising  was  first  started,  but  is 
considered  remarkable  since  the  1926 
pack  was  1,800,000  cases  more  than  the 
pack  for  1925,  and  2,000,000  cases  more 
than  the  average  for  the  previous  four 
years. 

Incidentally  the  agency  estimated  that 
publishers  of  newspapers  and  magazines 
presented  the  packers  with  a  quarter  of 
a  million  dollars  worth  of  free  publicity 
while  the  $200,000  campaign  was  being 
run. 

The  report  follows  in  part ; 

“The  salmon  industry,  by  adopting 
these  modern  sales  methods  indicates  in¬ 
creased  sales  of  from  $7,000,000  to  $8,- 
000,000  over  1925,  and  this  in  the  face  of 
declines  in  the  foreign  demand.  Domes¬ 
tic  consumption  has  been  increased  stead¬ 
ily  to  offset  not  only  the  great  increase 
in  pack,  but  as  well  the  slump  in  foreign 
shipments.  Figures  compiled  by  the  As¬ 
sociation  of  Pacific  Fisheries  indicate 
that  the  per  capita  consumption  of  sal¬ 
mon  in  the  United  States  has  been 
brought  up  steadily  from  1.13  pounds  in 
1921  to  2.61  pounds  in  1925,  the  great 
increase  being  coincident  with  advertis- 
ing. 

“On  July  1,  last  year,  the  visible  sup¬ 
ply  of  salmon,  all  grades,  in  first  hands 
was  650,000  cases.  With  one  month  to 
go,  on  June  1  of  this  year,  the  Associa¬ 


tion  of  Pacific  Fisheries’  statement' 
showed  1,142,301  cases  unsold.  Assum¬ 
ing  that  June’s  sale^  this  year  equal  the 
4-year  average  they  would  be  350,000 
cases. 

“Jhis  should  bring  the  new  pack  in 
upon  a  healthy  market — sdf-evidently  a 
market  that  can  easily  be  sustained  by 
the  same  methods  of  orderly  marketing 
and  advertising. 

“Shipments  of  salmon  from  Pacific 
Coast  ports  from  January  1  to  June  1 
this  year  have  been  35%  greater  than  in 
the  same  period  last  year  and  40% 
better  than  the  four-year  average. 

“National  advertising  has  not  only 
well  justified  itself  in  the  salmon  indus¬ 
try,  but  it  has  paid  substantial  profits. 
At  first  the  industry  was  skeptical  and 
had  to  be  shown  the  benefits.  Today 

People  who 
read  the  best 
buy  the  best 

Consolidated  Press 

dispatches 

**go  where  money  is” 


there  is  a  better  spirit  of  co-operation, 
there  is  more  unity  than  before,  and 
those  who  were  lagging  behind  while 
others  took  the  initiative  are  feeling 
more  willing  to  do  their  share  and  sup¬ 
port  the  common  cause. 

“These  latter  feel  they  are  decidedly 
indebted  to  the  advertising  leaders  and 
are  expressing  a  desire  in  all  fairness  to 
co-operate  for  the  benefit  of  themselves 
and  for  the  industry. 

The  advertising  committee  of  the 
Associated  Salmon  Packers  has  worked 
hard  and  earnestly  to  make  the  advertis¬ 
ing  program  a  great  success.  More  and 
more  are  their  efforts  being  recognized. 

“If  advertising  had  done  nothing  else — 
had  not  sold  an  additional  can  of  salmon 
— had  not  had  the  effect  of  stabilizing 
the  market — it  has  more  than  paid  for 
itself  in  its  benefits  to  the  industry  in 
many  other  direct  and  indirect  ways. 
For  the  salmon  industry  has  come  to 
have  more  respect  for  itself,  for  its  own 
members,  and  certainly  has  gained  in¬ 
finitely  more  respect  from  the  banking 
and  business  world. 

“Advertising  was  launched  in  March, 
1926,  with  a  $200,000  drive  covering  a 
90-day  period  just  before  the  new  pack 
came  in.  Because  of  the  success  of  that 
campaign  it  has  been  maintained  consist¬ 
ently  ever  since,  though  more  money 
would  have  made  it  much  wider  in  scope 
and  more  effective. 

“With  new  and  adequate  funds  availa¬ 
ble  from  the  great  majority  of  the  pack¬ 
ers — on  a  lower  basis  of  assessment  per 
case — large  advertisements  can  soon 
again  be  stimulating  salmon  sales 
throughout  the  entire  country.  Getting 
the  1927  pack  quickly  into  consumption 
rneans  many  times  the  cost  of  the  adver¬ 
tising  in  lowered  carrying  charges,  in¬ 
surance,  warehousing,  interest  on  the  in¬ 
vestment  and  general  grief.” 

Free  salmon  publicity  totaling  a 
quarter  of  a  million  dollars  was  obtained 
during  the  year  from  newspapers  and 
magazines,  the  report  stated. 

This  “generous”  attitude  is  described 
as  follows : 

“Newspapers,  magazines  and  other 


ID^lRTISme  PAGFS  REMOTn 

avenues  of  publicity  have  contributed 
fully  a  quarter  of  a  million  dollars  more 
in  generous  use  of  their  pages  for  free 
salmon  publicity — tens  of  thousands  of 
salmon  recipes  have  been  printed  through 
organized  publicity  plans  worked  out  in 
this  office;  beautiful  colored  pictures  of 
salmon  dishes,  and  countless  articles  and 
illustrations  of  the  industry  have  ap¬ 
peared  far  and  wide,  and  all  without  cost 
to  the  Associated  Salmon  Packers. 

“Half  a  page  in  one  chain  of  news¬ 
papers  represented  a  cash  value  of  $7,500 
if  the  space  had  been  bought.  The  last 
issue  of  one  magazine  contained  $1,200 
worth  of  space  featuring  salmon  dishes 
and  another  current  magazine  has  a  2^ 
page  article  on  salmon,  the  equivalent 
space  being  worth  $10,000. 

“Other  advertisers  have  helped  by 
featuring  salmon  dishes  in  their  own  ad¬ 
vertisements — for  instance,  Mazola.  Sal¬ 
mon  recipes  so  featured  represent  a  good 
$5,000  in  one  Mazola  ad  alone.” 

““  I 

FAILS  TO  BREAK  RECORD 

Mrs.  William  J.  Conners,  Sr.,  wife  of 
the  Buffalo  publisher,  failed  to  break  the 
Albany-New  York  speedboat  record 
Tuesday  when  she  raced  her  speedbo^ 
“Miss  Okeechobee.”  down  the  Hudson 
River  at  a  rate  well  ahead  of  the  record 
made  by  Richard  D.  Hoyt’s  speedboat 
“Teaser,”  until  an  oil  pipe  broke  when 
she  was  off  West  Point. 

WISCONSIN  GETS  NEW  PAPER 

The  Lake  Gcneia  (Wis.)  Neu’s-Tri- 
butte  started  publication  as  a  daily  this 
week.  Publishers  are  the  Home  News 
Publishing  Company  of  Chicago,  with 
John  Millar,  president.  W.  R.  Meyer  is 
editor  of  the  new  daily. 


COAST  PRESS  CLUB  ACTIVE 

The  San  Francisco  Press  Club  on  July 
12  will  observe  Newspaper  Men’s  Night 
at  the  Lurie  Theatre.  The  club  plans  a 
golf  tournament  for  the  coming  month 
and  will  hold  a  summer  circus  at  the  club 
July  17.  E.  C.  Behrens  is  president. 


Editor  &  Publisher  for  July  9,  1927 


29 


GEORGE  M.  BAILEY,  NOTED  HOUSTON 
POST-DISPATCH  EDITOR,  DIES  AT  63 

Political  Writings  and  Brilliant  Paragraphs  Spread  His  Fame 

_ Started  Career  on  Danville  (Va. )  News — Served 

Houston  Paper  Twenty-three  Years 


fOL.  GEORGE  M.  BAILEY,  editor 
« of  the  Houston  Post-Dispatch  and 
^ly  Imown  journalist,  died  at  his  home 
Houston,  July  4,  of  cancer.  He  had 
iKtO  ill  for  many  months.  He  was  63 
(tars  old. 

■  His  ended  a  remarkably  varied 

itaspaper  career  and  wrote  the  last  chap- 
itr  in  the  development  of  a  rare  personal¬ 
ia  Colonel  Bailey  attained  national  rec- 
oraition  by  the  force  and  clarity  of  his 
flhtorial  writings,  the  rare  humor  and 
Hndly  satire  of  his  epigrams  and  the 
mwavering  riame  of  his  patriotism  and 
ievotion  to  the  public  good. 

He  was  born  in  \\  iscasset.  Me.,  on 
\ng.  28,  1864.  Upon  the  death  of  his 
fjther  in  the  following  year,  he  moved 
»ith  his  mother  to  North  Carolina.  In 
Igre,  after  a  number  of  years  spent  in 
jcbool.  he  entered  an  apprenticeship  in 
the  DanzUle  (Va.)  Nezvs.  During  the 
K.xt  few  years  he  worked  on  newspapers 
it  Durham  and  Raleigh,  N.  C.,  and  Co- 
hunlius,  Ga.  He  moved  to  Texas  in  1883 
and  went  to  work  on  the  Dallas  Herald. 
K  year  later  he  became  co-founder  of  the 
Morado  Graphic,  a  small  weekly  in  a 
ftmote  cattle  region  of  West  Texas. 

He  sold  this  paper  in  1887  and  re- 
tnr^  to  Dallas,  working  on  the  Times 
ad  later  serving  as  manager  of  the  Dal¬ 
las  bureau  of  the  Fort  Worth  Gasetle. 
In  1890  he  became  associated  with  the 
Delias  Neu's  and  held  various  important 
lojitions,  city  editor,  political  writer  at 
the  Texas  capital  and,  for  five  years, 
resident  correspondent  in  Washington, 
D.  C. 

From  1904  until  1924  he  was  chief  edi¬ 
torial  writer  of  the  Houston  Post,  from 
1®4  to  1925  editor  of  the  Houston  Dis- 
fetch,  which  has  been  purchased  by  R.  S. 
Sterling  and  associates,  and  from  1925 
artil  his  death,  editor  of  the  Post-Dis- 
fUch  under  Mr.  Sterling’s  ownership. 

In  1911  this  noted  journalist  and  para- 


grapher  was  chosen  to  the  military  staff 
of  Governor  Ben  V.  Hooper  of  Tennes¬ 
see.  This  honorary  position,  carrying 
the  rank  of  colonel,  he  held  until  1915. 
He  held  the  same  rank  on  the  staff  of 
General  Julian  S.  Carr  when  the  latter 
was  commander-in-chief  of  the  United 
Confederate  Veterans. 

A  few  months  ago  Col.  Bailey  was  se¬ 
lected  as  one  of  30  outstanding  editors 
to  make  a  two  months’  tour  of  Europe 
for  the  purpose  of  studying  political  and 
economic  conditions.  The  tour  is  spon¬ 
sored  by  the  Carnegie  Foundation  for  the 
Advancement  of  Peace.  Admirers  of  Col. 
Bailey  seized  this  occasion  to  give  him  a 
testimonial  dinner.  More  than  a  thou¬ 
sand  leaders  of  Texas  life  were  present, 
and  a  wonderful  tribute  was  paid  to  the 
honor  guest. 

Col.  Bailey’s  work  combined  a  pleas¬ 
ing  style  and  a  wide  range  of  expression 
with  a  lofty  sense  of  ethics  and  a  pa¬ 
triot’s  zeal  for  service.  His  Early  Morn¬ 
ing  Observations,  a  daily  feature  of  the 
Houston  Post  and  the  Post-Dispatch  for 
more  than  two  decades  were  quoted  more 
frequently  perhaps  than  the  remarks  of 
any  other  newspaper  writer.  His  per¬ 
sonality  found  free  expression  through 
this  medium.  His  editorials  were  lucid, 
faultless  from  the  standpoint  of  master 
craftsmanship  and  at  times  remarkably 
eloquent.  Critics  say  some  of  them  de¬ 
serve  to  rank  with  the  choicest  essays 
of  the  English  language.  His  tribute  to 
.\braham  Lincoln,  reprinted  on  the  first 
page  of  the  Congressional  Record  and 
included  in  all  Lincoln  anthologies  of  re¬ 
cent  date,  is  called  the  finest  brief  eulogy 
ever  written  about  the  emancipator. 

Col.  Bailey’s  influence  in  journalism 
and  in  public  life  was  always  on  the 
side  of  cleanliness,  fairness  and  tolerance. 
He  hated  sham  and  fraud  and  he  was  an 
unrelenting  foe  of  corruption.  Personally 
he  was  modest  and  unassuming  to  a  fault. 


WALTER  HOWIE  BUYS 
TRADE  PAPER  GROUP 


Ftnner  Hearst  Executive  U  President 
of  Company  Controlling  Six  Pub¬ 
lications — Bond  Issue  Planned 
by  New  Owners 


Walter  Howie,  who  met  success  in 
Wall  street  and  retired  from  daily  news¬ 
paper  work  two  years  ago  when  he  was 
amging  editor  of  the  Nnv  York  Daily 
iilrror,  has  now  entered  the  trade  paper 
Wd  as  president  of  a  new  corporation 
called  Trade  Publications,  Inc. 

Tlie  company  is  the  result  of  a  con¬ 
solidation  of  several  large  trade  publica¬ 
tions  negotiated  by  Jack  Major  of  Har- 
*dl  &  Cannon.  Included  in  the  merger 
«  The  American  Architect,  established 
in  1^6:  Music  Trades,  established  1890; 
Htsical  America,  established  1898; 
Bmty  ^  Culture,  established  in  1919; 
Barbers’  Journal,  and  Perfumers'  Jour- 
i. 

As^ated  with  Mr.  Howie  in  the  en- 
•^se  is  Verne  Porter,  former  editor 
of  Red  Book,  Green  Book  and  Blue 
magazines  and  associate  editor  of 
^Hearst  group  of  magazines.  Mr. 
Wer  is  vice-president  and  secretary  of 
co^ration,  E.  J.  Rosencranz,  presi- 
*^f  the  American  Architect,  and  pub- 
of  trade  papers  for  many  years,  is 
ttoasurer. 

Members  of  the  board  are  Joseph  Ur- 
^architect;  Murray  Hulbert,  lawyer; 
fed  Schluter,  banker;  Mr.  Howie,  Mr. 
orter,  Mr.  Rosencranz  and  another  to 
*  named. 

Mr  Howie  said  that  the  last  six 
J!®  been  engaged  in  negotia- 
whKh  have  culminated  in  the  pres- 
consolidation.  Prior  to  that,  since 
Mirror,  he  was  reported  in 
•«ignst.  1925,  as  planning  a  tabloid  for 


Chicago,  a  plan  he  later  abandoned.  His 
present  plans  in  the  trade  field  are  ambi¬ 
tious. 

“We  hope  to  be  the  biggest  trade  group 
in  the  field,’’  he  stated.  “I  am  calling 
this  new  work  constructive  journalism. 
It  certainly  is  more  refreshing  work  than 
to  dash  out  and  get  the  picture  of  the 
flashly  woman  who  is  suing  her  husband 
for  divorce.” 

In  connection  with  the  consolidation. 
Shields  &  Co.,  who  recently  handled  the 
financing  in  connection  with  the  merger 
of  the  New  York  Journal  of  Commerce 
and  the  New  York  Commercial,  will  soon 
make  a  public  offering  of  ten-year  6)4 
per  cent  gold  bonds  of  Trade  Publica¬ 
tions,  Inc.,  which  will  carry  warrants  for 
the  purchase  of  common  stock. 

“(Dur  little  issue  was  sold  immediately,” 
Mr.  Howie  declared,  “and  we  are  now 
looking  for  a  resale.  We  only  placed  one 
advertisement  to  comply  with  the  law. 

“It  may  interest  newspaper  men  thus 
to  know  that  the  American  public  is  be¬ 
ginning  to  look  upon  investments  in  pub¬ 
lications  with  favor  as  the  public  abroad, 
particularly  in  Great  Britain,  has  for 
many  years.” 

Mr.  Howie  was  for  many  years  in  the 
Hears!  service.  At  various  times  he 
was  city  editor  of  the  Chicago  Tribune, 
editor  of  the  Chicago  Herald  S'  Exami¬ 
ner,  and  city  editor  of  the  Boston 
American. 


GULLAHORN  PROMOTED 

William  C.  Gullahorn,  for  the  past  two 
years  a  member  of  the  advertising  staff, 
has  been  made  national  manager  of  the 
Birmingham  News  and  Age-Herald. 


PLANNING  SHOPPING  NEWS 

Merchants  of  Winston-Salem,  N.  C., 
are  planning  to  publish  a  Shopping  News. 
No  details  of  the  plan  have  been  released 


Convincing  Evidence 


of  the 


Prosperity  and  Responsiveness 


of 


SPRINGFIELD 

and  the 

Western  Mass.  Market 


ff  ith  national  advertisers,  during  the  month  of 
April,  using  decreased  space  in  81  out  of  86 
American  cities  of  over  100,000  population  there 
has  been  in  the  Springfield  (Massachusetts) 
netvspapers 

DURING  THE  PAST 
FIVE  MONTHS 

A  Steady  Gain 

Every  Month 

In  National  Advertising 


1926 

1,14^60 

Lines 


1927 

1,2^26 

Lines 


Cain 

10O66 

Lines 


During  the  Same  Period  Local 
Advertising  Gained  123,942  Lines 

Figures  from  the  Daily  and  Sunday  Republican, 
measurement  unit  of  the  Springfield  Newspaper** 


An  Ideal  Try-Out  Territory 

Thoroughly  Covered  by  the 

^pringfielb  iOtetusipapersi 

UNION  —  REPUBLICAN  — 
DAILY  NEWS 

Net  Paid  Circulation  as  of  May  31, 1927 
DAILY  ■  SUNDAY 


132,647 


68,871 
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A  CHALLENGE 

WHY  sliould  any  advertising  agency  traffic  in 
free  publicity  ? 

Dozens  of  them  are  engaged  in  the  practice, 
or  are  operating  with  press  agents  and  the  public 
relations  advisory  ilk.  They  are  up  to  all  the  tricks 
to  graft  space  in  news  columns  and  in  such  magazines 
as  dare  thus  to  deceive  their  readers.  Why  is  this? 
Can  it  be  justified  on  the  ground  of  economics?  Can 
it  be  defended  as  ethical?  Is  it  even  efficient  or 
justifying  the  exjjense  involved?  Is  it  fair  either  to 
the  client  or  to  the  publisher?  Above  all  things,  is  it 
honest  to  publicly  represent  advertising  as  a  part  of 
the  editorial  content  of  a  publication? 

Editor  &  Pi  blisher’s  views  on  free  publicity  are 
well  known.  We  believe  most  of  the  agency  men  agree 
with  us  regarding  press  agentry,  not  only  as  uneco¬ 
nomic  and  unethical,  but  as  an  unmitigated  nuisance. 
They  continue  to  practice  it  because  they  feel  tied  to 
the  bull's  tail.  However,  there  may  be  some  sincere 
defenders  of  the  free  publicity  system  among  the 
agency  men.  If  so.  we  should  like  to  have  their  point 
of  view.  Nothing  would  please  us  more  than  full  dis¬ 
cussion  of  this  matter  from  the  angle  of  the  adver¬ 
tising  agent.  If  free  publicity  has  a  defender,  will  he 
kindly  step  forward  and  present  his  argument? 
Editor  &  Publisher  will  gladly  give  a  page  to  any 
recognized  agency  man  for  an  exposition  of  views 
contrary  to  ours.  If  desirable,  we  may  even  under¬ 
take  to  arrange  a  forum  for  a  joint  debate,  publishing 
a  stenographic  report  of  the  proceedings.  Is  there  an 
agency  man  in  New  York  who  will  take  either  side 
of  this  issue,  in  written  or  spoken  debate?  It  is  a  big 
question.  It  is  a  question  that  must  be  solved.  Dis¬ 
cussion  of  it  is  a  contribution  of  great  value  both  to 
advertising  and  publishing. 


Our  hat  w  off  again  to  Tho-mas  H.  Adants, 
fighting  editor  of  Indiana,  and  his  newspaper 
associates,  who  are  gradually  loosening  the  lid 
from  what  appears  to  be  the  vilest  political 
pot  itt  this  country. 

HEADLINESE 

An  overwhelming  majority  of  the  discriminating 
readers  of  the  United  States  Daily,  published 
at  Washington,  recently  answered  a  question¬ 
naire  expressing  satisfaction  that  that  newspaper  had 
adopted  a  policy  prohibiting  the  use  of  “headlinese,” 
especially  in  its  grosser  forms. 

Franklin  P.  .^dams.  pioneer  headline  reformer, 
this  week  quoted  from  New  York  Evening  Post  the 
headline  “Spurns  Dayton  Reception”  and  demon¬ 
strated  to  our  satisfaction  that  all  that  Mr.  Lind¬ 
bergh  had  done  to  merit  this  spurning  reputation  was 
to  fail  to  attend  a  reception  at  Dayton  that  he  did 
not  know  about. 

The  evidence  against  headlinese  continues  to  ac¬ 
cumulate  and  the  day  may  come  when  editors  in 
general  will  give  it  the  boot.  But  there  is  something 
to  be  said  for  it,  when  intelligently  done.  Long 
words  do  not  make  good  headlines,  even  if  they  fit 
the  space.  The  swift-moving,  attractive  line  is  com¬ 
posed  of  a  half  dozen  short  words.  Certainly  no 
one  objects  to  short  words,  even  if  coined,  when 
they  make  good  sense,  tell  the  story  and  do  not 
jar  on  the  language  nerve.  Do  you  dislike  “pact” 
for  compact,  “tilt”  for  quarrel,  “flu”  for  influenza, 
“slain”  for  murdered?  You  do  object  to  “grab”  for 
acquire  when  the  act  is  passive,  but  not  when  it 
is  violent.  “Spurn”  is  a  badly  misused  word,  no 
doubt,  but  has  its  proper  place.  On  another  page 
of  this  issue  of  Editor  &  Publisher  will  be  found 
a  story  that  cites  horrible  examples  of  headlines  with 
double-meaning,  always  most  obnoxious.  In  general, 
we  think  it  is  not  the  use  but  the  abuse  of  head¬ 
linese  that  is  under  criticism.  Perfect  headline 
writing  in  short  and  snappy  English  is,  of  course, 
a  large  order  in  literature. 


How  often  are  neivspaper  stories  satisfactory 
to  you  when  you  happen  to  know  from  personal 
experience  what  the  exact  facts  areP  Making 
the  story  good  is  one  of  the  great  evils  of  our 
■uriting  men. 


Instead  of  the  thorn  shall  come  up  the  fir 
tree  and  instead  of  the  hrier  shall  come  up  the 
myrtle  tree;  and  it  shall  be  to  the  Lord  for  a 
name,  for  an  everlasting  sign  that  shall  not  be 
cut  off. — Isaiah,  LV;  13. 


CLEAN  UP! 

There  is  smoke  enough  to  indicate  a  lively 
blaze  in  the  sporting  department  and  if  there 
is  bribery  of  sports  writers  the  scandal  should 
be  cleaned  up  from  within,  not  from  without.  The 
situation  is  in  the  hands  of  the  managing  editors  of 
the  newspapers  and  the  heads  of  the  press  services  and 
syndicates.  Today  it  is  but  a  rumor;  tomorrow  it 
may  be  a  subject  of  conversation  among  the  readers 
of  sports  columns  across  this  country. 

Journalism  is  sufficiently  well  organized  to  tackle 
a  proposition  of  this  sort.  There  are  organized 
bodies  which  have  been  created  in  large  measure 
for  the  purpose  of  defending  the  press  in  such  mat¬ 
ters.  It  seems  to  Editor  &  Publisher  that  fore¬ 
handed  action  is  called  for  and  without  delay. 

It  is  our  own  opinion  that  there  are  some  scurvy 
panhandlers  hanging  to  the  fringes  of  sport  pages. 
We  do  not  believe  that  sports  writers  who  have 
public  followings  are  grafting  but  we  must  say  that 
they  appear  very  indifferent  to  the  dirty  stories  that 
are  floating  about  regarding  their  trade.  That  there 
are  sporting  interests  that  would  pass  money  to 
newspaper  men  we  do  not  doubt.  Sport  stuff,  by 
and  large,  is  not  notable  for  its  regard  of  the 
cardinal  rules  of  good  journalism  but  is.  on  the 
other  hand,  editorial,  assertive  and  often  more  in 
the  nature  of  a  tip-sheet  than  an  independent  ob¬ 
server  and  reporter  of  the  news.  It  is,  of  course, 
this  laxity  that  permits  the  skate  who  would  take 
money  from  a  sport  promoter  to  get  in  his  dangerous 
lick.  Are  the  managing  editors  of  the  country 
going  to  permit  this  smoldering  fire  to  blaze  up 
into  the  face  of  journalism?  What  is  the  matter 
with  a  clean-up?  For  a  starter  consider  the  bally¬ 
hoo  nature  of  the  stuff  now  running  from  prize 
fight  training  camps. 

The  way  to  be  run  out  of  the  lunvspapcr  busi¬ 
ness  is  to  run  out  of  ideas. 

SIR  THOMAS’  “PRESS” 

SIR  THOMAS  LIPTON  is  knowm  as  a  jolly  type 
of  Englishman.  Thrice  in  20  years  we  have  seen 
him  smile  through  his  tears  as  his  Shamrock  cup 
challengers  were  beaten  by  superior  .\merican  yachts. 
As  a  good  sport  and  a  fine  fellow  .\merican  hands 
have  always  been  outstretched  to  greet  him. 

But  on  Sunday  we  saw  Sir  Thomas  in  an  unbecom¬ 
ing  pose.  Opening  the  gravure  section  of  our  news¬ 
paper  we  came  on  a  three-column  picture  of  the  tea 
merchant  standing  by  the  grave  of  David  Kennison, 
the  last  survivor  of  the  Boston  Tea  Party.  Sir 
Thomas  obviously  had  permitted  a  press  agent  to  lure 
him  to  New  England,  place  a  dinky  wreath  on  a  tomb 
that  had  been  lovingly  erected  by  the  Sons  and  Daugh¬ 
ters  of  the  American  Revolution  and  there  frame  up 
a  “news  photograph”  for  publicity  purposes.  This 
was  its  impertinent  caption :  “No  wonder  he  smiles ! 
Sir  Thomas  Lipton,  one  of  the  world’s  greatest  tea 
merchants,  has  just  placed  a  wreath  on  the  grave  of 
the  last  survivor  of  the  Boston  Tea  Party.” 

Yes,  he  is  smiling — or  is  it  a  smirk  on  his  salty 
countenance?  A  three-column  tea  advertisement  in 
free  news  space!  Triumph  of  thrift  and  advertising 
ingenuity !  A  little  sport,  in  the  name  of  “business.” 
at  the  grave  of  David  Kennison. 

Perhaps  our  sense  of  humor  needs  honing,  but  the 
picture  was  not  funny  to  us.  It  may  be  good  adver¬ 
tising,  but  a  young  lady  of  our  acquaintance  blazed 
up  patriotically:  “I  think  that  picture  is  an  insult  and 
I  wouldn’t  drink  his  old  tea.” 


THE  CRITICAL  FUNCTION 

That  the  people  of  many  cities  are  lookiM  tn 
the  newspaper  for  improved  critical  op^ 
on  plays,  motion  pictures,  radio  and  books  ' 
the  confident  belief  of  Editor  &  Publisher, 
public  needs  the  information  and  the  theatre,  pkju, 
exhibitor,  broadcaster  and  book-publi.shing  induj^ 
need  the  stimulus  of  independent  thought  thus  opoi, 
expressed.  The  critical  phase  of  journalism  io 
cities  has  been  all  but  stamped  out  by  short-sight^ 
box-office  folk  and  newspaper  men  who,  to  see  the 
advertising  coming  easily,  are  willing  to  sacritice  tie 
critical  function  of  the  newspaper.  It  is  a  mistake. 

For  a  large  percentage  of  subscribers  there  is  g,, 
better  reading  than  soundly  constructive  and  vm 
descriptive  columns  of  criticism  of  public  entertaia. 
inents  or  books.  The  press  agent  material  that  so 
many  editors  are  using  cannot  possibly  interest  or 
in  any  real  way  serve  the  reading  public.  It  is  oita 
a  vile  imposition.  We  know  of  nothing  that  so 
discredits  a  newspaper  as  gushing  bestowal  of  praise 
on  a  poor  public  performance.  Good  and  bad  per¬ 
formances.  so  far  as  the  newspaper  is  concemei 
fall  to  a  mean  level  and  columns  that  should  be  read 
with  lively  interest  become  boresome  and  are  finalh 
ignored. 

Oh,  yes,  there  is  grief  in  it— but  it  is  worth  a  bit 
of  trouble  and  any  other  necessary  sacritice  to  be 
able  to  advise  your  public  on  the  matter  of  enter¬ 
tainment.  Criticism  need  not  be  very  trouMesone 
if  sensible  and  capable  writers  are  entrusted  with  d* 
work. 


Wonderful  newspapers  these  days — stories  oj 
adventure  that  pale  the  uxldest  tlights  of  fic¬ 
tion  ! 

GOOD  BUSINESS 

ri'lHE  triumph  of  advertising  in  the  salmon  m- 
I  dustry  is  even  greater  than  we  had  been  led  to 
believe.  A  few  years  ago  we  recall  the  distress 
that  plagued  the  great  packing  business  which  was 
offering  a  wonderful  food  product  in  large  quantities 
to  a  public  that  did  not  understand  or  appreciate  its 
value.  According  to  an  official  report  for  the  fiscal 
year  ending  June  30  the  per  capita  consumption  of 
salmon  in  the  United  States  has  in  five  years  increased 
from  1.13  pounds  to  2.61  pounds.  Last  year’s  sales 
increased  some  eight  million  dollars  over  those  of  1925 
and  the  report  says  this  was  “coincident  with  advr- 
tising.” 

It  'Was  more  than  that,  gentlemen.  It  was  canse 
and  effect  in  operation.  It  was  an  application  of  the 
old,  but  ever  young,  policy  of  telling  the  public  of  a 
meritorious  article  and  then  supplying  the  public's  de¬ 
mand.  What  has  happened  in  the  salmon  industrr 
can  happen  in  other  neglected  industries  when  co¬ 
operation  is  perfected. 

Journalism  grieves  at  the  loss  of  Col.  George 
M.  Bailey,  editor  of  Houston  Post-DispatcK 
editor  to  his  finger  tips,  humorous  paragrapher 
of  rare  skill,  leader  of  men  and  good  citizen. 
His  like  is  uneommon  in  this  world. 

SIGNS  OF  A  BREAK 

JE.ALOUSY  among  Mussolini’s  aides  leading  to 
ugly  charges,  duels  and  demands  that  the  dictator 
support  faction  against  faction  leads  the  core¬ 
spondent  of  New  York  Herald  Tribune  to  the  belief 
that  the  brutal  rule  of  Fascism  is  breaking  up.  H* 
heavy  jaw  of  the  dictator  is  commencing  to  wabble. 

It  seems  that  the  Castor  Oil  Brigade  and  the  Young 
Intellectuals  have  fallen  out.  The  former  believe  in 
“treating  ’em  rough” ;  the  latter  are  for  more  refined 
methods  in  promoting  a  state  which  wipes  out  the 
rights  of  the  individual  and  puts  all  power  into  the 
hands  of  the  governing  party.  These  rival  factions 
are  represented  by  two  Roman  newspapers  and  so 
wide  has  the  breach  become  that  these  organs  are  dis¬ 
regarding  the  iron  censorship.  They  even  air  scandals 
in  high  places.  Mussolini  to  succeed  needs  both  fa^ 
tions  and  shrinks  into  the  background  when  called 
upon  for  a  decision. 

This  may  not  be  the  time,  but  the  day  is  surely  c^- 
ing  when  Fascism  will  break  up.  The  scandal  of  d 
will  shock  the  world. 
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PERSONAL 


Minneapolis  (.Minn.)  Tribune  has  re¬ 
turned  after  a  two  weeks’  vacation. 

Frederick  T.  Turner,  day  city  editor  of 
the  Buffalo  Courier-Express,  and  Buffalo 


FOLKS  WORTH  KNOWING 


0N  July  3,  1887,  F.  A.  Miller  joined 
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F.  A.  Miller 


Me  MEIGS,  publisher  of  the  Chi-  newspaper  man  of  17  years’  experience,  v.,  , 

•  caeo  Herald  and  Examiner,  was  has  resigned  to  become  spmal  repre-  -p  -, 
to  a  party  of  Chicago  business  men  sentative  of  the  Exchange  Mutual  In- 
^ntlv  in  a  flight  over  Chicago  in  a  surance  C^pany  for  'Western  New 
air  cruiser,  Stanolind,  the  plane  of  York.  He  has  been  succeeded  by  Edward 
^Tsttndard  Oil  Company.  L^bherz  who  formerly  was  city  editor 

Warren  Knaus,  for  40  years  editor  of  Buffalo  Express. 

McPherson  (Kan.)  Democrat-0 ptn-  Maj.  Grover  F.  Sexton,  who  organized 

^  was  honored  during  June  by  being  the  Soldiers’  Friend  department  m  the 
tvi-n  the  degree  of  doctor  of  science  by  Chicago  Herald  and  Examiner,  has  re- 
collenes  His  alma  mater,  Kansas  turned  to  the  paper  after  three  years 
Cfate  Agricultural  College,  Manhattan,  spent  in  handling  the  Studebaker  corpora- 
^  McPherson  College,  conferred  the  tion’s  national  publicity. 

Jose  Rojas,  editor  of  the  Laredo  Times’ 

Samuel  E  Shannahan,  publisher  of  the  Spanish  section,  has  been  named  city  edi- 
F^ton  (Md.)  Star-Democrat,  has  been  tor  of  the  Times.  The  change  took  place 
fluted  chairman  of  the  Maryland  Board  following  the  discontinuance  of  the 
of  State  Aid  and  Charities,  succeeding  Spanish  section  of  the  paper  June  23. 

Dr.  Philip  Briscoe,  who  died  May  4.  Mr.  Robert  Phillips  of  the  city  staff,  IVor- 
Shiuinahan  has  been  a  member  of  the  cester  (Mass.)  Telegram,  and  Mrs.  Phil- 
board  since  1924.  lips,  are  parents  of  a  daughter  born  re- 

Frank  F.  Collins,  .\rcola.  Ill.,  publisher  cently. 

of  the  Areola  Record-Herald  and  the  Phil  Parrish,  assistant  city  editor  of  the  _  _  _  _ _ _ 

Broomcom  Netvs,  has  been  elected  secre-  Portland  Oregon  Journal,  has  resigned  to  fbree  of  this  Indiana”  newspaper 
tary  of  the  National  .\ssociation  of  become  associated  with  the  department  of 
Broom  Manufacturers.  His  Broomcorn  industrial  journalism  at  Oregon  Agri- 
News  was  a  development  of  a  column  he  cultural  College.  He  will  teach  and  edit 
had  maintained  in  his  paper  for  yeap  and  the  alumni  magazine, 
he  is  recognized  as  an  authority  in  the  William  D.  Chandler  has  been  ap- 
trade.  pointed  city  editor  of  the  Seattle  Post- 

J.  E.  Hanway,  publisher  of  the  Laredo  Intelligencer  to  succeed  Tod  R.  Moss 
(Tex.)  Daily  Times,  left  this  week  for  a  who  has  gone  to  California.  Oliver 
three  months’  stay  in  Casper,  Wyo.,  Morriss  has  been  named  to  fill  Chandler’s 
where  he  publishes  the  Casper  Herald  position  of  night  city  editor. 

Olid  Tribune.  The  Casper  papers  are  Keith  Preston,  literary  editor  of  the 
of  Ear,  of 

C  B.  Btahen.  publisher  of  the  three  judges  who  awarded  the  John  Bill-  „  J  Xence  and  will  Lke 

(Wash.)  Times  has  contributed  the  sum  mgs  Fiske  prize  in  poetry,  in  the  eighth  ^  world  tour 
of  $1,000  towards  the  purse  of  $25,000  annual  competition  at  the  University  of 
collected  from  the  business  interests  of  Chicago, 
the  city  for  the  flyer  making  a  non-stop  Ray 
trans- Pacific  flight  from  Seattle  to  (Mass 

Tokio.  vacation  on  the  North  Shore. 

Qenn  H.  Langworthy,  editor  of  the  John  M.  Mallon,  Jr.,  political  reporter 
Spring  Fa//ey  (Minn.)  Mercury,  is  in  a  of  the  New  London  (Conn.)  Day  was 
serious  condition  following  an  injury  appointed  clerk  of  the  police  court  of  the 

suffered  w-hen  the  automobile  in  which  town  to  succeed  Samuel  T.  .\dams,  pub-  Qhbe  sailed  from  Boston  Tulv  3  on  the 
he  was  riding  overturned.  fisher  of  the  ATeui  London  (Conn.)  Daily  {^rCameronrf^^^^^^ 

IN  THE  BUSINESS  OFRCE  Ss1’24'^lars^*'  England,  Bdgium  and  other  countries. 

TOUIS  A.  BISHOP,  for  many  ywrs  James  H.  GuHfoyle.  night  dty  editor  tor  o7th2  PostlndM^^^Croshy 

^  identified  with  newspapers  in  Du-  for  the  Worce^er  (Mass  )  Tele^atn.  is  sailed  July  8  from  Boston  on  the  liner 

buque  and  other  Iowa  cities,  has  been  on  an  automobile  tour  of  New  England  Martha  Washington  for  Lisbon 

director  of  the  Racine  for  his  annual  vacation.  L.  Stevens,  managing  editor  of 

(Wis.)  Ttmes-Call.  G.  Mahar,  rewrite  man,  and  the  Quincy  (Mass.)  Patriot-Ledger,  and 

Francis  H.  Doane  of  Westfield,  N.  J.,  ^  ^itor,  of  the  Mrs,  Stevens  have  returned  from  a  vaca- 

formerly  with  the  Elisabeth  Journal,  and  Albany  (N.  Y.)  Times-Union.  are  on  tion  spent  at  Monhegan  Island  Me 

Sr  Ernest  T.  Jenkins,  of  the  Bo’ston  Trav- 

Maplew^,  ts  now  on  ^e  display  a^er-  .ns  Robert  B.  Sibley,  police  reporter,  Wor-  dcr,  has  been  in  New  York  the  past  two 

hsmg  staff  of  the  Easton  (Pa.)  Daily  .cester  (Mass.)  Post,  is  spending  his  an-  weeks  in  connection  with  a  contest  con- 

Express,  .  nual  vacation  at  Burncoat  Beach,  Mass,  ducted  by  the  paper. 

‘J^mes  L.  Holton,  of  the  Brooklyn  Harry  B.  Turner,  of  the  Ncmtucket 
4.-  J  the  (Okla.)  Eagle’s  news  staff  has  resigned  to  be-  (Mass.)  Enquirer,  was  one  of  three  pas- 

Dady  Times  as  advertising  manager  He  come  real  estate  editor  of  the  New  York  sengers  who  made  the  initial  flight  from 
was  formerly  with  the  Salina  (Kan.)  Telegram.  (Continued  on  page  32) 


the  staff  of  the  South  Bend  (Ind.) 

reporter.  Previously  he 
had  served  as  a 
newsboy  for  the 
Tribune  and  also 
as  a  compositor  in 
the  old  hand-set 
days. 

Now  he  is  the 
president  and  edi¬ 
tor  of  the  paper 
he  joined  40 
years  ago.  He  has 
probably  been 
continuously  con¬ 
nected  with  one 
newspaper  longer 
than  any  other 
Indiana  newspa¬ 
per  man. 

Mr.  Miller  is  the  son  of  Alfred  B. 
Miller,  one  of  the  founders  of  the  Trib¬ 
une,  who  died  Dec.  10,  1892.  Since  his 
death  the  son  has  been  the  directing 


Martin  J.  Kunkel,  staff  photographer 
of  the  Brooklyn  Eagle,  is  a  patient  at  the 
Samaritan  Hospital  in  that  borough, 
where  he  is  recovering  from  an  opera¬ 
tion  for  appendicitis. 

Phillip  Hindley,  copy  reader  on  the 
staff  of  the  Seattle  Post-Intelligencer 
has  been  seriously  ill  for  several  months 
with  heart  trouble.  He  is  able  to  be  up 
now  and  is  slowly  convalescing. 


^  John  Pratt  Whitman,  for  the  past  five 

.  r  .u  ri7  .  years  associate  secretary  of  the  Boston 
Ray  pisra,  reporter  for  the  Worcester  Federation  of  Churches,  on  Sept.  1  will 
[Mass.)  Post,  has  returned  from  his  .Up 


join  the  staff  of  the  Boston  American  to 
establish  a  church  page. 

The  Misses  Anna  G.  and  Katherine  S. 
Hennessey,  daughters  of  Michael  E.  Hen¬ 
nessey.  political  writer  on  the  Boston 


Journal. 

Larmar  Marshall  has  been  made  man¬ 
ager  of  the  Bunceton  (Mo.)  Eagle. 
Mack  F.  Dennan,  owner,  will  retain  his 
interest  in  the  paper. 

J.  E.  Hazel,  advertising  manager  of 
the  Biloxi  (Miss.)  News,  a  weekly  Sun¬ 
day  tabloid,  is  now  with  the  advertising 
staff  of  the  Gulfport  Sr  Biloxi  (Miss.) 
Daily  Herald.  *  Prior  to  going  to  Biloxi, 
Mr.  Hazel  was  advertising  manager  of 
the  La  Salle  (Ill.)  Tribune  and  later 
with  the  advertising  department  of  the 
Post-Tribune,  consolidated  newspaper. 

IN  THE  EDITORIAL  ROOMS 

JJENRY  SUYDAM,  Washington  cor— 

_  respondent  of  the  Brooklyn  Eagle. 
IS  temporarily  attached  to  the  editorial 
staff  of  that  paper,  in  the  absence  of 
Arthur  M.  Howe,  who  is  taking  his  an¬ 
nual  vacation.  Mr.  Howe  is  enjoying  his 
favorite  sport  of  salmon  fishing  in  Nova 
Scotia. 

J®hn  W.  Dienhart  has  been  promoted 
to  political  editor  of  the  Chicago  Herald 
^  Examiner,  taking  the  place  of 
Garles  N.  Wheeler,  who  resigned  to 
^ome  assistant  to  the  president  of  the 
Illinois  Power  and  Light  Company. 
Frank  O’Neil,  night  telegraph  editor. 
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{Continued  from  page  31) 

Boston  to  Nantucket  on  me  piane  "Miss 
Nantucket,”  July  2,  marking  the  official 
opening  of  a  regular  aerial  route  between 
the  Hub  and  that  island. 

Kuel  Colby,  formerly  of  the  Concord 
(X.  li.)  Daily  Monitor-Datriot,  is  back 
on  the  staff  for  the  summer  months. 

HOLDING  NEW  POSTS 

piCHARD  P.  OVERMYER,  from 
copy  desk  to  state  editor,  Jtidianapolis 
Star. 

Edward  E.  Liechty,  from  editor  of  the 
Berne  (Ind.)  IVitness,  to  editor  of  the 
Berne  Reziew,  semi-weekly. 

Cioodrich  Gates,  from  telegraph  editor, 
Elisabeth  (N.  J.)  Tinws,  to  desk, 

Yonkers  (N.  Y.)  Statesman,  handling 
telegraph  and  county  news. 

Hilton  P.  Hornady,  from  reportorial 
staff',  Minneapolis  (Minn.)  Tribune  to 
staff,  Buffalo  (N.  Y.)  b.ezvs. 

Edward  T.  Eairchild  from  copy  desk, 
Springfield  (Mass.)  hnion  to  assistant 
news  editor.  Providence  Bulletin. 

PRESS  ASSOCIATION  NOTES 

TAE  WITT  McKenzie,  now  in  the 
New  York  office  of  the  Associated 
Press,  will  return  to  London  in  Sep¬ 
tember  as  the  A.  P.’s  London  corre¬ 
spondent,  succeeding  Charles  S.  Smith, 
promoted  to  chief  European  correspond¬ 
ent. 

L.  E.  Claypoole,  Associated  Press  cor¬ 
respondent  in  Manila,  has  been  ordered 
home  by  his  doctors  following  a  serious 
attack  of  bronchial  pneumonia.  Mr. 
Claypoole  worked  for  the  Associated 
Press  on  the  Chinese  story,  having  been 
assigned  from  Manila  to  Shanghai  when 
American  Marines  were  first  sent  there 
several  months  ago. 

William  S.  White,  with  the  Associated 
Press  since  1904,  has  resigned  as  traffic 
department  representative  of  the  Vir¬ 
ginia  district,  with  headquarters  in  Rich¬ 
mond,  Va.,  effective  July  1,  on  which  date 
he  joined  Bryan,  Kemp  and  Company, 
Richmond  brokers. 

Dennie  J.  Mason,  Jacksonville,  Fla., 
reporter,  recently  joined  the  iRalefeh 
N.  C.,  bureau  of  the  Associated  Press 
as  mail  editor. 

Edward  Powell,  who  recently  resigned 
as  correspondent  for  the  Associated  Press 
in  Manila,  has  arrived  in  Portland,  Ore., 
to  make  his  home.  He  was  with  the 
P.  for  39  years  in  New  York,  Chi¬ 
cago,  San  Francisco,  Portland  and 
Manila. 

M.  M.  Oppegard,  Northwest  corre¬ 
spondent  of  the  Associated  Press  with 
headquarters  at  St.  Paul,  Minn.,  recently 
addressed  the  members  of  the  Zonta  club 
of  St.  Paul  on  the  development  of  inter¬ 
national  news  gathering. 

Edward  Q.  Anderson,  Olympia,  Wash., 
correspondent  for  the  Associated  Press, 
has  been  transferred  to  Seattle  to  spend 
two  months  at  the  A.  P.  bureau  of  that 
city.  His  duties  at  Olympia  will  be 
taken  over  during  his  absence  by  C.  A. 
Hayes,  former  correspondent. 


JAMES  E.  KELLER,  of  the  display 
advertising  staff  of  the  Easton  (Pa.) 
Daily  Express,  to  Miss  Meredith  Hiers, 
on  Saturday,  July  2.  Mr.  Keller  was 
formerly  on  the  classi.fied  staff  of  the 
Clez’eland  Plain  Dealer. 

Willis  C.  Reddick,  advertising  manager 
of  the  Clinton  (Ill.)  Journal-Public  to 
Miss  Lucille  Boyer,  in  Carmi,  Ill., 
June  30. 

Gordon  Seagrove  of  New  York,  for¬ 
merly  of  the  staff  of  the  Chicago 
Tribune,  to  Mrs.  Minona  Fields  Lovell 
of  Chicago,  June  28. 

Walter  C.  Harvey,  of  the  reportorial 
staff,  Christian  Science  Monitor,  to  Miss 
Helen  M.  Winchester,  of  Lynn,  Mass., 
and  secretary  on  the  staff  of  the  Monitor, 
June  27. 

Miss  Grace  Irma  Elwell  of  Dover, 
Mass.,  art  critic  of  the  Boston  (Mass.) 
Pn.s*.  to  Archie  Collamore  Burnett,  Jr., 
of  Wahan,  in  New  York,  recently. 


Henry  W.  Kendall,  managing  editor. 
Rocky  Mount  (N.  C.)  Ezvning  Tele¬ 
gram,  to  Miss  Mary  Leslie  Moss,  Spar¬ 
tanburg,  S.  C.,  June  30. 

George  Phillips  Hollingbery  of  the 
local  display  advertising  staff  of  the 
Chicago  Herald  and  Examiner,  to  Miss 
Elizabeth  Sifers  of  lola,  Kan. 

S.  Rulley  Ennis  of  the  local  display 
advertising  staff,  CVticago  Herald  and 

E. raminer,  to  Miss  Marcile  Throck¬ 
morton  recently. 

Miss  Fern  Stevens,  society  editor  of 
the  Chehalis  (Wash.)  Bee-Nugget  to 
Chester  F.  Nye,  linotype  operator  for  the 
Chehalis  Lezins  County  Adz'ocate. 

Miss  Helen  Dorothy  Woody,  daughter 
of  O.  H.  Woody,  publisher  of  the 
Okanogan  (Wash.)  Independent,  to  Leo 
Raymond  Lee  of  Seattle,  June  30. 

h'rrentz  William  Maxson  of  the  Nezv 
London  (Conn.)  Day  to  Miss  Marjorie 
.\dele  Palmer  of  New  London,  Saturday, 
July  2. 

James  Exlwin  Anderson  of  the  adver¬ 
tising  staff  of  the  Chicago  Tribune,  to 
Miss  Florence  Gertrude  Sweeney  of  Chi¬ 
cago,  July  2. 

Albert  J.  Bromley,  a  regular  contribu¬ 
tor  to  the  Chicago  Sunday  Tribune  and 
author  of  “Bed  TTime  Stories  for  Grown 
Up  Guys”  and  "The  Return  of  Snowshoe 
•Xi,”  to  Miss  Gertrude  Malvina  i\bel  of 
Chicago,  June  25. 

CHANGES  OF  OWNERSHIP 

•yANDERGRIFT  (Pa.)  News  and 
^  Citizen  have  been  sold  to  Robert  E. 
Slough,  recently  advertising  manager  of 
the  Beai’er  (Pa.)  Times  and  secretary 
of  the  company.  The  sale  was  handled 
by  J.  B.  Shale,  newspaper  broker.  New 
York. 

Sacred  Heart  (Minn.)  Nezvs  together 
with  the  plant  has  been  sold  to  Cecil 
Clay  by  Tom  Olson. 

The  Vilas  County  N^ews  and  Eagle 
Riz'er  Rezneu*.  published  at  Eagle  River, 
Wis.,  have  been  consolidated.  The  com¬ 
bined  publication  will  be  known  as  the 
Eagle  Riz’er  N  ezvs-Rez'iezv.  Walter 
Gander,  Jr.,  is  editor  and  manager  of 
the  paper. 

J.  H.  Swindler  and  J.  H.  Gray  of 
Newport,  have  purchased  the  Cozni'ay 
(Ark.)  Times  and  plant  from  the  owner, 
L.  S.  Dunaway. 

James  B.  Muse,  owner  and  editor  of 
the  Tionesta  (Pa.)  Vindicator  has  dis¬ 
posed  of  the  paper  to  J.  Reed  .'\ucker. 
formerly  with  the  Rimersburg  (Pa.) 
Record.  Mr.  Muse  was  connected  with 
the  X’indicator  for  about  40  years.  .\t 
one  time  he  was  part  owner  of  the 
Frattklin  (Pa.)  Ez’cning  Nezvs. 

Ben  A.  Siebert  of  Rushville,  N.  Y.  has 
sold  his  interest  in  the  Ontario  Yates 
Publishing  Company  to  .Albert  Mid- 
daugh,  and  will  return  to  Rochester,  his 
former  home.  Mr.  Midaugh  has  en¬ 
gaged  Frank  A.  Tabor  of  Syracuse,  who 
will  take  charge  of  the  newspaper, 
which  is  known  as  the  Tri-Toztm  Times 
and  is  issued  weekly. 

George  Crellin,  publisher  of  the 
Brun.szvick  (Neb.)  Independent,  and 
Carl  Wills.  Plainview,  have  purchased 
the  Plainziezv  (Neb.)  Tribune  from  O. 

F.  Wills,  who  established  the  paper  three 
months  ago.  The  new  owners  will  move 
the  Brunswick  equipment  to  Plainview. 

Bclmond  (la.)  Independent,  R.  A. 
Rabkins,  publi.sher,  has  acquired  the 
Belmond  Herald-Press,  published  by  the 
Belmond  Printing  and  Publishing  com¬ 
pany  of  which  W.  C.  Ramsav  is  editor, 
and  this  week  consolidated  the  two 
weeklies. 

J.  Russell  Hertman  and  Arthur  M. 
Morgan,  graduates  of  the  University  of 
Missouri  school  of  journalism,  this 
spring,  have  taken  over  the  Rantoul  (Ill.) 
Press,  a  weekly,  from  C.  A.  Lawrence 
and  this  week  assumed  possession. 

Control  of  the  Mott  (N.  D.)  Pioneer 
Press  has  been  acquired  by  business  men 
of  the  city  and  F.  G.  Orr  has  been 
named  editor  and  manager.  He  succeeds 
L.  H.  McCoy  who  has  sold  his  interests. 
At  the  annual  stockholders’  meetin?  R. 
E.  Tronsdale,  W.  J.  Glenny,  Frank  Fiet- 


sam,  Otto  Kibbel  and  F.  G.  Orr  were 
elected  to  the  board  of  directors. 

L.  W.  Kenny,  formerly  of  the  .Morris 
(Minn.)  Tribune  has  purchased  the 
Toniah  (\\  is. )  .Monitor-'i  nbune. 

SPECIAL  EDITIONS 

pRIE  (Pa.)  Dispatch-Herald,  132-page 
Shrine  Hospital  Dedication  edition, 
June  25. 

Windsor  (Ont.)  Border  Cities  Star, 
62-page  Jubilee  edition,  June  30. 

Owen  Sound  (Ont.)  Daily  Sun-Times, 
special  Old  Home  Week  edition,  July  1. 

Vancouver  (B.  C.)  Ez’cning  .'iun.  Con¬ 
federation  edition,  June  30. 

Worce.ster  (Mass.)  Evening  Post, 
financial  and  industrial  edition,  June  29. 

Edmonton  (.Alta.)  Bulletin,  48-page 
Confederation  edition,  June  30. 

Albany  (N.  Y.)  Knickerbocker  Press, 
24-page  tabloid  (electrical  section),  Sun¬ 
day,  July  3. 

Glovcrsville  (N.  Y. )  Leader-Re¬ 
publican,  12-page  section  on  opening  of 
new  Johnstown  Garage,  June  29. 

Worcester  (Mass.)  Telegram-Gazette, 
business  and  financial  editions,  June  29. 

Bellaire  (O.)  Daily  Leader.  72-page 
Interstate  Bridge  Number,  June  39. 

Montreal  Daily  Star,  76-page  Jubilee 
edition,  June  29. 

Concord  (N.  H.)  Daily  Monitor-Pa¬ 
triot ,  16-page  special  supplement  edition, 
Saturday,  July  2,  in  connection  with  the 
city’s  200th  anniversary  celebration. 

SCHOOLS 

/V  PPOINTMENT  of  David  Gustafson, 
of  Chicago,  as  United  Typothetae  of 
.America,  professor  of  printing,  and  of 
John  C.  Alartin,  as  United  Typothetae 
head  instructor  in  craftsmanship  has 
been  announced  at  Carnegie  Institute  of 
Technology,  Pittsburgh,  Pa.  Both  ap¬ 
pointments  are  subsequent  to  the  recent 
establishment  by  the  United  Tvpotheta; 
of  America  of  a  fund  of  $225,000  to  sup¬ 
port  a  professorship  in  printing  and  a 


head  instructor  in  printing  craftsman, 
ship. 

The  Citiem,  the  weekly  communitj 
.newspaper  for  Berea,  Ky.,  edited  and 
published  by  the  Berea  College  Press, 
was  awarded  first  place,  with  prize  of 
a  silver  loving  cup,  for  the  best  sin^. 
edition  entry;  second  place,  with  prize 
of  $25  in  cash,  for  the  best  four  edi¬ 
tions,  and  third  place  in  editorials,  in  a 
newspaper  exhibit  under  the  auspi^  o( 
the  Kentucky  Press  .Association,  Mav 
field.  Ky.,  June  23. 

George  Snodgrass,  of  Barberton,  0 
has  been  made  editor  of  the  Ixintern,  the 
Ohio  .State  University  daily  newspaper  at 
Columbus.  Henry  S.  Walker,  of  Colum¬ 
bus  is  business  manager. 

Mark  Lowery  has  been  made  editor  of 
the  Locust,  student  publication  of  the 
East  Texas  State  Teachers’  College  at 
Commerce,  Texas. 


FLASHES 


The  oldest  bank  president  is  retiring 
after  fifty-four  years  of  service.  .A  man 
who  has  been  saying  “No”  that  long 
ought  to  give  his  voice  a  rest.— Dallu 
Nezvs. 

The  government  will  lighten  our  bur¬ 
dens  by  making  paper  money  smaller.— 
Florence  (.Ala.)  Herald. 

The  problem  of  what  Colonel  Lind¬ 
bergh  will  do  after  the  shouting  and 
cheering  have  subsided  has  been  solved. 
He  will  be  opening  his  personal  mail  for 
the  rest  of  his  life. — Seattle  Times. 

Trouble  with  present-day  marriage 
crops  is  that  they  are  too  divorcified.— 
IVall  Street  Journal. 

We  gather  from  the  remarks  of  Secre¬ 
tary  Wilbur  that  our  aviators  have  cre- 
ated  so  much  international  good-will, 
'  amity,  tolerance,  and  brotherhood  that 
we  must  all  arm  to  the  teeth.— The  Sea 
Yorker. 


ADVERTISERS  KNOW 
THE  VALUE  OF 

THE  ALTOONA  MIRROR 

AS  AN 

ADVERTISING  MEDIUM 

They  know  their  message  is  read  daily  by  over 
thirty  thousand  families.  That’s  why  the 
Mirror  published  31,724  more  lines  in  June 
1927  than  it  did 'in  1926. 

1729O88  lines 

of  national  advertising  were  published  during 
the  month  of  June. 

And  the  daily  net  paid  circulation  reached 
the  high  water  mark  of 

30,591 

THE  ALTOONA  MIRROR 

Business  Direct  Freil  G.  Pearce,  Maiager  of  Adrertisisf 
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Compare  These  Type  Faces 


OUR  NEW  TYPE 

Here  is  the  new  type  The  Star  has 
bought  to  make  your  daily  issue  of 
this  newspaper  easier  to  read,  as  well 
as  worth  reading. 

In  this  face  of  type  you  have  placed 
before  you  the  last  word  in  the  art  of 
newspaper  research  on  type  subjects. 
By  comparing  this  new  type  with  the 
old  in  the  left-hand  column,  it  read¬ 
ily  will  be  seen  that  the  improvement 
is  little  short  of  marvelous. 

This  new  type  face  you  are  now 
reading  is  known  as  7-point  Ionic  No. 
5  on  an  8-point  slug.  Old  persons  will 
find  it  a  delight  to  read,  and  anyone 
troubled  with  visional  defects  or 
handicaps  will  welcome  this  innova¬ 
tion  as  a  boon. 

It  is  hoped  that  if  you  are  pleased 
with  the  new  type  you  will  tell  your 
friends  and  neighbors. 


OUR  OLD  TYPE 


Tou  are  reading  this  in  the  size  of 
type  used  by  The  Star  for  many  years, 
but  which  was  discarded  with  Sat¬ 
urday’s  issue  to  give  way  to  the  newly 
designed  and  far  superior  type  face  in 
the  adjoining  column. 

The  average  reader  of  The  Star  has 
grown  accustomed  to  the  type  you  are 
now  reading,  and  for  that  reason 
presentation  is  made  in  this  man¬ 
ner  of  the  two  type  faces,  side  by 
side,  to  emphasize  the  improvement 
made  by  The  Star’s  investment  in 
the  new  equipment  to  print  a  better 
paper. 

As  in  all  progress,  the  old  gives 
way  to  the  new  and  better.  With 
these  few  words  the  type  that  has 
been  known  In  the  printing  world  as 
7-point  No.  2  on  an  8-point  slug  bids 
you  farewell. 
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BUILDING  NEWSPAPER  CIRCULATION 


O’Rourke  Obtains  Figures  Showing  Relationship  Between  Circualtion 
Revenue  and  Expense — Method  of  Preventing  Carrier  Turn-Over 
— Brooklyn  Times  Tour  Contest 


33  newspapers  circularized  by  Clem 
D.  O’Rourke,  circulation  manager  of 
the  hidianapolis  Tini^s,  only  one  stated 
that  their  circulation  department  did  not 
show  any  net  earnings.  The  average  net 
earnings  of  the  33  dailies  when  circulation 
expense  included  maintenance,  promotion 


carrier  is  being  credited  with  34  votes  on 
each  new  subscriber,  obtained  during  the 
first  period,  25  votes  during  the  second 
period,  and  20  votes  during  the  third 
period. 

“In  the  spring  of  1925  and  1926,  we 
ran  similar  contests  through  which  the 


mailing  room,  and  transportation,  was  45  same  number  of  boys  and  men  were  taken 
per  cent,  with  their  expenditures  listed  on  a  three-day  trip  to  Washington,  and 
as  34  per  cent  for  maintenance,  18  per  '  "■  *-•'  ‘'''' 

cent  for  promotion,  16  per  cent  for  mailing 
room,  and  32  per  cent  for  transportation. 

Mr.  O’Rourke  supplied  these  figures  to 
members  of  the  International  Circulation 
Managers  Association  at  the  recent  con¬ 
vention  held  at  Atlanta,  Ga. 

“I  have  made,”  he  explained  “five  ter¬ 
ritorial  divisions,  placing  seven  of  the  33 
papers  who  furnished  me  figures  in  the 
east,  seventeen  in  the  central  west,  five 
in  the  south,  two  on  the  Pacific  coast, 
and  two  in  Canada. 

“An  average  of  eastern  papers  show 


last  summer  40  boys  were  taken  to  the 
Sesquicentennial  at  Philadelphia  and  to 
Valley  Forge.  We  have  found  that  these 
contests  have  a  big  appeal  to  the  boys. 
Their  school  teachers  and  parents  also 
approve  of  them  and  we  have  had  no 
difficulty  in  getting  a  boy  excused  from 
school  to  go  on  these  trips.” 


John  H.  J.  Kuntz,  circulation  manager 
of  the  Lancaster  (Pa.)  Intelligencer  and 
Neuw  Journal,  was  married  June  30,  to 
Miss  Lillie  Mae  Moore,  Mr.  and  Mrs. 
46  per  cent  net  earnings  with  their  ex-  a  honeymoon 

penL  divided  as  39  per  ee„,  .or  clreola-  'afa >  T,” 

tary  and  treasurer  of  the  Interstate 


penses  divided  as  jy  per 
tion  maintenance,  19  per  cent  for  circula¬ 
tion  promotion,  12  per  cent  for  mailing 
room,  and  30  per  cent  for  transportation. 

“The  central  west  papers  showed  an 
average  net  earning  of  45  per  cent,  with 
exj^nses  divided  as  31)4  per  cent  for 
maintenance.  19  per  cent  for  promotion, 
\7l^  per  cent  for  mailing  room  and  32  per 
cent  for  transportation.  Five  papers  re¬ 
porting  from  the  south  show^  a  net 
earning  of  40  per  cent,  with  circulation 
maintenance  costing  31  per  cent,  promo¬ 
tion,  22  per  cent,  mailing  room  1314  per 
cent  and  transportation  33)4  per  cent. 
The  Pacific  coast  papers  showed  47)4 
per  cent  net  earnings,  while  spending  31)4 
for  maintenance,  26)4  for  promotion,  21)4 
for  mailing  room  and  20)4  for  transporta¬ 
tion.  The  two  Canadian  papers  showed 
an  average  of  55)4  per  cent  earnings  while 
their  expenses  were  divided  as  45  per 
cent  for  maintenance,  17  per  cent  for 
promotion,  17  per  cent  for  mailing  room, 
and  21  per  cent  for  transportation.” 


Circulation  Managers  Association.  He 
was  formerly  circulation  manager  of  the 
Altoona  (Pa.)  Tribune. 


T3EL0W  are  printed  May  linage  figures  country.  The  figures  were  •  furnished  to 
^  of  newspapers  in  important  New  Editor  &  Publisher  by  Frank  E.  Phy. 
England  cities,  providing  a  cross-section  lips,  manager  of  the  New  England 
of  advertising  in  that  section  of  the  Newspaper  Association,  Worcester. 

CROSS-SECTION  OF  NEW  ENGLAND  ADVERTISING 

May,  1926  May,  1927  Loss  or  Gain 

Brockton  .  861,812  849,268  12,544  L 

Hartford  .  2,a06,481  2,446,757  59,724  L 

Lowell  .  945,830  810,018  135,312  L 

Lynn  .  1,307,068  1,197,966  109,102  L 

Manchester,  N,  H .  1,253,735  1,249,419  4,316L 

New  Bedford  .  1,172,038  1,051,848  120,190L 

New  London  .  441,182  444,038  2,856  G 

Pawtucket  . .  909,529  884,607  24,922  L 

Pittsfield  . .  791,252  775,348  15,904L 

Providence  .  3,191,207  3,032,602  158,605  L 

Springfield  .  2,938,334  2,860,340  77,994  L 

Waterburv  .  2,369,055  2,139,570  2^,485  L 

Worcester  .  2,442,621  2,284,942  1 57,679  L 

5mos.l926  5mos.  1927  LossorCkun 

Brockton  .  3,8H484  3,947,874  103,390  G 

Hartford  .  11,248,201  11,274,061  25,860  G 

Lowell  .  4,280,610  4,012,301  268,309  L 

Lynn  .  5,587,358  5,612,964  25,606  G 

Manchester  .  5,459,622  5,491,634  32,012  G 

New  Bedford  .  5,017,670  4,681,369  336,301  L 

New  London  .  2,088,786  2,191,672  102,886  G 

Pawtucket  . 4,243,317  4,260,604  17,387  G 

Pittsfield  .  3,758,932  3,531,766  227,166  L 

Providence  .  14,248,309  13,754,694  493,615  L 

Springfield  .  12,582,744  12,905,032  322,288  G 

Waterburv  .  10,243,071  10,242,692  379  G 

Worcester  .  10,694,759  10,372,597  322,162  L 


_  George  Kernek  has  been  made  circula¬ 
tion  manager  of  the  Shawnee  Morning 
News  at  Holdenville,  Okla.,  for  that  ter¬ 
ritory.  Kernek  was  formerly  a  carrier 
at  Holdenville. 


Dr.  E.  L.  Karnes  has  closed  his  office 
in  Carlinville,  111.,  to  join  the  circulation 
staff  of  the  Springfield  (Ill.)  State  Reg¬ 
ister,  and  succeeds  K.  W  Moody  in 
charge  of  the  Carlinville  circulation.  Mr. 
Moody  becomes  district  circulation  mana¬ 
ger  in  two  counties. 


Parm  Pettipiece,  Vancouver,  B.  C.,  and 
Frank  J.  Finnegan,  Anaconda,  Mont. ; 
executive  board  members. 

One  hundred  and  fifty-four  members 
of  the  Greater  Buffalo  Advertising 
Club  have  returned  to  Buffalo  from  the 
annual  three-day  cruise,  which  this  year 
took  them  to  the  Royal  Muskoka  hotel 
at  Lake  Rousseau,  Ont.  Fred  W.  Ken¬ 
dal,  Jr.,  former  president  of  the  club 
and  chairman  of  the  cruise,  was  in  charge. 

.Advertising  Club  of  Worcester, 


Mass.,  will  hold  its  annual  outing  July 
20.  Creighton  P.  Morton  has  been 
named  chairman  of  the  committee. 

J.  L,  Matthiesen  has  been  elected  presi¬ 
dent  of  Spokane  .Advertising  Club,  suc¬ 
ceeding  L.  J.  Harger. 

Central  Missouri  Press  AssoaATioK 
is  holding  its  summer  meeting  in  War¬ 
saw,  Mo.,  July  8  and  9.  E.  R  Piper, 
Tipton  Times,  is  president  and  Mrs. 
Pauline  Taubert,  IVarrensburg  Standard- 
Herald,  is  secretary. 


Carrier  turnover  was  analyzed  this 
week  for  Editc«  &  Publisher  by  H. 
Fenton  general  circulation  manager  of 
the  Rochester  (N.  Y.)  Tintes-Union,  in 
an  effort  to  discover  causes  and  a  possi¬ 
ble  cure  for  this  continual  circulation 
department  worry. 

"One  of  the  chief  causes  of  this  turn¬ 
over,”  he  decided,  “is  the  fact  that  carrier 
boys  do  not  make  as  much  money  as  the 
number  of  papers  they  carry  entitles  them 
to.  This  is  chiefly  due  to  two  things : 
first,  the  boys  do  not  collect  regularly ; 
secondly,  they  do  not  keep  books. 

“We  remedied  the  bocAckeeping  situa- 
ticm  by  requiring  each  boy  to  turn  in  his 
collection  book  each  week  to  be  audited 
by  the  district  manager 


.Appro.ximately  200  newsboys  were  the 
guests  of  the  Newburgh  (N.  Y.)  Neu's 
at  a  recent  outing  at  Orange  Lake  Park, 
in  which  the  boys  of  the  recently  com¬ 
bined  Rear (N.  Y.)  Journal-Herald 
participated.  The  Beacon  carriers  were 
under  the  care  of  Joseph  Lynch,  circula¬ 
tion  manager.  The  News’  force  was  led 
by  Prestley  McLaughlin,  circulation  man¬ 
ager,  assisted  by  Irving  Knox,  Joseph 
Smith  and  Harold  Rehrev. 


ASSOCIATIONS 


T  ISBON  (N.  D.)  Advertising  Club 
has  elected  W.  S.  Parker  as  president 
succeeding  E.  S.  Farringer. 

.At  a  recent  meeting  of  the  .Advertising 
.Association  of  Houston,  Tex.,  H.  Wirt 
Steele,  advertising  manager  of  the  Dim- 
This  is  a  simple  can  Coffee  Company  was  elected  presi- 
system  of  bookkeeping  and  has  worked  dent.  A.  M.  Cohen,  advertising  manager 
well  on  our  paper.  of  the  Houston  Post-Dispatch  was  elected 

“To  remedy  the  main  trouble,  irregular  vice-president. 

Sh'sawld^?  'xfe'iSak  E  AssiJ.AT.0N  which  wai  schrfofidTli 

“For  the  last  three  months  there  has  until  August 

not  been  a  Saturday  when  our  carrier  -  ,  members  of  the  Benefit 

collections  were  not  in  to  the  cashier  100  (Mass.)  Eve- 

per  cent,  because  of  this  rule.  The  car-  their  first  annual  outing 

riers  are  making  more  money,  and  turn-  dinner  dance  June  29,  at  Chauncey 
over  has  virtually  ended  among  Rochester  Michael  J.  Ahearne  was  chairman 


Times-Union  carriers.” 


of  the  committee. 

Crosscup  -  Pishon  Post, 
Legion,  of  Boston.  Mass., 
chiefly  of  advertising  men ; 
awarded  posthumous  medals 


-American 
composed 
recently 
to  Capt. 


Sixty  carriers  of  the  Brooklyn  (N.  A’.) 

Daily  Times  who  receive  the  highest 

number  of  votes  during  the  10  weeks  - 

period  between  May  31  and  -Aug.  8  in-  Charles  M.  Nungesser  and  Capt.  Fran- 
clusive  will  be  taken  on  a  trip  to  Niagara  Coli,  the  missing  French  airmen  who 
Falls,  Aug.  30  to  Sept.  2,  by  E.  S.  Dob-  attempted  to  cross  the  Atlantic  May  9. 
son.  circulation  manager.  Mr.  Dobson  Norman  S.  Gale,  president  of  the 
explained  this  week  how  he  conducted  Northwestern  Typographical  Confer- 
contest.  ence,  was  reelected  at  a  meeting  of  the 

1  he  contest  is  divided  into  three  peri-  conference  in  Aberdeen,  Wash..  June  29. 
he  said,  “with  a  distribution  of  Other  officers  elected  are:  John  w! 
nrarly  $700  m  cash  prizes  at  the  end  of  Wray,  Spokane,  secretary;  Charles  .Alex- 
the  fourth,  seventh  and  tenth  weeks.  Each  ander,  Portland,  vice-president';  and 


Improves  Appearance  of 
Owosso  Argus^Press 

Mr.  J,  E.  Campbell,  Managing  Editor  of  the 
Owosso  (Mich.)  Argus- Press,  says;  “Since  the 
installation  of  our  Ludlow  we  have  made  great 
improvements  in  the  typographic  appearance  of 
our  paper  and  we  receive  frequent  favorable  com¬ 
ments  from  readers  and  advertisers  to  that  effect. 

“The  Ludlow  has  also  put  us  almost  entirely 
upon  a  non-distribution  basis.  This  eliminates 
the  constant  annoyance  of  a  tie-up  in  type.  And 
the  Elrod  gives  us  a  fresh  supply  of  leads,  slugs, 
and  strip  material  daily. 

“We  are  very  well  pleased  with  the  purchase 
and  feel  that  the  installation  of  both  the  Ludlow 
and  Elrod  has  afforded  us  a  material  saving  in 
time  and  money.” 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 


Boston:  470  Atlantic  Avenue 
New  York:  63  Park  Row 


Atlanta:  41  Marietta  Street 
San  Francisco:  5  Third  Street 


LUDLOW  QUALITY  SLUG  COMPOSITION 


Of 


4  N^'* 

\  5‘<w^ 


The  iVluNciE  Morninc 


The  Star  League  of  Indiana 


Daily  Circulation  in  excess  of  150,000 
Sunday  Circulation  in  excess  of  175«000 


Special  Representative 

KELLY-SMITH  COMPANY 

New  York  Chicago  Philadelphia 
Gravure  (Indianapolis  Only)  Service  Corporation  New  Yo 


Boston 


New  York  Chicago 


STAR 
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ADVERTISING  AGENCY  AFFAIRS  . 


AD  TIPS 


Benson  &  Gamble  and  Johnson,  Read  &  Co.  Merce  in  Chicago 
Wide  Buys  Finch  Agency — Former  M.  £.  Starts  Buffalo 
Adrerdsing  Firm 


CONSOLIDATION  of  Benson  & 
^  Gamble  and  Johnson,  Read  &  Co., 
both  Chicago  advertising  agencies,  was 
announced  this  week.  The  merged  firm 
will  be  known  as  Benson,  Gamble,  John¬ 
son  &  Read.  Headquarters  are  at  222 
West  Adams  street,  Chicago.  Partners 
are  John  Benson,  Thomas  S.  Gamble, 
Carl  P.  Jc^nson  and  George  H.  Read. 

Mr.  Benson  is  past  president  of  the 
.American  Association  of  .Advertising 
Agencies  and  chairman  of  its  finance 
committee.  Mr.  Johnson  is  the  Chicago 
advertising  agency  representative  in 
Rotary  International.  Arthur  T.  Lewis, 
head  of  the  plan  and  copy  department, 
served  in  that  capacity  for  ten  years  with 
Johnson,  Read  &  Co.  and  conducted  the 
course  in  advertising  copy  at  Northwest¬ 
ern  University. 

Clients  of  the  newly  consolidated 
agency  include  the  Book  House  for  Chil¬ 
dren,  Conover  Dishwashing  Machine, 
Finnell  System,  Inc.;  Halsey-Stuart  & 
Co.,  Harper  &  Kirschten  Shoe  Company, 
Herrick  Refrigerator  Company,  Jenny 
Wren  Company,  Little  Corporal  Com¬ 
pany,  National  .Association  of  Ice  In¬ 
dustries,  Northern  Trust  Company,  Peck 
&  Hills  Furniture  Company,  Pfanstiehl 
Radio  Company,  W.  F.  Quarrie  &  Co., 
John  Rudin  &  Co.  and  John  Sexton  & 
Co. 


David  S.  Taylor,  who  resigned  as  man¬ 
aging  editor  of  the  Buffalo  Courier  after 
having  been  with  the  Conners’  publica¬ 
tions  for  25  years,  is  one  of  the  organizers 
of  the  new  Taylor- Preston  Advertising 
Corporation,  which  will  do  a  general  pub¬ 
lishing,  research  and  advertising  business, 
with  principal  offices  at  Buffalo.  .Asso¬ 
ciates  of  Mr.  Taylor  are  -Albert  G.  Pres¬ 
ton  and  Vincent  H.  Riordan.  Temporary 
offices  are  at  519  White  building,  Buffalo. 


H.  Paul  Warwick,  for  the  past  15 
years  associated  with  the  .American  Lith¬ 
ographic  Company,  has  resigned  as  sales 
manager  and  director  of  that  company  to 
become  an  active  partner  in  the  advertis¬ 
ing  agency  business  of  Cecil,  Warwick  & 
Cecil,  which  prior  to  July  1,  was  known 
.as  Cecil,  Barreto  &  Cecil,  Richmond, 
New  York,  and  Baltimore. 


Thomas  McDougall,  of  Thomas  Mc- 
Dougall,  Ltd.,  London  advertising  agency, 
has  been  appointed  publicity  adviser  to 
the  Compagnie  Fermiere  de  Publicite  des 
Grands  Reseaux  de  Chemins  de  Fer  Fran- 
cais,  who  are  the  sole  concessionaires  for 
advertising  on  the  French  railways. 


World  Wide  Advertising  Corporation, 
New  A’ork,  has  absorbed  the  L.  J.  Finch 
.Agency,  also  of  New  York.  Mr.  Finch 
has  joined  the  World  Wide  staff  in  an 
executive  capacity. 


The  Kenyon  Company,  national  adver¬ 
tising  agency,  opened  its  new  offices  in 
Boston.  Alass.,  in  the  Metropolitan  build¬ 
ing,  260  Tremont  street,  June  22,  with  a 
"sky-line  luncheon”  to  New  England  ad¬ 
vertisers. 


WRITES  SISTER’S  LOVE  STORY 


C.  R.  De  Bevoise,  formerly  of  the 
Charles  R.  De  Bevoise  Company,  has 
joined  the  staff  of  the  Paul  Cornell  Com¬ 
pany.  Inc.,  New  York. 


Cornelius  Vanderbilt,  Jr.,  writing  in 
the  .Yeti'  York  Daily  Mirror,  of  which  he 
is  associate  editor,  this  week  told  the  “in¬ 
side”  story  of  his  sister  Grace’s  elope¬ 
ment  with  Henrv  G.  Davis. 


Aitkki-Kyiiett  Caapany,  1516  Chestnut  street. 
Philadelphia.  Reported  to  have  secured  account 
of  the  Dubilier  Condenser  Company,  New  York. 

Gcorf*  Batten  Omipany,  383  Madison  avenue. 
New  York.  Placing  orders  with  some  Western 
newspapers  for  Colgate  &  Company,  face  pow¬ 
der,  Jersey  City,  N.  J. 

Brandt  Adverdafag  Conpa^,  431  North 
Michigan  avenue,  Chicago.  Is  issuing  schedules 
on  Cheese  Products  Company. 

Cedi,  Warhude  A  Cedi,  Richmond,  Va. 
Reported  to  have  secured  account  of  Handley 
&  Kinsella  Coffee  &  Spice  Company.  St.  Louis. 

Chsunbera  Agency,  Inc.,  1233  Starks  Building, 
Louisville,  Ky.  Placing  account  for  Hillerich  & 
Bradsby  Company,  Louisville,  manufacturers  of 
baseball  bats  and  golf  clubs. 

Nelaon  Chesman  A  Co.,  Inc.,  1127  Pine  street, 
St.  Louis.  Has  secured  account  of  the  Arzen 
Laboratories,  Inc.,  Clinton,  Iowa,  manufacturers 
of  “.Arzen.” 

Harrison  J.  Cowan,  Heckscher  Building,  New 
York  City.  Has  secured  account  of  the  E.  N. 
Products  Corporation,  New  York,  manufactur- 
erss  of  automotive  equipment. 

J.  H.  Crass  Compiuiy,  1700  Walnut  street, 
Philadelphia.  Placing  orders  with  some  Penn¬ 
sylvania  newspapers  for  Louis  F.  Neuweiler  & 
Sons,  beverages.  Allentown.  Pa. 

Gale  A  Pletacfa,  Inc.,  6  North  Michigan  ave¬ 
nue.  Chicago.  Reported  to  be  placing  orders 
with  some  Pennsylvania  newspapers  for  the 
Minnesota  Valley  Canning  Company,  I.,e  Sueur, 
Minn. 

Glen  Buck  Caiaimny,  39  South  La  Salle 
street,  Chicam.  Issuing  schedules  for  July, 
August  and  September  on  Sheaffer  Pen  Com¬ 
pany,  Fort  Madison,  Iowa. 

Green,  Fidtcn  A  Cunninghain,  360  North 
Michigan  avenue,  Chicago.  .\re  to  issue  sched¬ 
ules  shortly  advertising  the  new  model  of  the 
Nash  Motor  Car  Company.  Kenosha.  Wis. 

GiimBarh  Asivertlanig  Company,  400  North 
Michigan  avenue.  Chicago.  Placing  account  for 
the  D.  D.  D.  Company,  Batavia.  Illinois,  manu¬ 
facturers  of  skin  loticn  and  soap. 

Fos^-Hsunilton  Company,  Tulsa,  Okla.  Now 
handling  the  account  of  the  Mid-Continent  Pe¬ 
troleum  Corp.,  Tulsa. 

Huber  Ho^  Inc.,  415  Lexington  avenue.  New 
York.  Placing  orders  with  newspapers  in  va¬ 
rious  sections  for  Bell  &  Company.  Bell-,\ns 
Tablets.  Orangeburg.  N.  Y. 

Charles  W.  Ho:^  Company,  11  East  36th 
street.  New  York.  Placing  orders  with  some 
Pacific  Coast  newspapers  for  the  Russell  Mfg. 
Company.  Middletown.  Conn. 

H.  W.  Kzutor  A  Sons  Cotnpemy,  14  East 
Jackson  boulevard,  Chicago.  Issuing  schedules 
to  a  list  of  newspapers  in  the  central  west  on 
B.  Heller  Company  (Insecticide),  Chicago 

John  S.  King  Company,  Inc.,  1220  Huron 
Road,  Cleveland.  Ohio.  Placing  account  for  the 
White  Sewing  Slachine  Company,  Cleveland. 


Lamport- MacDonald  Company,  J2S  T  u  , 
Building,  South  Bend,  Ind.  Has 
following  accounts:  Stewart  Battery 
Chicago,  Ill.;  South  Bend  Lathe  WortatI5; 
Bend.  Ind.;  Indiana  Truck  Corporitioi.^ 
rion.  Ind.  ^ 


H.  K.  McCann  Compaq,  80  East 
Boulevard,  Chicago.  Issuing  copy  ordaT^ 
list  of  Metropolitan  papers  on  the  a.*  * 
House,  Chicago,  on  a  cash  basis. 

Ptorter-Fsshini-Byrna  Compaiqr,  22  w 
Monroe  street,  Chicago.  Issuing  a  few  ^ 
papers  in  the  middle  west  for  the  HTriiS*^ 
of  the  FalstaS  Brewing  Company, 
Missouri.  ‘^*•1 

WHUam  H.  Rankhi  Comply,  247  Park 
nue.  New  York.  Placing  six-time  orders 
newspapers  in  various  sections  for  Tlinm,ri 
Lipton,  teas.  New  York.  “““  I 

E.  P.  Rendngton  Agency,  1280  Jdaia  itn- 
Buffalo.  N.  Y.  .Again  making  contracts  ^ 

newspapers  for  the  Foster- Milburn  r _ _ 

“Doan’s  Pills.”  Buffalo.  N.  Y. 


Fred  Robfains  Company,  360  North  Mkhins 
avenue,  Chicago.  Issuing  schedules  on  iS! 
Institute,  Dwight.  Ill.  ^ 


Roberts  A  MacAvksebe,  30  Na  Deartna 
street,  Chicago.  Will  continue  to  handled 
newspaper  advertising  of  Cluett,  Peabodv  S  r. 
Inc  Troy,  N.  Y.  •  U. 

Ruthsxujff  A  Rjmi^  136  West  31st  street,  !(e« 
York.  .Again  making  contracts  with  newspaMn 
for  the  Guaranteed  Products  Company  (S[dw 
tised  Products  Company),  New  York. 

Steuea-man  Service,  IS  East  26th  st^,  ^ 
York.  Making  contracts  with  some  Paak 
Coast  and  Ohio  newspapers  for  the  Ironiiei 
Yeast  Company,  Atlanta,  Ga. 

C  C.  Stockfanl  Compausy,  136  Huron  stmt 
Toledo.  Placing  account  of  W.  B.  i  j  ^ 
Boice  Company,  Toledo,  manufacturers  of  vgtd 
working  bench  machines. 

Street  A  Finney,  40  West  40th  street,  See 
York.  Again  placing  orders  with  neststa'sen 
in  selected  sections  for  the  Mello-Glo  ConpaiT 
face  powder,  Boston.  ' 

Turner-Wagetier  Cosnpany,  400  North  Hkkj- 
gan  avenue.  Chicago.  .Again  placing  ordm 
with  some  Western  newspapers  for  the  Prim 
Company.  Beverages,  Chicago. 

Western  AdvertUng  Company,  Porthsi 
Oregon.  Using  Pacific  Coast  newspapers  « 
Bakerite  Bakeries,  Portland,  Oregon. 


OHIO  GROUP  TO  MEET 


The  summer  meeting  of  the  Buckeye 
Press  Association  will  be  held  at  Buckeye 
Lake,  O.,  Friday,  July  22.  The  proposed 
plan  to  employ  a  full-time  field  secretary 
in  Ohio,  supported  by  weeklies  and 
dailies,  will  be  discussed.  R.  B.  Howari, 
general  manager  of  the  London  (0.) 
Madison  Press  and  Madison  County 
Demnrrat,  is  president. 


iBfiUas  illormng 


THE  DALLAS  JOURNAL 


SThp  ^ptnt-Wppkly  JHarm 


ANNOUNCE  THE  APPOINTMENT  OF 


THE  JOHN  BUDD  COMPANY 


NATIONAL  ADVERTISING  REPRESENTATIVES 


Effective  August  First,  1927 


Why  Intertype  Ideal  News  Face 
Stereotypes  Better 


Cl}  Because  the  hairlines  and  serifs 
have  been  thickened.  Less  chance 
of  breaking  down  and  smudging. 

C2}  Because  the  side  walls  of  the 
matrices  are  of  normal  strength — 
not  weakened  by  too-close  spacing 
between  the  letters. 

£3}  Because  certain  letters  have 
been  opened  up  as  compared  with 
older  news  faces. 


The  Intertype  Ideal  News  Series 
will  give  you  better  stereotyping, 
greater  legibility,  and  larger  word 
count.  Made  with  wide  combina¬ 
tion  teeth,  which  make  all  matrices 
hang  straight  in  the  transfers  and 
in  the  distributor,  thus  insuring 
better  distribution,  longer  wear. 

Send  for  illustrated  broadside  contain¬ 
ing  full-size  newspaper  specimens  of 
the  Intertype  Ideal  News  Series. 


Intertype  matrices  will  run  in  other  slug-casting  machines 


Standardized  ^ 


INTERTYPE 


INTERTYPE  CORPORATION :  New  York  1440  Broadway;  Chicago  130  N.  Franklin  St.;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  So.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 


38 


Editor  &  Publisher  for  July  9 ,  1927 


WHATS  WHAT  IN  THE  FEATURE  FIELD 

Dempsey  and  Mencke  Merge  and  New  Feature  Results — UUman  Issues 
Review  on  U.  S.  Road  Construction — Cartoonist  Smith 
Leaves  NEA  Service,  Inc. 

DORM.AN  H.  smith,  for  the  last  brother”  just  as  Dorothy  Dix  is  the  “big 
six  and  a  half  years  cartoonist  for  sister”  of  troubled  and  perplexed  women. 
NEA  Service,  Inc.,  is  now  a  cartoonist  .Addington  Bruce  has  been  chosen  by  the 
for  the  New  Ledger  Svmdicate,  Philadelphia,  to  con- 
Vork  American,  duct  a  daily  question  box  feature. 

When  his  con- 

tract  with  NEA  .Arthur  J.  J’almer,  former  associate  of 


S.  E.  Conybeare,  president  of  the  .As-  Xorman  E.  Olds,  advertising  manaen 
sociation  of  National  Advertisers,  and  of  the  Perfection  Stove  Company,  ^ 
Arthur  H.  Ogle,  secertary-treasurer,  will  been  appointed  a  director  of  the  .As»^ 
address  the  annual  convention  of  the  tion  of  National  .Advertisers,  succetdinj 
.American  Photo- Engravers’  Association  P.  B.  Zimmerman  of  the  General  El«iS 
in  Washington  July  14-16.  Company,  resigned.  ^ 


WOMEN  IN  ADVERTISING  AND  JOURNALISM 

Jane  Ead*  Writes  Story  Flying  from  Chicago  to  San  Francisco-. 
Edith  Abbott  Elected  Theta  Sigma  Phi  Secretary — 

Change  on  Albany  Times-Union 


IVI’ISS  J-ANE  EADS,  a  Chicago  Herald  .Steele  succeeds  her  on  the  State  Collesf 

,.,oc  til,,  ••heat”  ^ 


pxnired  Tune  20.  Thomas  A.  Edison,  is  writing  the  inven-  iw|  -  _  .  ^ 

he  severed  his  tor’s  authorized  lUe  story  for  King  Fea-  '  Exammer  reporter  was  the  beat. 

ne  svvereu  q.-nHiratp  Tn<-  XVw  York  Frank  passenger  to  undertake  the  flight  in  ,  .  _  - 

connections  wit  j-  .  •  .  ’•  the  illustra  Chicago- San  Fran-  Miss  Evelyn  McElhinney  has  beam 

that  organization,  Kuchenmeister  is  drawing  the  illustra-  passenger  and  air-mail  line,  a  con-  work  as  society  editor  of  the  A/aS 

assuming  his  new  .  _  tr.act  service  operated  by  the  Boeing  .Air  (Wis.)  Caf>itaJ  Tones,  succeeding  Mr 

American  im-  Herman  E.  Mootz  is  author  of  “Paw-  "[rans^rt  Company.  In  making  her  hop.  .ABred  Willoughby  ( Betty  Cass). 
mediately  nee  Bill.”  a  frontier  days’  story  being  Miss  Eads  transferred  three  times.  She  sign^.  Miss  McElhinr^^^^^ 

meuiaieiy.  ^  ^  wrote  the  hour-by-hour  narrative  of  her  at  the  University  of  Wisconsin  at  Madi 

1C  SMKiicaie.  iMew  Herald  and  Examiner  son  last  year. 

while  lounging  in  the  passenger  cabin  en 
route. 


On  NEA  he  offered  by  the  Graphic  Syndicate,  New 

has  been  sue-  ^ 

;eeded  by  Don 

Woo  ton.  Mr.  J.  V.  Connolly  of  the  King  Features 


Doruan  H.  Smith 


Smith  joined  the  Syndicate  board  of  management,  has 
artists’  staff  of  returned  to  work  after  several  weeks  ill- 
NE.A  after  experience  on  the  old  Des  ness. 

Moines  News.  .  ,  ,Tn3ii..  ,  ...  _  _ r'-  ,  wma,  njj 

His  cartoons _  have  been  widely  repro-  L«lie  Fulenwider,  president,  and  W.  Sigma  Phi.  women’s  national  jour-  joined  the  staff  of  the  Shawnee  (Oklai 

duced  in  American  and  foreign  reviews.  L.  Wardell,  vice-pre^dent  m  chaise  of  uaiism  fraternity,  at  its  national  conven-  Alorning  Neztv  as  a  reporter. 


Leola  .Allard  is  back  on  the  editorial 
staff  of  the  Chicago  Herald  and  Exam- 
Miss  Edith  .Abbott,  a  member  of  the  iner,  having  traveled  for  three  months  on 
editorial  staff  of  the  Xorthuvst  Eanit  special  assignment. 

Trio  newspapers  published  at  Spokane,  _  - 

Wash.,  was  elected  national  secretary  of  Juanita  Hooper  of  Asher,  Okla.,  has 


sales  for  Famous  Features  Syndicate,  was  held  recently  in  Minnea- 


Marjorie  Lawrence,  formerly  statis¬ 
tician  for  the  Illinois  State  Department 


Frank  Mencke,  widely  known  sports  New  York,  sailed  on  the  Mauretania 
writer,  is  at  Saratoga  Springs,  N.  Y.,  VV’ednesday  for  a  business  trip  to  London 

“ghosting  ’  for  William  Harrison  Demp-  and  Paris.  _  Miss  Thelma  Brezee,  formerly  college  of  Labor,  has  joined  the  Business  Sur. 

sey,  the  ex-heavyweight  champion  who  news  reporter,  has  been  given  a  regular  vey  of  the  Chicago  Tribune  as  assistant 

this  week  was  knocking  out  unknown  V.  V.  McNitt,  president  of  the  Me-  position  on  the  staff  of  the  .4/banv  to  R.  D.  Cahn,  editor  of  the  “Qicaio 

middleweights  for  the  benefit  of  enthusi-  Naught  Syndicate  and  the  Central  Press  (N.  Y.)  Times-Union.  Miss  Margaret  Tribune  Survey.” 

astic  sports  correspondents  visiting  his  Association,  was  in  Cleveland  this  week 
training  camp.  Daily  articles  by  Mencke,  taking  over  control  of  Editors’  Feature 
under  the  by-line  of  Dempsey,  are  being  Service  and  Johnson  Features,  Inc.,  the 
offered  by  King  Features  Syndicate,  Inc.,  syndicates  he  acquired  recently. 

New  A’ork.  - 

King  Features  Syndicate  has  purchased 
.A  review  of  the  road  constructioi^pro-  the  serial  rights  to  “Where’s  Emily,”  by 


CHICAGO  GROUP  ON  FUGHT 


DANA  HOME  BEING  RAZED 

Workmen  on  June  30  started  destnic- 


gram  under  way  for  the  National  Parks  Carolyn  Wells, 
of  the  United  States  has  been  written  by 


Staff  Member*  of  Herald  and  Examiner  tion  of  the  homestead  at  Glen  Cove, LI, 

Go  by  Air  to  Madison,  Wis.  of  Charles  A.  Dana,  famous  editor  of  the 

c  I  u  f  t  <  *1,..  -S’"”,  who  died  in  1897.  J  P 

Several  members  of  the  staff  of  the  ^ 


ot  the  Lnitea  states  nas  been  written  Dy  -  Chicago  Herald  and  Examiner  were  in-  having  acquired  the  ornnerk 

William  Ullman.  editor  of  the  Ullman  Rube  Goldberg,  celebrated  his  44th  eluded  in  a  party  which  this  week  flew  .  Dana  the  editor’^ 

Feature  Service.  Washington.  D.  C.  birthday  in  Paris  with  a  party  on  July  from  Chicago  to  Madison,  Wis.,  and  back  jg2o  ’ 

4.  His  syndicate,  McNaught.  cabled  him 


On  the  theory  that  men  need  a  “big  congratulations. 


WITH  THE  GENERAL  ADVERTISERS 


Frank  Harwood  Made  Director  of  American  Tobacco  Company — Germany 
Taking  Up  American  Advertising  Methods — One  Advertiser  Cannot 
Keep  Another  Out  of  a  Medium,  Court  Rules 


in  the  giant  air  cruiser  Stanolind,  owned 
by  the  Standard  Oil  Company.  The 
party  took  off  from  the  airport  at  Lans¬ 
ing,  Ill.,  on  the  outskirts  of  Chicago,  and 
flew  to  Madison,  175  miles  away,  in  8.S 
minutes.  They  were  greeted  by  several 
hundred  j^rsons.  including  .A.  M.  Bray- 
ton,  publisher  of  the  IVisconsin  State 
Journal,  and  were  guests  at  luncheon, 
after  which  they  started  back  to  Chicago. 

Those  in  the  party  were:  James  W. 
Irwin,  dav  city  editor.  Herald  and  Ex¬ 
aminer  ;  David  Mann,  photographer ;  E. 
N.  Quinn,  president  of  the  Madison  Air¬ 
ways,  Inc. ;  Paul  F.  Irwin,  of  Madison, 
of  James  W.  Irwin;  Earl 


■pRANK  H.ARWOOD.  for  the  last  six  Chicago  studying  merchandising  and  pub 

years  advertising  director  of  the  licity.  _ 

American  Tobacco  Company,  was  this  “We  are  using  .American  methods  and  father  „.  ^ . . .  . 

week  appointed  have  demonstrated  our  product  in  north-  .Avkroid.  Herald  and  Examiner  reporter ; 
a  member  of  the  ern  Germany^’  Mr.  Ohlhaver  declared.  Mrs.  Paul  F.  Irwin,  of  Madison;  Mrs. 
board  of  direc-  “and  have  tripled  our  output  in  a  year.  G.  .A.  DeWitt,  wife  of  the  Herald  and 
tors  of  that  firm.  “We  increased  our  capacity  from  70,000  Examiner  night  editor ;  Jane  Eads,  Her- 
Mr.  Harwood  ^unds  of  wheat-coffee  to  300,000  pounds,  aid  and  Examiner  reporter ;  Perry  Hut- 
is  widely  known  Now  we  find  that  by  adopting  American  ton,  pilot  of  the  Stanolind ;  Mrs.  James 
in  advertising  factory  methods  we  can  manufacture  a  W.  Trwi".  daughter  of  W.  H.  Bridgman, 
circles.  He  is  a  million  pounds  a  day  with  the  same  num-  owner  of  the  Stanley  Republican;  J.  P. 
member  of  the  her  of  employes  we  now  have,  because  of  Porter,  aviation  manager  of  the  Standard 
board  of  the  greater  efficiency.”  Oil  Company,  and  James  Phelps,  mech- 

Audit  Bureau  of  Mr.  Ohlhaver  is  negotiating  for  the  anician  of  the  Stanolind. 

Circulations  and  sale  of  the  American  manufacturing 
only  recently  re-  rights  to  an  .American  firm,  since  it  is 
signed  after  sev-  difficult  to  export  the  German  product. 

which  is  made  of  American  wheat. 


Our  Customers  IVrite  Our  Adt 

RED  BANK,  N.  J., 
REGISTER 

SAYS— 

“We  made  the  change  from  a 
Flat  Bed  to  the  Duplex 
TUBULAR  press  without  the 
necessity  of  increasing  our  force 
and  without  loss  of  operation  in 
our  plant.” 

DUPLEX 


FOR  ALL  NEWSPAPERS 


Duplex  Printing:  PreM  Co. 

BATTLE  CREEK.  MICH. 


Frank  Harwood 


eral  years'  ser¬ 
vice  as  vice-presi¬ 
dent  of  the  Ad¬ 
vertising  Club  of 


One  advertiser  cannot  order  another 
New  York.  Before  becoming  associated  advertiser  out  of  the  same  medium  it 
with  the  American  Tobacco  Company,  was  ruled  in  a  New  York  court  this 
Mr.  Harwood  was  for  12  years  with  the  week,  when  Supreme  Court  Justice  In- 
General  Cigar  Company,  starting  work  graham  granted  the  application  of  the 
for  this  concern  and  working  up  to  the  Sanka  Coffee  Corporation  for  an  injunc- 
position  of  advertising  manager.  tion  restraining  the  Broadw’ay  Subway 

The  .American  Tobacco  Company  is  one  Advertising  Company  from  removing  its 
of  the  country’s  biggest  users  of  news-  advertising  cards  from  subway  cars, 
paper  space.  Campaigns  for  many  of  its  The  court  said  the  defendant  gave  no 
brands  appear  in  the  dailies.  The  big-  reason  why  it  alleged  the  Sanka  cards 

gest  campaign  now  under  way  is  that  of  were  objectionable,  except  that  another 

Lucky  Strike,  copy  in  which  is  appear-  advertiser  “protested  against  the  con¬ 
ing  in  a  list  of  some  700  papers.  tinned  display  of  plaintiff’s  cards.”  The 

- 7-; —  court  directed  the  redisplay  of  the  cards 

American  advertising  methods  are  already  removed, 
being  used  in  Germany  with  notable  sue-  The  Sanka  Company  is  also  suing  for 
cess,  particularly  in  the  newer  indus-  $1,000,000  damages,  alleging  that  the  de- 
tries.  according  to  W  ilhelm  Ohlhaver.  ad-  fendant  removed  its  cards  and  broke  the 
vertising  manager  for  the  Revalo  wheat-  contract  with  the  plaintiff  because  of  the 
coffee  factories  of  Hamburg,  who  is  in  influence  of  another  advertiser. 


PAWNEE  BILL 


by 


HERMAN  EDWIN  MOOTZ 


GRIPPING  TALE 
of 

INDIAN  LIFE 


TliriUinx  60.000  word  itory  of  the 
ONLY  LIVING  SCOUT. 


LOVE  ROMANCE 
of 

FRONTIER  DAYS 


The  Lait  Heal  Story  of  the  Red  Kan  in 
32  instalment!. 

Released  Ausust  1. 

Illnstrated  by  exclusire  pliotna  never  be¬ 
fore  published  from  tbe  collection  of 
Major  Gordon  W.  Lillie  (Pawnee  Bill). 
33  Cities  Closed. 

Yours  may  not  be. 

Wire  yonr  erder. 

GRAPHIC  SYNDICATE,  Inc. 

25  City  Hall  Place,  New  York,  N.  Y. 


iSIarntttQ 

Slplpgratili 

the  leading  newspaper  in  The- 
atricals.  Turf,  Finance  and  Mo¬ 
tion  Pictures,  prints  all  of  the 
day’s  worth  while  general  news, 
with  exclusive  features  covered 
by  a  great  staff  of  special  writers. 

It  has  the  largest  professional 
circulation  of  any  newspaper  in 
the  United  States. 
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Who  said  New  England 
was  losing  out? 

Diminish  the  thought  that  New 
England  is  slipping.  These 
facts  and  figures  tell  the  true 
story  of  New  Engand’s  contin¬ 
ued  growth  and  expansion. 

The  latest  available  census  fig¬ 
ures  disclose  an  increase  of 
$4,759,627,465  or  286%  for  the 
last  quarter  century.  Actual  in¬ 
crease  reduced  to  value  of  the 
dollar  at  beginning  of  compara¬ 
tive  period  is  155%. 

Increase  in  annual  wages,  $1,- 
105,315,000  or  301%;  reduced 
to  original  value  of  the  dollar,  165%. 

Increase  in  number  of  industrial  employees — 47%. 

These  facts  should  convince  even  the  most  skeptical  that 
this  territory  will  not  only  continue  to  hold  its  own  in 
industrial  leadership,  but  will  always  rank  among  the 
first  as  a  highly  profitable  market  for  nationally  adver¬ 
tised  products. 

Remember,  you  have  a  small  compact  area,  densely  pop¬ 
ulated  by  a  class  of  people  whose  earning  power  has  in¬ 
creased  '165%  during  the  past  decade.  Where  then  can 
you  concentrate  your  advertising  effort  on  a  more  desir¬ 
able  and  more  profitable  market? 


MASSACHUSETTS— Population.  3,852.366 


Circu- 

8.600 

10.000 

lation 

lines 

lines 

**Attleboro  Sun  . . 

. (E) 

6.786 

.03 

.03 

**Boaton  Globe . 

. .  (MAE) 

286.361 

.60 

.50 

“Boston  Globe  . 

. (8) 

333.468 

.65 

.66 

tfBoston  Transcript  . 

. (E) 

38.846 

.80 

.20 

“Boston  Post  . 

. (M) 

394.861 

.60 

.60 

“Boston  Post  . 

. (S) 

360.627 

.66 

.66 

“Pitchbur*  Sentinel 

. (E) 

18.069 

.06 

.046 

“Haverhill  Gazette  . 

. (E) 

16.415 

.066 

.06 

“Lynn  Item  . 

. (E) 

17.004 

.066 

.06 

ttLowell  Courier-Citizen  and 

Eveninr  Leader  . 

. .  (MAE) 

20.681 

.07 

.07 

**New  Bedford  Standard  Mer- 

oury  . 

. .  (MAE) 

32.607 

.10 

.10 

“New  Bedford  Sunday  Standard 

(S) 

29.868 

.10 

.10 

••North  Adams  Transcript. (E) 

10.427 

.06 

.04 

••Pittslleld  Eagle  ... 

. (E) 

18.864 

.06 

.06 

••Salem  News  . 

. (E) 

81.496 

.00 

.07 

••Taunton  Gazette 

. (E) 

9.414 

.046 

.036 

••■Worcester  Telegram-Gazette 

(MAE) 

99.807 

.88 

.86 

••Worcester  Sunday  Telecram 

(8) 

68.740 

.81 

.18 

CONNECTICUT— Population.  1.380.631 


Circu- 

8.600 

10.000 

••Bridgeport  Post-Telegram 

lation 

lines 

lines 

(EAM) 

44.370 

.15 

.16 

**Bridg»port  Post  . . . . 

....(8) 

83.171 

.10 

.10 

••Hartford  Courant  . . . 

....(M) 

33.017 

.09 

.09 

••Hartford  Courant  . . . 

....(8) 

68.674 

.13 

.13 

ttHartford  Times  .... 

....(E) 

66.077 

.13 

.13 

••Middletown  Press  .. 

....(E) 

8.660 

.06 

.03 

ii'New  Haven  Register. 

.  (EAS) 

48.507 

.146 

.136 

**New  London  Day.... 

....(E) 

18.893 

.06 

.046 

li'Korwich  Bulletin  • . 

....(M) 

18.848 

.07 

.05 

••Norwalk  Hour  . 

....(E) 

6.429 

.04 

.04 

tt8outh  Norwalk  Sentinel.  (E) 

5.380 

.04 

.03 

••Stamford  Advocate  . 

....(E) 

10.937 

.06 

.04 

••Waterbury  Republican-American 

(MAE) 

86.834 

.08 

.08 

••Waterbury  Republican. ..  (S) 

16.903 

.08 

.08 

MAINE— PopuUtion.  768.014 

••Portland  Press-Herald  Express, 

Sun  A  Telegram . . 

.(MAE) 

69.366 

.80 

.16 

MEW  HAMPSHIRE— Population. 

443.683 

••Concord  Monitor-Patriot.  (E) 

6.773 

.0375 

.085 

ttKeene  Sentinel  _ 

....(E) 

3.980 

.036 

.083 

••Manchester  Union  Leader 

(MAE) 

38.686 

.16 

.18 

RHODE  ISLAND — Population,  604.397 


Circa- 

8.500 

10.000 

lation 

lines 

lines 

ttNewport  Daily  News.... 

.(E) 

6,849 

.0336 

.0893 

••Pawtucket  Times  . 

.(E) 

88.449 

.08 

.08 

**Providefnc6  Bulletin  . . . 

.(E) 

71.443 

.80 

(B).27 

••Brovidenoe  Journal  , . . 

.(M) 

38.699 

.18 

(B).87 

••Providence  Journal  . . . . 

.(8) 

74.009 

.20 

.30 

•♦Providence  News  . 

.(E) 

88.081 

.08 

.08 

“Providence  Tribune  _ 

.(E) 

81.168 

.10 

.09 

••Westerly  Sun  . (EAS) 

6.873 

.03 

.03 

••Woonsocket  Call  . 

.(E) 

14.880 

.06 

.06 

VERMONT- 

-Population.  352.488 

••Barre  Times  . 

...(E) 

7.888 

.03 

.085 

ttBrattleboro  Reformer  . . 

.(E) 

3.680 

.035 

.03 

••Burlington  Free  Press. 

.(M) 

14.866 

.05 

.06 

••Rutland  Herald  . 

.(M) 

11.816 

.06 

.06 

ttSt.  Johnsbury  Caledonian- 

Record  . 

.(E) 

4.061 

.03 

.08 

*•  A.  B.  C.  PubUther'i  Statement.  Maich  31,  1987. 
tt  Government  Statement,  March  31.  1927. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 


/■ 
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ROTOGRAVURE  ASSOCIATION  IS  FORMED 
AT  DENVER  I.  A.  A.  CONVENTION 


GRAPHIC  ARTS  EXHIBIT 

Publishers,  printers  and  advertisers  are 
now  submitting  entries  for  the  fourth  an¬ 
nual  Educational  Graphic  Arts  Exposi¬ 
tion,  which  will  be  held  in  the  Grand  Cen¬ 
tral  Palace,  Sept.  5  to  17.  The  entries 
must  reach  the  committee  in  charge  at 
461  Eighth  ave..  New  York,  by  Aug.  1. 
Work  to  be  shown  will  include  adver¬ 
tising  typography,  books  and  bookbind- 
pRELIMINARY  steps  looking  towards  carried.  Will  Haskell  nominated  Walton  ing,  commercial  printing,  design  and  il- 
the  forming  of  a  national  association  Holmes  as  president  of  the  organization  lustration,  process  and  color  work  offset, 
of  rotogravure  men  were  taken  at  a  to  pioneer  this  work,  and  further  moved  lithographic  printing,  and  rotogravure. 


Des  Moines  from  the  Fort  Dodn. 
senger,  where  he  served  as  advi 
manager. 

Don  Whitmer  succeeds  Lee  as  a 
national  manager.  He  has  been  w 
Register  and  Tribune-Capital  r 
advertising  staff  for  several  years. 

The  promotions  were  annoum 
Harry  T.  Watts,  business  manag 
week. 


Walton  Holmes,  Jr.,  Named  to  Head  Group  of  Forty  Which 
Plans  National  Organization — Would  Serve  as 
Clearing  House  for  Ideas 


NEWS  MAN  IS  killed 
IN  PLANE  CRASH 


Capt.  Curti*  Wheeler  of  N.  Y.  HeraU 
Tribune  Served  in  War  and  Received 

Several  Medals  for  Bravery _ 

Companion  Also  Killed 


during  an  observation  flight.  Lieut.  Sack 
was  also  killed.  Both  were  in  summer 
training  as  members  of  the  New  York 
National  Guard. 

Engine  failure  or  jammed  controls  are 
believed  responsible  for  the  accident,  but 
the  machine  was  so  completely  wrecked 
that  inspection  of  broken  parts  revealed 
little.  No  one  saw  the  plane  fall. 

Capt.  Wheeler  was  graduated  from 
Yale  in  the  class  of  1912.  His  father, 
Dr.  Edward  J.  Wheeler,  was  formerly 
editor  of  World’s  Work  and  founded  t^ 
Literary  Digest.  Capt.  Wheeler  served 
in  the  field  artillery  on  the  Mexican  bor¬ 
der  in  1915  and  was  transferred  to  the  air 
service  in  1917.  He  served  with  the  Air 
Corps  in  France,  brought  down  three 
German  planes  and  won  the  Distinguished 
Service  Cross,  the  Croix  de  Guerre  and 
the  Belgian  Order  of  Leopold. 

Capt.  \\  heeler  joined  the  Sunday  sec¬ 
tion  of  the  Herald  Tribune  last  Ortober. 
Previous  to  that  he  was  assistant  editor  of 
Ei'erybody’s  Magacme,  and  had  b«n  at 
Named  National  Manager  of  De»  Moines  one  time  associate  editor  of  the  Literary 
Register  and  Tribune-Capital  ^'^est.  He  was  the  author  of  “Letters 

from  an  American  Soldier  to  His 
Hugh  B.  Lee,  for  the  past  four  years  Father,”  published  after  the  war.  He 
assistant  national  advertising  manager  of  spent  four  years  in  Chicago  as  Western 
the  Des  Moines  (la.)  Register  and  Trih-  manager  for  Current  Opinion,  returning 
une-Capital,  has  to  New  York  in  1916  to  take  the  position 

been  named  na-  of  assistant  general  manager  of  the  Cur- 

tional  advertising  rent  Literature  Publishing  Company, 

manager,  to  sue-  Capt.  Wheeler  was  born  at  Staten  Is- 

ceed  Martin  M.  ^  land  in  1891.  He  was  not  married. 

Manger,  who  has  ■  Several  members  of  the  Herald  Trib- 

resigned  to  join  tine  staff  served  as  honorary  pall  bearers 

the  Minneapolis  if  in  the  funeral  services  held  Friday  mom- 

Trihune  Aug.  1,  I  itig_  at  7:30  at  Pine  Camp.  He  was 

as  head  of  the  K  buried  with  full  inil'tary  honors. 


Newspaper  men  and  women  who  formed  rotogravure  association  at  Denver  last  week  photographed  at  organization  break¬ 
fast  tendered  by  Denver  Rocky  Mountain  News 

breakfast  at  the  Cosmopolitan  Hotel,  His  motion  carried.  Will  Haskell  and 
Denver,  June  during  the  annual  con-  George  M.  Burbach  were  nominated  as 
vention  of  the  International  Advertising  secretary-treasurer  in  turn,  but  both  de- 
Association.  dined,  pleading  extended  trips  away  from 

Forty  men  and  women,  delegates  to  their  offices  during  the  ensuing  year.  L.  B. 
the  I.  A.  A.  interested  in  rotogravure.  Barton  of  the  Chicago  Daily  News  then 
attended  the  breakfast  as  guests  of  the  nominated  J.  H.  Alexander,  and  the  elec- 
Denzvr  Rocky  Mountain  Netes.  The  tion  was  ended. 

gathering  had  been  arranged  through  The  meeting  closed  with  an  under- 
the  efforts  of  Walton  Holmes,  Jr.,  roto-  standing  that  a  second  meeting  would  be 
gravure  manager,  and  J.  Howard  .\lex-  called  early  in  January  in  some  centrally 
ander,  promotion  manager,  of  the  Rocky  located  city,  probably  Chicago  or  St. 

Mountain  News.  Louis. 

.After  preliminaries  consisting  of  a  true  Those  who  attended  the  breakfast 
western  breakfast  of  cantaloupe,  oatmeal,  were:  Leland  Wooters,  Des  Moines 
scrambled  eggs,  bacon  and  coffee,  the  Register ;  E.  M.  Qaypool,  Kimberly- 
delegates  "got  down  to  brass  tacks"  with  Clark  .Rotogravure  Company ;  Will  Has- 
a  discussion  of  roto  problems  that  proved  kell,  new  York  Herald  Tribune:  John  F. 
interesting  and  beneficial.  McConnell.  Indianapolis  Star;  L.  B. 

Will  Haskell,  of  the  AV«'  ForA’ Hcra/rf  Barton,  Chicago  Daily  News;  George 
Tribune,  described  a  new  process  in  the  M.  Burbach,  St.  Louis  Post-Dispatch ; 
preparation  of  the  brass  cylinders  used  O.  S.  Wespe,  Louisz’ille  Courier  Journal 
on  roto  presses,  which  he  predicted  would  and  Times;  O.  F'.  Wiley,  Cincinnati 
at  some  future  date  make  roto  as  easily  Enquirer ;  Paul  Gasser,  Phoenix  Repub- 
handled  as  hlack  and  white.  licen ;  L.  AI.  Hughes,  New  York  Eve- 

E.  M.  Claypool  of  the  Kimberly-Clark  ning  Post;  P.  M.  Hughes,  Minneapolis 


LEE  SUCCEEDS  MAUGER 


'^FOR  PROMPT  SERVICE.^ 

TYPE 


BORDERS  -  ORNAMENTS  -  BRASS  RULE 

'Tr inters  ’  Supplies 

KELLY  PRESSES  ^  KLYM  AX  FEEDERS  -  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Camtd  in  stock  for  prompt  shipnunt  at  thefoBowing  StBing  Houses  ofthtj 

iLAmerican  Type  Founders  (pmpany 

BOSTON  RICHMOND  DETROIT 

NEW  YORK  ATLANTA  CHICAGO 

phuadelphia  buffalo  Cincinnati 

BALTIMORE  PITTSBURGH  ST.  LOUIS 

g  CLEVELAND  MILWAUKEE 


SAN  FRANCISCO 
PORTLAND 
SPOKANE 
WINNIPEC 
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EDITOR  &  PUBLISHER 

has  a  specially  organized  Service  for  its 
Subscribers  during  the  Vacation  Season 

No  matter  where  you  go — no  matter  how  often  your  address  is  changed — we  will  see  to  it  that  EDITOR  &  PUBLISHER  follows 
you,  week  by  week,  and  is  placed  in  your  hands  as  promptly  as  Uncle  Sam,  the  Trans- Atlantic  or  the  Trans-Pacific  Mail  Service 
can  get  it  to  you. 

YOU  MUST  HAVE  THE  NEWS! 

and  if  you  don’t  see  EDITOR  &  PUBLISHER 
every  week,  you’ll  miss  a  whale  of  a  lot  of  it! 

If  convenient,  you  may  send  us  your  itinerary  for  the  summer — we'll  do  the  rest. 


Or,  if  you  don’t  know  just  where  you  will  be  at  this,  that  or  the  other  time,  you  will  find  EDITOR  &  PUB¬ 
LISHER  on  sale  at  the  following  first-class,  centrally  located  newsstands: 


AU^BAMA 

Birmingham 

Webster  Harris,  119  N.  20th. 
Montgomrry 

Green's  News  Agency. 

Montgomery  Hat  Co..  2  Dexter  Ave. 

ARKANSAS 

Little  Rock 
Bankers'  Trust  Bldg. 

CALIFORNIA 

San  Francisco 

The  Golden  Gate.  8  Third  St. 

Los  Angeles 

W.  W.  Martindale  &  Son. 

Pasadena 

C.  H.  Pease.  39  E.  Colorado  St. 
CONNECTICUT 

Waterbury 

Bauby's,  Exchange  Place 
Bridgeport 

Simone's  News  Room. 

DELAWARE 

Wilmington 

Convery.  5th  and  Market. 

DISTRICT  OF  COLUMBIA 

Washington 

City  Cigar  &  News  Co..  1404  G.  St.. 
N.  W. 

FLORIDA 

Jacksonville 
World  News  Co. 

Tampa 

Florida  News  Co..  506  Franklin  St. 
GEORGIA 

Savannah 

Lamas  Bros..  30  Broughton  St..  East. 

HAWAII 

Honolclv 

Fisher’s  News  .Agency. 

ILLINOIS  . 

Chicago 

Charles  Levy.  35  N.  Market  St. 

I.  B.  Ury  &  Co..  84  W.  Madison. 

INDIANA 

Indianapolis 

C.  J.  Lindsay's  Newsstand 
South  Bend 

R.  E.  Gardner,  Main  St.  &  Jefferson  Blvd. 
Oliver  Hotel  Newsstand. 

Vincennes 

City  News  .Agency,  420  Main  St. 

IOWA 

Des  Moines 

Hyman's,  407  Sixth  .Ave. 

Davenport 
Hickey  Bros. 

Council  Blupps 
Booth's  Pearl  and  Broadway. 

KANSAS 

Topeka 

The  Parrish  Book  Shop.  116  E.  8th. 


Wichita 

Wichita  Theatre  Confectionery.  310  E. 
Douglas  Ave. 

KENTUCKY 

Louisville 

Goodman's  News  Stores. 

LOUISIANA 

New  Orleans 

Wallace,  105  Royal,  near  Canal. 
Shreveport 

Atlas  News  Stores.  508  Texas  St. 
MAINE 

Lewiston 

Victor  News  Co. 

Portland 

Louie's  News  Shop,  Clapp  Memorial 
Bldg. 

MASSACHUSETTS 
New  Bfopord 

New  Bedford  News  Co..  967  Purchase  St. 
Springfield 

A.  R.  &  C.  H.  Marshman,  Bowles  Bldg. 
Worcester 

Jones-Mannix,  Park  Bldg. 

MICHIGAN 

Detroit 

Triangle  Newsstand,  Griswold  and 
Michigan. 

Family  Theatre  Newsstand.  Monroe  and 
Cadillac. 

MINNESOTA 

St.  Paul 

St.  Marie  Cigar  &  News  Co..  96  E.  5th. 
MISSOURI 

St.  Louis 

Foster  Book  Co..  410  Washington  Ave. 

NEBRASKA 

Omaha 

Meyer  Coren,  1411  Famam  St. 

Lincoln 

J.  C.  Orcutt  &  Co.,  1725  O  St. 

NEVADA 

Reno 

Reno  News  .Agency,  West  2nd  St. 

NEW  JERSEY 
Atlantic  City 

All  the  main  hotels,  under  supervision  of 
Mr.  Samuel  F.  Brown,  of  the  Press- 
Union. 

NEW  YORK 

Niagara  Falls 

Niagara  News  .Agency,  2124  Main  St. 
Binghamton 

Wright's  Smoke  Shop,  65  Chenango  St. 
Elmira 

Rubin  Bros.,  302  E.  Water  St. 
Rochester 

I.  B.  Lazarus,  Powers  Arcade. 

NORTH  CAROLINA 

Charlotte 

World  News  Co. 


OHIO 

Cleveland 

Schroeders  News  Store.  Superior,  opp. 
Post  Office. 

Dayton 

Wilke  News  Co..  125  S.  Ludlow. 

Toledo 

The  Blade  Newsstand. 

East  Liverpool 
H.  L.  Smith  Co. 

Columbus 

Neil  House  Cigar  Stand. 

Cincinnati 

Fountain  News  Co.,  426  Walnut  St. 
Youngstown 

Conway’s  Erie  Terminal  Bldg. 

Fostoria 

W.  R.  Stump  News  Co. 

Findlay 

P.  L.  Reese.  501  S.  Main. 

Canton 

News  E.xchange  Co. 

OKLAHOMA 

Oklahoma  City 

Atlas  News  Stores,  128  W.  Main. 
Stevenson's  News  Agency. 

Tulsa 

World  Bldg  Cigar  Stand. 

OREGON 

Portland 

Journal  Bldg  Cigar  Store. 

Ed.  Goldsmith,  Oregonian  Bldg.  Lobby. 

PENNSYLVANIA 

Philadelphia 

David  Yoblick,  1502  N.  Franklin. 
Pittsburgh 

Jones  Book  Shop,  437  Wood  St. 
Johnstown 

Johnstown  News  Co.,  115  Market  St. 
York 

Floyd  J.  Keech,  30  N.  George  St. 
Williamsport 

Keller's  Cigar  Stand,  Lycoming  Hotel. 
Scranton 

A.  J.  Albert’s  Newsstands 

RHODE  ISLAND 

Newport 

Wm.  P.  Clarke  Co.,  264  Thames  St. 
SOUTH  CAROLINA 

Columbia 

State  Company  Book  Store. 

TENNESSEE 

Chattanooga 

World  News  Co. 

Knoxville 

Standard  News  Co. 

Memphis 

World  News  Co.,  110  Monroe  St. 


TEXAS 

San  Antonio 

Atlas  News  Stores,  220  E.  Houston  St. 
Galveston 

World  News  Ca 
Fort  Worth 

Hyman  Miller,  Jennings  Aye.  and  10th 
St. 

VERMONT 

Rutland 

H.  E.  Ingalls,  42  Merchants’  Row. 

VIRGINIA 

Norfolk 

Standard  News  Co. 

Roanoke 

Greene  Bros.  Cigar  Co. 

WASHINGTON 

Bellingham 

Bellingham  News  Aegncy,  1309  Railroad 
Ave. 

Tacoma 

Coale  &  Coale,  901  Pacific  Ave. 

WEST  VIRGINIA 

Huntington 

Cox  &  Campbell,  Inc.,  418  Ninth  St. 
WISCONSIN 

Racine 

Christensen  Bros.,  1502  Washington  Ave. 

CANADA 

Boston  Hat  Works  &  News  Co.,  109  8th 
Ave.,  W. 

Montreal 

Metropolitan  News  Co..  158  Peel  St. 

St.  John,  N.  B. 

F.  B.  Fitzgerald,  Union  St. 

NEW  YORK 

New  York  City 
Waterman — -Outside  World  Bldg. 

Levine — Inside  World  Bldg. 

Abie  (Tribune  Bldg.) — 154  Nassau  St. 
Lowe  &  Farley — Times  Bldg. 

Brentano’s — 27th  St.  Fifth  Ave. 

Brentano’s — 47th  St.  &  Fifth  .\ve. 
Shatberg — Columbus  Circle — 59th  St. 
Wolfson — 42nd  St.  &  6th  Ave.,  N.  W. 
Meadow — 42nd  St.  &  6th  Ave.,  S.  W. 
Lieberman — 42nd  St.  &  6th  Ave.,  N.  E. 
Levitt — 42nd  St.  &  6tb  Ave.,  S.  E. 

Rones — Fitzgerald  Bldg. 

Topperov — 1400  Broadway 
Goldberg — 38th  St.  &  6th  Ave. 

Sanders — Fulton  St.,  Between  Broadway 
&  Church  St. 

Hotaling.  Woolworth  Bldg. 

Rotary  Cigar  Co.,  Evening  Post  Bldg. 


Preserve  this  List — You  never  know 
how  handy  it  may  come  in  sometime 
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WHAT  OUR  READERS  SAY 


Newspaper  men  from  the  Middle  West  meet  Canadian  journalists  at  Winnipeg. 
Upper  row  (left  to  right)  A.  L.  Sloan.  Chicago  American;  Jeff  Jones.  Minne¬ 
apolis  Journal;  Fred  Logan.  Chicago  Journal;  J.  H.  Todd,  Minneapolis 
Tribune;  E.  C.  Norlander,  Chicago  News;  M.  Turnhull,  Minneapolis  Star; 
S.  A.  Buchanan.  Duluth  News  Tribune.  Lower  row  (left  to  right)  C.  S. 
Harrington.  Sf.  Paul  Dispatch;  James  Dorsay.  Duluth  Herald;  W.  H.  NeaL 
Si.  Paul  News;  R.  B.  Liggett.  St.  Paul  Pioneer  Press. 


\  PRESS  meeting  of  an  informal  char- 
acter  took  place  at  Winnipeg  last 
week  when  a  number  of  newspaper  men 
from  Chicago,  St.  Paul.  Minneapolis, 
and  Duluth  met  with  working  newspaper 
men  from  several  Canadian  cities.  A 
contingent  from  Ontario  cities  met  the 
Americans  at  Winnipeg  and  traveled 
with  them  to  Minaki,  a  summer  resort 
in  Western  Ontario,  for  a  two-day  visit. 
While  in  Canada  the  U.  S.  writers  and 
editors  were  the  guests  of  Sir  Henry 
Thornton,  president  of  the  Canadian  Na¬ 
tional  Railways. 

The  American  contingent  traveled  in  a 
special  car  from  Duluth  to  Winnipeg. 
There  they  were  the  guests  of  the  Winni¬ 
peg  Press  club  at  luncheon  and  later 
were  taken  for  a  drive  around  the  city. 
.At  the  luncheon  brief  addresses  were 
made  by  representatives  of  the  -Ameri¬ 
can  and  Canadian  parties. 

Members  of  the  party  included  Fred 
IvOgan.  city  editor,  Chicago  Journal:  A. 
L.  Sloan.  Chicago  American;  E.  C.  Nor¬ 


lander,  Chicago  Ncu’s;  Melvin  Turnbull 
managing  editor,  Minncafvlis  Star;  J. 
H.  Todd,  assistant  editor,  Minneapolis 
Tribune;  Jeff  Jones.  Minneapolis  Jour¬ 
nal;  W.  H.  Neal,  business  manager,  St. 
Paul  News;  C.  S.  Harrington.  Si.  Paul 
Dispatch;  R.  B.  Liggett.  St.  Pond  Pio¬ 
neer  Press;  S.  .A.  Buchanan.  Duluth 
N eu's-Tribune :  J.  Dorsay,  Dtduth  Her¬ 
ald;  J.  P.  Miller,  London  (Ont.)  Ad¬ 
vertiser;  S.  P.  Dawson,  publisher,  Belle- 
znlle  Intelligencer;  A.  Muir.  Hamilton 
Spectator;  Percy  -Armstrong.  London 
Free  Press;  C.  (^orge.  Toronto  Mail 
and  Empire;  A.  R.  McCleneghan,  Wind¬ 
sor  Border  Cities  Star;  N.  J.  Walsh, 
Hamilton  Herald;  Major  H.  B.  Bur- 
goyne,  publisher.  St.  Catharines  Stand¬ 
ard;  W.  A.  Wallis,  associate  editor, 
Torton  Mail  and  Empire;  W.  S.  Thomp¬ 
son,  director  of  the  Canadian  National 
press  department ;  F.  E.  D.  McDowell, 
Toronto;  Ben  Deacon.  -A.  H.  Davis, 
agent  at  St.  Paul ;  and  Charles  Higgins, 
Winnipeg  advertising  representative. 


PLAYFUL  MR.  MENCKEN 

To  Editor  &  Publisher  ; — I  have  been 
reading  my  copy  of  the  current  Editor  & 
Publisher  today  and,  when  I  progressed 
to  the  editorial  page,  read  each  editorial 
in  the  order  of  its  presentation  on  the 
page.  Every  one  was  for  me  a  distinct 
pleasure.  On  the  spur  of  the  moment  I 
determined  to  tell  you  how  tine  I  found 
that  editorial  page  this  week.  I  always 
find  things  of  interest  there,  but  this  one 
seems  exceptionally  fine. 

.As  I  started  to  write  this  note  I  re¬ 
called  Mr.  Mencken’s  syndicated  article 
of  a  week  ago  which  perhaps  you  did  not 
see.  I  enclose  it  for  your  amusement  in 
case  it  has  not  been  called  to  your  atten¬ 
tion.  Very  apparently  Mr.  Mencken  does 
not  have  the  pleasure  of  being  a  sub¬ 
scriber  to  Editor  &  Publisher. 

Editor  &  Publisher  has  been  of  in¬ 
estimable  value  to  the  journalism  of  the 
United  States.  Particularly  in  the  last 
few  years  it  has  been  a  forceful  critic  and 
intelligent  adviser.  By  its  publication  of 
honest  criticism  from  within  and  without 
the  profession,  by  wise  editorial  comment 
and  original  research,  it  has  been  a  con¬ 
stant  force  for  higher  standards,  better 
papers,  and  the  discouragement  of  un¬ 
sound  business  procedure. 

If  you  have  read  Mencken’s  rollicking 
diatribes  at  all  regularly  you  know  that 
they  cannot  be  taken  too  seriously. 

His  style  of  writing  requires  a  playful 
sacrifice  of  the  judicial  qualities  of  mind 
and  the  ignoring  of  any  facts  which  inter¬ 
fere  with  freedom  of  denunciation  in 
ringing  generalities.  So  do  not  lose  heart. 
-A  humorist  of  the  Mencken  school  cannot 
be  bothered  with  facts. 

George  B.  .Armstead, 
Managing  Editor,  Hartford  Courant. 


your  attitude,  when  the  point  of  devasU- 
lion  to  which  that  befezed  path  must  lead 
is  reached,  make'  a  fair  thought. 

Bartholomew  O’Shaugnessy, 
Philadelphia,  Pa. 


CHINESE  SUBS 

To  Editor  &  Pubusher: — What  real 
worth  to  advertisers  are  the  majority  of 
subscribers  obtained  through  contests'? 
was  the  question  that  arose  in  my  mind 
when  the  other  day  I  overheard  a  girl  in 
a  “salesmanship  contest”  for  a  Virginia 
weekly  tell  the  campaign  manager  that 
she  hoped  to  land  a  Chinese  for  three 
subscriptions.  “Do  it  and  you  will  cer¬ 
tainly  win  the  bonus  prize  for  this  week," 
he  exclaimed,  and  then  added  to  a  by¬ 
stander:  “I  can’t  imagine  what  he  will 
do  with  the  pa^'ers.  He  cannot  read  Eng¬ 
lish,  but  his  three  subscriptions  will  cer¬ 
tainly  help  her  in  the  contest.” 

Personal,  immediate  monetary  gain  ap¬ 
pears  to  be  the  manager’s  and  the  “sales¬ 
man’s”  deepest  interest.  Financial  obliga- 
tion  placed  on  the  publisher  to  furnish  the 
paper  for  a  given  number  of  years  and 
the  non-benefit  to  an  advertiser  of  unedu¬ 
cated  non-reading  subscribers  receive  no 
consideration.  What’s  your  thought? 

'Traveling  man. 


To 


OUR  “GOOEY”  FLAVOR 

E!dit(»  &  Publisher: — Mencken’s 


WHO  KNOWS? 

To  Editc*  &  Publisher:  Some  en¬ 
thusiastic  newspaper  just  recently  got  out 
a  circular  in  which  they  state  that  85  per 
cent  of  the  world’s  news  happens  between 
the  hours  of  2  p.  m.  and  2  a.  m. 

ft  seems  to  the  writer  that  this  is  very 
much  exaggerated.  It  would  mean  eve¬ 
ning  papers  are  publishing  a  large  per¬ 
centage  of  stale  news.  Can  you  give  the 
writer  figures  which  would  show  how 
news  breaks  for  the  two  papers  between 
the  hours  mentioned  above? 

Hoyt  F.  Boylan. 


CLASSIHED  ADVERTISING 


Big  Men  Needed  in  Classified,  Says  Harry  Gwaltney,  Milwaukee  Journal 

— Fenner  Joins  Des  Moines  Register  and  Tribune - 

Harrison  with  ’Frisco  Chronicle 


^^^^HAP  Classified  Advertising  Needs  classified  is  the  medium  through  which  to 
”  Most,”  declared  Harry  Gwaltney,  deliver  the  message  to  Garcia, 
of  the  Milwaukee  Journal  in 


talk  last 

week  before  the  Denver  convention  of  the 
-Association  of  Newspaper  Classified  -Ad¬ 
vertising  Managers,  “is  a  realization  of 
its  possibilities.” 

“The  utility  of  classified  is  limited  only 
by  the  utility  of  man.  The  limit  of  its 
possible  service  is  measured  only  by  the 
dependence  of  men  upon  their  fellowmen. 
Its  usefulness  is  as  broad  as  the  varying 
needs  of  our  people.  -As  a  business  propo¬ 
sition,  we  have  no  idea  of  its  bigness,  and 
its  proper  development  is  a  direct  chal¬ 
lenge,  not  to  the  classified  worker  alone, 
but  to  the  best  advertising  brains  of  the 
nation. 

“Gassified,  however,  has  not  attracted 
the  brilliant  minds.  It  needs  big  men. 
It  needs  some  Wool  worth’s  men  who  can 
see  fortunes  in  five  and  ten  cent  sales. 
It  needs  architects — men  who  can 
build  great  structures  out  of  small  brick. 
It  needs  men  who  can  conceive  the  needs 
of  the  millions  and  who  realize  that  what¬ 
ever  ‘one  man  wants  another  man  has, 
and  what  one  man  has  another  man 
wants,’  and  who  can  sell  the  idea  that 


“National  advertisers  can  reach  more 
people  per  dollar  through  classified  adver¬ 
tising  than  in  any  other  way  in  the  world. 
That  is  not  a  supposition  or  a  theorem! 
It  is  a  fact  that  for  a  dollar  ‘Crisco’  can 
be  placed  before  the  eyes  of  more  women 
who  will  fry  eggs  for  breakfast  tomor¬ 
row  morning,  through  classified  than  in 
any  other  ■way.” 


allusion  to  the  disgusting  regularity  of 
newspaper  journals,  in  his  Hiring  a  Hall 
column  last  Sunday,  strikes  a  responsive 
chord  in  the  soul  of  every  intelligent 
newspaper  man  who  knows  the  gooey 
flavor  of  your  publication.  I  suppose 
that  while  E.  &  P.  continues,  first,  as  a 
medium  for  the  numerical  blahs  of  pub¬ 
lishers,  readers  may  look  for  little  from 
it  in  the  way  of  critical  truth  or  the  char¬ 
acter  it  needs  to  tell  it.  Those  whose 
mental  stomachs  can’t  stand  your  diet  of 
glucose  and  saccharine  do  not,  in  the  end, 
have  to  take  it.  You’re  sitting  pretty 
enough.  As  the  opulently  flowered  but¬ 
ton-hole  makers  now  ensconced  in  Holly¬ 
wood  say,  “Those  who  go  to  the  movies 
don’t  criticize;  those  who  criticize  don’t 
go.”  Your  story  on  the  Miami  disaster, 
a  few  numbers  after  the  hurricane,  was 
an  especially  sad  piece  of  Brass  Checking. 
With  a  few  other  observers  in  the  news¬ 
paper  business.  I  shall  watch  your  prog¬ 
ress  along  the  trail  of  the  gentlemen  from 
Zenith  with  interest.  Speculation  upon 


H.  D.  Fenner  has  joined  the  credit  de¬ 
partment  of  the  Des  Moines  (la.)  Regis¬ 
ter  and  Tribune  as  classified  credit  man¬ 
ager. 

For  the  last  two  years  Mr.  Fenner  has 
been  assistant  credit  manager  of  the 
Standard  Oil  company.  Prior  to  locating 
in  Des  Moines  he  was  cashier  of  the  bank 
at  Union,  la.,  for  six  years. 


H.  J.  Harrison  who  has  for  the  past 
seven  months  been  with  the  Sacramento 
Union  classified  department,  has  been 
named  classified  manager  of  the  San 
Francisco  Chronicle,  it  was  announced 
this  wee’.;. 


— can  make  new  local  line¬ 
age  records  for  you.  Our 
plan  converts  Arms  that 
have  resisted  every  effort  of 
your  solicitors  into  regular 
advertisers  in  your  paper. 
Accounts  developed  under 
our  plan  Involve  absolutely 
no  expense  on  your  part. 

THOSW.  BRIGGS  CO. 

Columbian)  Muiual  Tower 


tlCHV 

195.000 Daily 
425.000 Sunday 

laniest  tfa  * 

^  home-daivered 
circulation  of  # 
amj  paper  in  its 
territoni  fi  turn 


NEA  Service 
newspictures  are 
always  on  top 
of  the  news — 
or  ahead  of  it. 


NEA  Service,  Inc., 

1200  West  Third  Street 
CLEVELAND,  OHIO 
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Obituary 


JOHN  VICTOR  RILEY 


ILLEN  RANDALL,  48  formerly  man- 
Ajging  editor  of  the  Brockton  (Mass.) 
Times  and  prior  to  that  city  editor  of  the 
ante  paper  died  at  his  home  in  Brock- 
tffli  re«ntly  from  heart  disease.  At  the 
time  of  his  death  he  was  advertising 
j«nt  for  a  firm  in  Chicago,  and  just  be- 
inre  taking  that  position  he  was  manag- 
ln£  editor  of  the  Fall  River  (Mass.) 
Herald. 

Lobes  Huck.\by,  23,  a  member  of  the 
stereotyping  force  of  the  Fort  Worth 
(Tex.)  Star-Telegram,  died  suddenly  last 
Tuesday  after  he  had  hit  a  home  run  in 
baseball  game.  As  he  started  to  sit 
down,  he  fell  and  was  dead  before  a 
physician  could  be  called. 

\lfked  H.  Collins,  founder  of  the 
C^dotiia  (N.  Y.)  Advertiser,  died  July 
t  in  his  home  in  that  village  after  a  long 
dlness.  Mr.  Collins  founded  the  Ad¬ 
vertiser  in  1878,  continuing  its  publica¬ 
tion  under  that  name  until  1920  when 
the  newspaper  was  merged  with  the 
£ra  of  the  same  village  under  the  name 
Advertiser-Era,  Mr.  Collins  and  R.  A. 
Peck  becoming  the  editors  and  publishers. 
Thev  disposed  of  their  interests  to  Gor¬ 
don  L.  King  in  1926  when  Mr.  Collins 
retired. 

Hugh  A.  Sctherland,  74.  the  oldest 
printer  in  Beaver  county,  died  at  his 
home  in  Rochester,  Pa.,  on  June  26  after 
a  long  illness.  In  early  life  he  learned 
the  printing  trade  and  was  connected  both 
as  a  reporter  and  printer  in  the  Beaver 
Argus  and  the  Beerver  Valley  News  at 
New  Brighton.  Later  he  started  a  print- 
ii*  shop  which  he  operated  until  7 
years  ago  when  he  retired. 

Jacob  Shallenbercer.  78.  a  veteran 
newspaper  man  died  at  his  home  at 
Youngstown,  O.,  on  June  24.  He  was 
employed  by  the  Pittsburgh  Gaoette- 
Times  for  21  years  and  by  the  Youngs- 
tnen  Telegram  for  six  years,  retiring 
two  years  ago. 

William  F.  Doyle,  for  a  number  of 
years  employed  in  the  compc)sing  room  of 
the  Brooklyn  Standard  L'nion,  and  a 
member  of  the  Big  Six  Typographical 
Union,  died  Tuesday  in  the  Printers’ 
Home  at  Colorado  Springs. 

C.  H.  FROST  ESTATE  $1,263,000 


Part  Owner  of  Rockford  (III.)  Morn¬ 
ing  Star  Dies  at  59 

John  Victor  Riley,  59,  for  31  years  one 
of  the  owners  of  the  Rockford  (Ill.) 
Morning  Star,  its  advertising  manager 
20  years  and  since  1915  its  managing 
editor,  died  July  2  at  his  home.  Death 
came  suddenly  after  a  week’s  illness  and 
at  a  time  when  it  seemed  Mr.  Riley  was 
waging  a  winning  fight  against  an  at¬ 
tack  of  pneumonia,  which  he  contracted 
at  his  fishing  camp  near  Hayward,  Wis. 

Mr.  Riley  was  born  Nov.  1,  1867,  in 
Henry,  Marshall  county.  111.  When  a 
youifg  man  he  entered  the  mercantile  busi¬ 
ness  as  a  traveling  salesman.  He  ac¬ 
quired  an  interest  in  the  Rockfonl  Star 
Publishing  Company,  Jan.  1,  1895.  His 
first  work  was  as  advertising  manager. 
Upon  the  death  of  Col.  J.  S.  Browne,  edi¬ 
tor  of  the  paper  in  1915,  he  became  man¬ 
aging  editor. 

CURTIS  STOCK  OFFERED 


14,000  Share*  of  Cumulative  $7  Pre¬ 
ferred  on  Market 

J.  A.  Sisto  &  Co.  and  the  Old  Colony 
Corporation  this  week  offered  14,000 
shares  of  cumulative  dividend  preferred 
stock,  no  par  value,  of  the  Curtis  Pub¬ 
lishing  Company,  publishers  of  the  Sat¬ 
urday  Ezfening  Post,  the  Ladies’  Home 
Journal  and  the  Country  Gentleman. 

The  offering  price  is  $114  a  share, 
carrying  dividend  from  July  1,  1927,  to 
yield  about  6.14  per  cent.  The  shares 
were  purchased  privately  and  do  not  rep¬ 
resent  new  financing. 

The  capitalization  of  the  Curtis  Pub¬ 
lishing  Company  consists  of  900,000 
shares  of  $7  cumulative  dividend  pre¬ 
ferred  stock  of  no  par  value  and  900,000 
shares  of  common  stock  without  par 
value.  The  company  has  no  funded  or 
other  debt  except  current  monthly  ac¬ 
counts.  Among  its  assets  at  the  close  of 
1926  were  $27,000,000  in  cash.  United 
States  Government  bonds  and  other  in¬ 
vestments. 


Plainfield  (N.  J.)  Courier-New*  Pub- 
li*ker  Leave*  Half  to  Widow 

.\n  inventory  filed  at  Elizabeth,  X.  J., 
Tuesday,  of  the  personal  estate  of  the 
late  Charles  Hamilton  E'rost,  for  many 
years  publisher  of  the  Plainfield  Courier- 
Seu’s,  places  the  total  value  at  $1,263,213. 
Shares  of  the  newspaper,  numbering  3,900, 
which  since  his  death  were  sold  to  the 
Gannett  Newspapers,  are  valued  at  $1,- 
105.415.  Other  securities  are  valued  at 
$34,000. 

The  estate  is  placed  in  trust  by  the  will, 
one-half  of  the  income  being  payable  to 
his  widow,  Mrs.  Charles  W.  Frost,  and 
the  other  half  divided  equally  between  his 
daughters,  Mrs.  Marian  L.  Williard  and 
Mrs.  Frances  D.  Dods. 


ridgeport 


JOHN  MARKET 


Widely  Known  Canadian  Editor  Die* 
Following  Operation 

John  Markev,  61,  editor-in-chief  of  the 
H'oodstock  (Ont.)  Sentinel-Review  and 
one  of  (Canada’s  outstanding  editorial 
writers,  died  Wednesday,  June  27,  in  a 
Battle  Creek  hospital,  following  an  op¬ 
eration  performed  Tuesday. 

In  18K  he  came  to  Woodstock  to  join 
the  staff  of  the  Sentinel-Review  and  had 
served  that  paper  almost  continuously 
since.  For  a  brief  period  he  was  with 
the  Detroit  Nezvs  and  the  Toronto  World. 
He  was  editor-in-chief  of  the  Sentinel- 
Review  for  more  than  20  years. 

leaves  $130,000  TO  CHARITY 

John  _S.  Jones,  owner  of  the  Granville 
(0.)  Tmtes,  who  died  recently,  left  more 
thto  $130,000  to  various  hospitals  and 
religious  and  philanthropic  organizations. 


A  Market 

well  worth  cultivating 
in  Connecticut 


236,000  consumers  of  advertised  pro¬ 
ducts  live  within  a  13  mile  trading 
radius.  Diversified  industry  in¬ 
sures  steady  incomes.  Many  own 
their  homes.  Living  conditions 
better  than  the  average  factory 
town.  Per  capita  wealth  $1710.95. 
Savings  deposits  $89,486,583. 


Post  -  Telegram 


Circulation  completely  cover*  the 
the  field  and  enjoy*  un*urpa**ed 
reader  confidence. 


National  Hapreaentativea 
GILMAN.  NICOIX  A  RCTHMAN 
Sew  York.  Boston,  Chlcaco,  S*n  Francisco. 


Makes  It  Imperial! 


*jHETHER  it’s  the  Governor’s  latest 
J  speech,  recent  news  of  “Lindy”  or 
any  other  item  of  current  interest, 
citizens  of  Knoxville  know  they’ll  find  the 
story  well  handled  in  the  News-Sentinel  and 
the  Journal.  These  two  up-to-the-minute 
papers  are  excellently  adapted  to  a  beauti¬ 
ful  and  progressive  southern  city. 

While  the  News-Sentinel  and  the  Journal 
are  serving  the  capital  city.  Imperial,  in  its 
turn,  is  serving  the  publishers  with  reliable 
type  metal,  cared  for  by  the  economical 
Plus  Plan.  It’s  safe  to  say  these  shops  will 
be  using  the  same  good  supply  of  metal, 
years  from  now.  Adding  years  of  working 
life  is  the  advantage  of  the  Plus  Plan.  It’s 
one  reason  Imperial  service  is  used  by 
thousands  of  other  leading  newspapers. 

Find  out  how  the  Plus  Plan  will 
improve  your  paper  at  lower  cost. 

Imperial  Type  Metal  Company 

Manufacturing  the  following  metals: 


LINOTYPE 

ELROD 

INTERTYPE 

LINOGRAPH 

Philadelphia 

Cleveland 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


New  York 
Chicago 
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RICH  REWARDS  IN  HOLDING 
PUBLIC  FAITH 


(^Continued  from  page  3) 


functions  iK;rfectly  as  a  single  unit,  any 
kind  of  advertising  can  only  scratch  the 
surface  of  possibilities. 

"In  our  own  operations,  we  do  not  at¬ 
tempt  to  compete  with  other  stores  in  the 
size  of  our  advertisements.  W’e  are  con¬ 
tent  to  lead  them,  if  we  can,  in  the  kind 
of  values  we  talk  about  in  each  news¬ 
paper  column  inch  we  use. 

“Stores  holding  sales  all  the  time  need 
to  advertise  daily,  for  with  them  each  day 
brings  a  new  price  appeal.  Generally 
speaking,  we  advertise  twice  a  week,  as 
we  regard  one  comparatively  small  ad¬ 
vertisement  appearing  in  a  given  news¬ 
paper  on  the  same  days  of  the  week,  in 
every  week  of  the  year,  worth  more  in 
cumulative  value  than  a  large,  hit-or- 
miss  advertisement  run  now  and  then  in 
the  hoj)e  of  getting  some  extra  business.’ 

"It  is  not  logical  to  expect  readers  of 
newspapers  to  hunt  for  a  merchant's  ad¬ 
vertisement,  as  of  course  they  must  if 
there  is  no  schedule  of  specific  insertion 
days.  We  endeavor  to  educate  the  reader 
that  cur  advertisements  can  always  be 
found  in  the  newspaper  on  a  certain  spe¬ 
cific  day,  or  days,  and  not  on  other  days. 
This  avoids  disappointment  and  builds 
confidence  in  our  selling  program. 

“While  systematic  insertions  are  ex¬ 
tremely  important,  they  are  not  more  so 
than  making  each  advertisement  convey  a 
timely  and  readable  news  message  of  sea¬ 
sonal,  wanted  merchandise,  a  message  that 
rings  true,  carries  conviction,  builds  con¬ 
fidence  and  creates  desire  and  action. 

“The  appearance  or  typographical  dis¬ 
play  used  by  our  885  stores  in  their  news¬ 
paper  advertisements  has  become  as  much 
of  a  national  trademark  with  us  as  our 
name-cut  or  the  sign  over  our  dtxjr.  We 
regard  the  standardization  of  the  me¬ 
chanics  of  advertising  by  any  individual 
store,  as  necessary  to  doing  a  good  job. 
It  identifies  the  merchant’s  message  the 
moment  the  reader  turns  the  page.  If  the 
message  itself  is  invariably  snappy,  newsy, 
fresh,  truthful  and  timely — and  no  mer¬ 
chant  can  afford  to  have  his  message 
other  than  that — it  helps  to  get  it  across. 

“We  endeavor  to  teach  our  managers 
the  fundamentals  of  advertising  layout  so 
that  they  can  at  least  do  a  job  that  the 
printer  will  understand,  and  so  that  they 
will  get  the  best  results  out  of  the  space 
used.  It  may  interest  you  to  realize  that 
this  teaching  is  not  as  simple  as  it  sounds. 
Our  managers  are  scattered  over  885 
cities  and  towns,  from  Maine  to  Cali¬ 
fornia.  I  meet  them  oiKe  a  year,  in  con¬ 
vention,  and  in  the  brief  space  of  two  or 
three  days  such  counsel,  advice  and  in¬ 
struction  as  I  have  to  give  them,  must  be 
conveyed.  In  addition,  we  have  prepared 
for  our  stores,  advertising  instruction :  a 
series  of  lessons  which  every  male  em¬ 
ploye  is  e.xpected  to  work  out  and  by 
which  he  becomes  more  or  less  familiar 
with  the  simpler  fundamentals  of  copy- 
writing  and  layouts. 

“Each  store  has  an  advertising  allot¬ 
ment  which  guides  the  manager  in  plan¬ 
ning  his  local  campaign.  Advertising  ex¬ 
penditures,  as  shown  by  his  monthly  trial 
balance  sheet,  are  checked  against  the 
store’s  allotment  and  further  expenditures 
adjusted  to  it  if  deemed  advisable. 

“You  will  appreciate  that  we  keep  close 
tabs  on  our  advertising,  leaving  as  little 
as  possible  to  ‘guess.’ 


Laztiest  Circulation 

and 

Largest  Wnme  of 
'Adyertisiiig 

of  4ny  Ddily  west  of  the 

Missouri  river 


LOS  ANGELES 

EVENING  HERALD 
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CINUM,  l•HII  N.  LSMIlU.  »W  HmM  UM. 
frMMM.  *.  1.  «•••»  mu.  «M  HMI 

mm  vmL  m.  mKWT.  IM  Ttma  W«|. 


“The  best  advertising  \.ork  of  our  or¬ 
ganization  dates  from  Jan.  1,  1926.  More 
thought,  planning  and  better  execution  is 
being  put  into  the  job  and  the  results  have 
been  extremel>  gratifying.  While  the 
percentage  cost  of  our  advertising  to  our 
gross  sales  has  varied  but  a  small  fraction 
from  year  to  year,  our  sales  in  1926  in¬ 
creased  27  per  cent.  From  Jan.  1  to 
June  1  of  this  year,  we  made  a  sales  gain 
of  nearly  31  per  cent.  This  year’s  gain 
we  regard  as  rather  remarkable,  consider¬ 
ing  weather  conditions  and  a  tendency  on 
the  part  of  many  people  to  find  that  times 
are  not  as  good  as  they  were. 

point  that  every  publisher  would  do 
well  to  emphasize  to  the  retail  merchant 
is  the  importance  to  the  merchant’s  sell¬ 
ing  program  of  a  definite  tie-up  with  na¬ 
tionally  advertised  merchandise.  Of 
course,  he  must  be  posted  in  advance  by 
the  national  advertiser  on  publications  and 
insertion  dates,  so  that  he  can  plan  ahead 
for  his  local  advertising  and  displays. 

“This  brings  me  to  a  point  upon  which 
I  should  like  to  ask  your  co-operation. 
Strange  as  it  may  seem,  some  publishers 
often  make  it  difficult  for  a  merchant  to 
use  his  space  profitably.  Of  course,  this 
-reacts  unfavorably  against  both.  I  refer 
to  the  fixed  space  contract.  We  regard 
it  as  a  serious  handicap  to  a  good  mer¬ 
chandising  and  selling  job,  for  the  reason 
that  the  news  importance  of  a  given  ad¬ 
vertisement  must  depend  on  several 
things:  weather  conditions,  seasons,  holi¬ 
days,  arrival  of  new  stock  and  the  general 
preparedness  of  the  store  to  support  the 
advertisement. 

“All  these  things  call  for  a  variation 
in  the  amount  of  space  used  and,  unless 
compelled  to  do  so  by  the  rate  card,  we 
never  use  the  same  size  of  advertisement 
week  after  week.  Instead  we  use  the 
number  of  column  iiKhes,  whether  12 
inches  double  column  or  a  full  page,  as 
required  attractively  to  convey  the  par¬ 
ticular  merchandise  message  we  desire  to 
send  to  the  public. 

“When  a  merchant  cannot  buy  news¬ 
paper  space  just  as  he  buys  merchandise, 
so  that  he  can  handle  it  at  a  profit,  he  is 
unable  to  do  a  good  job,  either  for  him¬ 
self  or  for  the  publisher.  We  heartily 
endorse  a  flat  rate  for  large  and  small 
advertisers,  come  and  go  at  will.  But  in 
order  that  the  publisher  may  determine 
his  labor  requirements,  the  advertiser 
should  furnish  a  schedule  of  his  insertion 
days  and  a  tentative  average  of  lines  or 
column  inches,  month  by  month. 

“We  tell  the  people  through  our  ad¬ 
vertisements  that  they  do  not  need  to  re¬ 
spond  today,  tomorrow  or  any  particular 
day  to  our  message,  but  that  they  can 
come  at  any  time.  Our  merchandise  and 
our  prices  will  be  the  same  next  week,  or 
next  month  as  today. 

“Neither  price,  quality,  style  nor  serv¬ 
ice  is  the  outstanding  feature  of  our  store¬ 
keeping,  but  all  these  factors  sold  collec¬ 
tively  and  inventoried  as  ‘good-will  re¬ 
serve.’  Good  will  and  confidence  in  our 
operations  are  to  us  what  comparative 
prices  are  to  other  stores,  the  basis  by 
which  we  wish  people  to  judge  our  values. 
We  use  thousands  of  columns  of  si»ce 
for  institutional  or  good-will  advertising 
with  very  satisfactory  results.” 


“IT’S  BUNK,”  SAYS  F.  P.  A. 
OF  “GOOD  OLD  DAYS” 

Acid  Test  1*  to  Look  Over  Papers  of 
Quarter  Century  Ago,  Says  N.  Y. 
World  Columnist  Answering  Menc¬ 
ken’s  “Holler” 


When  the  gag  is  pulled  about  the  “good 
old  reporters  in  the  good  old  days”  just 
classify  it  as  bunk  was  the  advice  this 
week  of  Franklin  P.  Adams,  who,  from 
his  perch  on  “The  Conning  Tower,”  col¬ 
umn  in  the  New  York  World,  frequently 
criticizes  newspapers  and  newspaper 
men. 

The  latest  man  to  wag  his  hoary  head 
and  mourn  the  dear  departed  past  was 
H.  L.  Mencken,  the  Baltimore  politician 
and  former  newspaper  man,  and  F.P.A. 
was  answering  Henry  when  he  said  to 
Editor  &  Publisher: 

“1  know  the  good  old  days  as  well  as 
he  does,  and  1  know  that  there  is  better 
stuff  being  written  in  newspapers  today 
than  there  ever  was. 

“One  trouble  with  Mr.  Mencken  is 
that  you  can't  hear  him  some  of  the  time, 
he  yells  so  loud.” 

On  the  fingers  of  one  hand  the  Aged 
Bard  recalled  a  few  of  the  “good  old  re¬ 
porters  of  the  good  old  days.”  There 
was  Samuel  Hopkins  Adams ;  Will  Irwin, 
who,  said  F.P.A.,  “wrote  news  stories 
like  a  breeze” ;  Irvin  S.  Cobb,  Ed  Hill ; 
and  the  columnist’s  own  boss,  Herbert 
Bayard  Swope,  executive  editor  of  the 
World,  w’ho  “got  to  know  everybody 
and  got  the  news  and  also  gave  ideas  to 
the  city  editor.” 

“If  you  talk  to  any  of  these  fellows 
they  will  tell  you  that  they  really  were 
not  super-reporters,”  F.P.A.  continu^, 
stroking  his  black  mustache.  “They  will 
say  that  the  really  good  reporters  are 
still  on  the  job  pounding  out  really  good 
news  stories.  Such  a  man,  they  will  say, 
as  Lindsey  Denison,  a  reporter  on  the 
New  York  Evening  World. 

“The  real  test  of  the  good  old  days  is 


Detroit 

Fourth 

Largest 

City 

For  most  complete  and 
economical  coverage 
concentrate  in  one 
paper — 

The  Detroit  News. 

Offers  advertisers 
unusual  opportunities 


to  go  to  the  morgue  ^of  any  newspip^ 
and  read  over  the  stale,  embalmed  iJC 
of  yesterday’s  reporters.”  ^ 

Mr.  Adams  was  asked  to  criticize  pm. 
ent  day  newspapers  practices,  and  news¬ 
paper  practices,  but  declines  the  job. 

“I  write  my  criticisms  in  my  colunm* 
said  he. 


GAVIT  JOINS  THE  SURVEY  ! 

John  Palmer  Gavit,  for  many  vqj 
correspondent  of  the  Associated  Pr^ 
.\lbany,  Washington  and  Chicago,  hj, 
joined  the  staff  of  the  Survey  Magaa^ 
in  New  York,  in  charge  of  the  foreign 
service  department  and  as  secretary 
member  of  the  board  of  directors  of  Sur¬ 
vey  Associates,  Inc.  For  the  last  three 
years  Mr.  Gavit  has  been  a  free  laact 
writer  in  Geneva,  Switzerland.  He  start¬ 
ed  his  newspaper  work  with  the  old  Hart¬ 
ford  Post.  In  1902  he  became  -Mban 
correspondent  for  the  A.  P.,  and  later 
was  chief  of  the  Washington  office  anl 
suiierintendent  of  the  central  division. 


The  value  of  our  Com¬ 
plete  Checking  Proof 
Service  can  easily  be 
ascertained  from  any  or 
all  of  our  412  news¬ 
paper  subscribers  .  .  . 
or  any  Agency  or  Ad¬ 
vertiser  (trial  test  offer 
on  request). 

The  Adverlising  Cheddg; 
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Thorough  Coverage  in  One  of  the 
World’s  Richest  Buying  Centers — 
Coupled  with  the  Ability  to 
Produce  Results 

l^itti^l&urgli  (Da^ette  ^imt0 
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PinsBURGH  Chronicle  Telegraph 
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Theae  newspapers  in  News  and  Advertis- 
int  have  tbe  confidence  of  their  readert. 
Their  readers  have  the  power  to  pur¬ 
chase. 
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These  two  newspapers  offer 
the  most  powerful  all-day 
.service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Ev'ening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 
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Pulitzer  Building,  New  York 
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Editor  &  Publisher  for  July  9,  1927 


word  of  the  fliers'  landing  at  Ver-Sur-  CO-OPERATIVE  PAGES  IN  UTICA 
Mer,  France,  was  received.  _ 


II  S  NEWSPAPER  GROUP  of  the  fliers’  landing  at  Ver-Sur- 

Mer,  I* ranee,  was  received. 

FOR  NOR^VAY  John  Shepard,  3d,  of  the  Shepard 

_  Stores,  Boston,  owner  of  the  station, 

.  .  rj-x  I  _  made  the  broadcast  possible. 

Twelve  American  i  ore  ea  e  y  Among  those  who  received  news  of  the 


7  to  Be  Guests  of  Overseas 
League — Will  Return 
Aug.  19 


••\mong  those  who  received  news  of  the 
progress  of  the  flight  was  Mrs.  Byrd, 


Stores  Take  Paid  Space  to  Tell 
Saturday  Closing  Hours 

Stores  in  Utica,  N.  Y.,  which  will  re¬ 


wife  of  the  commander,  who  sat  through  main  open  on  Saturday  afternoons  all 
most  of  the  continual  broadcast  of  the  summer  recently  took  a  co-operative 
flight  before  her  radio  in  her  Boston  page  in  the  Utica  Observer-Dispatch 


To  gain  insight  into  conditions  in _ 

Norway,  12  .\merican  newspa^r  men  COOPERATIVE  GROCERY 

on  Thursday  sailed  from  New  \ork  on  or  XT-n  r 

the  S.S.  Bergensfjord  for  Norway  as  the  DRIVE  IN  SEATTLE 

guests  of  the  Norwegian  Overseas  - 

League,  the  Norwegian  Press  .Associa-  200  Stores  Fighting  Chain  Competition 
tion  and  the  Press  Bureau  of  the  Norwe-  ^ 

gian  Ministry  for  Foreign  .Affairs.  .  J  1  w  1  •  i 

A  two-months  tour  to  many  cities,  tutional  Copy  Exclusively 

towns  and  hamlets  in  Norway  will  be  in  Newspapers 

included  in  the  itinerary  of  the  trip.  - 

Scheduled  to  arrive  at  Bergen,  Nor-  To  ward  off  further  invasion  by  the 
way,  July  lb,  the  ^rty  will  continue  chain  stores,  two  hundred  Seattle  grocers 


me.  and  the  Press  to  tell  that  fact  to  the  pub- 

- lie. 

□OPERATIVE  GROCERY  "rhe  observer- Dispatch  had  a  full-page 

1^  eg  AT*I'I  g  signed  by  33  merchants,  while  the  Press 

L  llv  OLA 1  1 LL  ran  a  double  truck  containing  64  boxes, 

-  each  box  carrying  the  name,  address  and 

*0  Stores  Fighting  Chain  Competition  line  of  business  of  the  advertiser.  Then 
with  $30,000  Budget  for  Insti-  the  merchants  who  were  going  to  close 

.  ^  1  ^  r  1  •  I  Saturday  afternoons  demanded  some  rec- 

tutional  Copy  Exclusively  ognition.  The  Press  carried  a  page  for 

in  Newspapers  these  firms  signed  by  25  firms  and  the 

-  Obeserver- Dispatch  had  six  full  columns 

To  ward  off  further  invasion  by  the  signed  by  21  firms. 


July  17  on  board  the  S.S.  Stayangerfjord,  have  formed  a  cooperative  group  and 


which  will  move  to  the  North  Cape, 
where  it  will  arrive  July  23.  From  the 
North  Cape,  the  vessel  will  move  south 
to  Ae  fjords,  arriving  at  Merok  in  Sund- 
mor,  July  26. 


will  spend  $;W,000  this  year  in  advertis¬ 
ing  in  the  dailies  of  the  city. 

The  grocers  have  chosen  the  slogan, 
“All  Over  Seattle,  .All  for  Seattle,’’  and 
have  adopted  an  identifying  emblem  con- 


Here  the  party  will  leave  the  ship,  to  taining  a  Greek  triangle  symbolizing  gro- 
be_  taken  in  automobiles  over  the  moun-  virtues :  “Quality,  Economy,  Serv- 


tains  to  the  eastern  portion  of  Norway  1^,^-..  •  w  z.  ji 

and  to  the  capital  city,  Oslo.  The  party  neighborliness,  friendliness 

will  leave  Oslo  August  9,  and  will  arriv  e  personal  and  delivery  service  is 

at  New  lork  .Aug.  ly.  stressed  in  the  campaign,  which  has  been 

Newspaper  men  making  the  trip  are:  jurned  over  by  the  Seattle  Retail  Gro- 

’  ^^rs’  Association  to  the  Western  Agency, 

Howard  Kahn,  St  Paul  Dady  News;  ^ 

Herman  Roe,  president  of  the  NaUonal  campaign  in  the  city,  as  well 

Mitorial  Association  W/./IeW  A  c^^rative  movement  of 

Knstian  Prestg^d,  Vnrb  independent  grocers  in  the  United  States 

ten;  H._  E.  .Armstrong,^  .Vra;  York  .r..  camnaiirn  is  strirtiv  institntinnal 


m;  n  c..  .v  to,  .  campaign  is  strictly  institutional. 

Hav  ruirnan^ Trihunr  One-half  page  is  the  smallest  amount  of 
A rttrr,-  Donald  Day,  Chicago  Tnbunc. 


who  will  join  the  party  at  Bergen ;  Royal 


newspaper  space  being  used,  and  news¬ 
paper  space  is  the  only  medium  that  has 


Brougham.  Seattle  Post-Intelligencer;  ‘"ai  nas 

John  Anderson,  Skandincr.en,  Chicago 

A.  N.  Rygg,  Nordisk  Tidende,  Brooklyn,  nto'-ement  is  financially  backed  and  as- 
N.  Y.;  Gunnar  Lund,  Washington  Post-  ^y  a  l^e  immber  of  the  vyhole- 

«,  Seattle,  and  H.  Sundby  Hansen,  the 

New  York  Herald  Tribune.  "f*  manufacturers  them- 

Hosts  of  the  newspaper  men  will  be  _  ^ 

BENNETT  HOME  SOLD 

the  Norwegian  Overseas  League ;  Thorall  historic  Brooklyn  home  of  the  late 


^/lUCTUlC 

Mr6.ca 


Cline -Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

Detroit  Free  Press 

Detroit,  Mich. 

Ask  them  about  it 
CLINE  ELECTRIC  MFC.  CO. 

ChicAKOi  111  W«at  Washington  Straat 
Now  York:  47  West  34th  Straat 
San  Frandaco:  First  National  Bank  Building 


Linotype  Mailb^^ 


Pryser,  editor  and  president  of  the  Nor-  ^orge  C.  Bennett,  founder  of  the 
wegian  Press  Association,  and  J.  \'isnes,  I 

chief  of  the  Press  Bureau  of  the  Norwe-  ThurMay,  June  30,  for  $650, fXK).  Ben-  I  Notable  Example  of  Sendee” 


gian  Ministry  for  Foreign  .Affairs. 


BROADCASTS  42  HOURS 


nett  de  Beixedon,  grandson  of  the  origi¬ 
nal  owner,  was  the  highest  bidder. 


Borton  Hermid-Traveler  Radioed  Byrd 
Bulletins  Every  Half  Hour 

Broadcast  of  half-hour  bulletins  over 
WN.AC,  Boston,  by  members  of  the  Bos¬ 
ton  Herald  and  Trazvler  news  staff  for 
42  hours  during  the  flight  of  Commander 
Byrd  and  his  companions  last  week 
established  a  record  for  continuous  broad¬ 
casting  in  Boston  and  probably  New  Eng¬ 
land. 

'The  first  bulletin  to  go  on  the  air  was 
given  at  10:45  a.  m..  June  29,  followed 
hy  half-hour  bulletins  throughout  the 
night,  the  next  day  and  the  next  night, 
concluding  the  following  morning,  when 


A  DVERTISERS  who 
understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA. 
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The  largest 
evening  paper 
circulation  in 
Baltimore 

151,059 

May,  net  paid 


May,  1927,  aeta  a  new  circula¬ 
tion  record  for  daily  papera  in 
Baltimore. 

The  NEWS,  with  its  May 
net  paid  circulation  of  151,- 
059,  enjoya  a  martin  of  24,- 
141  copies  over  that  of  the 
Evening  Sun,  its  nearest  com¬ 
petitor. 

You  reach  more  of  Balti¬ 
more  through  the 


BALTIMORE 

NEWS 


Largest  circulation  of  any 
daily  paper  in  the  South 


“While  to  you  this  is  an  old  story, 
we  cannot  refrain  from  expressing 
our  appreciation  of  the  particu¬ 
larly  efficient  service  which  you 
maintain  for  the  users  of  yotu: 
machines. 

“A  notable  example  of  this  ser¬ 
vice  has  recently  come  to  our  at¬ 
tention.  On  Thursday  afternoon 
of  this  week  we  discovered  that 
we  needed  at  once  a  7  point  right 
hand  liner.  At  2.30  that  aftemewn 
we  sent  to  the  factory  a  telegram 
ordering  the  liner,  and  on  Friday 
night  at  5:30,  in  almost  24  hours, 
that  liner  was  in  town!  How 
could  service  between  New  York 
City  and  Central  Maine  be  any 
better  than  that? 

“And  what  should  not  be  over¬ 
looked  in  this  connection  is  this 
fact:  We  were  not  the  “Boston 
Herald,"  perchance,  placing  a 
large  emergency  order  and  by  our 
prestige  and  the  volume  of  busi¬ 
ness  done  with  your  company 
commanding  resp^  and  atten¬ 
tion:  we  were  simply  a  country 
newspaper  up  in  Maine,  sending 
in  a  very  small  order,  but  one, 
nevertheless,  peculiarly  important 
to  us  at  that  time,  and  receiving 
exactly  the  same  attention  as  would 
the  largest  newspaper  in  the  coim- 
try.” 

THE  OBSERVER  PUBLISHINa 
COMPANY 
Dover-Poxcroft,  Me. 


Bmtimtm,  The  Wander  City  at  Amariam 

Buffalo — a  profitable 
Market  for  Advertisers 

Salet  in  Buffalo  aro  kplen- 
did  for  advertising  gooda. 
Employment  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people— that  paper  is  the 
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Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  Boston 


IN  some  cities,  the  "leading" 
^  newspaper  may  have  merely 
a  few  hundred  more  circulation 
than  its  competitor.  The  Press 
has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspapers 
combined — and  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  news 
papers  combined, 

THE 

PITTSBURGH 
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A  Scripps-Hoveard  Newspaper 
Member  of  the  A.  B.  O. 


Over 
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Dsriat  1925  The  Celsafees  Dh- 
pstsk  tarried  aars  sgats  lists  t(  said 
adssrtitist  tkaa  any  stka  tkis  stus- 
sassr. 

AdtsrtlMn  vbs  sa  The  Daily  Ce- 
Isakts  Dhsttsk  are  issraatssd  a 
tstal  sat  said  sirssistiss  at  113.578. 
.  .  .  .  Masy,  assy  tksssasds  aars 
Mas  say  stkar  Cslssass  sssnsassr. 


46 


Editor  &  Publisher  for  July  9 ,  1927 


By  MARLEN  PEW 


TN  his  syndicated  newspaper  column  H. 

L.  Mencken  turns  his  attention  to 
journalism’s  need  of  alert  and  competent 
criticism,  saying  that  whereas  lawyers 
and  doctors  have  trade  journals  that  are 
always  sharply  critical  of  professional 
practices  journalism  has  only  trade  pa- 
liers,  Editor  &  Publisher  being  one, 
which  are  “tilled  with  mushy  and  feeble 
stuff,  most  of  them  indistinguishable 
from  the  bilge  emitted  by  Rotary  and 
Kiwanis.”  Some  time  ago,  says  Mr. 
Mencken,  he  stopped  reading  journalism 
trade  papers.  This  was  probably  years 
ago.  He  is  therefore  prepared  to  discuss 
without  encumbrances  those  that  are  now 
being  published,  and  he  does  it  with  his 
usual  rush  of  epithets  and  generalities. 


TJ7E  shall  not  quarrel  with  Mr.  Menc- 
”  ken  on  the  proposition  that  jour¬ 
nalism  in  .America  requires,  for  its  health 
ami  development,  intelligent  criticism. 
E''or  our  part  in  the  scheme,  criticism  is 
nothing  that  we  shrink  from.  If  our  stuff 
is  feeble  and  mushy  we  would  lack  good 
sense  to  resent  being  informed  of  the 
fact,  as  we  have  normal  ambition  to  get 
on.  We  shall  now  spruce  up  a  bit  and 
get  onto  the  job.  Of  course,  we  would 
prefer  to  have  the  criticism  come  from 
someone  who  reads  our  paper  and  would 
find  specific  rather  than  general  fault. 
But  even  Mr.  Mencken's  thrust  in  the 
dark  is  not  unwelcome.  Mr.  Mencken's 
often  expressed  view  of  American  jour¬ 
nalism  is  that  it  is  dead,  body  and  soul, 
because  the  spirit  has  been  whipped  out 
of  the  old-time  reporter.  Speed  and 
greed  are  all  that  is  left.  The  newspapers 
did  a  rotten  job  in  reporting  the  Miami 
hurricane,  proprietors  take  orders  from 
Wall  Street  and  the  stuff  that  was 
cabled  to  America  from  Paris  on  the 
Lindbergh  flight  was  “puerile  slush.”  The 
news  from  China  and  Russia  is  all  faked. 
Washington  correspondents  are  all  im¬ 
beciles.  There  is  nothing  left  for  an 
honest  and  cai>able  newspaper  man  to  do 
except  go  into  the  press  agent  business. 
So  says  Mr.  Meiicken,  naively  adding 
that  when  he  was  in  the  newspaper  busi¬ 
ness,  prior  to  his  career  in  the  magazine 
trade,  journalism  in  America  was  quite 
all  right,  reporters  and  editors  knew 
.something  and  were  honest  to  the  last 
penny.  The  man  rattles  on,  making  copy 
by  the  yard  and  newspapers  print  it  and 
pay  more  for  it  in  a  single  week,  no 
doubt,  than  The  American  Mercury  earns 
in  a  year.  Mr.  Mencken,  to  be  fair,  might 
at  least  admit  that  his  syndicated  news¬ 
paper  column  is  good  stuff,  honest,  de¬ 
cent  aixl  intelligent.  Surely  the  news¬ 
papers  that  print  it  are  not  wholly  in 
“decay.” 


A  F.AIR  proposition,  we  think,  would 
he  to  look  into  .\merican  Mercury 
for  the  secret  of  Mr.  Mencken’s  ideal 
journalism.  He  is  the  editor  of  it  and 
has  a  rich  and  care-free  book  publisher 
to  back  him  up.  What  does  he  do  with 
the  tools  of  the  trade  in  the  way  of  ex¬ 
pressing  great  truths  which  shall  set  us 
free?  Will  he  thank  us  for  a  little  can¬ 
did  criticism  of  his  own  brand  of  stuff? 
We  have  read  the  contents  of  his  Paris- 
green  covers,  and  however  feeble-minded 
he  may  think  us  nevertheless  we  have  an 
opinion  based  on  evidence.  Mr.  Mencken 
plays  a  very  safe  game  in  his  journalism. 
He  is  the  cagiest  editor  of  the  horn-l?low- 
ing  type  the  country  has  seen  since 
Eibert  Hubbard.  His  specialty  is  in  at¬ 
tacking  groups  that  cannot,  or  will  not, 
fight  back.  His  shield  is  the  festive 
generality.  He  bawls  for  “freedom,”  but 
persecutes  those  who  do  not  subscribe  to 
his  views.  He  is  the  least  tolerant  of  any 
American  writer.  For  simple  faults  he 
boils  in  oil  the  objects  of  his  scorn,  but 


in  the  street,  booed,  shot,  kicked  in  the 
stomach,  ostracized  or  had  his  notes  call¬ 
ed  at  the  bank.  Life  has  been  both 
sweet  and  easy.  If  he  will,  for  just  one 
issue,  cut  out  generalities  and  deal  with 
the  facts  of  life  as  newspaper  men  must 
face  them,  together  with  the  consequences, 
he  may  come  to  a  realization  of  what  the 
journalism  that  he  scorns  means  to  men 
like  Carl  Magee  and  Hon  Mellett  and 
scores  more  who  bleed  and  die  for  causes 
which  mean  something  to  the  people  of 
their  communities. 


carefully  selects  these  objects.  For  in¬ 
stance,  he  is  unwilling  that  in  free  .\mer- 
ica  the  Holy  Rollers  should  roll,  or  the 
Methodists  should  shout,  or  the  Baptists 
baptize,  but  he  is  extremely  careful  about 
ridiculing  Catholics  for  their  faith,  since 
Catholics  notoriously  do  not  stand  that 
sort  of  treatment  without  a  kick-back. 
Religious  freedom  in  this  country  is 
something  that  Mr.  Mencken  will  not 
permit,  but  he  was  right  there  to  demand 
freedom  of  the  press  when  the  jiolice 
seized  his  books  on  Boston  news-stands 
because  they  contained  a  story  about  an 
old  prostitute  that,  in  our  opinion,  was 
the  cheapest  bid  any  publication  has  made 
to  the  prurient-minded  in  this  country  in 
a  generation. 


^NE  looks  in  vain  in  American  Mer- 
^  cury  for  anything  that  is  really  vital 
even  when  you  would  think  the  subject 
was  fin  Mr.  Mencken's  beat.  There  is  no 
end  of  slurs  on  American  cu.stoms  and 
habits.  The  simple  enjoyments  of  the 
plain  people  and  the  boasts  of  the  preten¬ 
tious,  all  very  right  in  their  way  and 
place,  are  described  by  Mr.  Mencken  in 
about  the  same  terms  and  tone  that  one 
hears  at  the  snobbish  Mrs.  Frothingame’s 
Sunday  night  soirees  in  Greenwich  Vil¬ 
lage.  “Those  people  are  so  damned,  rot¬ 
ten  vulgar,  you  know,  m’dear.”  But  if 
you  are  looking  for  a  piece  of  good,  red 
literary  meat,  such  as  a  Professor  Rip¬ 
ley  expose  of  the  latest  stock-swindling 
device  in  Wall  Street,  or  the  low-down 
on  the  talk  about  the  Pope  and  A1  Smith, 
you  do  not  find  satisfaction  in  Mr.  Menc¬ 
ken's  magazine.  Indeed,  you  learn  to 
look  there  for  nothing  that  required  any 
research  or  investigation.  It  is,  in  the 
main,  an  elbow  grease  and  gall  product. 
We  do  not  say  that  the  .American  Mer¬ 
cury  has  not  printed  some  good  stuff. 
Some  contributors  have  written  well, 
when  not  venting  their  personal  spite. 
Mr.  Mencken  has  art,  but  his  under¬ 
standing  has  its  limits  and  his  product 
often  seems  shy  on  points  that  most 
folks  call  honor.  By  and  large,  his  muck¬ 
raking  has  been  cowardly,  only  half  true 
and  rarely  directed  at  the  great  evils. 
He  is  in  his  element  as  a  sharp-tongued 
gossip.  The  editor,  of  course,  has  to  get 
a  half  dollar  for  a  copy  and  naturally 
thinks  he  must  put  some  “dynamite”  into 
the  publication  to  get  that  high  price. 
But  his  bombs  are  more  noisy  than  dan¬ 
gerous. 

♦  *  ♦ 

CO  much  fishy  dope  has  appeared  in 
^  -American  Mercury  in  recent  months 
that  some  of  Mr.  Alencken's  admirers 
have  wondered  if  he  had  not  lost  his 
punch.  The  editing  has  lieen  atrocious  in 
spfits,  with  such  thin  and  ignorant  stories 
in  lead  positions  as  that  silly  yarn  con¬ 
cerning  the  .A.  P.  which  started  every¬ 
where  and  ended  nowhere.  The  .A.  P.  is 
always  an  easy  mark  for  any  able 
muck-raker.  Mr.  Mencken  may  possibly 
need  one  of  the  modern  journalistic  im¬ 
beciles  to  hold  things  together  while  he 
grinds  his  grist  of  words,  words,  words. 

♦  *  ♦ 

A  MERICAX  MERCURY  as  a  radical 
magazine  has  throughout  its  exist¬ 
ence  been  of  the  lightest  pastel  shade 
of  pink  and  its  editor  no  regular  devil, 
at  least  compared  with  such  ma.sters  of 
invective  and  such  penetrating  political 
economists  and  sociologists  as  “Bill” 
Reedy,  Frank  Harris,  Gaylord  Wilshire, 
Max  Eastman,  Upton  Sinclair,  Halde- 
man-Julius,  Brand  of  Iconoclast  fame 
and  dozens  of  other  able  publicists  in  the 
field  of  advanced  thought.  To  our  knowl¬ 
edge  nothing  that  Mencken  has  ever  done 
has  involved  any  personal  sacrifice.  He 
has  never  been  fired,  arrested,  egged, 
framed-up  in  a  hotel,  spat  upon,  stoned 


TX  a  recent  number  Mr.  Mencken 
printed  something  which,  in  our  opin¬ 
ion,  is  a  tip-off  on  his  journalistic  integ¬ 
rity.  It  was  his  lead  story  and  concerned 
J.  Pierpont  Morgan.  .As  the  practices  of 
the  House  of  Morgan  have  for  30  years 
been  our  particular  antipathy  we  open¬ 
ed  to  this  article  with  some  excitement. 
The  writer,  we  presently  found,  had 
about  as  much  understanding  of  the 
menace  in  the  trade  of  Morgan,  and  his 
father  before  him,  as  has  a  moron  of 
higher  mathematics.  He  had  nothing  to 
spill  but  surface  small-talk  and  took  a 
couple  of  thousand  words  to  prove  it. 
But  he  wound  up  his  afternoon’s  type¬ 
writer  exercise  by  uttering  one  of  the 
most  impudent  libels  that  has  ever  come 
to  our  notice,  in  newspaiier  or  magazine. 
By  direct  inference  this  writer  gave  the 
reader  to  understand  that  the  insane  man 
who  shot  Morgan  a  few  years  ago  was 
deliberately  done  to  death  in  a  prison  cell 
after  his  arrest  because  of  Morgan’s 
power. 


^^E  quote  from  the  article ;  “Mr.  Mor- 
gan  was  severly  injured  but  his 
usual  vitality,  and  the  high-pressure 
prayers  of  the  Episcopal  clergy  in  the 
Xew  A^ork  diocese,  pulled  him  through. 
Holt  (the  assailant)  never  lived  to  stand 
trial  amid  the  hysteria  of  patriotic  indig¬ 
nation  following  his  attack  on  a  man 
suddenly  grown  popular.  He  was  con¬ 
fined  in  a  Long  Island  jail  and  ‘fell  or 
jumped’  to  his  death  from  an  upper  tier 
of  cells  a  few  days  later.  At  any  rate, 
he  was  found  with  a  crushed  skull  one 
morning  sprawled  in  a  wide  pool  of 
blood  on  the  concrete  floor.  In  such 
fashion  end  the  lives,  oftener  economic 
than  physical,  of  those  who  dare  flout  a 
Bourbon.” 


NORTH  CAROUNA  PRESS 
PROGRAM  READY 
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Selection  of  Banquet  Speaker  for  Aa. 
nual  Convention  at  Morehead  City 
July  20-22  Yet  to  Be 
Announced 


The  tentative  program  for  the  annual 
meeting  of  the  Xorth  Carolina  Press  As- 
siKiation,  which  will  be  held  in  Villa  Ho¬ 
tel,  .Morehead  City,  July  20  to  22,  indu- 
sive,  has  been  arranged  at  a  meeting  of 
the  officers  and  executive  committeemen 
in  Charlotte.  The  program  is  complete 
except  for  the  selection  of  the  speaker 
for  the  annual  banquet,  which  will  be 
held  Thursday  night,  July  21. 

Present  at  the  Charlotte  meeting  were 
-A.  C.  Huneycutt,  president;  Miss  Bea¬ 
trice  Cobb,  secretary-treasurer;  J.  W 
.Atkins,  W.  C.  Dowd,  Jr.,  and  Lee  B 
Weathers,  members  of  the  exceutive  com¬ 
mittee,  and  B.  Arp  Lowrance,  held  sec¬ 
retary. 

The  Associated  Press  of  Xorth  Caro¬ 
lina  will  have  its  meeting  at  1  p,  m. 
Thursday,  at  a  luncheon. 

The  Press  -Association  program  fol¬ 
lows  : 

Wednesday  Afternoon.  July  20 
3;00 — Meeting  executive  committee. 
8:00 — Convention  called  to  order  !»>• 
president. 

8:10 — Eastern  Xorth  Carolina  Greets 
You — Giles  Mehane,  Beaufort 
News. 

A  response — Don  Elias,  Ashez’iUe 
Times. 

Report  of  executive  committee. 
8:45 — .Adclress  bv  Robert  Lathan,  Ashe¬ 
ville  Citicen. 

Appointments  and  announcements. 

Thursday  Morni.nc,  July  21 
0  :31‘ — President’s  address. 

Discussion  on  news — Santford 

Martin  and  Roy  Parker,  lead- 


10  :40 — Report  of  field  secretary. 
Discussion. 

Xewspaper  Cirailation — W.  F. 
Corbin,  Greensboro  News,  and 
H.  P.  Deaton,  .MooresviUc  Eit- 
terprise. 

.Announcements. 

Thursday  Evening 


^F  all  the  weasel-worded  scurrilities 
^  that  we  have  ever  seen,  this  takes  the 
blue  ribbon.  The  inference  is  as  plain  as 
a  pikestaff  that  Holt  did  not  commit 
suicide.  The  quotes  do  the  trick.  In  such 
fashion  die  those  who  flout  a  Bourbon. 
Of  course  Morgan  could  not.  or  would 
not,  sue.  It  was  safe  enough ! 

This  writer  is  prepared  to  tell  Mr. 
Mencken  somethin"  he  might  have  learned 
for  himself  by  stirring  the  foot  for  only 
ten  minutes.  Coroner  W.  R.  Jones’  ver¬ 
dict  was  that  Holt  “died  of  a  compound 
fracture  of  the  skull  and  cerebral  hemor¬ 
rhage  caused  by  leaping  headlong  from 
the  cell  grati’’  to  the  cement  floor  of 
the  jail.”  If  the  Mercury  writer  had 
evidence  to  the  contrary  he  would  have 
printed  it.  He  was  merely  content  to 
throw  the  acid  of  his  hatred  on  a  chance 
that  the  infamv  would  not  be  called. 


7 :30 — Banquet — A.  C.  Huneycutt  pre¬ 
siding. 

-Address — Speaker  not  selected. 

Friday  Morning,  July  22 
9 :30 — Meeting  called  to  order  by  presi¬ 
dent. 

-Address — Josephus  Daniels,  Ral¬ 
eigh  News  and  Observer. 

Discussion — State  Legislation  and 
Xewspapers  —  B.  -Arp  Low¬ 
rance. 

Discussion  —  -Advertising  —  J.  F. 
Hurley,  .Salislrury  Post,  and  I. 
S.  London,  Rockingham  Post- 
Dispatch.  leaders. 

11:30 — Election  of  officers. 

Report  of  committees. 

Awarding  of  prizes. 

Other  business. 

Discussion. 

Friday  En'ening 
Social  and  roundtable  discussion. 


BROWN  HEADS  COLLEGE  GROUP 


OUT,  let’s  have  plenty  of  criticism  in 
our  profession,  and  all  in  good  humor. 
It  is  lialm  for  the  soul  and  makes  for 
better  ways.  Mr.  Mencken  thinks  we  are 
dead  from  the  heels  up  and  we  thank  him 
for  the  spur.  We  think  that  in  some  res¬ 
pects  his  journalism  is  cowardly,  cheap, 
blatant,  crooked  and  horribly  wordy  and 
that  he  is  steeped  in  egotism  and  suffers 
from  a  complaint  of  hateful  language 
that  continues  both  in  summer  abd  in 
winter.  Some  day  somebody  with  guts 
may  shut  his  mouth,  or  at  least  an  eye, 
if  he  fails  to  heed  our  gentle  advice  and 
reform  the  practice  of  printing  any  old 
thing  that  comes  into  his  mind,  whether 
true  or  false,  fair  or  foul.  That  would 
be  too  bad,  and  we  would  not  want  to 
see  it  happen.  Mr.  Mencken  owes  us 
nothing  for  this  sincere  criticism  and 
we,  in  turn,  thank  him  for  his  draft  of 
oxygen. 


Association  of  College  News  Bureaus 
Meets  in  Kansas 

The  American  Association  of  College 
Xews  Bureaus  which  will  gather  in  Cin¬ 
cinnati  for  its  1928  convention,  members 
voted  at  the  annual  meeting  at  Manhat¬ 
tan,  Kan.,  June  23-25. 

Officers  for  1927-28,  chosen  at  the  Man¬ 
hattan  convention,  follow :  President, 
Maynard  W.  Brown,  Kansas  State  Ag¬ 
ricultural  College,  Manhattan ;  vice-presi¬ 
dent,  R.  S.  Clark,  Carnegie  Institute  ot 
Technology,  Pittsburgh,  Pa.;  secret^- 
treasurer,  Miss  Marie  Dickore,  College 
of  Music  of  Cincinnati. 


TURF  WRITER  MARRIES 

Peter  Burnaugh,  turf  writer  for  tte 
New  York  Sun,  was  married  this  wot 
to  Miss  Betty  Stanley,  daughter  of  Df- 
and  Mrs.  C.  C.  Stanley,  of  Wichita,  Kan. 


Editor  &  Publisher  for  July  9,  1927 


47 


bob  DAVIS  RODE  INTO  JOURNALISM 
astride  bucking  NEVADA  BRONCHO 

footed  Munsey  Editor  Carried  Papers  for  Brother  in  Carson 
City,  He  Writes  in  Column — Lured  from  Home 
by  Drummer’s  Flattery 

XSVVEKIXG  a  correspondent,  Robert  he,  ‘who  is  always  on  the  lookout  for 
Davis,  noted  Munsey  Magazine  edi-  bright  young  men.  If  he  takes  a  fancy 
now  writing  his  memoirs  in  a  column  to  you  your  fortune  is  made.  IX)n’t 
ITthe  Nexv  York  Sun,  this  week  recalled  waste  any  time  here.’ 
how  he  happened  to  leave  home  and  “Fired  with  enthusiasm  I  reported  the 
niter  newspaper  work.  matter  to  my  father,  who  mistook  the 

“When  1  was  15  years  old."  he  wrote,  romance  for  a  ‘call’  to  his  youngest  son. 
I  negotiated  a  deal  with  my  brother  My  mother,  ever  confident  that  the  Lord 
«ho  owned  the  Morning  Apfeal  in  Car-  moved  in  mysterious  ways,  packed  my 

X* _  _  frticrol  5n  nn  urtrs  on/l 


SHAFFER  PRIZES  AWARDED 

Winners  of  prize  awards  offered  by 
John  C.  Shaffer,  publisher  of  the  Chicago 
Hrcning  Post,  to  foreign  stixlents  at 
Northwestern  University,  Evanston,  Ill., 
for  thesis  to  encourage  the  study  of 
American  life  and  ideals,  have  been  an¬ 
nounced.  Richard  M.  Sia,  of  Pao  Shu 
Yuan.  Foo  Chow,  China,  and  George  M. 
Chavarri,  of  Peru,  were  this  year’s  win¬ 
ners.  They  divkled  the  $50  second  price,  no 
thesis  submitted  being  deemed  worthy  of 
the  $100  first  award. 


PLAN  $100,000  AD  FUND 
FOR  NORTHERN  N.  Y. 


power  and  paper  mill  interests  are  in  the 
majority  among  the  organizers,  one  of 
the  prime  movers  of  the  association  being 
John  N.  Carlisle,  of  the  Northern  Utili¬ 
ties  Corpsiration  and  St.  Regis  Paper 
Company. 

The  association  will  create  a  fund  of 
$1(X),00.)  from  voluntary  contributions. 
The  major  ptirtion  of  this  sum  will  be 
spent  in  advertising,  principally  in  news¬ 
papers.  The  “copy"  will  make  a  special 
appeal  to  industries  to  IcKate  plants  in  the 
.Adirondack  territory  to  avail  themselves 
of  the  vast  water-power  facilities  at  cheap 
rates. 


*  City,  Nev.,  to  carry  the  paper  six  frugal  wardrobe  in  an  ancient  grip  and  Development  Association  Being  Or- 
Havs  a  week  to  its  300  subscribers.  with  her  blessing  bade  me  a  tender  fare-  ganised  with  $100,000  Fund  as 


Goal  to  Advertise  Indus¬ 
trial  Advantages 


days  a  - -  --  ---  .  ,, 

The  route  was  about  eight  standard  well, 
ndes  That  seemed  to  be  considerable  “  ‘Write  often  and  tell  us  of  your 
leeeing  for  $5  a  week,  so  1  went  to  Doc  success,’  said  she,  ‘and  remember  that  evil 

Bmton  who  owned  a  livery  stable,  and  communications  corrupt  good  manners.’ 

nude  him  a  proposition  to  break  a  My  brother  gave  it  as  his  uniialitied  Thousands  of  dollars  will  be  spent  for 
musung  once  a  week  if  he  would  sup-  opinion  that  I  was  ‘a  chump’  for  taking  newspaper  space  annually  to  advertise  the 

niv  the  horseflesh  upon  which  to  deliver  ^ny  stock  in  an  .Mameda  drummer.  But  pleasure  and  commercial  resources  of  the 

5k  daily  news  to  the  people’s  doors.  Doc  di^  was  cast.  With  high  heart  I  .Adirondack  mountain  region  under  a 

took  me  up  and  produced  a  string  of  set  out  to  conquer  the  world  in  my  program  tentatively  adopted  by  the  newly 

ornery  bronchos.  eighteenth  year.  organized  New  York  Development  .Asso- 

“The  prograni  was  for  me  to  climb  "The  newspaper  proprietor  in  Cali-  ciation.  Inc. 
on  a  fresh  horse  every  Monday  morning  fornia  didn’t  take  a  fancy  to  me  at  all.  Several  publishers  in  northern  New 
It  4  o’clock  in  Doc’s  stable.  My  papers  nor  had  he  the  slightest  recollection  of  York  have  already  allied  themselves  with 

were  strapped  under  my  arm.  One  of  said  drummer.  He  would,  however,  the  association  and  virtually  100  per  cent 

the  hostlers  would  hold  the  mustang  until  show  me  the  way,  to  the  depot,  where  I  newspaper  representation  is  exacted. 
I  got  into  the  saddle  and  planted  my  could  catch  a  fast  tram  out  of  town.  ‘Try  Among  the  charter  mem^rs  of  the  as- 
ieet  in  the  stirrups.  The  bridle  was  Los  .Angeles,’ he  advised.  By  easy  stages  sociation  are :  Byron  G.  Seamans,  editor 
rigged  with  martingales  so  as  to  keep  the  I  worked  my  way  to  the  City  of  the  of  the  /  ( N.  \ .)  Dciimcrof  ,•  l>oug- 

j^l’s  head  down  and  guarantee  rea-  Angels  and  got  along  fairly  well  as  a  las  H.  Caliber,  of  the 
ionable  control.  ‘.Are  you  ready?’  To  compositor  and  job  pressman.  Neverthe-  Tc/cgrawi ;  Ernest  C.  (,ould,  of  the  Ocnik! 
which  I  responded,  ‘Let  her  go !’  Then  less  I  wished  many  a  time  that  I  was  on  Publishing  Company  of  W  atertown ;  r.d- 
the  hostler  slapped  the  cayuse  on  the  the  quarter  deck  of  a  bucking  broncho  win  \V.  Waterbury,  busine^ss  manager  of 
rump  with  his  hat  and ‘we,’ to  use  Lindy’s  plunging  into  the  crisp,  fresh  mountain  the 
•  •  •  •  ■  •  •  air  of  the  old  home  town.” 


favorite  word,  bolted  into  the  gray  dawn 
and  up  the  main  street.  .After  bucking 
around  several  blocks  and  sunfishing 
along  the  wooden  sidewalks  Mr.  Horse 
settled  down  and  began  to  behave.  The 
first  three  days  of  each  week  we  had  a 
tough  time  with  each  other,  but  Thurs¬ 
days,  Fridays  and  Saturdays  the  com- 


STILL  WORKING  AT  80 


Rockford  (O.)  Press  Editor  Has  Spent 
62  Years  on  Newspapers 

_  DeWitt  Clinton  Kinder  is  nearing  80, 

panionship  ripened  into  cordial  relations,  but  is  on  the  job  every  day  as  editor 
“During  my  broncho  busting  career  I  of  the  Rockford  Press,  Rockford,  O.,  a 
was  dethroned  but  once,  and  under  morti-  sniall  town  near  Celina. 
f)ing  circumstances.  It  occurred  one  He  is  perhaps  the  oldest  newspaper 
cold  winter  morning,  when  I  was  near-  uian  in  active  service  in  northwestern 
ing  the  end  of  my  route  and  had  ridden  Ohio.  _  He  has  a  record  _  of  62  years  in 
my  horse  up  to  a  watering  trough  upon  *1*^  printing  and  publishing  business, 
which  half  an  inch  of  ice  had  formed.  was  born  in  Franklin,  O..  October 

That  the  horse  might  drink  I  jabbed  1847,  and  began  his  long  newspaper 
my  heel  through  the  ice  sheet.  Eagerly  he  9^fccr  in  Hamilton,  O.,  January  1,  1866, 
filled  his  gullet  until  the  lowered  water  office  of  the  Hamilton  True-Tele- 

caused  the  ice  to  sag  and  finally  crack  j  , 

with  a  loud  report.  Startled  by  the  noise.  Kinder  s  independent  venture  was  at 

the  mustang  set  his  feet  and  did  a  vol-  Ind.,  where  he  owned  and  pub- 

cano.  Out  of  the  saddle,  over  his  head  the  Ladoga  Ledger.  He  sold  this 

and  into  a  large  plate  glass  window  that  P^P^r  in  June,  1883,  and  went  to  Shanes 
ornamented  the  front  of  Cap  Avery’s  Crossing,  O.,  and  established  the  Free 
saloon  rode  the  first  aviator.  I  struck  whi<m,  in  later  years,  became  the 

the  brittle  substance  with  my  back  first  Bock  ford  Press, 
and  lit  in  the  barroom  on  all  fours,  but  _ 

without  a  scratch.  That  was  my  first  RETIRED  PUBLISHER  BURNED 

entrance  into  a  ginmill  and  the  following  John  E.  Hopley,  77.  retired  owner  and 

afternoon  my  brother  was  called  upon  to  editor  of  the  Bucyrus  (O.)  Telegraph, 
settle  up  to  the  tune  of  $65  for  the  was  severely  burned  a  few  days  ago  wheii 
wrecked  grandeur.  He  replied  that  while  his  bed  clothing  caught  fire  from  a  pipe 
his  carrier  had  taken  panes  to  come  in  which  he  was  smoking  in  bed. 

he  tried  to  stay  out.  _ 

“Shortly  thereafter  I  became  a  com¬ 
positor  on  the  piaper  and  took  up  local 
reporting.  One  day  a  drummer  from 
Al^eda.  Cal.,  dropped  into  the  office  and 
insinuated  that  T  was  too  good  a  man  to 
'*•  3  small  town. 

“‘I’ll  give  you  a  letter  to  a  prosper- 
our  newspaper  owner  in  .Alameda,’  said 
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•UR  OVN  VOR!-D 

"  or  LetTbRS 


By  JAMES  MELVIN  LEE 


gets  from  a  thousand  widely  distributed  read-  vvhich  is  headed  “As  I  See  It’’  is  iiuf 
ers^each  moment  for  two  hours  after  the  paper  following  quotation: 

The  explanation  given  is  that  news-  •*'®  hfe  stories  of  so^alUl 

papers  today  "are  be.nB  writte.t  by  men  ,i“t';VSeV:."h.V'’o'.b;;;'S‘lS 
and  women  of  unmistakable  ability.  By  sometimes  wonder  whether  our  American^* 
Strange  coincidence  the  next  editorial  oi  wophipping  material  success  is  not  dohu 
deals  with  the  Hiilitzer  nrizes  more  harm  than  good.  There  is  a  divine  dit. 

aeais  Wlin  me  ruilizer  prizes.  content  which  drives  men  on  to  great  Khin 

_  *  *  *  ments,  and  there  is  another  kind  of  disconSm 

W/ILLARD  E.  Yager,  who  used  to  be  which  drives  men  on  to  failure.  If  we  exom 
W  a  j  -au  au  a  /XT  more  from  a  man  than  he  can  possiblv 

connected  with  the  (N.  persuade  him  to  undertake  a  task  for  ? 


' - -  cunnccica  wiin  uic  persuade  him  to  undertake  a  task  for  which  £ 

(CRADLE  DAYS  oi  the  newspaper  Professor  Urahan,  brings  opt  this  im-  tSa'Sei!"  “  "‘“■'""'“i 

^  press  have  frequently  received  atten-  portant  point,  that  the  newspapers  bor-  i  t'u  i  j-  au  ua  •  , 

tion,  both  in  books  and  also  inmagazine  rowed  their  entertainment  features  from  ‘Jfilirira vnhfme  is  concluding  thought  is  that  there 

articles  Editor  &  Publisher  has,  as  the  periodical  press.  As  a  matter  of  fact,  a  latest  volume  is  No  -  are  many  successful  men  on  the  lower 

a  matter  of  fact,  published  two  articles  Ch“cusmm  al^  "thaTTtrR^ 

%he"cSe' days  of  the  periodical  press,  one  put  out  by  Uiis  same  jlhn  Dunton,  The  volume  the  result  of  care-  WHO  reads  the  tabloids?  The 

however  have  been  overlooked,  tlLgh  Pegasus,  nnth  news,  an  oLrvalor,  and  tul  research  work  and  painstaking  study,  W  answered  this  quest.™ 

strangely  enough  one  would  have  thought  a  Jacobite  Courant-a  long  name  for  'r  denser okcf^r  the  u  ^5  Louis  Wiley, 

that  this  field,  which  so  long  has  lain  the  newsboys  to  shout  if  the  paper  were  business  manager  of  the  New  York 

fallow,  would  have  been  one  of  the  first  marketed  that  way.  PaHv^,^eriran  histo^v  tLt  itS.is Iv  New 

to  be  tilled  by  research  students  in  Of  the  periodicals  designed  purely  to  hadV^f^' ‘  ecord^^^^  cSmes^from  the  Mr.  Wiley  believes 

English  universities.  Walter  Graham,  amuse  and  to  entertain  the  most  im-  that  a  truer  statement  than  that  given 

Associate  Professor  of  English  at  W'est-  portant  was  The  Gentleman’s  Journal,  Press  ot  tne  Uncwita  ,iior.  by  the  New  Republic  is  that  the  “tablwh 

ern  Reserve  University,  has  made  a  de-  the  first  number  of  which  appeared  in  t^ARKT  PATPRsiOM  ,.,1,/,  have  made  none  of  their  gains  at  the  ex- 

tailed  study  of  periodical  literature  from  January,  1692— a  sort  of  Town  Topics  1  n  i  pense  of  better  or  the  best  journalism." 

1665-1715  and  has  published  his  results  of  London.  Considerable  space  is  de-  „  ^  Bookworm  for  the  He  insists  that  the  standard  size  New 

in  “The  Beginnings  of  English  Literary  voted  to  Defoe’s  Weekly  Kezncw,  “the  the  Sunday  Kor*  York  newspapers  which  have  improved 

Periodicals”  (The  Oxford  University  most  celebrated  periodical  before  The  i  nbioic,  calls  attention  to  the  their  news  service  and  have  appealed  to 

Press).  Tatler  of  Addison  and  Steele.”  tact  that  the  author  of  the  forthcomng  intelligent  readers  “have  steadily  eon- 

This  volume,  dealing,  as  it  does,  with  Professor  Graham  does  not  overlook  J^vel,  ‘Not  hor  Publication,  (The  forward.” 

enhemeral  and  peripatetic  periodicals,  can  the  periodicals  that  featured  sex  stuff.  S'Cntury  Company ),  Clara  Sharp  Hough,  Another  correction  listed  by  Mr.  Wilev 
best  be  mentioned  in  “Our  Own  World  These  will  be  found  in  Part  HI.  The  a  graduate  of  the  Pulitzer  School  of  follows:  ^ 

of  Letters”  by  picking  out  sentences  which  first  to  be  mentioned  is  Dunton’s  Night  ^’usband  and  her  ^  statement  of  the  situation  I 

might  be  suggestions  for  headlines  in  in-  \\  alkcr,  or  Evening  Rambles  in  Search  brother-m-law .  In  commenting  on  the  ,„it_  is  that  modern  journalism  has  played  both 

dividual  stories  about  these  precursors  of  after  Lewd  Women,  “with  conferences  fact  that  this  novel  is  a  story  of  news-  ends  against  the  middle.  The  beuer  newspapen 

the  modern  magazine.  Professor  Graham  held  with  tl^m.”  Professor  Graham  ad-  P^f ;;  a  urn^f^Teir  Sc the *XTkind\'aV^^^^^^ 

divides  these  early  periodicals  into  two  mits  that  the  title  is  a  trifle  intriguing  has  never  yet  been  a  good  story  of  news-  grown  worse,  reached  down  and  tapped”^ 

irrouDs _ those  of  a  learned  nature  and  but  informs  the  reader  looking  for  ques-  P^Per  people.  But  maybe  this  will  be.  purees  of  newspaper  purchasers  in  those  who 

those  published  only  for  the  entertain-  tionable  entertainment  that  disappoint-  ^  ^an  it  be  possible  that  Miss  Paterson  bought  none, 

ment  of  the  reader.  ment  may  be  found  in  these  rambles  for  has  never  read  Deadlines  by  Henry  Mr.  Wiley  then  takes  up  the  comment 

The  first  literary  periodical — and  the  the  said  conferences  had  as  their  object  Justin  Smith  of  the  Chicago  Daily  of  the  New  Republic  of  the  advertising 

terms  “first”  and  “literary”  are  used  in  the  reformation  of  the  women.  He  then  Newsf  significance  of  the  large  mass  circula- 

a  very  limited  sense  only— to  be  pub-  adds:  t-tx  a xr*  rt*/*/-  „  tabloids  and  concludes  with 

lished  in  England  was  The  Mercunus  Dunton’s  declaration  of  war  on  the  “chief  J)0UBLEDAY,  PAGE  &  CO.,  re-  the  following: 

Librarius  which  appeared  in  1668.  The  prostitutes  in  England,  from  the  ^nsionary  cently  had  a  garden  party  out  at  its  The  better  newspapers,  far  from  being 

title  was  unquestionably  borrowed  from  *"»ss  down  to  the  common  strumpet, and  his  home  in  Garden  City.  To  many  it  seemed  “alarmed  by  their  (the  tabloids*)  mushroS 

,h.,  so  freion.1,  given  .o  the  new.  ra'ri?rS  like  a  gathering,  of  ex.newspaper  people, 

books,  MeRCURIUS.  The  earliest  Eng-  quences,  so  as  to  frighten  and  shame  women  trom  ex-managmg  editors  down  to  ex-  papers  to  be  alarmed  are  those  which  haw 

«•  «  .  .  1 1-  wxn  a4-  rail*  e\f  thot  Ilf*  Vi...'  Kv  1  iTi  rxi  1 «  1  « of  e  4.L.A  *1%^  i.t_  j  e 


DruminiCUS  UI  WllUwii  iuwuiaa  .VIVI.V/*  p  limitc  itc#»lf  ^  uncling  way  wnn 

was  the  editor.  M er curias  Ltbranus  *0  tL  AddisoniaVtrfo^'T^e  T^tW  TA/.  "c^spaper  men  and  women  for  the  best  energetic, 

really  a  trade  journal  or  a  liouse  organ  ^  r  of  a  story.”  Such  a  story  must 

for  some  twenty  odd  London  booksellers  ^  '  f  be  an  authentic  adventure  in  journalism 

whose  productions  were  described  under  f‘Vdents  of  English  literature  possibly  ^hile  covering  an  assignment.  « 

7uch  headings  as  “Physick,”  “Divinity.”  chapter  is  the  most  important  in  he  ^he  piJze  contest  may  be  ^  ® 

“Histories,”  “Players,’’  etc.  Its  chief  newspaper  man  the  obtained  from  .Albert  Steven  Crockeft  at  Gr 

interest  today  lies  in  the  fact  that  it  was  ^^lier  ^apters  have  the  chief  interest  50  i^fayette  Street,  New  York  City.  Mr.  ««Ru, 

the  great-grindfather  of  the  present  liter-  will  be  remembered,  is  the 

ary  periodicals  of  Great  Britain.  i  author  of  “When  James  Gordon  Ben- 

In  January,  1682,  appeared  TA?  c^rsorTiM ThTTeriodS  nres^ U  ofeoSrse  ''^®  Bagdad.”  (Funk  & 

Memorials  for  the  Ingen^,  a  s^ll  “^ntVrStfne  fo  newsDa^r  ^oole  "’agnails).  of  tf 

Quarto  of  eight  pages,  which  in  modern  interesting  to  newspaper  ^oirie  ♦  *  ♦  ..y. 

terminology  might  be  called  a  near  mag-  "^g.®  Steele,  Addison,  Swift,  -ct^hAT  is  success?  H.  V.  Kaltenborn,  «  l*i 

azine.  Its  contents  consisted  of  abstracts  ’.'♦♦♦  ^  associate  editor  of  the  Brooklyn  local 

from  forei^  b^ks,  f  anslatmns  from  Eagle,  gives  his  answer  to  this  question  that 

foreign  journals  and  a  tew  original  am-  1  „  ,  m  •  f  1  ty-  .  May  issue  of  The  Brooklyn  the 

cles.  It  soon  had  a  competitor  with  the  Hugh  Mercer  Blain,  former  y  Director  the  house  organ  of  the  Centrd  < 

same  title  with  the  result  that  there  was  of  the  School  of  Journalism  at  Louisiana  of  the  Young  Men’s  Christian  1 

cut-throat  competition  in  which  the  con-  State ,  University,  and  Secretary  of  the  Association  of  Brooklyn.  *  ^  * 

ductor  of  each  weekly  warned  his  inno-  Ameren  Associatmn  of  Teachers  of  Kaltenborn  says  success  is  easiest  ' 

cent  readers  to  beware  of  the  counterfeit  J^rmlism,  has  produced  a  well  writ  en  ^.^g.g  ^^g  ^^rk  that  he  likes.  I^zi-  N.ti, 

of  the  other  publisher.  vMue‘"?rnewsi>aS-  fiTes  for  r^ea  Jh  ^ave  a  hard  time  de- 

The  father  of  the  literary  periodical  cDt  newspaper  hies  tor  research  fgap-j,  j^e  man  who  is  interested  in  his 


The  father  of  the  iterary  periodical  -‘-  01  mes  tor  researen  interested  in  his 

in  England  may  safely  be  said  to  be  pur^ses.  this  volume,  telling  the  story 
John  D.nt«  who  began  his  /Kh^i™  »  *e  or^ns  a^d  progress  «f  the  gas 
Gasette  on  March  17.  1691.  Its  contents  street  j-aiiway  ana  electric  service  01 

consisted  chiefly  of  questions  and  answers.  New  Orleans  reflects  credit  upon  the  — - 

Associated  with  Duntem  was  Richard  newspapers  of  that  city  for  the  vvay  m  Q 
Sault.  a  teacher  of  mathematics,  and  a  which  they  covered  the  history  in  the 
little  later  Samuel  Wesley,  a  famous  making.  Proper  credit,  of  course,  is 
British  divine  better  known  as  the  father  given  by  Mr.  Blam  to  the  newspapers 
of  John  and  Charles  Wesley,  who  in  turn  /or  the  help  he  has  received.  The  volume 
were  the  founders  of  Methodism.  This  hp  some  interesting  sketches  that  are 
editorial  trio  met  weekly  for  consultaticwi  almost  worth  special  stones  m  t^  Sun- 
over  the  questions  to  be  answered  in  the  day  supplement  as  evidently  New  Orleans 
periodical.  Much  of  the  contents  con-  was  the  tryout  point  for  su^ch  innovations 
sisted  of  answers  to  serious  questions,  as  the^^  walking  car  and  the  fireless 
but  the  editorial  council  did  not  lack  a  engine.  *  *  * 

sense  of  humor  as  the  following  quota-  ,  o  u-  j  w 

tion  will  show:  ''T'HE  Unknown  Soldier  produced  an 

Question.  When  had  angels  their  first  exist-  editorial  that  won  a  Pulitzer  prize, 
ence?  Answer,  Who  but  an  angel  knows?  “The  Unsung  Reporter,”  an  editorial  in 
Question.  Whether  a  public  or  private  court-  7'/,^  Bookman  for  July,  IS  also  worth  a 

S?  LvIISIIL,;'”""-  pri“  i«  gives  to 

.  the  anonymous  souls  who  give  us  our 

Other  questions  were :  daily  news.”  It  goes  on  to  say  that  the 

Where  is  the  likeliest  place  to  get  a  hu^nd  time  was  of  course  when  the  newspapers 
in?  Whether  virtue  does  not  eonsist  in  inten-  were  written  poorly  enough  to  create  the 

tion?  Whether  Adam  was  a  giant?  Whether  tbat  tViev  wor/.  ivr;tt/.n  itn 

negroes  shall  rise  at  the  last  day?  Where  ex-  impress  on  that  they  Were  written  im- 

tinguished  fire  goes?  Whither  went  the  ten  personally,  but  the  time  has  changed.  To 

tribes?  quote  direct: 

Dunton  soon  changed  the  title,  how-  .0"'  <»nnot  read  a  newspaper  today  without 
ever,  from  The  Athenian  Gazette  to  The  X^WIol ‘tt ‘ought'To  t^%^rd^°”w^  B 
Athenxan  Mercury,  deserves  more  of  an  ovation  than  he  probably 


The  general  trend  of  this  editorial 
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THERE’S  A  MISCHIEVOUS  IMP  LYING  IN 
WAIT  FOR  COPY  READERS 

Puts  Double  Meanings  into  Headlines  for  Amusement  of 
Public  and  Dismay  of  Managing  Editors — 

Some  Examples  Cited 

By  ROBERT  S.  MANN 


American  newspapers  are  sometimes 
accused  of  trying  for  sensational  head¬ 
lines  How  about  the  sensational  head¬ 
lines  they  don’t  try  for?  For  instance: 

murdered  man 

ACCUSES  WIFE 

Or  this  one:  g 

JUDGE  SAVES  REAL 

BEER  IN  ST.  LOUIS  c 

Or  this :  ^ 

FREE-THROW  loving  contest  c 
IS  WON  BY  KAPPA  ALPHA  li 

These  are  all  real  headlines  that  got  ^ 
into  print  in  American  newspapers.  Let’s  ^ 
stop  and  diagram  them  before  we  get  J 
beyond  our  depth.  The  murdered  man  ‘ 
was  only  a  wounded  man  when  he  ac¬ 
cused  his  wife.  The  judge  was  not  stor-  | 
ing  beer  in  his  cellar,  but  had  made  a  : 
technical  ruling  on  one  phase  of  a  pro-  : 
Hbition  law.  The  contest  was  for  a  lov-  * 
ing  cup  not  just  for  loving.  | 

Juries  are  supposed  to  be  a  bulwark  ‘ 
of  respectability,  but  according  to  one  I 
headline :  ‘ 

JURY  GIVES  NURSE  s 

$20,000  FOR  A  KISS  ! 

If  the  jurymen  fail  us,  we  may  hope  to  * 
lind  correct  conduct  among  the  school¬ 
teachers  of  the  country.  But  a  St.  Louis 
newspaper  tells  us  :  ' 

EAST  ST.  LOUIS  GIRLS 
BEATEN  BY  FACULTY 

It  is  something  of  a  relief  to  tind  that 
this  last  headline  refers  to  a  basketball 
game  between  women  teachers  and  high 
girls. 

It  was  a  small-town  newspaper  which 
printed,  just  after  the  World  War  came 
to  an  end : 

U.  S.  TO  FEED  HUNS 
ON  CONDmONS 

But  it  was  a  large-city  newspaper  on 
the  Pacific  Coast  tliat  had  announced  a 
year  earlier : 

NUT-HOUSE  CHIEF 
HEADS  PIT  DRIVE 

That  one  takes  another  diagram.  The 
“nut-house  chief”  was  the  president  of  a 
company  which  sold  nuts.  The  head 
writer  was  merely  trying  to  announce 
that  this  man  had  been  appointed  to  take 
charge  of  a  campaign  to  gather  fruit  pits 
and  nutshells  for  use  in  gas  masks. 

Far  be  it  from  the  writer  of  this  article 
to  jeer  at  the  writers  of  the  nation’s 
headlines.  It  is  no  easy  task  to  tell  im¬ 
portant  and  perhaps  involved  facts  in 
words  to  fit  a  pattern  which  cannot  vary 
more  than  a  few  letters  in  each  line.  If 
the  writer  takes  refuge  in  generalities 
and  commonplaces,  there  is  a  rebuke  from 
his  editors  that  the  paper  looks  dull  and 
tminteresting.  On  the  other  hand,  if  the 
headline  writer  strains  a  point  to  get  in 
additional  facts,  he  is  sending  in  a  hurry 
all  for  the  imp  whose  particular  business 
it  is  to  slip  in  double  meanings  where  they 
don’t  belong. 

Occasionally  a  clever  copy  reader  can 
t^e  this  imp  and  make  deliberate  use 
M  double  meanings  to  brighten  a  page. 
Here  is  a  specimen : 

SOAP  PLOT  SCENTED 
2  Officers  of  Local  Company  Cited 
For  Contempt 

.Another  one : 

RUNS  TO  BEAT  THE  BAND 
Policeman  Captures  Ssucophones  and 
Comets,  but  Drummers 
Beat  It 

One  mav  even  suspect  this  one  of  having 
wen  deliberatelv  done: 


HARRIS  SUMMONS 
DR.  PEASE  IN  MILK 
Asks  Visit  by  Head  of  Laboratory 

Cited  by  Mills  in  Adultera¬ 
tion  Charges 

Proper  names  like  that  of  Dr.  Pease 
gives  lots  of  trouble,  by  the  w'ay.  “Work 
to  Succeed  Fall”  said  one  headline.  If 
that  puzzles  you,  remember  that  it  was 
only  a  few  years  ago  when  the  Presi¬ 
dent’s  Cabinet  included  men  named  Work 
and  Fall.  “King  Under  Fire”  wrote  an¬ 
other  copy  reader,  but  the  king  was  a 
home-town  boy  named  King.  Even  such 
a  headline  as  “Wide  Eyes  Two-Mih 
Mark”  is  confusing  at  first,  because  we 
think  more  naturally  of  “Wide  eyes" 
than  of  a  Swedish  runner  named  Wide. 

Perhaps  the  reader  of  this  article  thinks 
that  almost  anyone  ought  to  be  able  to 
write  good  headlines  without  making 
blunders  in  print.  Pardon  us  if  we  doubt 
it.  _  One  editor  used  to  say,  when  com¬ 
plaint  was  made  about  what  had  been 
printed  in  his  paper,  “Well,  you  ought  to 
see  what  doesn’t  get  in.”  Copy  readers 
and  editors  wage  a  war  of  extermination 
against  the  ludicrous  blunder,  and  kill  a 
score  for  every  one  that  they  miss.  But 
so  long  as  men  are  fallible  we  shall  see 
occasionally  such  heads  as: 

MANY  DISABLED  IN  SCHOOL 
(over  an  item  about  the  education  of 
crippled  children). 

Or  even: 

AMERICAN  SPORTS 
ENTER  PALESTINE 

WALLACE  ESTATE  $159,598 

The  estate  of  Henry  C.  Wallace,  Sec¬ 
retary  of  Agriculture  under  President 
Harding  and  editor  of  lyallace’s  Farmer, 
Des  Moines,  la.,  has  been  appraised  at 
$159,598,90,  inheritance  tax  reports  indi¬ 
cated  this  w’eek.  The  bulk  of  the  estate 
is  personal  property,  $59,000  in  real  es¬ 
tate  and  $100,598.90  in  stocks. 

Let  group  opinion  chut  your  way  o$er  the 
troubled  waters  of  financial  forecasting. 

Take  counsel  with  alt  leading  experts,  not 
jiBt  some  of  them.  The  Business  Economic 
Digest  is  the  logical  product  of 

comparative  analyses. 

1  With  weighted  arcuruy  it  Tallies  each 

opinion  agaiast  ail  opinions.  It  eorreiates 
counsel  with  the  obrious  conclusion. 

Be  guided  in  security  and  commodity  deter- 
.  minatlons  hy  the  Digest's  consensus  of  ex- 
\  pert  opinion.  Accept  the  selected  judgment 
k\  of  group  counsei  if  you  will 

\\  master  the  market’s 
VX  uncertain  outlook. 

Send  for  a  free  copy  of  the  Digest.  You 
Wmj  will  appreciate  the  intrinsic  worth  of  its 
■  obriouB-concIusion  method. 

\\  TbeBusiness£cgn(»ucDigest 

Gags  P  Wriglll.  Pice. 

^  134  N.  LaSalle  St..  Cklcago.  III. 

I  Without  ohligation  mall  me  your  cur- 

‘  rent  Digest  and  your  hooklet,  "When 

Experts  Disagree." 


Advertisers  can^t 

afford  to  ignore — 

INDIANA 


Advertisers  who  seek  the  market  of  least  resistance, 
who  desire  to  reach  the  compact  unified  market,  where 
sales  and  advertising  effort  will  produce  volume  sales 
at  low  cost,  should  not  ignore  INDIANA 

The  National  Advertiser  who  has  a  good  saleable 
product,  cannot  afford  to  overlook  the  buying  power  of 
nearly  three  million  prosperous  inhabitants,  who  live  in 
a  rich  industrial  and  agricultural  area — who  know  the 
value  of  the  advertised  product  and  give  it  preference. 

Come  to  INDIANA  with  your  next  advertising 
campaign.  Try  out  your  product  in  the  cities  of  the 
newspapers  listed  below — and  let  the  newspapers 
help  you. 

The  response  from  the  Hoosiers  will  fully  convince 
you  that  it  will  pay  you  to  continually  keep  your 
product  before  INDIANA’S  3  million  consumers. 


••Columbus  Republican . (E)  5,027 

••Fort  Wayne  Journal-Gazette . (M)  38,539 

••Fort  Wayne  Journal-Gazette . (S)  30,255 

••Fort  Wayne  News-Sentinel . (E)  44,217 

tFrankfort  Times . (M&S)  8,231 

••Gary  Evening  Post-Tribune . (E)  17,002 

••Huntington  Press . (M&S)  5,058 

••Indianapolis  News . (E)  130,079 

••Lafayette  Journal  &  ^®»Her.  |  21,744 

ttLa  Porte  Herald-Argus . (E)  6,839 

••Marion  Leader  Tribune . (M&S I  9,898 

1 1  Shelby ville  Democrat . ( E )  4,063 

••South  Bend  News-Times . (e/iS^SS  I  ^8,146 

••South  Bend  News-Times . (S)  26,421 

••South  Bend  Tribune — (S)  23,482 _ (E)  24,351 

••Terre  Haute  Tribune . (E&S)  22,973 

••A.  B.  C.  Publisher’s  Statement,  March  31,  1927. 
tGovemment  Statement,  October  1,  1926. 
ttGovemment  Statement,  March  31,  1927. 
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RECEIVERSHIP  RUUNG  REVERSED 

Ohio  Court  Find*  for  R.  C.  Hoiles 
in  Mancfield  Journal  Ca«e 

The  Supreme  Court  of  Ohio  has  re¬ 
versed  the  judgment  of  the  lower  courts 
of  Richland  county  in  the  case  of  R.  C. 
Hoiles  agrainst  William  E.  Watkins  in¬ 


volving  the  control  of  the  MatisMd  (O.) 
Jountal. 

Hoiles,  a  stockholder  in  the  Matisfield 
Daily  Xa.(.’s,  purchased  a  majority  in¬ 
terest  in  Journal  last  August.  A  week 
later,  Watkins  and  others,  claiming  in¬ 
terest  as  minority  stockholders,  caused 
a  receiver  to  be  appointed  for  the  Journal 
and  Holies  enjoined  from  interfering. 

The  court  of  appeals  affirmed  the  ac¬ 


tion  but  the  supreme  court  found  for 
Hoiles  thus  disqualifying  the  receiver. 

U.  P.  OHIO  CLIENTS  MEET 

Ohio  clients  of  the  United  Press  held  a 
meeting  last  Saturday  at  Cambridge,  O., 
which  was  addressed  by  Robert  Bender, 
general  news  manager,  and  Tom  Gerber, 
promotion  manager,  both  of  the  New 
York  headquarters  office.  .Among  those 


attending  were;  G.  H.  Leggett,  Askfn 
bula  (O.)  Star-Beacon;  H.  \V.  Amos 
Cambridge  Jeffersonian;  Dwight  Young’ 
Dayton  Herald;  David  Gibson,  LonWii 
(O.)  Jourtuil;  Sen.  J.  E.  Hurst,  Neui 
Philadell<hia  Times;  Henry  E.  Taylor 
and  C.  H.  Wittenterg. '  Portsmoutk 
Times;  J.  C.  George,  Elyria  Chroniclt. 
Telegram,  and  C.  B.  McCabe  and  J.  p 
Beaman  of  the  Columbus  U.  P.  burwa 


Supplies  and  Equipment 


Modern 


Composing  Room 
Furniture 


M  nUde  by  a*  will  speed 
np  production  and  rednce 
coata — a  real  saving  in 
yonr  Pay  Roll.  Are  yon 
interested?  If  so,  consnit 
yonr  regnlar  dealer  in 
printers*  supplies  or  writ* 
ns  direct. 


Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


IMPORTANT  SAVINGS 
IN 

GOOD  USED  EQUIPMENT 

1 —  Model  A  Intertype,  with  font 
of  7  pt.  Mats,  and  Alternat¬ 
ing  Current  Motor. 

2 —  ^Model  5  Linotypes,  with  Al¬ 
ternating  Current  Motors. 

1 — Monotype  Sort  Caster  with 
Lead  and  Rule  attachment, 
molds,  mats  and  steel  sort 
Cabinets. 

ff  ill  offer  at  reasonable  prices  to 
move  quickly 

Write  or  wire 

Thomas  W.  Hall  Company 

575  Washington  St.  New  York 


The 

Shortest 

Road 

Manufacturers  of  Equip¬ 
ment  and  Supplies  find 
that  the  most  direct  route 
to  the  Buyer  is  through 
the  advertising  pages  of 

EDITOR  &  PUBLISHER. 

Kept  on  file  in  the  offices 
of  busy  executives  this 
publication  is  an  ever¬ 
present  salesman. 


Keep  your  message  be¬ 
fore  your  clients  and  pros¬ 
pects.  The  EDITOR  &. 
PUBLISHER  is  your  ever¬ 
present  salesman. 


USED  NEWSPAPER  PRESSES 

Scott  16,  24  and  32-Pac*  Pra**** 

GOSS  M  sad  S-pag*  pressss  good  for  black 
or  color  worii,  also  Goss  Seztapla. 

HOB  Poay  Qaadrapl*,  Qoadrapla,  Scstayl*^ 
Sextuple  color  Press,  Octoplc  and  Doabi*  Sex¬ 
tuple  Presses. 

DUPLEX  kfetrapolitan  Quadraple  stereotype 
presses— priat  np  to  32  pages. 

Available  for  Early  Dalivary 

WALTER  SCOTT  dc  COMPANY 

Kela  ones  h  raetory . Plalateld,  V.  3. 

Vew  Terk  Onee..Brekew  Bldg.,  IMT  Breadway 
Ohiaags  OBaa . Monad  aeo*  Blaek 


SUPREME 

METAL  FURNACE 

For  Remelting  and 
Refining  Metals 

IMPROVED 

SIMPLEX 

METAL  FEEDER 

For  Composing 
Machines 

ALFRED  W.  CHANNING,  Inc. 

Manufacturers  and  Diatribu- 
tors  of  Equipment  for 
Printers 

27  Thames  St.,  N.  Y. 


Drive  and  Control 
for 

Newspaper  Presses 

A  representative  instal¬ 
lation  in  central  New 
York  is  that  of  a  100- 
h.p.  alternating-current 
drive  at  the  Utica 
Press. 


GENERAL  ELECTRIC 


Fastest,  most  easily  operated, 
Bsoat  eccurete  and  dtinbis  dec 
casbag  bra  you  can  buy.  Per. 
fecthrlielenreH  New  design  lock- 
as  bar  allows  for  quick  ciiaage 
sdica  regiileiiag  thickneas  of  oasss. 
Positive  quick  lock-up  at  four 
posnas  oa  bra  with  oae  lever 
movement.  Wtiss  for  romplsee 
catelog  oi  Goss  Stareotypiag 


"  t  "  ■ 


GOSS  PR.NT.t-  G  PRESS  C0.| 

CMICA&O-NEW  YORK  -  LCNDON 


INVISIBLE  EXPENSE 

When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Addreee  NENSCO,  Worcester. 


Hoe  Quick-Lock-Up  Flat  Casting  Mould 


The  throwing  of  a  single  Lever  locks 
this  Hoe  Flat  Casting  Mould  which  is 
carefully  designed  and  constructed  for 
perfect  Balance  as  well  as  Quality  and 
Durability. 

Made  in  three  sizes — five,  seven  and 
eight  columns. 


If  It's  a  Hoe,  It's  the  best. 


R.  HOE  &  CO.,  INC.  504-520  Grand  Street,  New  York  City 

7  Sooth  Dosrboni  Street  Pare  Marquette  Bldg.  7  Water 

CHICAGO,  ILL.  NEW  ORLEANS.  LA.  BOSTON,  MASS. 


Pere  Marquette  Bldg. 
NEW  ORLEANS.  LA. 
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Employment— Equipment— Services 


I 


editor  fy  PUBLISHER 

ClaMified  Advertising 
Information 

RATES 


CIRCULATION 


EMPLOYMENT 


MECHANICAL 


Situation*  Wanted 


Equipment  for  Sale 


SITUATIONS  (Cash  with  Order) 
1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 


Mr.  Puhlisher^Large,  small.  Daily  or  Weekly—  Cjrculntian  Manager — 20  years'  experience,  large  Job  Preaaea,  Paper  Cutten,  Wire  Stitchers, 

let  us  build  your  circulation  by  experienced  and  small  city  dailies;  excellent  record  of  ac-  etc. — A  complete  line.  Overhauled  and  cmr- 

Circulation  Builders.  Carolina  (Contest  Ox,  complishment  on  second  and  third  papers;  fa-  anteed  machines  at  bargain  prices.  Easy 

Durham,  N.  C.  miliar  with  .-X.  B.  C.  records,  promotion  and  terms.  Uoffman  Type  &  Engraving  (^,  114 

-  ~  —  every  detail;  reliable  and  earnest  worker.  Ref-  13th  S*.,  N.  Y.  City. 

FMPI.OYMRNT  erences.  C-807.  Editor  &  Publisher. _  „  .  .  .  _  „  ,  i  »• 


EMPLOYMENT 


anteed  machines  at  bargain  prices.  Easy 
terms.  Hoffman  Type  &  Engraving  Ox,  114 
E.  13th  S*..  N.  Y.  City. 


(^xulatioa  Manager^ Eighteen  years'  expen-  Presses,  Drum  Cylinder  Presses,  Power  Paper 
ence.  Xow  employed.  Absolutely  qualified.  Cutters,  Lever  Paper  Cutters,  Colts  and  Uni- 
Age  38.  Married.  Excellent  reference.  C-821,  yersal  Presses,  (Chandler  &  Price  Presses  Gold- 
Editor  &  Publisher.  ing  Jobbers,  New  Style  Gordon  Presses,  (!.  &  P. 

^  „  ■  j  r  .  Presses  with  Miller  Feeder,  Multi  (^olor  Presses, 

Clasa^  Manager,  age  2S.  married,  S  years  Folders.  Punches.  Perforators,  Wire  Stitchers. 


1  Time  —  .75  per  line  Help  Wanted  employed.  Absolutely  qualifi^ 

4  Times  —  .60  per  line  _  Age  38.  Married.  Excellent  reference.  C-821 

Whit*  space  charge  at  same  rate  per  line  Advertialng  Manager  wanted  who  can  develop  E^qr  &  Publisher. - 

iBsertion  as  earned  by  frequency  of  in-  advertising  in  weekly  paMr  year  old;  tern-  Classified  Manager,  age  25,  married,  S  years 
flL:-..  Minimum  Contract  space,  three  II. 006  population,  rapidly  increasing;  close  experience,  morning  and  evening.  Now  em 

_  Yhe  Editor  A  Publisher  reserves  the  fo  Philadelphia;  established  business  ployed  on  combination  paper  in  city  250,0<K 


- : -  Printers  and  Bookbinders: — Two  Revolution 

Eighteen  years’  experi-  Presses,  Drum  Cylinder  Presses,  Power  Paper 


tsriion.  Minimum  Contract  space,  three 
teM.  The  Editor  A  Publisher  reserves  the 
right  to  classify,  edit  or  reject  any  adver¬ 
tisement. 


Machines,  Standing  Presses,  Em- 


lo  x-miaueipoia;  esi.uiisacu  uu.iu™  ployed  on  combination  paper  in  city  250,0W  bossers.  Shears  Proof  Preme.  at  ereatlv  re. 

of  stS  ^.SriifiStion..*  a«e‘^  i  American  Type  Founders  Co..  96  Beekman  St.. 


ADVERTISING 


ox  three.  Reply,  stating  qualifications,  age,  phone  staffs,  collections  and  promotion.  Pulled  New  York  Citr 

experience,  references,  photograph  if  possible,  one  paper  from  second  to  first  in  1  year.  Can  — - ^ 

C-/80,  Editor  &  Publisher, _  keep  overhead  down  and  produce  results.  Dc-  Used  Goaa  Mat 

Contest  Managei^Experienced,  wanted  immedi-  Pendable,  aggressive.  Enjoys  keen  competition.  Mle^heap.  Th< 


Used  Gaea  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Goes  Printing  Pres*  (^,  1S3S 


—  ^  ID  A*  •hCij*  TV  riic,  KiviiiK  ^ui»i 

G«n*r»l  PromotiOB  references.  Sute  propositi 

—  - - - : — T'l - : -  Editor  &  Publisher. 

“  Mm-gi-,  EdR*  asn; 


stely.  WritT  giving  complete  record  and  fivi  H-500.  Seeking  So.  Paulina  St.,  Chicago.  III. 

references.  Sute  proposition  expected.  C-780,  - ' 

Editor  &  Publisher.  C-814,  Editor  &  Publisher.  -  SUPPLIES 


If  You  Warn  Mora  Aovartismig  jmt  us  managing  FrdHw  Bmfaaaa  Maim  gar  to  riampnamg  Room  Forefnan — Resourceful,  eco- 

jp  work  for  you  »cll^  take  control  of  incorporated  organization  of  nomical  executive,  getting  maximum  production 

Featura.  Write  r.  o.  synme^,  weekly  newspapers  near  Philadelphia:  at  minimum  cost;  expert  makeup,  ad  man,  op- 

Lemcke  Bldg.,  Indianapolis,  Ind.,  or  Kane,  Pa.  id^i  who  can  plan,  write  and  sell  erator;  locate  anywhere.  (^-818,  Editor  &  Pub- 

===  '  ■  —  —  advertising;  direct  efficiently  activitie*  of  staff  lisher. _ 

S-PPU-  '2r;;?oJo  Z  -  Str^^t  job  wanted  anywhere  at  what- 

-  -  -  .  -r  young  papers.  aSd  develop  them  in  fastest  salary  it  pays;  14  years*  ext^nraa  ir 

Shadtag  Sheri*  for  Art  wwk  and  Be^y  ef-  communities  in  Delaware  County,  out-  mid-west ;  been  managing  editw  nty  60.00ff 

side  of  Philadelphia:  man  who  desires  per-  |.8*  36;  married;  wire  G.  E.  Demo,  201< 


St,  New  York. 


man  of  ideas  who  can  plan,  write  and  sell  erator;  locate  anywncre.  t-uitor  &  ruD-  a4„Aw~ 

rxnerieneed  Jnereetic  man  to  eroifo  of  D*»ft  or  Street  job  wanted  anywhere  at  what-  >n  ton  lots  or  over.  Let  us  quote  vcu.  .-Xmeri- 

roS?r^r,"'ISd''^deve?op*“thSn^'in“~f‘it«i  -er  salary  it  'pay.:  14  years*  «^ri.nce  in  - 

irowing  communities  in  Delaware  County,  out-  mid  west;  been  managing  ^editor  city  60.000^  _ 

aide  of  Philadeinhia ;  man  who  desires  oer-  5.8*  36,  married;  wire  G.  E.  Demo,  2019 


BUSINESS  OPPORTUNITIES 


manent  connection.  As  rapidly  as  these  papers  Farragut  Ave.,  Apt.  1,  Chicago. 
are  established,  new  papers  will  be  added  to  Editce— Sporto-Damon  Runyon  says,  “If  a 
chain.  _  Man  wanted  who  re^gnizes^  •'^c-**  sports  writer  can’t  deliver  circulation  he  isn’t 


LEGAL 


c^ful  newspapers  must  take  leadership  in  a  dime.’*  Here's  one  who  stood  acid  test 

thought  and  service  in  their  communities:  one  eight  large  dailies  from  coast  to  coast.  „  - 

who  can  invest  $3,500  to  $5,000  for  part  in-  write  or  wire  C-817,  Editor  &  Publisher.  The  Board  of  DiriH-tora  have  ileilarwl  a  rex’ii- 

terest  in  corporation  or  finance  himself  for  pe-  - -  lar  quarterly  dividend  of  one  and  three-quarters 

riod  of  time,  will  be  given  marked  preference.  Editor  and  Writer— Honor  university  graduate  per  cent  (1%%)  on  the  Cumulative  7%  Pre- 

If  qualified,  tell  us  why,  fully  covering  ex-  and  lawyer,  twenty  years’  experience,  including  ferred  Stock  of  this  Company  and  a  regular 

P^D'nce.  age,  reference.  Phriograpb  if  pos-  metropolitan  trade  journals.  Family  man  and  «|uarterly  dividend  of  one  and  one-half  per  cent 

sible.  C-781.  Editor  &  Publisher. _  teetotaler.  Held  desk  on  large  dailv  and  is  (1147,)  on  the  Cumulative  BT.  Preferred  Stock 


Very  Derirable  Evening  Paper,  exclusive  held,  qualified,  tell  us  why,  fully  ^ 

perience.  age.  references.  Photogi 
over  63»)  circulation;  net  profit  eleven  percent  ^781.  Editor  &  Publisher. 

(*  pnee  asked;  initial  payment  $40,000.  J.  B.  rr - = - ^ - ; - - — - — 

ShiC^Times  Bldg.,  New  York.  Maimp^ExpCTience.l  party  to  tal 


INTERNATIONAL  PAPER  COMPANY 

New  York,  N.  Y.,  Miiy  2."»th.  UK*?. 


Experienced  party  to  take  charge  ot  comi^tent  make-up  man.  C-805,  Editor  8c  of  thl*  Company,  for  the  current  quarter.  |Miy- 


* _ 1! _ ! -  advertising  and  business  management  of  West-  PuMishef. _ .  able  July  l.Mh,  1927.  to  holders  of  record  at  the 

Offsrhig  Near  Southweri  DaBy,  only  paper  in  frn  daily  on  good  paying  basis.  Must  take  at  Edltiirfal— Are  you  in  need  of  an  efficient  Man-  'low  <>f  business  July  1st.  1»27.  Checks  will 
city  of  12,000;  nets  owner  $20,000  annually  for  Irast  $5,000  stcKk  m  concern:  also  man  to  take  aging  editor?  If  so,  here  is  your  opportunity  mailed.  Transfer  books  will  not  close, 
tinie  and  inveatment.  Valuable  real  estate  in-  charge  Mitorial  and  'jr**  same  condi-  obtain  the  services  of  one  with  a  record  of  OWEN  SIIEPIIEKI), 


tinie  and  investment.  Valuable  real  estate  in-  charge  ^itorial  and  news  under  same  condi-  obtain  the  services  of  one  with  a  record  of 

chided.  Price  only  $85,000.  Unusual  oppor-  **cns. _ L'j>.i.‘!-  Lditor  &  Publishy. -  twenty  years’  progress  from  cub  reporter  to 

taaity.  Prop.  1390x.  The  H.  F.  Henricha  Spn^  EcStion  Salesmen  can  make  quick  con-  managing  editor  of  one  of  the  biggest  metro- 

Aiency,  Litchfield,  Ill.  nection  and  handsome  profits  on  strictly  com-  politan  newspapers  in  the  country.  Also  built 

— - - ; - ; - - —  mission  basis.  New  York  City  publication  (not  up  newspaper  in  city  of  500,000.  Can  furnish 

Trade  JoumaL  established,  in  good  cooditioo,  daily  newspaper),  45  years  old,  with  good  back-  references  from  bankers,  lawyers,  newspaper 
capable  of  expansion.  Gross  about  $20/)QX  ground  and  housed  in  its  own  million  dollar  publishers  and  editors.  Is  man  of  family, 

AdHng  price,  $17,500  caah.  Harris -Dibble  Ox,  building,  is  preparing  to  put  on  a  special  edi-  middle  aged  and  reliable.  Address  C-797, 

MS  Madison  Avenue.  New  York  City.  tion  and  wants  high  calibre  special  edition  men  Editor  &  Publisher. 

- - - -  who  arc  willing  to  work  on  a  straight  commis-  - - — — - —  Z  ; 


Vice-President  and  Treasurer. 


I  WE  CONNECT  THE  WIRES  I 


Editor  &  Publisher. 


Newspapers  Wanted 


Weskly  or  Small  Daily  in  growing  community,  sions  are  liberal  and  the  field  is  large  r: 
Will  consider  controlling  interest  on  second  New  York.  C-816,  Editor  &  Publi.sher. 
paper  anywhere.  C-920,  Editor  &  Publisher.  - 


sion  basis  without  drawings  cr  advances  until  Executive  -  Office  Manager — Experience  covers 
ability  is  proven.  The  rates  are  low,  commis-  a  wide  range  as  Office  Manager,  Auditor, 
sions  are  liberal  and  the  field  is  large  right  in  Credit  and  Collection  Manager,  and  Purchasing 
New  York.  C-816.  Editor  &  Publisher.  agent  in  the  publishing  business.  At  present 

=:^=^===^=z:-c=:===  employed  as  assistant  by  audit  company.  Have 
Situatioik*  Wanted  proven  executive  ability,  and  fully  competent 

-  to  assume  responsibility  and  take  entire  charge 

AAvartisinc  Manager  with  excellent  record,  ex-  of  office  and  personel.  American,  Protestant, 


Situation*  Wanted 


-  perienced  directing  selling  and  copy  staffs,  married,  pleasing  personality,  excellent  banking 

Ts  Out  ri  Town  Coacerna.  You  can  secure  all  wants  change  to  publisher  requiring  services  of  connections,  and  best  of  references.  C-785,  Edi 
His  advantages  of  a  New  York  address.  ineJud-  assisUnt.  .  .Traini^  on .  natmnHly  _  known  tor  &  Publisher, 
iag  the  serves  of  established,  fully  furnished  <**■>'*»•  33,  married.  C-784.  Editor  &  ^  ^ 


uid  equipped  offices,  where  your  interests,  en 


qniriei,  callers,  literature,  mail,  or  samples  AAvertiaiBg  Solicitor  and  copy  writer  of  proven  .i,,™  i.* 

win  be  intdligently  and  properly  handled,  for  ability  weks  position  with  newspaper  desiring  *  reLmmendation' to  oubfuher  desiring  to 

•  ,-har<r»  Addr»««  fKv  IrttM-  increased  Image.  Service  ami  nroduction  re-  strong  recommenoation  to  puDlisner  desiring  to 


Executive,  38,  eleven  years’  newspaper  experi¬ 
ence.  last  five  business  manager,  desires  to  make 


OFFICE  MANAGER  AND 
ACCOUNTANT  wants  jr* 
because  of  sale.  Experience  in 
display  and  classified  advertising 
promotion,  also  charge  of  circu¬ 
lation  personnel  and  distribution. 
’’Exceptionally  able  accountant; 
young  man  of  fine  business  tact 
and  ability.”  Age  29,  not  mar¬ 
ried,  business  college  background. 
Ready  at  $45.  Our  No.  9454. 


I  nominal  armual  charge.  Address  (by  letter  increased  linage.  Service  and  production  re- 
only)  Suite  1004,  at  1841  Broadway  (Columbus  suits.  Best  references.  At  liberty  Aug.  1st. 
Cirele),  New  York  City.  C-815.  Editor  &  Publisher. _ 


build  linage  and  circulation.  Last  12  months 
has  given  34  per  cent  circulation  increase  under 
his  supervision.  Married,  good  health,  32nd 


Fcrnalo’S  Exchange.  Inc. 

SccumTT  Bio*.  BeRinariiLo,  Ma**. 


EDITORIAL 


AdvertWng  Manager- Salesman,  age  31  years,  degree  Mason,  character  will  stand  test.  ’C-806, 
married,  desires  to  make  permanent  connection  Editor  &  Publisher. 


with  daily  paper  about  September  first.  Inter-  - - — — - 7^ - — - ; - 

views  last  week  of  July.  Ten  years’  experience  Reporter,  reliable,  wants  poiition.  Experience 


STBtlicate  Feature* 


in  newspaper  work  as  manager,  salesman  and  College  graduate.  C-804.  Editor  & 

copywriter.  Successful  record.  In  present  po-  Publisher. _ 


TTT;  T  ;  ~  ~  ~  sition  four  years.  Net  obliged  to  change.  Will 

lo’'®  and  adventure  consider  any  jiart  of  country.  Now  located  in 


of  the  only  living  scout— re'rased  August  1—  .......  ^  . 

illustrations  froin  Pawnee  Bill’s  private  collec-  k — —  .  . -  ' _ • _ — ; — r 

tion.  Ordered  this  week  by  News -Press,  St.  Bookkeeper-Tborou^ly  experienced  v 
Wph,  Mo.,  and  Times.  Bedford,  Ind.  Graphic  P^P"  £9".  * 


.\Rddle  West.  Write  C-810,  Editor  &  Publisher. 


Salesman,  5  years’  experience  on  National 
Merchandising  publication  as  circulation  man¬ 
ager  and  advertising  salesman,  wants  new  con¬ 
nection  as  Business  Manager.  If  your  news- 


can  tell  paper  or  Magazine  is  now  profitable,  let  me 


Syndicate,  i'nc..  25  City’ Hall  Place.  New  York.  Box*  C-793  ^Mit*o“r"‘*'t 


CIRCULATION  Buanes*  Manager,  at  present  employed  in  that  MECHANICAL 

—  —  _ _ ^ -  -  capacity,  one  who  can  keep  your  overhead  down _  ^  *  *^  *■* _ 

.  and  show  at  least  twenty  per  cent  net  gain  in  — - - - - v - 

Promotion  revenue.  Can  furnish  the  best  of  references.  If  Equipment  for  Sale 

Orcidatloo-When  quick,  additional  circulation  interested  address  C  g02.  Editor  &  Publisher.  - - — - - - - - — - — — - - 

coverage  becomes  necessary,  remember  that  Business  Manager  or  Assistant  to  Publisher,  f‘,r  Uoss  L<^et  Press  with  (liases  and 

our  twenty  years  in  this  one  line  of  endeavor  Auditor.  Accountant,  College  education.  Ex-  'y  '  "Ow  m  operation, 

it  your  proof  against  experimenting.  Write  or  peritneed  in  A<l"ertisirq,  Circulaticn,  Office  available  Oct.  1.  Reason  fw  selling,  purchase 
wire  Pacific  Coast  Circulation  Service,  Bell  Slanagemcr.t.  Co»ts,  Purchasirg.  Cr^its  and  press.  Price  $3^  down  payment 

Bl^,  Gncinnati,  (jhio. _  General  Promotion.  Prefer  location  near  Phil-  balance.  Chief  Printing  Com- 

Ckcitetioa  Builders— Blair  &  Austin,  1504  Cen-  adelphia  or  New  Yo-k.  Salary  commensurate  Panx.  rerry.  lowa. - 

tre  ave.,  Reading,  Penn.  Originators  of  Sales-  'v'*)t  -^xailahlc  on  notice.  C-819,  Per  Selr— One  complete  photo-engraving  plant. 

manship  Oub  (Campaigns. _  Editor  «  Publisher. _  Miles  Machinery  Co.,  64  West  23d  St.,  New 

Ask  the  Man  Who’s  Had  One!  In  over  20  CSrcuIntioo— Young  married  man  with  successful  York, 
years  of  nation-wide  experience,  we  have  proved  record  on  four  publications,  who  has  made  in- 
ourselves  always  able  to  produce  greater  results  tensive  study  of  circulation  system,  promotion 

per  dollar  expended.  Our  circulation  building  and  finance,  and  who  has  successful  record  in  1  A  .  I 

campaigns,  large  or  small.- have  all  expert  man-  sub-executive  positions  on  three  publications  in  JllsusiyQ  Am  I  lM|||.|il||ll|iy  I 

stement  and  attention.  Address  us  now,  care  of  different  parts  of  the  country,  and  an  excellent  ninajO  fill  VUUUl  lUllllJ  . 

The  World-Herald.  Omaha  Nebr.,  or  at  any  record  in  two  years’  circulation  management  on 

time  at  Box  288.  Waterloo.  Iowa.  Myers’  Cir-  Nrw.  .England  newspaper  under  most  adverse  >pi.g  nroblem  is  to  locatf*  it 

enlation  Organization  conditions,  is  seeking  a  location  with  a  pajwr  ***'  la  lO  lOCaie  ll.  | 

teperior  Cheubtion  BuiMer.-the  W.  S.  Ken-  ^ 

^e  '%SmckT’'’^’I^rdrcS?at*on  bufm  have  been  for  purposes  of  doOT  looking  fOT  it  Of  hC 

Vx  ^  iL  Z'  advancement,  and  has  never  left  a  position 

‘7  a88«-e8-  ^  ^  ^  j  connection  ca”  mvcst  a  Small  amount 

circulation  campaign,  for  nearly  the  right  publication,  is  willing  to  make  of  mOnCy  in  a  Classified  Ad 

-- — ^  ^  _  some  salary  sacrifice  at  the  outset.  In  position  ,  tij*  o  • 

JWWorW*  Larfest  Qrculatioa  Bulldliif  Or-  to  assume  new  connection  at  once  and  willinR  in  £BQitOr  &  J^UDlisncr.  XhlS 
paMettee— The  only  circulation-building^  serv-  to  pay  one  half  of  expense  in  going  for  inter-  Viac  o  rai-nt-rl 

**  in  Newspaperdom  furnishing  publishers’  view.  Correspondence  invited  from  publishers  pUDllcailon  nas  a  recoru  aS 

affidavits  of  the  exact  results  of  it,  every  in  cities  of  150,000  or  less,  and  assurance  is  a  result-Droducer 

nn^ign.  'The  Charles  Partlowe  Comjmny,  given  that  letters  will  be  held  strictly  confi-  ^ 

(kcidental  Building,  Indianapolis.  dential.  C-809,  Editor  St  Publisher. 


income  tax  reports. 
Publisher. 


C-811,  Editor  &  Publisher. 


MECHANICAL 


Equipment  for  Sale 


Fcr  Srle:  Goss  Comet  Press  with  Cliases  and 
full  equipment.  Machine  now  in  operation. 
Available  Oct.  1.  Reason  for  selling,  purchase 
larprer  press.  Price  $3500,  down  payment 
$1000,  terms  on  balance.  Qii^  Printing  Corn- 


Miles  Machinery  Co.,  64  West  23d  St..  New 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 


Business  Established  in  1899 

350  Matlison  Ave.  New  York 

Pacific  Coast  Representative: 

M.  C.  Moore,  515  N.  Canon 
Drive,  Beverly  Hills,  Calif. 


Always  An  Opportunity ! 


CONSOL/DA  TION 


The  problem  is  to  locate  it. 
A  man  can  go  from  door  to 
door  looking  for  it  or  he 
can  invest  a  small  amount 
of  money  in  a  Classified  Ad 
in  Editor  &  Publisher.  This 
publication  has  a  record  as 
a  result-producer. 


The  mergifig  of  newspaper  interests  is 
a  subject  that  has  received  special  study 
and  investigation  by  tbis  firm  for  nearly 
17  years.  It  it  a  big  subject  and  requires 
considerable  technical  knowledge,  both  at 
to'  valnatlon  and  operating  methods. 
When  properly  organised,  the  results  are 
never  disappointing. 

We  have  been  factors  in  many  im¬ 
portant  consolidations,  sales  and  ap- 
praisals. 


HARWELL  &  CANNON 

Time*  Bldg.  New  York 
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BISHOP  EDITS  DAILY 


$  $ 


DOLLAR 

PULLERS 


One  Dollar 
will  be  paid  for\ 
each  idea  pub-  \ 
lished.  Send 
clipping  for 
payment. 


^HE  Los  Angeles  (Cal.)  News  runs 
a  half-page  “Saving  Stamp  Direc¬ 
tory”  listing  the  local  stores  and  those 
in  nearby  towns  and  cities  which  give 
trading  stamps  with  cash  purchases. — 
Frank  H.  Williams. 


To  stimulate  interest  in  the  classified 
columns  during  the  warm  weather  the 
Boston  Americaii  prints  each  day  among 
the  classified  advertisements  100  names 
and  addresses  of  persons  picked  at  ran¬ 
dom  from  the  city  and  telephone  direc¬ 
tories.  Persons  finding  their  names  in 
print  are  presented  a  free  round  trip 
ticket  for  a  steamboat  ride  to  nearby 
beaches,  upon  properly  identifying 
themselves  at  the  Boston  American  busi¬ 
ness  office.  This  could  be  worked  in 
inland  cities  by  substituting  street  car 
rides  for  those  of  the  steamboat. — Qar- 
ence  L.  Moody,  Quincy,  Mass. 


“News  About  Foods”  is  the  title  of  a 
column  advertisement  a  Milwaukee 
wholesale  grocer  company  publishes  in 
the  Milwaukee  newspapers  daily.  Each 
day  a  new,  well  known  food  article  is 
described  in  the  column. — R.L.,  Milwau¬ 
kee,  Wis. 


A  Lawrence,  Mass.,  paper  recently  ran 
a  two-page  section  headed  “Baby’s 
Xceds.”  Subject  matter  about  little  tots 
is  always  interesting  reading — especially 
to  women.  The  paper  carried  instructive 
matter  about  caring  for  babies  and  the 
whole  was  flanked  about  with  advertise¬ 
ments  of  photographers,  furniture  dealers, 
milk  concerns  and  many  others  who  sup¬ 
ply  baby  needs. — F.S.,  Salem,  Mass. 


Coast  Clergyman  Picks  Newsy  Front 
Page  for  Sacramento  Union 

Kt.  Rev.  William  H.  Moreland,  bishop 
of  the  northern  California  diocese  of  the 
Episcopal  Church,  tried  his  hand  at  pub¬ 
lishing  a  newspaper  by  acting  as  manag¬ 
ing  editor  and  editorial  writer  of  the 
Sacramento  (Cal.)  Union  on  June  23. 

For  the  front  page,  the  bishop  chose 
“Sacramento  Boy  Drowns”  for  an  8-col¬ 
umn  head  over  the  mast,  and  for  another 
full-width  streamer  had  “Suicide  E>ata 
Questioned  by  Cress” — in  which  the  city 
health  officer  refuted  national  statistics 
that  Sacramento  led  the  nation  in  suicide 
rates. 

In  one-column  drops  were  the  follow¬ 
ing:  “Wind,  Fog  and  Rain  Hit  Byrd 
Hop  to  Paris,”  “Coolidge  to  Study 
Islands’  Problems,”  and  “Escaped  Con¬ 
victs  Retaken.” 

The  bishop  had  a  full  page  of  editorial 
comment,  hitting  soundly  at  the  fellow 
Episcopal  bishop  who  is  alleged  to  have 
advocated  companionate  marriages,  dis¬ 
cussing  the  veracity  of  newspaper  head¬ 
line  writers,  “flaying”  the  practice  of 
“playing  up”  such  crime  stories  as  the 
Snyder  case  and  boosting  Sacramento’s 
civic  art  gallery. 


Now  is  the  ideal  time  to  spring  a 
“Buy  Your  Coal  Now”  page.  More 
prompt  deliveries  are  assured  and  with 
troubles  in  the  various  fields,  the  con¬ 
sumer  avoids  the  possibility  of  higher 
prices  in  the  fall.  A  page  built  up  on 
this  thought  should  sell  itself  to  a  group 
of  your  dealers. — B.  A.  T. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


The  Citizen  Publishing  Company  of 
La  Grange,  Ill.,  publishers  of  nine  weekly 
newspapers  in  the  Chicago  suburban  field, 
doesn’t  wait  for  legal  notices  to  come  in 
as  many  papers  do.  They  go  get  ’em. 
At  every  meeting  of  the  various  town 
boards,  a  representative  of  the  organi¬ 
zation  is  present  to  cover  the  news  and 
also  to  see  that  the  legals  find  their  way 
to  the  “proper”  place. — D.  O.  V. 


'T'HE  Worcester  (Mass.)  Evening 
Posl  makes  it  a  habit  to  interview 
vaudeville  stars  visiting  the  city  and  in 
this  manner  obtains  good  stories  of  more 
than  ordinary  human  interest.  In  addi¬ 
tion  to  the  human  interest  angle,  some 
of  the  stories  are  on  particularly  timely 
topics  such  as  a  recent  interview  with 
Gertrude  Ederle,  whose  advice  was  “Get 
the  money,  glory  fades  quickly.” — D.  P.. 
Fall  River,  Mass. 


showed  the  peculiar  and  sometimes 
amusing  little  figure  drawings  of  prom¬ 
inent  local  men.  woman  reporter  talk¬ 
ing  with  the  secretaries  to  some  of  the 
big  men  of  your  town  may  help  to 
mirror  in  an  amusing  fashion  this  little 
known  foible  of  theirs. — C.  M.  L., 
Seattle,  Wash. 


Summer  is  the  favorite  season  of  the 
camera  enthusiast.  Camera  advertising 
comes  in  fairly  brisk  during  this  season. 
It  can  be  greatly  increased  by  adding  to 
your  pages  a  section  of  advertising  that 
specializes  in  camera  accessories  not  the 
camera  itself.  Thousands  of  people  own 
cameras  and  many  knowr  little  or  nothing 
about  the  fun  they  could  have  and  the 
increase  in  better  photos  that  would  re¬ 
sult  if  various  accessories  were  used. 
Get  the  dealer  to  advertise,  the  tripod, 
the  developing,  printing  and  enlarging 
outfits,  the  color  filters,  the  self-timer 
and  the  many  other  accessories.  This 
idea  will  appeal  to  them. — C.  E.  Pellissier, 
Boston. 


A  few  minutes  at  the  phone  will  bring 
from  your  grocer  all  the  fruits,  butter, 
bread,  cream  and  other  items  which  not 
so  many  years  ago  were  evidence  of  the 
frugality  of  the  housewife.  Canned 
goods  and  central  distribution  have  sup¬ 
planted  this  evidence  of  home  thrift. 
The  Galesburg  (Ill.)  Register-Mail  de¬ 
veloped  a  good  story  out  of  the  passing 
of  the  home  preser\’e,  the  town  milch 
herd  and  the  home  chicken-yard.  It 
makes  the  grocers  feel  good,  too. — J.  S. 


Just  how  much  money  does  your  com¬ 
munity  owe?  The  Peekskill  (N.  Y.) 
Highland  Democrat  ran  an  interesting 
story  recently  to  the  effect  that  every 


A  full  page  of  ads  can  be  obtained 
from  each  of  the  many  groups  of  stores 
located  at  junctions  of  street  car  lines, 
at  prominent  outlying  corners,  and  other 
points,  usually  named  “Five  Corners,” 
“Spicer  town”  or  some  such  term  by 
nearby  residents.  Every  city  has  a 
group  of  these,  each  containing  a  drug 
store,  a  tailor  shop,  a  clothing  store,  a 
recreational  center,  several  garages  and 
filling  stations,  etc.  Use  a  writeup  of 
the  district  in  the  center  and  arrange 
the  ads  around  it. — U.  S.  V. 


Sparicling 

Accurate  Reporting 
and 

Complete 
World  Coverage 
of  Telegraph  News 

INTERNATIONAL 
NEWS  SERVICE 

63  Park  Row,  New  York  City 


There  is  something  about  waiting  on 
the  telephone  or  talking  over  this  in¬ 
strument  conducive  to  drawing  various 
figures  or  designs  on  pads  or  pieces  of 
paper.  This  habit  is  even  a  peculiarity 
of  prominent  men.  “What  Do  You 
Draw  When  You  Phone?”  was  the  head¬ 
ing  of  a  long  article  with  pictures  in 
the  Seattle  (VVash.)  Star  recently,  which 
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HELEN  WILLS 

WOMEN’S  SINGLES 
TENNIS  CHAMPION 

Weekly  art  layout  with  article. 

August  1st  and  through  National 
Tournament  at  Forest  Hills,  Miss 
Wills  will  produce  weekly  article 
on  tennis  players  and  matches, 
illustrated  with  single  column 
sketches  by  herself. 

Wire  for  Reservation 
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by  Dr  Frank  McCoy 
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one  of  the  18,000  people  in  that  village 
would  be  obliged  to  pay  $98  to  pay  off 
the  indebtedness.  And  the  same  stan 
would  pay  for  the  cost  of  the  local  fire 
department  for  75  years,  or  of  the  police 
department  for  half  a  century.  There 
is  a  good  story  locally. — G.  Harris  Bam¬ 
berger. 


“What  do  I  weigh?”  is  a  popular 
thought.  How  are  the  public  scales  ia 
your  city?  Are  they  all  accurate? 
Spending  twelve  cents,  a  reporter  of  the 
Saratoga  Springs  (N.  Y.)  Saratogian 
obtained  material  for  a  two-column  fea¬ 
ture.  Not  one  of  the  twelve  scales  he 
tested  agreed  with  any  other. — C-W 
Albany,  N.  Y. 


The  Huntington  (W.  Va.)  Herald  U 
using  a  half-column  weather  comic  under 
the  caption,  “The  Weather  Hound.”  Five 
persons  each  day  predict  or  guess  at 
“tomorrow’s”  weather  menu,  l^ch  day 
the  weather  hound  wise-cracks  about 
yesterday’s  predictions,  and  a  good  time 
is  had  by  all,  especially  the  circulation 
manager. — E.  M. 


If  Quality 

of  circulation  is  your  first  con¬ 
sideration. 

f  be  f  ttcnitig 

With  Sunday  Morning  Editions 

Washington »  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation — both  quality  and 
quantity — the  kind  that  counts 
most  with  advertisers. 

N.  Y.  Office — 110  E.  42nd  St. 
Dan  A.  Carroll 

Chicago  Office — Tower  Building 
J.  E.  Lutz 
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A  Great  Questions  and 
Answers  Feature 


New  Questions  Daily 


King  Features 
Syndicate,  Inc 

New  York  City 


IT  WILL  PAY  YOU  TO 
HIRE  TRAINED 
MEN 

Ambitious  young  men,  schooled 
in  every  branch  of  the  newspaper 
or  magazine  field,  may  be  secured 
to  fill  that  opening  on  your  pub¬ 
lication  by  simply  making  your 
wants  known  to  the  Personnel 
Bureau  of  Sigma  Delta  Chi,  pro¬ 
fessional  journalistic  fraternity. 

No  Charge  To  EmiJoy«ri 

Avail  yourself  of  this  free  serv¬ 
ice  to  replenish  your  staff  wh^ 
ever  the  occasion  requires.  Wnte 
or  wire  John  G.  Earhart,  838 
Exchange  Ave.,  Chicago,  lU.,  sm 
he  will  put  you  in  touch  with  the 
right  man. 


